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The Attitudinal Basis of Drug Use

. INTRODUCTION
1.1 Unselling Drugs

The Partnership for a Drug Free America has an ambitious mission; the objective of re-
ducing demand by unselling any illegal drug use in the United States. Unlike most adver-
tising, which is directed at selling a product or service, the Partnershipu is directed at dis-
couraging the purchase and consumption of its three target products -- marijuana, co-
caine, and crack. The Partnership’s task is to marshall the resources of the advertising
and media industries to produce advertising that encourages non-users not to start and

encourages users to decrease or terminate their use.

This objective underscores the direction and intent of this research. This research project
was commissioned by the Partnership for two purposes: (1) to provide information that
might be useful in the design of advertising aimed at discouraging drug use, and (2) to

track the effectiveness of the advertising effort itself, over time.

The first objective is the one toward which this report is directed. The resdilts that are re-
ported here are based on the first wave of the research which was conducted in February,
1987. The wave involved interviews with 7,325 respondents across the United States.
These anonymous respondents were recruited at shopping malls and other central loca-
tions. They were asked to fill out a questionnaire concerning their attitudes toward, and

their use of, illegal drugs.



The Partnership’s objective Jf unselling drugs poses a somewhat different task than is
customary for this type of research. Normally, a research study is directed toward the ob-
jective of identifying those attitudes or factors which are instrumental in facilitating the sale
of a particular product. In normal research, one looks for attitudes, values, and orienta-

tions that appear to increase the likelihgod that a product will be purchased.

In this instance, by contrast, the research must be directed at identifying attitudes and fac-
tors that could be instrumental in inducing consumers not to use the illegal drugs at all, br

to reduce the use of these drugs if they are current users.

1.2 The Partnership for a Drug Free America.

The Partnership for a Drug-Free America is a volunteer, private sactor coalition of the ad-
vertising communities -- all of those who work together in the fields of advertising, media,
and public communication. The coalition brings together a number of national associa-

tions:

® The American Association of Advertising Agencies
® The Association of National Advertisers

® The National Association of Broadcasters

® The American Advertising Federation

® The Outdoor Advertising Association of America

® The Station Representatives Association

® The Magazine Publishers Association



° The Advertising Council :

® The Association of Independent Television Stations
° The Television Bureau of Advertising

e The Radio Advertising Bureau

e  The Newspaper Advertising Bureau.

Although this is an impressive list of national asscciations, the Partnership is in reality the
thousands of individuals in media who are providing free air time and space and thou-
sands more who are creating, producing, directing, acting in, and editing the advertising
without charge. They are creating the television, radio, newspaper, and magazine adver-
tisements that have appeared across the United States. The supporting cast includes the
people in agencies all across the country who have solicited stations, magazines, and
newspapers on behalf of the Partnership, and the thousands of people who feel this effort
is so important that they have intervened to make it possible for the ads to be placed in

the media without cost. - -

To understand the breadth of the Partnership, the effort constitutes the largest single ad-
vertising effort ever undertaken in the United States, and it is entirely a volunteer enter-

prise.

Finally, those of us who have conducted the research are indebted to three people for
their support: Richard T. O’Reilly, the very gifted National Director who guided our efforts
until his untimely death in August of 1987, Thomas Hedrick, the Partnership’s Marketing
Director who very ably stepped in to to keep the momentum going, and Fred Posner, of
NW Ayer, who managed to understand that research companies also have to work for

paying clients wheﬁ they do volunteer work.



1.3 Objectives Of The Partnership

The objectives of the Partnership are ambitious, but they are consistent with our best un-

derstanding of the communication task we face with drug abuse. They are:

° Decreased acceptance of drug use

° Increased social disapproval of use

) Increased awareness of risks

® Increased communication by parents

® Decreased demand over tim

The Partnership’s task is to create a multi-faceted, multi-dimensional, multi-targeted, multi-

media campaign aimed at supporting the objectives above.

1.4 The Research Objectives

The research is a three to four wave tracking study, where the first wave is essentially a
base line measurement of the attitudinal basis of drug abuse. The objectives of this re-

search are easy to state:

° To provide information useful to the design of advertising.
e To obtain some specific recall measures of the advertising.

e To track attitudinal changes over the course of at least
the first three years of this advertising effort.

The first wave analysis was completed in November of 1987. That information has been

provided to the Creative Review Committee and Management Board.
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The research design was prepared originally by the Research and Strategy Committee,
under the direction of Mr. Fred Posner. The first draf;c of the questionn‘aire was prepared
by Dr. Gordon S. Black, who also supervised two large pre-tests. The final draft of the
adult questionnaire involved the support and generous involvement of the people on the
committee and the experts above. Ms. Jackie Silver was primarily responsible for the chil-

dren’s (9-12 year old) questionnaire.

1.6 The Contributions of the Research Companies

The GORDON S. BLACK CORPORATION volunteered its services to take the lead in de-
veloping the questionnaire and directing the research. Its activities .on behalf of the
Partnership were contributed at direct cost, with all professional and managerial time giv-
en at no cost. The overall direction of the study, and the analysis, was provided by Dr.
Black, with support by Mr. Leonard Bayer, Mr. David Clemm, Ms. Bernice Stillings, Ms.

Debra Hutchinson, and others within the firm.
This study has a number of unusual characteristics that are worth noting:

® The largest mall intercept study ever conducted.
e The largest attitudinal study of drug abuse.

® The analysis involves four separate studies, with 16 different primary models,
and more than 140 possible explanatory variables for each model.

The actual administration of the research was carried out by over 100 research firms who
specialize in mall intercept research. They contributed the more than 7,000 interviews. All
of the shipping to and from the more than 250 locations, both research firms and col-
leges, was contributed by Federal Express, resulting in a substantial savings to the entire

effort.



This research could not have been completed without the enthusiastic support of hun-
dreds of very dedicated men and women, who gave willingly of their weekends and even-
ings to complete this project. A full list of the firms involved is contained in the next page,

which is a reproduction of an ad that appeared in the Marketing News. Even the "thank

you" ad was a contribution.
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Il. REVIEW OF THE STUDY METHODOLOGY

2.1 Study Chronology

The following is a brief review of the chronology of events in the generation of the data set

from the first wave of research.

° January, 1987: Pretest of questionnaire (in Denver and
Rochester).

° January, 1987: Questioninaire finalized by committee of
expert consuitants.

® February, 1987: Data collection.

° March, 1987: Data entry.

e April, 1987: Data cleaned, edited, and weighted.

e May, 1987: Data compared with SRC study on high
school seniors.

3 June, July, 1987: Data compared with NIDA data.

° August, 1987: Final adjustments in weighting.

® September-November: Analysis conducted.
2.2 Overview Of Sampling Methodology And Site Selection
The study was conducted by screening prospective respondents at central mall locations

and central college locations across the United States.

° Interviews were conducted by 98 field services at 150 malls and other central
locations.
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e These locations were chosen to approximate:

- Acorrect regional distribution.
- A correct central city/suburban/rural distribution.

e Throughout the United States, 122 colleges and universities
participated.

® These were selected according to the following criteria:
- Correct regional distribution.

- Type of school:
- 2 year/4 year - public/private - religious/secular
- Size of school.

Although the study was not a full national probability study, every effort was made to ob-

tain the closest possible approximation to a fully representative national sample. The
Primary Sampling Units (PSU’s), i.e.; the mall locations and the colleges, were selected

with the intent of replicating the overall population as closely as possible.

2.3 The Samples And The Weighting

Overall, there were four discrete samples: children between the ages of 9 and 12, teenag-
ers between the ages of 13 and 17, college students, and a national sample of adults.

The sample sizes were as follows:

° Children 9 - 12: = 884
® Teenagers 13- 17: N = 798
® College Students: = 842

° Adults: N = 4,737
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Where necessary, the data were weighted to project the counts to the total population.

These adjustments included the following variables:

° Region (All)

® Race within region (All)
® Age (By year) (All)

° Sex (Teenagers)

® Type of School (College)

On the whole, the largest weights were to compensate for sample imbalances by age.
Because of the importance of age, each year was corrected to represent its true propor-

tion.

2.4 A Comparison with NIDA Household/High School Seniors

The primary purpose of this study was to establish the baseline for tracking attitudes as
they changed during the Partnership’s program. The research measured drug use as an
important variable that was related to the respondent’s basic attitudes, but the character
of our sampling methodology can only approximate a national sample. Therefore, the
findings in this research for the use of drugs are inherently less reliable than those found

through the work of the National Institute of Drug Abuse (NIDA).

NIDA funds two major national tracking studies: the national household study and the na-
tional study of high school seniors and young adults. (Conducted by Dr. Lioyd Johnstone

of the Survey Research Center at the University of Michigan).
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One major task was to analyze the basic similarities and differences among these two in-
valuable data sources and the current one. Underlyiné comparable dehographic factors
in these studies were compared. Data from the current study were weighted to match
them to the two NIDA studies. This effort was undertaken with the considerable coopera-
tion of Dr. Beatrice Rouse of NIDA and Dr. Lloyd Johnstone of the Survey Research

Center of the University of Michigan.

A comparison of these data and the two Federal studies reveal both similarities and differ-

ences.

® Onthe whoale, differences with the high school data for 1986 are small, with the
exception of cocaine use in the past 30 days, where the SRC has 6.2% and
this study has 13.7%.

e The attitudes toward the "risk" of marijuana and cocaine use are very similar in
the SRC and GSBC studies.

e The data on college students from the SRC sample are also quite similar to
those found in the GSBC Study, and the data on young aduits (18-27) in the
two studies are virtually identical.

° The GSBC study consistently shows higher levels of marijuana and cocaine
consumption than the data on use from the NIDA national household sam-
ple of teenagers.

- The discrepancy is greatest for cocaine use, particularly cocaine use in
the past 30 days and in the past year.

- Marijuana use is also lower in the NIDA data, but the difference is not as
great as with cocaine.

- The NIDA data on young adults report lower consumption figures than
for the GSBC data, but the differences are much closer than for teen-
agers.
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Although these differences are of no particular importance for the purposes of the GSBC
study, the pattern of discrepancy is interesting. For the most part, the SRC drug use data
on high school seniors, college students, and young adults are very similar to the GSBC
data. Given the radically different sampling techniques and locations, the degree of simi-

larity is surprising and striking, particularly on the comparable attitude measures.

Both of these studies use written questionnaires that are filled out under conditions that
guarantee considerable confidentiality. In both instances, there is no practical way an in-

terview can be associated with a specific individual in the study.

The other NIDA study was conducted within a household. There is a question of whether
this environment constitutes a "threatening en\}ironment" for children who are asked to
participate in the study, particular the younger children. Every effort was made in the
household study to reassure the respondents that the information they impart to the inter-
viewer is confidential. At the same time, will the users entrust that information to a strang-
er when the interview is conducted directly in the home, usually with the parents or spous-

es at home, if not present within the room?

The pattern of findings suggests the possibility that the interviewing circumstances were

threatening, particularly to younger respondents.

e The discrepancy between the reported use is greater among the teenagers
than among the young adults.

° The discrepancy is greater for cocaine (the more opposed drug by parents)
than for marijuana.

e The discrepancy is greater for recent behavior on both drugs than for past be-
havior with both drugs.
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The data in the GSBC study are derived from a differgent and less representative method
of sampling respondents, and the differences reported above may be solely a product of
the samples. At the same time, the pattern here is somewhat surprising and suggests the
possibility of a different interpretation; i.e., that interviews in a household lead to
under-reporting by vuinerable respondents. The tables showing these comparisons

are in the appendix.

2.5 The Multivariate Design

The fundamental dependent variables in this analysis are variables that measure reported
drug use, present and future. These are the variables the analysis attempts to explain,
and they include marijuana and cocaine use during the past twelve months as well as like-
ly use of both drugs during the next twelve months. The analysis centers around these

four variabies.

The independent or predictor variables include over 100 factors, organized into different

logical groups. These include the following:

° Attitudes and beliefs about the use of drugs: 37 items

® First use of drugs and substances: 8 items

® Risk of using substances under different conditions: 12 items
® Friends using substances: 8 items

® Difficulty of obtaining substances: 5 items

e Appeals of use: 17 items

® Reasons for not using drugs: 26 items



15

On the whole, these items are measured using a consistent scale for every item within a

group. The purposes of the multivariate analysis are several:

1. To greatly reduce a list of 113 factors to those which have the best predictive
power with regard to tne four dependent variables that measure drug use,
past and future.

2. Todevelop a series of models which show the relationships between these vari-
ables and drug use, identifying in the process, those variables which have the
greatest predictive value.

3. Toevaluate the relative importance of variables drawn from each of the different
sets above, for the purpose of determining which variable category is the most
powerful and predictive.

4. To eliminate variables that have little predictive rerit, even to the point of elimi-
nating them from subsequent waves of the research.

The method for conducting this analysis is through regression analysis. Although this
method has some limitations for this type of data, it is by far the fastest and most efficient
way to proceed. There is a vast amount of information contained in these four separate

studies, and efficiency is a central criterion for getting the job accomplished.

The problems of the analysis are compounded by the high degree of multicolinearity with-
in particular variable sets. For example, nearly all of the attitudes and beliefs are correlat-

ed; i.e., people who agree with one item are likely to agree with a second, and so forth.

Moreover, most of the variables in the questionnaire are related to one degree or another
with drug use and the differences are in the degree of the association.

In this analysis, our primary objective is to reduce and simplify a complex set of associa-
tions into several relatively simple and straightforward models -- models that provide guid-

ance for those directing the creation of advertising.
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lll. ASUMMARY OF PRINCIPLE FINDINGS
3.1 The Pattern of Drug Use

The actual pattern of drug abuse as disclosed in this research is very similar to the find-
ings reported in other national studies. The incidence of marijuana, cocaine, and crack
use by age are reported in the tables that follow these comments. Several observations

are worth noting at this point, because they pertain to other parts of this report.

e Both marijuana and cocaing use are already established by age 13.

- 16% of children aged 9 through 12 have already been approached to buy
or use drugs.

- 15% of the S to 12 year olds agree it's easy to get marijuana.
- By age 13, 12% report having tried marijuana and 8% have tried cocaine.

° The incidence of all forms’ of use increases steadily into the late 20's, when it
starts to decline.

- Lifetime cocaine use peaks at 38% among those 26 to 30, and lifetime
marijuana use peaks at over 70%.

- College students report lower use patterns than their non-college coun-
terparts.

- "Lifetime use" reflects the pattern of exposure through experimentation
over time, and the growth in "lifetime use" as one moves younger dem-

onstrates the increasing penetration of drugs during the Sixties,
Seventies, and early Eighties.

Although one might be optimistic about the future use of drugs based on the data that
show that respondents intend to use less drugs during the next 12 months, this finding
has been present in other studies during years in which no decline in drug use was appar-

ent.
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3.2 The Vulnerability of the 9 to 12 Year Olds

A different questionnaire was administered to children ages nine through twelve. In this
questionnaire, children were asked some of the questions posed to adults, but the ques-
tionnaire was specifically written for this age group. In particular, the children were not
asked directly about drug use. They were, however, asked about a number of issues
known to be related o a vulnerability to drug use.

Summary of Key Findings:

1. Exposure already has taken place for many in this group:

® 16% have been approached to buy or to use drugs.

e 15% agree it is easy to get marijuana, and 7% agree cocaine is easy to
get.

° 13% have friends who already use marijuana.

2.  Social pressures and factors support drug use and abuse:

® 39% say it's hard to say "no" to friends about drugs.
® 37% say drug users are "popular.”
® 31% believe drug users have many "friends."

° 26% believe people can easily stop if they want.
Key Factors Driving Vuinerability
The purpose of the multivariate statistical analysis was to isolate and identify the key fac-

tors producing higher levels of vulnerability to drug abuse. Among the 9 to 12 year olds,

the key factors increasing vulnerability included the following, in order of their importance:
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1. Talking to older siblings is the single strongest predictor of early vulnerability
to drug abuse; i.e., those whose older siblings talk to them about drugs are
more vulnerable.

2. Peer group influences are the second most influential factor predicting vulner-
ability to drug abuse:

Just talking with their friends about drugs;

;rhe)é would do what their friends do, and it’s hard-to say no to their
riends;

Positive images of drug users are a contributing factor to increased vul-
nerability;

° The belief that drug users are not different contributes to vulnerability.

3.  Fear is the major deterrent to drug use among this age group:

o The fear is a fear of getting hooked, particularly to cocaine;

° But 10% of the respondents woulid like to try crack just once, and this at-
titude increases vulnerability.

By far the most important finding is the extraordinarily important role that older siblings
play in increasing the vulnerability of their younger brothers and sisters. This is not a role
which the older siblings wish to play, but they play it none the iess. 60% of teenagers
greatly fear influencing their brothers and sisters with their use of pot and 66% greatly fear

influencing them with their cocaine use.
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3.3 The Vuinerability of Teenagers

Although the pattern of drug abuse vulnerability is emerging quite clearly during pre-
teenage vears, the pattern of abuse rises sharply throughout the teenage years. That
pattern is supported by a set of factors that shape the degree of teenagers’ vulnerability.
The incidence of some of these factors by age is shown in the tables that follow the find-

ings.

The importance of various factors in promoting teenage vulnerability is a product of a
multivariate analysis performed to isolate the individual contribution of the various attri-

butes measured in the study. The following are some of these results:

Summary of Key Findings

1.  The age of first use is the single most powerful predictor of the current fre-
quency of abuse; i.e., the earlier one begins the pattern of abuse, the great-
er the frequency of abuse today and the less likely the reduction in the fu-
ture.

® The average age of first use for marijuana and cocaine appears relatively
constant for teenagers.

-® 15% to 20% of the teenage age cohort groups report trying marijuana by
age 13.

® :11% to 5% of the teenage age cohort groups report trying cocaine by age
3.

2.  Among teenagers, all drug use - present and future - is related to having friends
who use.

® The relationship is so strong among teenagers that: If your ¢hild has

friends who smoke marijuana and do coke, then your child probably
does the same.
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Teenagers’ fear of marijuana overall is not a good predictor of their use of
marijuana. To the extent that teenage users fear anything:-

° 48% of regular teenage users fear getting caught by the law.

® 38% fear influencing siblings with their behavior.

® 36% fear impure marijuana.

® 29% fear the impact on school performance.

The approval of the use of drugs at parties drives drug use among teenagers:

® 22% of teenagers agree that it's fun to have drugs at parties.

® Only 53% agree that they don’t like to hang around drug users.

Other attitudes that are strongly pro-drug use among teenagers:

® 29% see drug users as popular.

° 28% believe drugs are just part of growing up.
e 25% believe pot increase creativity.

® 24% don’t know or believe coke not risky.

e 22% report they like being high on drugs.
® 11% say it's OK to sell coke to a friend.

e 10% would like to try crack just once.

The reported ease of obtaining cocaine and crack increases dramatically dur-
ing teenage years and is related to cocaine use.

® 13% of the 13 year olds report that it's easy or fairly easy to obtain co-
caine and crack.

° 25% of the 14 and 15 year olds report that it's easy or fairly easy to ob-
tain cocaine and crack.

® 38% of the 16 and 17 year olds report that it’s easy or fairly easy to ob-
tain cocaine and 30% report that it’s easy or fairly easy to obtain
crack.



27
Teenage cocaine users report significant fears about drug use:

® 85% fear getting caught by parents.
® 59% fear impure cocaine or crack.
. 58% fear physical damage.
® 58% fear psychological damage.
e  51% fear reaction of school authorities.

© 51% fear becoming dependint upon the drug.
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The Factors Driving Teenager Vuinerability

The following is the order of importance of the various factors in producing a higher de-

gree of vulnerability and drug abuse among teenagers.

1.  The age of the first use of marijuana and cocaine, and the age of first reqular
use strongly predicts future marijuana and cocaine use.

2.  The number of friends who use marijuana predicts marijuana use, and the
number of friends who use cocaine predicts cocaine use.

3. Fearof dying predicts lower cocaine use; fear of getting hocked predicts low-
Ier marijuana use. People who fear getting caught with cocaine are less like-
y users.

4. Those who think its fun to have cocaine at a party are more likely to be users.

3.4 The Vulnerability of College Students

College students show a distinctly lower level of use of drugs than high school students in
our data, and they are even more markedly lower than people their age not attending col-
lege. Also, the college students display a different patterns of fears and concerns about

drugs and drug abuse.
Summary of Key Findings

1.  Among regular marijuana users in college:

® 58% fear getting caught by the law.
° 49% fear impure marijuana.
e 47% fear reaction of parents.

e  38% fear impact on school performance.



31
2. Regular cocaine users in college show markedly more concerns:

e 75% fear reaction of parents.
® 73% fear dying from crack use.
) 67% fear getting caught by the law.
® 85% fear impure cocaine or crack.
e 61% fear dying from cocaine.
e 60% fear reaction of school authorities.
3. l;l\lllsa\&r}y college students have attitudes which are supportive of continued drug
® 32% see drug users as no different from others.
e 27% believe that using cocaine is a status symbol.
® 22% report that cocaine makes the user feel powerful.
e 22% feel that drugs help you forget your troubles.

® 21% say parties are more fun with drugs.
Key Factors Driving Vulnerability

1. Having friends who get stoned on pot is the best predictor of marijuana use,
and age of first using marijuana is a good predictor of current use.

2.  Age of first using cocaine is the best predictor of cocaine use.

3.  Attitudes shape both marijuana and cocaine use, particularly the attraction of
use at parties, attitudes toward drugs as stepping stones, the perceived
riskiness of cocaine, and basic acceptance of use as a part of growing up.

4.  Cocaine use is lower among those who think it's hard to get. This relationship
is not true of marijuana use.

5.  The more college students perceive cocaine as risky, the less they are using
it. That is not true for high school students and teenagers, nor is it true for
marijuana.

6.  College students who fear feeling guilty are less likely users of marijuana and
cocaine, and this is not true for teenagers or aduits.
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3.5 The Vuinerability of Aduits

When we speak of adults, we are really speaking about distinctly different groups. First,
there are the young adults, mostly between 18 and 35, who are the worse abusers of
drugs. Second, there are those between 35 and 50 who came of age during the
generational excesses of the sixties and seventies. This group still has abusers, but a
much lower overall use pattern. Finally, above the age of 50 drug abuse is relatively un-

commaon.

Summary of Key Findings
1.  Among regular adult users of marijuana:

° 52% fear getting caught by the law.
® 36% fear impure marijuana.
® 34% fear negative influence on children or younger siblings.

e 28% fear the reaction of their parents.

2. Regular adult users of cocaine are much more fearful than those who use
marijuana:
° 68% fear dying from crack use.
) B5% fear getting caught by the law
® 65% fear reaction of employers.
¢  B2% fear impure cocaine or crack.

® 61% fear physical damage.
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3.  Attitudes of parents that make it more diffi eult for them to prevent drug abuse
among their children:

© 51% think.their kicis will never take drugs.
® 43% think their kids don’t have the money to buy drugs.

® 31% think their kids have never been exposed to drugs.

4. Some attitudes also support the use of drugs by adults:

) 29% think cigarettes are worse than pot.
® 26% think it’s OK to smoke pot in private.
® 20% feel that cocaine is a status symbol.

e 11% feel that occasionally cocaine use is not risky.
The Key factors Driving Vuinerability Among Aduits

1.  Age of first use of cocaine and age of first use of marijuana.
Fear of reaction of loved one or spouse.

Fear of psychological effects.

> W p

Friends who are using cocaine (not seen for marijuana).

3.6 The Vulnerability of Parents

The data suggest that there is substantial uncertainty and perhaps misconception among
parents about their children. Fully 25 to 35 percent consistently respond that "they are not
sure" concerning their children’s behavior concerning drugs. Moreover, substantial
groups believe that their children are not at risk, even though drug usage reports suggest
that majorities of children are likely to use marijuana and nearly four in ten will use co-

caine.
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51% believe their kids will not take drugs."
Only 34% believe their kids will actually try drugs, with 30% who aren’t sure.
50% believe their kids have never tried drugs.

But 61% report that drugs have affected children they know.

The parents do report efforts to engage in behavior aimed at dealing with the

possibility of drug use by their children:

70% have discussed the dangers of drug use with their children and 71% have
expressed strong disapproval of drug use to them.

36% have discussed their concern with the parents of children who use drugs.
Only 11% have complained to school officials about the use of drugs by other
chil!dren at school, and only 8% have reported suspected drug use to the
police.

In all, only 6% have removed drugs from their children’s possession.

3.7 The Demographics of Drug Use

The demographics of drug use are important because they suggest the kinds of models

and settings that are appropriate for targeting advertising as part of the program. Drug

use is now so pervasive, however, that abuse is relatively common among every social

group and in every part of the country. Therefore, while the differences described in the

following summary are differences of degree, not of kind, they do provide some guidance.

Summary of Key Demographic Findings

Women today are nearly identical to men in their use of marijuana and co-
caine.

Blabcfks and Hispanics are more likely to be drug abusers than the general
public.
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3.  Drug abuse is more common among the very affluent and the very poor, and
is significantly less common among middle income groups.

4.  Regular church attendance is strongly related to much lower levels of drug
abuse among all populations.

3.8 The Vulnerability of Hispanics

The Hispanic sample is not large enough to produce interpretable results for children,
teenages, or colleges students. Normally, we do not interpret a sample of less than 100,

and these three have samples of between 50 and 60.

However, a review of these few cases showed a pattern where Hispanics were in most in-
stances similar in their responses to non-Hispanic whites. The similarity between the
Hispanics and non-Hispanic Whites would suggest that a separate campaign in terms of
content is unnecessary, although it is obviously important to develop commercials that
use Hispanic settings and individuals.

In the adult sample, there are nearly 300 Hispanics, which provides a confidence interval
of plus or minus 5.7 percent. Within this group, it is possible to make comparisons be-

tween Blacks, Whites, and Hispanics on the full range of variables.
Summary of Key Findings

1.  Hispanics are much less inclined than Blacks or Whites to fear the effects of
drugs.

® 19% agree that they are not scared of drugs; 12% for cthers.
e They are twice as likely to see glight or no risk to the cocaine use.
. But, Hispanics are more likely to to report becoming hooked on cocaine

-- 6% for Hispanics compare with 3% for Blacks and 2% for Whites.



36

2. Hispanics appear to engage in more pro-active behavior aimed at discourag-
ing drug use. ' ’

° They are much more likely to report having attempted to discourage use
among their friends or their children.

e 19% report removing drugs from their kids, compared with 10% for
Blacks and 5% for Whites.

® But, Hispanics are much more likely to believe that their children will not

use drugs, contrary to the evidence that their children
equally with White children.

3.9 The Vuinerability of Blacks

In every sample but the adults, Blacks show a pattern of greater vuinerability to drug use
than Whites. Among children nine to twelve, the Black children are twice as likely to have
been approached to buy or use drugs th’an White children -- 27% for Blacks to 13% for
Whites. Among the teenagers, 18% of the Blacks have used cocaine in the past year and
35% have used marijuana, and that i§ contrasted with 11% for cocaine and 30% for mari-
juana in the rest of the population. Even among adults, marijuana use is slightly higher for

Blacks than for the rest of the sample, but the difference is small.,

By any standard, Blacks are at greater risk for the use of marijuana and cocaine than
Whites. Moreover, that use begins at a slightly earlier reported age for Blacks. Among
Blacks, 23% of the teenagers tried marijuana by age 13 and 12% tried cocaine by that

age; contrasted for Whites with 16% for marijuana and only 5% for cocaine.

The question, of course, is "why" and what rale, if any, attitudinal differences play in these

differences in use.
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Before summarizing some of these differen tween Whites and Blacks, it is important
for the reader to know that the similarities between White and Black attitudes and behav-
ior far exceed the differences. On the whole, there are many, many relatively small differ-
ences where Blacks are glightly more favorable toward drugs than Whites. Generally, the
two demographic groups are quite alike in their views on most issues. The differences

are differences of relatively small degree.

Summary of Key Findings

1. The most profound differences between Blacks and Whites is found in the
youngest group -- the nine to twelve year olds.

® 27% of the Black children have been approached to buy or use drugs;
13% for Whites.

® 39% of Black children say it's easy to obtain marijuana, and 16% say it's
easy to obtain cocaine; with 11% and 6% respectively for Wnites.

° ;B_Iacg children see the drug users as "popular" and having "lots of
riends:"

- As popular; 46% for Blacks and 29% for Whites.
As having lots of friends; 33% for Blacks and 16%
for Whites.

® 28% of the Black children think drug users are "no different"; with 13%
for Whites.

® Many Black children (27%) think drug users are good at sports; or are
good students (20%), and these attitudes are not as shared by Whites
(16% and 7% respectively).

2. Although Black teenagers tend to be exposed earlier and show a greater fre-
quency of drug use, Black teenagers’ attitudes are generally quite similar to
those of Whites.
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® By far the greatest and most important difference is in the variables that
measured the perceived harmfulness of using both marijuana and co-
caine. .

- 25% to 29% of the Black teenagers perceive ng risk in using co-
caine and/or marijuana, whether occasionally or regularly.

- Only 8% to 12% of the White teenagers see ng risk in using these
drugs in the various situations.

° Blﬁck teenagers rate drugs of nearly every type as "more attractive" than
Whites.

3. The attitudes of Black college students are very similar to those of White col-
lege students, with some attitudes slightly more positive and others slightly
more negative.

4.  Thelargest difference between Black and White adults is that Blacks are more
likely to find it easy to obtain marijuana, cocaine, and crack. The percentag-
es of Black adults saying it is very easy to obtain marijuana, cocaine, and
\%ﬁCk are 44%, 34%, and 31%, as contrasted with 27%, 17%, and 14% for

ites. :

° Adult Blacks are less likely to see drug users as boring or stupid or fool-
ish, and they are more likely to believe that occasional cocaine use is
not risky, and that cigarettes are worse than marijuana.

° Black and White parents have similar expectations of their children’s be-
havior with regard to drugs.

e Black aduits show consistently less pro-active behavior than Whites, al-
though the differences are small.

® Black and White adults have very similar fears as to the consequences
that might come from drug use.
3.10 Major Recommendations
9 to 12 year olds:
1. Al efforts at educating children -- by schools, parents, and the advertising of

the Partnership and others -- must push into these lower age groupsl!

2. Theidea of the drug user as "popular", the local "hero”, must be dispelled, us-
ing "negative” images of drug users as models.



Teenagers:
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The role of the older sibling provides an avenue for attacking the defenses of
teenagers, who do not want the responsibility for negatively influencing their
younger brothers and sisters.

The role of "friendship" needs to emphasize the pro-active aspect of discour-
aging drug use among friends.

Parents must become better aware of the risks that are already apparent for
their pre-teens.

Emphasize the need to delay the onset of the first use of drugs.

® Arm parents with the knowledge of the risk of early use by children, and
the likelihood of early use.

® Aim educational programs at the early teenage years.

Evaluate ways to make friendship an asset against drug use, as opposedto a

liability.

¢ Responsibility inducing themes to emphasize what a real friend is.

° Give parents ways to detect drug use amaong children.

® Emphasize the importance of expressing social disapproval of drug use,
teaching them how to be a friend.

- Point out the impact of older siblings on younger siblings.

Attack the notion that it's fun to have drugs at parties by pointing out how stu-
pid the behavior of the drug users is, a point which teenagers agree with.

Avoid too many death and dying themes, but use the fears of getting caught,
impure drugs, physical and psychological damage, etc.



College Students:

Many of the recommendations made concerning teenagers apply to college students.
We obviously cannot push the age of first use up, but the data support the need to do that
with the younger children. Also, all of the themes about responsible friendship hold for
college students. Finally, the use of drugs at parties is as significant with college students

as with teenagers.

College students have more fears than the teenagers about drug use in general. These
fears constitute themes that can be emphasized without concern about the credibility of
the advertising. They also have mare realistic fears about death from cocaine and crack,

and they are afraid of both impure cocaine and ihpure marijuana.

These elements provide thematic material which may prove useful in the development of

advertising and other materials.
Aduits:

The findings listed in section 3.5 provide many of the themes that can be developed as
part of the campaign. Obviously, parental responsibility themes are already a part of the
overall campaign, and these are valuable. In addition, many of these adults are amenable
to "sacial responsibility" themes concerning the consequences of their behavior. Dc they
really want to support the violence, the terror abroad, and the corruption at home that are

the necessary products of their “right to use" drugs?
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Moreover, we have yet to develop thermies that help adults understand what they can do

when they confront drug abuse at parties, on the job, or elsewhere. What is their respon-

sibility for their friends and families? And, how can parents, as influencers, deal more ef-

fectively with instilling a strong anti-drug ethic in their children?

Parents:

Continue the emphasis of "pro-active" behavior among the parents.

Encourage other forms of "pro-active" behavior such as working with school
o;ﬁdcials, neighborhood groups, local police, etc., to control the distribution
of drugs.

Support parents with information about the probable behavior of children and
how to detect it, particularly by noting the actual behavior of children, espe-
cially the risks for very young children.

Demographics of Drug Use

Hispanics:

Use more female, Black; and Hispanic actors and actresses, with appropriate
themes and in appropriate settings.

Consider developing "social responsibility" themes directed to appeal to peo-
ple who think of themselves as "liberal.”

Focus greater emphasis on young adults not in college, particularly the ages

of 18 to 30 where abuse is the most severe.

On the whole, the message content designed for Whites is also appropriate
for Hispanics.

Ads should be designed to appeal to Hispanics using Hispanic settings and
characters, with the obvious caution that the Hispanic community is itself
ethnically very diverse.

Attitudinally, Hispanics appear to fear the effects of drugs less than Whites,
and fear may be a less viable tactic in this community.

Hispanic parents are more pro-active concerning drugs, but they underesti-
mate significantly the likelihood that their children are vulnerable.



Blacks:
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We must have a more frequent use of Black characters and situations involv-
ing Blacks in our commercials, because of the consistently greater inci-
dence of use among Black young people.

® This is particularly true for pre-teenage children, where Blacks are twice
as vulnerable as Whites. :

° For Black teenagers, early exposure and "teen pressure" for exposure
are factors that require attention. '

e If the ads could do anything for these children, it would be to dispell the
view of drug users (and sellers) as popular and having many friends.

Blacks report a greater "ease of access" to drugs, suggesting that drug sellers
can operate more in the open within the Black community than within the
White.

° Parents of Black children should be told how easily their children can ob-
tain drugs.

® This greater ease of access is also a statement of how community stan-
dards and institutional constraints serve to restrict the openness of the
drug-dealers and sellers. Ads should be aimed at these institutional
audiences, e.g., police, schools, neighborhood groups, churches, etc.

Media and education must be specifically developed for dealing with the
greater vuinerabifty of Black children.

The percentage of Black teenagers who perceive no risk in drug use is ex-
tremely high, and it is a point of ignorance that needs to be attacked with
Black characters and situations.

Among college students, the ads can be very similar for Blacks and Whites.
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IV. DIRECTION OF ADDITIONAL TRACKING RESEARCH

4.1 Purpose of the Tracking Research

While it is impossible to precisely say what "causes” shifts in attitudes and values, one ob-
jective of this research is to measure whether such shifts are taking place during the
course of this massive effort by the Partnership. The first wave of research was conduct-
ed in February of 1987, and the results are presented in this report. The second wave of

the research is being done at approximately the same time in 1988.

If we are to change behavior concerning drugs, we must effect changes in the attitudinal
underpinnings of drug abuse that have been so obvious in these data. The second wave
of this study will allow us to measure if such changes are taking place, and to estimate

what contribution the advertising is making toward those changes.
4.2 Schedule of the Second Wave of Research

® Interviewing: February 20th through March 20th.

° Data Entry/Cleaning/Editing: March 1st through April 30th
e  First available Data: May 15th.

° Final Reporting: June 30th.

Information on the second wave of the study will be released on a final
schedule set by the research committee and the overall leadership of the
Partnership. In total, over 8000 interviews should comprise the data base for

the second wave.
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HIGH SCHOOL SENIORS

Ever used:
Marijuana
Cocaine

Daily use of:
Marijuana
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SRC - GSBC COMPARISON
HIGH SCHOOL SENIORS

SRC (85)  GSBC

Great risk in trying marijuana:

Once/twice
Occasionally
Regularly

Great risk in trying cocaine:

Once/twice
Regularly
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% - 12%
% 28%
% 71%
34% 33%
79% 88%
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SRC - GSBC COMPARISON
YOUNG ADULTS ~

SRC (85) GSBC

Daily use of:
Marijuana 5.2% 7.7%
Cocaine 0.2% 0.3%

Use in last 30 days:

Marijuana 24.9% 29.3%
Cocaine 8.7% 8.2%
Use in past year:
Marijuana 40.6% 42.5%
Cocaine 19.9% - 19.9%
* Young Adults are defined as 18-27 years old
Gordon S. Black Corporation .
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SRC - GSBC COMPARISON
COLLEGE STUDENTS

SRC_(85) GSBC
Daily use of:
Marijuana 3.1% 4.1%
Cocaine 0.1% 1.3%
Used in last 30 days: w
Marijuana 23.6% 18.2%
Cocaine 6.9% 5.5%
Used in past year:
Marijuana 41.7% 32.3%
Cocaine 17.3% 14.0%

* The age sample used in the GSBC data reflects the age
groups used in the SRC study for comparison purposes.

Gordon S. Black Corporation
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NIDA - GSBC COMPARISON
TEENAGERS (13 - 17 YRS.)

IDA (
Use in Tast 30 days:
Marijuana 12.3%
Cocaine 1.8%
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NIDA - GSBC COMPARISON
YOUNG ADULTS

IDA GSBC

USE IN PAST 30 DAYS:

Marijuana 21.9% 29.3%

Cocaine 7.7% 8.2%
USE IN PAST YEAR: |

Marijuana 37.0% 42.5%

Cocaine 16.4% 19.9%
USE IN LIFETIME OF: (1972 - 1985)

Marijuana 60.5% 73.0%

Cocaine 25.2% 38.8%
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1.1 THE OBJECTIVES OF THE RESEARCH:

Two years ago, the Partnership for a Drug-Free America set out to help "unsell drug
use" in the United States. The objective was to marshal the resources of the advertising
and media industries to produce advertising that discourages the purchase and
consumption of illegal drugs and encourages the formation and growth of attitudes and
behavior antagonistic toward consumption. Since the beginning of April, 1987, this
advertising has been appearing in media all over the United States.

This report has two main functions for the‘ Partnership: First, to summarize the changes in
attitudes that have occurred during the first year. Second, to analyze the relationship
between those changes and the advertising effort of the Media-Advertising Partnership

for a Drug-Free America.

The objective of this analysis is to compare matched samples of Americans obtained
through two waves of research conducted a year apart. The benchmark wave was
completed during February of 1987, before any Partnership advertising had begun, and
the second wave was completed during February and early March of 1988. The sample

sizes of the two waves are as follows:



Wave 1 Wave 2
e Children 9 - 12: = 881 1,190
e Teenagers 13-17: = 798 1,031
e College Students: = 047 1,491
o Adults: N= 4,749 4,665

Note: The adult sample, which is of people 18 and over, includes the
college students. In the analysis, the college component is
weighted downward to correct for the oversampling.

All of the respondents other than college students were recruited in 89 mall or central

locations across the United States. The college students were recruited in central

locations on 130 college campuses. All respondents filled out the questionnaire in
private, and procedures were employed to provide full confidentiality.

The samples were weighted to approximate a representative national sample. The
Primary Sampling Units'(PSU’s) were selected with the intent of replicating the overall
population as closely as possible. On the whole, the largest weights compensa;te for
sample imbalances by age because of the importance of age in drug use.

Finally, each compcenent sample was compared on every available demographic and
geographic variable in order to search for any source of bias between the two samples.

We found no instance in which the two waves differed by a statisticaliy significant
amount! The two waves appear closely matched, and that makes it easier to evaluate

any changes that occur in the drug-related variables.




1.2 WHAT WE ARE LOOKING FOR:

The analysis of the first wave (February-March, 1987) focused on several tasks crucial to
the analysis of the second study (February-March, 1988):
e The establishment of a benchmark wave against which subsequent
waves could be compared. A major effort was made to match the
base wave against population and demographic projections for 1987.
e The analysis of those factors which appear to have the greatest
predictive power in accounting for the propensity to use cocaine,
crack, and marijuana.
e The identification of attitudes among drug users which were both

antagonistic toward drug use and with which drug users were
inclined to agree.

The earlier report (1987) identified a structure of relationships that predicted past, present,
and future cocaine and marijuana use. For example, that study singled out the

importance of several factors overall:

e The age of first using the drugs.

e¢ The importance of friendship networks and social factors in promoting
drug use (or retarding it).

e The special role of siblings as they affect younger children.

We cannot here summarize all of those findings. The reader should refer to the earlier

summary report. (THE ATTITUDINAL BASIS OF DRUG USE)

This research attempts to specify the attitudinal and other changes that have

occurred since the Partnership started its advertising campainn. All variables are
compared for statistically significant change between the two waves. In reporting the



findings, we are only reporting data where the analysis of variance produced statistically

significant resuits. We are ignoring all other data for thls report.

Second, the research attempts to identify attitudinal changes that are attributable t

reiative exposure of respondents to the advertising effort. The Partnership identified
10 media areas around the United States in which the public would have received at least
a 50 percent heavier weight than other areas. The respondents in each of these areas
were grouped to produce a division into "Higher" media exposure and "Lower" media

exposure.

An analysis of variance was performed on each of these groups, comparing the 1987
results with the 1988 results in both segments. The results of this analysis are also

summarized in this report.

1.3 A SUMMARY OF MAJOR FINDINGS OVERALL:

The following major findings are contained within the analysis of the changes that have

occurred between the two waves:

¢ Many attitudes and orientations have become distinctly more
antagonistic toward drug use in all of the samples over the past
year.

- The changes are most pronounced, overall, in the college sample,
followed by children (9 - 12), with somewhat less, but important,
change in adults and teenagers.

- There is virtually no significant movement in the opposite
direction, i.e., toward views more sympathetic to drug use.




- Factors which should not have changed: (e.g., lifetime drug use or
age of first use) are virtually identical between the two samples.

e In areas with High Media Exposure, the changes were

substantially greater on most variables than in thz balance of the
United States.

- This is true for all the samples, but the caliege sample is too small
in this part of the analysis.

- Exposure was extensive for many of the television ads, and they
were generally very positively received. .

- The observable differences between the "High" and the "Balance
U.S." areas are very consistent and in some instances very large.

o Among the college students, where attitudinal changes appear
the greatest, there are statistically significant declines in
cocaine consumption, primarily among the "occasional users."

- Statistically significant declines in consumption were not present in
other segments.

- Among 9to 12 year olds, the percentage approached to buy or use
drugs increased slightly, from 16% to 18%.

1.4  MAJOR FINDINGS BY SEGMENT
COLLEGE STUDENTS:

From Ragtime to Woodstock, college students often have paved the way for changes in
society. During the 1960’s and 1970's, college students were among the first groups to
increase their consumption of illegal drugs. In the past year, however, their attitudes and
fears have become clearly more anti-drug. Even more impressive is the first evidence of a
decline in occasional cocaine use. The statistically significant changes range from 4%
to 14% shifts across the entire data set. These changes are even more profound among

the Black college students.



e 15 out of 32 basic attitudes became more anti-drug; only cne
became more pro-drug, with shifts ranging from 3% to 12%. _

o 16 out of 18 positive images of non-drug users increased in
frequency of mention, while none declined.

o 8 out of 11 negative images of marijuana users increased in
frequency of mention.

e Soutof 11 negative images of cocaine users increased in frequency.

e 20 out of 26 fears of the consequences of drug use mcreased while
none declined, with shifts ranging from 5% to 10%.

e Black students’ fear of the consequences of drug use increased
dramatically on 6 items, shifting 17%-31%.

e Black students show greater changes than Whites throughout the
data. Now their attitudes are more in line with those of Whites.

o Occasional cocaine use has decreased 5 percentage points, from
11% t0 6% among College Students:

e Occasional cocaine usage by friends has decreased 5 percentage
points, from 36% to 31% among College Students.

Many variables that were found in the first report to be important deterrents changed
positively. If these important attitudes continue to shift, then the first major behavioral
changes should have occurred (and did occur) in this segment. Hopefully, the changes

evident in the college segment are indicative of the changes to come in the rest of society.

CHILDREN 9to 12:

The childrens’ attitudes changed somewhat less than college students, but the changes
that are present have important long term implications for the objectivgs of the
Partnership. If attitudes harden against drug use in this population, then the age of first
use is likely to rise and overall consumption will diminish. The resuits indicate that this
"hardening" has begun. There is evidence of a reported decline in usage by friends and

strong indications of increased fear of drugs among these respondents. Both factors




were found to be vital factors in deterring drug use. The changes are not as large or as
widespread as among college students, but the changes are consistently in the right

direction and on many of the most important items.

Finally, there was a slight increase in the number of children approached to buy or use .
drugs, which is an important indication of the persistence of the attempts to increase
supply to the youngest people.
e 7 out of 19 basic attitudes became more anti-drug; only 1 became
more favorable toward drugs, with shifts ranging from 3% to 5%.

e 3 out of 7 positive images of drug users decreased in frequency,
and no positive images increased.

- Users are less likely to be seen as "popuiar’: down 4 percentage
points.

- Users are less likely to be seen as "having many friends": down 5
percentage points.

e 2 out of 4 variables indicating usage by friends decreased; none
increased. -

- 3% fewer children have friends who use marijuana, from 12% to
9%.

e Black children became more anti-drug on 6 out of 19 basic¢ attitudes,
with shifts of up to 15%.

e At the same time, the percentage of these children approached to
buy or to use drugs increased slightly from 16% to 18%.

The objective of the Partnership with regard to children has been to shift attitudes toward
a more antagonistic stance toward drugs prior to the point where significant exposure
occurs. That hardening is taking place. If it continues, it should delay early trials. At the
same time, current exposure is unchanged, indicating the persistence of those seeking to

induce these children into drugs.



ADULTS 18 AND OVER (Including College Students):

The adult segme;nt has shown sbme, although fewer, positive changes. There are some
major attitudinal shifts, but they are less dramatic and far-reaching than in the college and
children segments. However, this is to be expected because in the first wave, the adults
were found to be the most anti-drug to begin with, especially in the population above the
age of thirty-five. Thus, the population as a whole cannot be expected to change as much
in such a short time period. The fact that there are important and significant changes is
very encouraging.
e 06 out of 32 basic attitudes became more anti-drug; and none has
changed toward a more pro-drug posture, with shifts ranging from
3% to 8%.

e 10 out of 26 fears of consequences of use have changed; and ncne
went in the wrong direction, with shifts ranging from 3% to 4%.

e 6 outof 11 negative images of marijuana users increased.
e 7 outof 11 negative images of cocaine users increased.
e 8 out of 18 positive imagés of non-users increased.

o Black adults show positive attitudinal shifts of 6% to 14%. However,
Black parents underestimate the risks of drugs to their children.

- Only 20% of black parents feel their children are likely to use drugs,
but 33% of black teenagers already use marijuana.

The most negative finding in this section is that parents today are less likely to think their
children are susceptible to drug use. Several of these items moved toward a less
realistic view of their own children’s behavior -- "less realistic" in the face of the data

demonstrating the existing high levels of use and exposure.



¢ 32% of parents say their children have never been exposed to drugs.
e The truttiis: . '

- (118% of children (9-12) have been approached to buy or use
rugs.

- 40% of 16 and 17 year olds have friends who use cocaine
occasionally.

- 76% of 16 and 17 year olds have friends who use marijuana
occasionally.

TEENAGERS (13 THROUGH 17):

Teenagers have experienced the fewest attitudinal shifts of the four segments. There
have been some significant and positive changes, but they are not as large or as
widespread as with other segments. Changing teenagers’ attitudes is vital because the

growth of drug use is so pronounced during these years.

All of the changes, however, are in the direction of less favorability toward drug use and
drug user, and the consistency is important even if the number of changes is fewer. The
teenage population is going to require a greater communication effort.
e 7 out of 32 baslic attitudes became more anti-drug, none became
more pro-drug.

e 7 outof 12 variables measuring the perceived risk of using drugs
and alcohol increased.

- 5% more feel it's "risky" to smoke marijuana regularly, from 80% to
85%.

- 5% more feel it’s "risky" to do cocaine regularly, from 86% to 91%.

¢ 5% more teenagers fear the psychological and physical effects of
marijuana.
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e Black teenagers show both increased fear of drugs and more anti-
drug attitudes, with shifts ranging from 6% to 14%.

e Non-users are more likely to be seen as "a leader" and "attractive."

In particular, teenagers today perceive greater risk assaciated with drug use, especially
regular drug use. Moreover, the attitudinal movement among Black teenagers is

particularly encouraging.

1.5 THE ADVERTISING:

The second purpose of the research is to track the effectiveness of the advertising and to
investigate the correlation between expasure to the advertisements and attitudinal

change. In addition, specific recall measures and ratings are included.

The data collected on advertisement recall indicate two positive and clear trends: First,
many of the advertisements have received excellent exposure. Second, they are rated
very positively by the viewers. For example, 95% of college student report seeing the
"Man frying egg" advertisement, and 75% give it a "very positive rating." In general, the
advertisements that have been seen the most are also perceived most positively by the
viewers. The popularity of these advertisements is consistent throughout all age and racial

groups.

Most importantly, there is strong evidence thiat the advertising is a powerful contributing
factor in the improvement in drug attitudes. The degree of "media weight"; i.e., the
overall number of separate "exposures" in different markets varied considerably due to the
cooperation of local media organizations. Because of this variation, it is possible to

construct a "natural experiment”, where the markets with the greatest overall media
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weight are isolated for analysis and comparison with-the remainder of the United States.

The top ten markets, which comprise just over 10% of the total population, received
an average of 4 times more Partnership advertising than the balance of the U.S.

Among Children 9 -12:

Although very little of the advertising in this campaign was aimed at this age group,

children in high media areas show several important changes.

e Disagreement with three pro-drug statements increased by 8% to 13%
in High Media Areas, compared with 3% to 5% in the Balance of the
u.s.

e Conversations about drugs with parents, teachers, and siblings
increased 9% to 15%, against ng increase in the Balance of the U.S.

Among Teenagers:

The teenage segment was, from the outset, considered to be the hardest segment to
reach with the advertising. Overall, they show the fewest changes during the past year in
the entire sample. When the respondents in the High Media Areas are separated, this
group shows some very dramatig results.
e On eight basic attitudes, the teenagers show 8% to 20% changes on
items, where the respondents in the Balance of the U.S. changed by
a negative 4% to plus 8%.
e They see non-users more positively, with shifts ranging from 13% to
18%; changes in the balance of the country ranged from negative 2%
to positive 5%. :
e The teens in the High Media Areas show equally encouraging

changes in their views of marijuana and cocaine users, with little on
no change in these items in the Balance of the L1.S.
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The Adult Sample:

The aduits in the study demonstrate an equally significant number of items in which there
is sharp improvement in attitudes in the High Media Areas, but little or no change in the
Balance of the U.S.
e On ten basic attitudes, adults changed from 5 to 15 points in High
Media Areas, with much less or no change in the Balance of the U.S.
e Adults in the High Media Areas show significant increases in their
willingness to discourage others from using drugs, with no change in
the rest of the Country.

e Parents in these areas are more willing both to complain to school
officials and to discuss the dangers of drug use with their children.

e In High Media Areas, fears of drug use incresige significantly on 19
separate items, with increases, from 5% to 10%

e Like teenagers, adults in the High Media Areas view both the non-

users more positively and the users more negatively; again, with
much smaller changes in the Balance of the U.S.

Discussion and Conclusions:

The data are remarkable for the consistency of the effect of respondents in the High
Media Areas. With many of these changes, virtually all of the shifts in attitudes over
the past year appear in the High Media Areas. The effect is so strong and so
widespread in the data set that it suggests the possibility that such advertising has to

reach a threshold before it begins to have much effect in the rest of the country.

Drug abuse attitudes and beliefs are not the same as views on consumer products. In
most instances, these attitudes are held strongly by individuals, with few people who are

indifferent or undecided. Moreover, these attitudes are strengthened by reinforcing
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effects from friends, family, and other influencing agents. The data have already shown
the powerful impacts, both favorable and unfavorable, of friendship networks on drug

abuse.

Even with the strength of the orientations, however, the data strongly support the
conclusion that advertising can affect the attitudes of Americans toward drug

abuse.

If the Partnership can gain more media participation th nationally and locall

opportunity exists to substantially aiter the way Americans feel and think about
drugs such as marijuana and cocaine.
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THE OBJECTIVES OF THE RESEARCH ARE SHAPED BY THE
OBJECTIVES OF THE PARTNERSHIP

o Decreased acceptance of drug use

e Increased social disapproval of drug use
e Increased awareness of risks

o Increased communication by parents

e Decreased demand over time

THE OBJECTIVES OF THE RESEARCH

¢ To provide information.useful to the design of
advertising

e To track attitudinal changes over time

STATISTICALLY COMPARABLE SAMPLES OF:

e Children - 9 through 12

¢ Teenagers - 13 through 17
o Fulltime College Students
e Adults - 18 and over



CRITERIA FOR REPORTING ATTITUDINAL CHANGES
¢ Searching for patterns of chvange
o Consistency of direction is critical
e Attitudes will change before behavior

o Using standard test of statistical significance
- analysis of variance

APPROXIMATELY 7,000 RESPONDENTS IN EACH OF THE
FIRST TWO WAVES

WAVE 1 WAVE 2

Children, 9 - 12 881 1,190
Teens, 13-17 798 1,031
College Students 947 1,491

Adults, 18 and older 4,749 4 666



MAJOR ATTITUDINAL CHANGES
AMONG
CHILDREN 9 TO 12 YEARS OLD:



~

MORE CHILDREN KNOW ABOUT CRACK

PERCENTAGE WHO SAID YES

VARI-
1987 1988  ANCE

Crack 78% 86% +8

n = 884 1192

CHILDRENS’ ATTITUDES ARE IMPROVING
PERCENTAGE WHO DISAGREE
VARI-
1987 1988 ANGE
| would try drugs if my friends did. ~ 86% 91% +5
Using drugs makes you feel grown-up69% 74% +5

Parties are more fun with drugs. . 83% 86% +3

PERCENTAGE WHO AGREE
It is easy to get hooked on drugs. 73% 77% +4
Crack or cocaine can kill you. 88% 91% +3

| am scared of taking drugs. 84% 87% +3

n = 879 1186



CHILDREN SEE DRUG USERS LESS POSITIVELY

VARI-
1987 1988 ANCE
Older 51% 42% -9
Has Many Friends 32% 27% -5
Popuiar 37% 33% -4
n=884 1192
USAGE AMONG CHILDRENS’ FRIENDS HAS DECLINED
VARI-
1987 1988 ANCE
None of my friends use .
marijuana 88% 91% +3
None of my friends use beer,
70% 76% +6

wine, liquor sometimes

n = 869 1170



BLACK CHILDREN EXHIBIT SUBSTANTIAL IMPROVEMENT IN ATTITUDE

PERCENTAGE WHO AGREE

VARI-
1987 1988 ANCE

Smoking marijuana is okay. 21% 6% -15
People who use drugs are

no different. 28% 19% -9
Would try drugs if friend did. 12% 5% -7
Most people can stop drugs if

they want. - 34% 28% -6
Parties are more fun with drugs. 10% 5% -5
Hard to say no to friends. 37% 32% -5

n =58 151



SOME MAJOR FACTORS HAVE NOT CHANGED
AMONG CHILDREN:

Negative images of drug users

Usage by friends

Ease of obtaining

o Communication about drugs with
parents and siblings

THE NUMBER OF CHILDREN APPROACHED
ABOUT DRUGS HAS INCREASED

e Rosefrom 16% to 18%

e  Not statistically significant

e  White: Rose from 13% 10 17%

e Blacks: Dropped from 27% to 19%



TEENAGERS SHOW IMPROVED
ATTITUDES; BUT CHANGES ARE FEWER



TEENS SHOW INCREASING DISAGREEMENT WITH
KEY PRO-DRUG ATTITUDES

PERCENTAGE WHO DISAGREE

VARI-
1987 1988  ANCE

People who try drugs
are adventurous. 49% 56% +7

Smokin% cigarettes is rnore
harmful than smoking
marijuana. 53% 58% +5

n =791 1023

TEENS SHOW INCREASING AGREEMENT WITH ANTI-DRUG ATTITUDES
PERCENTAGE WHO AGREE

VARI-
T 1987 1988 ANCE

Marijuana is a stepping stone

to harder drugs. 857% 74% +7
| don’t want to hang around

with people who use drugs. 53% 60% +7
People on drugs act

stupidly and foolishly. 64% 70% +6
Taking drugs scares me. 66% 71% +5

Drugs make you do worse
at school, work, or athletics,
- ete. 72% 75% +3

n=791 1023
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MORE TEENAGERS FEAR SOME EFFECTS OF MARIJUANA USE

GREAT OR MODERATE FEAR

VARI-
1987 1988  ANCE

Having psvchological damage from
mariju(”?eu'w)a.y d J '68% 73% +5

Having physical damage from

marijuana. 65% 70% +5

n=710 918

- TEENAGERS LIKELY TO DESCRIBE A NON-USER MORE POSITIVELY

1987 1988 mg_!é
A Leader 43% 50% +7
Attractive 32% 36% +4
Well-adjusted 45% 49% +4

n =797 1031
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MORE TEENAGERS PERCEIVE REGULAR DRUG USE AS "RISKY"

MODERATE/GREAT RISK

VARI-

1987 1988 ANGE
Do crack regularly. 88% 95%  +8
Smoke marijuana regularly. 80% 85% +5
Do cocaine regularly. 86% 91% +5
Do cocaine occasionally. 82% 86% +4
Do crack occasionally 88%  91% +3

n =743 942
TEENAGERS PERCEIVE A DECREASE IN COCAINE AND CRACK USE

DECREASED SOMEWHAT/GREAT DEAL

~ VARI-

1987 1988 ANCE
Crack 22%  26% @ +4
Cocaine 21% 23% +2

n = 753 g82



BLACK TEENAGERS SHOW ENCOURAGING CHANGES

PRO-DRUG ATTITUDES

PERCENT WHO DISAGREE
1987 1988 VARIANCE

| would like to try crack once 84% 74% +10

It impresses the opposite sex if
you have cocaine 49% 57% + 8

Okay for peoPIe over 21 to sell
one gram or less of cocaine to
S.

frien 66% 73% + 7

Okay for people over 21 to sell
one ounce or less of marijuana
to friends. C T B1% 67% + 6

ANTI-DRUG ATTITUDES

PERCENT WHO AGREE
1987 1988 VARIANCE

Drug users are stupid and foolish 59% 73% +14

n=76 96
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BLACK TEENAGERS’ FEARS ARE INCREASING

PERCENT WHO GREATLY FEAR

1987
Reaction of employer/school for
using marijuana 54%
Reaction of employer/school for
using cocaine 62%
Cocaine may contain harmful
substance 61%

The influence yaur use of cocaine
might have on'siblings, children 57%

Ability to perform will suffer
from marijuana 52%

n =64

1988

67%

74%

73%

68%

63%

84

VARIANGCE
+13
+12
+12
+12

+11



SOME IMPORTANT FACTORS DID NOT CHANGE
AMONG TEENAGERS:

Images of users

Reported usage by friends
Perceived ease of obtaining

Fear of social/legal consequences

[ ]

Some attitudes about drugs

Pro-active behavior toward friends

14



COLLEGE STUDENTS SHOW THE
GREATEST CHANGE OVERALL

15



COLLEGE STUDENTS’ REPORTED COCAINE USE +HAS DECREASED

Used cocaine occasionally
in the past 12 months

Friends who use cocaine
occasionally at parties
and social events

PERCENT WHO HAVE:

36%

= 902

31%

1476

VARI-
ANCE

-5

16
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MORE COLLEGE STUDENTS DISAGREE WITH KEY PRO-DRUG STATEMENTS

PERCENTAGE WHO DISAGREE

VARI-
. _ . 1987 1988 ANCE
Getting "high" on marijuana
is not as harmful as
getting "high" on alcohol. 54% 62% +8

The more popular people
seem to smoke marijuana. 64% 72% +8

Smokin% cigarettes is more
harmful than smoking marijuana. 51% 58% +7

it should be okay for people
over 21 to sell one gram or

less of cocaine to friends. 87% 93% +6
People wha try drugs ~ |

are adventurous. 57% 63% +6
It should be okay for people

over 21 to use cocaine in private.  83% 88% +5

Doing cocaine occasionally
isn’t risky. . 85% 90% +5

It should be okay for people
over 21 to sell one ounce or
less of marijuana to friends. 76% 80% +4

It should be okay for people
over 21 to smoke marijuana
in public. 85% 88% +3

It should be ckay for peopie

over 21 to smoke marijuana

in private. 56% 59% +3
WITH TWO EXCEPTIONS:

Taking drugs helps one
relax in soclal situations. 50% 41% -9

Drugs help you forget your troubles. 69% 65% -4

n = 897 1462
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AGREEMENT WITH ANTI-DRUG ATTITUDES
INCREASES AMONG COLLEGE STUDENTS

PERCENTAGE WHO AGREE

VARI-
1987 1988 ANCE
Taking drugs scares me. 72% 81% +9
| don’t want to hang around ,
with people who use drugs. 59% 63% +4
Marijuana is a stepping stone
to harder drugs. 63% 67% +4

n = 897 1462



COLLEGE STUDENTS’ FEARS OF THE SOCIAL EFFECTS
OF DRUGS HAVE INCREASED '

GRE~T OR MODERATE FEAR

1987

The sense of guilt you might feel if

you used cocaine or crack. 66%
The reaction of your husband/wife or
boyfriend/girlfriend if they discovered

you were using cocaine or crack. 71%

The damage your reputation might suffer
if your use of cocaine or crack became
known by others. 74%

The damage your reputation might
suffer if your use of marijuana became
known by others. 56%

The influence your use of marijuana
might have on'your brothers, sisters,
or children. 63%

The reaction of your employer/school
authorities if they discovered you were
using marijuana. 71%

The influence your use of cocaine or
crack might have on your brothers,
sisters, or children. 77%

The reaction of your parents if they
discovered you were using marijuana. 69%

n==516

81%

83%

65%

72%

80%

85%

77%

1337

VARL-
ANCE

+10

+10

+9

+9

+9

+9

+8

+8
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COLLEGE STUDENTS' FEARS CONT.

GREAT OR MODERATE FEAR

VARI-
1987 1988 ANCE

The reaction of your husband/wife or
boyfriend/girlfriend if they discovered |
you were using marijuana. 55% 63% +8

The reaction of your employer/school
authorities if they discovered you were
using cocaine or crack. 83% 90% +7

The reaction of your parents if they
discovered you were using cocaine or
crack. | 84% 89% +5

Getting caught with enough cocaineor
crack fo getin trouble with the law. 82% 86% +4

n =816 1337



COLLEGE STUDENTS’ FEARS ABOUT PSYCHOLOGICAL AND
PHYSICAL EFFECTS HAVE INCREASED

GREAT OR MODERATE FEAR

VARI-
1987 1988  ANCE

Having physical damage from cocaine87% 92% +5

Having your motivation or ability to
perform at work, schooi or sports
suffer from marijuana. 84% 89% +5

Becoming addicted to or dependent
upon cocaine or crack. 83% 88% +5

Dying from crack use. 89% 93% +4
The danger that the cocaine or crack

might contain other harmful substances

that you could not know about. 86% 90% +4

The danger that the marijuana might
contain other harmful substancesthat

you could not know about. 71% 75% +4
Having psychological damage from

cocaine or crack. 87% 90% +3
Dying from cocaine use. 84% 87% +3

n=2832 1364



COLLEGE STUDENTS SHOW A SUBSTANTIAL INCREASE
IN PERCEIVED HARMFULNESS OF COCAINE, CRACK

MODERATE/GREAT RISK
VARI-
1987 1988 ANCE
Try cocaine once or twice. 56% 66% +10
Try crack once or twice. 82% 89% +7
89% 92% +3

Do cocaine occasionally.

n = 891 1456

COLLEGE STUDENTS PERCEIVE LESS COCAINE, CRACK USE

DECREASED SOMEWHAT/GREAT DEAL

1987 1988
Cocaine 25% 39%
Crack 27% 38%

n = 885 1438

VARI-
ANCE

+14

+11

22



COLLEGE STUDENTS EXPRESS
A MORE NEGATIVE VIEW OF DRUG USERS

23



MORE COLLEGE STUDENTS SEE NON-USERS AS:

A Leader
Someone | Would Probably Like
Has Many Friends
In Control
Reliable
A Good Student
Well-adjusted
Popular
Intelligent
Attractive
Mature
‘Secure
Independent

Creative

Sexy

1987
39%

58%
34%
58%
43%
43%
49%
25%
64%
27%
60%
47%
44%
30%

17%

1988
52%

70%
45%
69%
54%
53%
59%
34%
72%
35%
67%
54%
51%
37%

22%

+13
+12
+11
+11
+11
+10
+10
+9
+8
+8
+7
+7
+7

+7

+5

24
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MORE COLLEGE STUDENTS SEE MARIJUANA USERS AS:

A Loner 32% 43% +11
A Loser 36% 44% +8
Self-centered 27% 33% +6
Lazy 50%  56%  +6
Has no future 38% 43% +5
Depressed 43% 48% +5
| Loud | ’ 23% 27% +4
Boring 19% 23% +4

n =942 1491



MORE COLLEGE STUDENTS SEE COCAINE USERS AS:

1987 1988 ECR_IE:
Has No Future 48% 57% +9
Self-centered 39% 48% +é
Nervous 51% 59% +8
A Loser 41% 49% +8
A Loner 33% 41% +8
Aggressive 40% 46% +6
Lazy — 38%  44%  +6
Depressed 38% 43% +5
Shy 9% 13% +4

n =842 1491



COLLEGE BLACKS INCREASED DRAMATICALLY
IN THEIR FEAR OF DRUG USE

PERCENTAGE WHO GREATLY FEAR

VARI-
1987 1988 ANGCE

The reaction of your husband /wife or
boyfriend/girlfriend if they discover
you were using cocaine or crack. 47% 78% +31

The influence your use of marijuana
might have on your brothers,
sisters, or children. 50% 77% +27

The damage your reputation might
suffer if your use of marijuana became
known by others. 35% 60% +25

Psychological damage from cocaine
or crack. : 72% 92% +20

The reaction of husband/wife or
boyfriend/girlfriend if they discover
you were using marijuana. 35%  55% +20

The influence your use of cocaine

might have on your brothers, sisters,
or children. 66% 85% +19

n=285 196
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OCCASIONAL USERS OF MARIJUANA SHOW SHARP ATTITUDINAL CHANGES;
REGULAR USERS ALSO CHANGE

INGREASE IN THE PERCENT WHO
STRONGLY DISAGREE 1987-1988*

NON- OCCASIONAIREGULAR
USERS USERS USERS

It should be okay for people
over 21 to sell one ounce or
less of cocaine to friends. +3% +18% +13%

It should be okay for people
over 21 to smoke marijuana :
in private. -4% +17% +1%

It should be okay for people over
21 to use cocaine in private. +3% +15% +17%

Getting "high" on marijuana
is not as harmful as
getting "high" on alcohol. +1% +14% +1%

It should be okay for people
over 21 to sell one ounce or

less of marijuana to friends. +3% +14% +1%
1987 n = 554 185 126
1988 n = 968 312 176

*Percent change in disagreement between 1987-1988.
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CHANGES AMONG COLLEGE STUDENTS ARE VERY ENCOURAGING,
BUT SOME FACTORS HAVE NOT CHANGED:

o Number of people reported "hooked"
e Perceived risk of marijuana
e Pro-active behavior toward friends



ADULTS CHANGE MORE SLOWLY

30
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ADULT ATTITUDES ARE SHIFTING, BUT MORE SLOWLY

PERCENTAGE WHO DISAGREE

VARI-

1987 1988  ANGE
People who try drugs
are adventurous. 61% 68% +7
Smokin% cigarettes is more
harmful than smoking - 4
marijuana. 50% 56% +6
Marijuana isn’t harmful if used
only occasionally 58% 61% +3

PERCENTAGE WHO AGREE

VARI-
1987 1988  ANGE

| don’t want to hang around
with people who use drugs. 73% 81% +8

People who use drugs are boring.  45% 49% +4

n=4638 4598



MORE ADULTS FEAR SOME CONSEQUENCES OF DRUG USE

GREAT OR MODERATE FEAR

VARI-
1987 1988 ANCE

The sense of quilt you might feel if
you used marijuana. 67% 71% +4

Having physical damage from
marijuana. 66% 70% +4

The influence your use of marijuana
might have on your brothers, sisters, )
or children. 77% 81% +4

The reaction of your employer/school
authorities if they discovered you
were using cocaine or crack. 88% 91% +3

The reaction of your employer/school
authorities if they discovered you
were using marijuana. 80% 83% +3

The reaction of your husband /wife or

boyfriend/girifriend if they _

discovered you were using cocaine

or crack. ' 81% 84% +3

The reaction of you husband /wife or
boyfriend/girliriend if they 3
discovered you were using marijuana. 71% 74% +3

* The influence your use of cocaine
might have on your brothers, sisters,
or children. _ 74% 80% +6

n = 4235 4283

* "Greatly Fear" only



PARENTS’ VIEWS ARE BECOMING LESS REALISTIC

CERTAINLY/PROBABLY UNTRUE

VAR!-
1987 1988 ANGE

My children are likely to try
marijuana. 34% 43% +9

Most children will try drugs
sometime. 20% 27% +7

My children are likely to try -
drugs sometime. 36% 41% +5

CERTAINLY/PROBABLY TRUE

VARI-
1987 1988 ANGE

Good students do not use drugs. 41% 46% +5
Happy children do not use drugs.  47% 51% +4
My children are afraid of drugs. 58% 62% +4

n= 813 1535



ADULTS EXPRESSED A MORE NEGATIVE
VIEW OF DRUG USERS
A MORE POSITIVE VIEW
TOWARD THE NON-USERS
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MORE ADULTS SEE NON-USERS AS:

Intelligent

In Control

Someone | Would Probably Like
A Leader

Mature

Independent

Adventurous

Sexy

1087 1988
65% 71%
58% 63%
64% ‘ 68%
41% 44%
5.7'%‘ 60%
47% 50%
18% 20%

13%

n = 4737

15%

4666

VARI-
ANCE

+6
+5
+4
+3
+3
+3
+2

+2
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MORE ADULTS SEE MARIJUANA USERS AS:

A Loser

Has No Future
A Loner
Depressed

Lazy

Self-centered

1987 1988
46%  54%
49%  56%
41%  48%
46%  50%

56%

32%

n = 4737

60%

35%

4666

VARI-
ANCE

+8
+7
+7
+4
+4

+3
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MORE ADULTS SEE COCAINE USERS AS:

A Loser

A Loner

Has No Future
Lazy
Depressed
Self-centered

Shy

1987
50%

39%

56%

46%

43%

40%

13%

n = 4737

1988

59%

47%

64%

53%

48%

44%

16%

4666

VARI-
ANCE

+9
+8
+8
+7
+5
+4

+3
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ADULTS PERCEIVED A DECREASE IN DRUG USE IN THE PAST YEAR

DECREASED

SOMEWHAT/GREAT DEAL

1987 1988 _AYTG_@_IE-_
Cocaine 17% - 27% +10
Crack 15% 24% + 9

Marijuana 20% 23% + 3

n = 4453 4406
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SOME BLACK ADULTS’ ATTITUDES HAVE BECOME MORE ANTI-DRUG

DISAGREE WITH PRO-DRUG ATTITUDES
PERCENT WHO DISAGREE

1987 1988 VARIANCE

Smoking cigarettes is more harmful
then smoking marijuana 33% 47% +14

Doing cocaine occasionally isn’t ) _
risky 73% 82% +9
AGREE WITH ANTI-DRUG ATTITUDES
PERCENT WHO AGREE

1887 1988 VARIANGE

——e | ———,

| don’t want to hang around with

people who use drugs 58% 72% +14
Drug users are boring 28% 41% +13
Drug users act stupid and foolish  59% 72% +13

n. = 505 470



BLACK PARENTS VIEW THEIR CHILDREN
AS LESS VULNERABLE TO DRUGS

PERCENT WHO SAY TRUE

1987 1988 VARIANCE

I’'m scared that my children might

try drugs . 66% 41% -25
Happy children do not use drugs  24% 38% | +14
My children are likely to try drugs 31'% 20% -11
My children are afraid of drugs - 47% 57% +10

n =161 158



HISPANICS SHOW A CONFLICTING PATTERN
OF ATTITUDINAL CHANGE
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SOME HISPANIC ADULT ATTITUDES ARE BECOMING LESS ANTI-DRUG

PERCENT WHO DISAGREE
1987 1988 VARIANCE

Smoking cigarettes is more harmful

than smoking marijuana 55% 43% -12
Using cocaine is a status symbol 77% 85% -12
'Fl)'gléig alrdrugs makes a person more 81% _— 9
Taking drugs help one relax socially 72% 63% -9

n = 308 242

A FEW HISPANIC ADULT ATTITUDES HAVE BECOME MORE ANTI-DRUG

PERCENT WHC AGREE

1987 1988 VARIANCE
Don’t want to hang around drug users57% 70% +13
Drugs scare me 68% 77% +9

PERCENT WHO DISAGREE

_ 1987 1988 VARIANCE
People who try drugs are adventurous. 49%  60% +11

n = 308 242



HISPANIC PARENTS SEE THEIR CHILDREN AS LESS
SUSCEPTIBLE TO DRUGS

PERCENT WHO SAY TRUE

1987 1988 VARIANCE

My children have never tried drugs  42% 88% +27
My children are open with me 60% 80% +20
Good students do not use drugs 37% 53% +16

My children are afraid of drugs - 48% 63% +15

PERCENT WHO SAY UNTRUE

1987 1988 VARIANCE

My children are likely to try drugs 23% 46% +23

n= 104 88
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HISPANIC ADULTS’ FEARS OF DRUGS,
ESPECIALLY MARIJUANA, HAVE INCREASED

PERCENT WHO FEAR GREATLY
1987 1988 VARIANCE

The influence of marijuana on

- siblings, children 57% 70% +13
Having psychological damage from ; ,
mariju%r?ay J J 47% 59% +12
Ability to perform at work, school,
sports will suffer from marijuana 54% 66% +12
Getting hoocked on marijuana - 51% 62% +11

n = 280 104

"SOME IMPORTANT FACTORS GENERALLY
DID NOT CHANGE AMONG ADULTS

Attitudes toward legality
Perceived risk of use

Reported usage by friends

Pro-active-behavior towards friends and
children



MEDIA EXPOSURE A MAJOR
FORCE IN ATTITUDINAL CHANGES

ATTITUDES IN HIGH MEDIA
AREAS CHANGE SHARPLY
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CHILDREN IN HIGH MEDIA AREAS SHOW GREATER CHANGES
IN ATTITUDES TOWARD DRUGS AND DRUG USERS
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CHILDREN IN HIGH MEDIA AREAS BECOME MORE ANTI-DRUG

PERCENT WHO DISAGREE

HIGH MEDIA BALANCE
AREA U.S.A.

Using drugs makes you feel grown-up

1987 60% 70%
1988 73% 75%
VARIANCE +13 +5

It is hard to get hooked on drugs ) |
1987 69% 73%

1988 80% 76%
VARIANCE S +11 +3

| would try drugs if my friends did

1987 . 84% 86%
1988 92% 91%
VARIANCE +8 +5
1987 n = 135 748

1988 n =174 1016



CHILDREN IN HIGH MEDIA AREAS ARE TALKING ABOUT DRUGS MCRE

HIGH MEDIA BALANCE
AREA US.A.

To Siblings
1987 31% 40%
1988 46% 40%
VARIANCE +15 0]
To Parents
987 64% 69%
1988 74% 70%
VARIANCE +10 +1
To Teachers
1987 50% 55%
1988 59% 55%
VARIANCE : +9 0
1987 n = 135 748

1888 n =174 1016



TEENS IN HIGH MEDIA AREAS SHOW GREATER CHANGES
IN ATTITUDES TOWARD DRUGS AND DRUG USERS
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TEENS IN HIGH MEDIA AREAS BECOME MORE ANTI-DRUG
PERCENT WHO AGREE
HIGH MEDIA BALANCE
AREAS U.S.A.

Marijuana is a stepping stone
to hajtrder drugs PPINg

1987 70% 67%
1088 82% 73%
VARIANCE +20 +6
Taking drugs scares me )
1987 65% 66%
1988 76% 70%
VARIANCE +11 +4
Drugs make you do worse
1987 ' 72% 73%
1988 80% 75%
VARIANCE +8 +2
1987 n =114 684

1988 n = 154 877
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MORE TEENS IN HIGH MEDIA AREAS DISAGREE WITH PRO-DRUG STATEMENTS

PERCENT WHO DISAGREE
HIGH MEDIA BALANCE
_AREAS U.S.A
It's OK for adults to sell a
gram of cocaine to friends
1987 73% 79%
1988 90% 79%
VARIANCE +17 0
It's OK for adults to sell an
ounce of marijuana to friends
1987 66% 72%
1988 82% 72%
VARIANCE +16 0
The more popular people smoke
marijuana
1987 ' 46% 53%
1988 57% 49%
VARIANCE +11 -4
It's OK for adults to use
cocaine in private
1987 74% 76%
1988 85% 77%
VARIANCE +11 +1
People who use drugs are no
different than anyone else
1987 54% 61%
1988 64% 55%
VARIANCE +11 -1
1987 n =114 684

1988 n = 154 877
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TEENS IN HIGH MEDIA AREAS SEE MON-USERS MORE POSITIVELY

PERCENT WHO AGREE
HIGH MEDIA BALANCE
AREA _USA._
Secure
1987 39% 42%
1988 57% 43%
VARIANCE +18 +1
Intelligent
1987 63% 68%
1988 78% 66%
VARIANCE +15 -2
Well-adjusted -
1987 45% 45%
1988 60% 48%
VARIANCE . +15 +3
Reliable
1987 47% 47%
1988 60% 48%
VARIANCE +13 +1
Adventurous -
1987 23% 24%
1988 36% 29%
VARIANCE +13 +5
1887 n = 114 684

1988 n = 154 877
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TEENS IN HIGH MEDIA AREAS SEE MARIJUANA USERS MORE NEGATIVELY

A loner

VARIANCE
Has No Future
1987
1988
VARIANCE
Lazy
1987
1988
VARIANCE
Depressed
1987
1988
VARIANCE
A Loser

1987
1988
VARIANCE

PERCENT WHO AGREE
HIGH MEDIA BALANCE
AREAS U.S.A.

30% 42%
52% 42%
+22 0
50% - 57%
5% 56%
55% 62%
72% 58%
+
39% 44%
53% 46%
+14 +2
47% 52%
6%% 562%
+

1987 n = 114 684

1988 n = 154 877
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TEENS IN HIGH MEDIA AREAS SEE COCAINE USERS MORE NEGATIVELY

Nervous
1987
1988
VARIANCE
A Loner
1987
1988
VARIANCE
Lazy
1987
1988
VARIANCE
Has No Future
1987
1988
VARIANCE

PERCENT WHO AGREE
HIGH MEDIA BALANCE
AREAS U.S.A.

48%
72%
+24

34%
56%
+22

45%
62%
+17

62%

75%

+13
1987 n =114

1988 n = 154

52%
52%
0

47%
47%
0

55%
54%

63%
63%

684
877



MAJOR SHIFTS IN ADULTS
IN HIGH MEDIA AREAS
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ADULTS IN HIGH MEDIA AREAS BECOME LESS PRO-DRUG

People who try drugs are adventurous
Ple Who (967" 9

PERCENT WHO DISAGREE
HIGH MEDIA  BALANCE
AREAS U.S.A.

63%
1988 75%
VARIANCE +12
Smoking cigarettes is more harmful
than smokin%marljuana
87 53%
1988 61%
VARIANCE “+8
It's fun to have drugs at a pa
: 1987 d Pary . 74%
1988 81%
VARIANCE +7
Marijuana isn’t harmful if used
only occasional_i)/
198 61%
1988 67%
VARIANCE +6
Using cocaine is a status symbol
1987 68%
1988 74%
VARIANCE +6
Marijuana increases your creativity |
1987 68%
1988 73%
VARIANCE +5
1987 n =725

1988 n = 715

61%
66%
+5

50%
55%
+5

74%
74%
0

58%
60%
+2

67%
66%

65%
63%
-2
3972

3917



ADULTS IN HIGH MEDIA AREAS BECOME MORE ANTI-DRUG

PERCENT WHO AGREE

HIGH MEDIA  BALANCE
S.A.

AREAS

| don’t want to hang around
with people who use drugs
1987 70%

1988 85%
VARIANCE +15
People on drugs act stupid /foolish
P 19%7 pid/ 74%
1988 82%
VARIANCE +8
Taking drugs scares me
1987 83%
1988 90%
VARIANCE +7
It's easy to become hooked on marijuana
1987 71%
1988 78%
VARIANCE +7
1987 n =725

1888 n = 715

74%
80%

+6
75%
74%

85%
84%

72%
71%

- 3972

3912
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ADULTS IN HIGH MEDIA AREAS TAKE MORE ACTION AGAINST DRUG USE

% WHO TOOK ACTION IN THE LAST YEAR

HIGH MEDIA  BALANCE
AREAS U.S.A.

Discouraged a friend from using marijauna
1987

21% 27%
1988 31% 27%
VARIANCE +10 0
Discouraged a friend from using crack
1987 : 18% 20%
1988 23% 17%
VARIANCE +5 -3
Discouraged a friend from using cocaine
1987 22% 26%
1988 27% 24%
VARIANCE +5 -2
1987 n = 688 3797

1988 n = 685 3821
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PARENTS IN HIGH MEDIA AREAS TAKE MORE ACTION AGAINST DRUGS

% WHO TOOK ACTION IN THE LAST YEAR

HIGH MEDIA  BALANCE
AREAS U.S.A.

Complained to school officials about the use
of drugs by %:hlldren at the school

987 8% 11%
1988 18% 11%
VARIANCE +10 0

Discuss the dangers of drug use with
your children

1987 73% 89%
1988 78% 66%
VARIANCE +5 -3
1987 n = 412 2176

1988 n = 491 2139



FEAR INCREASES SHARPLY AMONG ADULTS

PERCENT WHO GREATLY FEAR
HIGH MEDIA BALANCE
AREA U.S.A.

Reaction cf parerits if they discovered
you we{% éj%smg marijuana

59% 62%
1988 69% 66%
VARIANCE +10% +4%
Reaction of parents if they discovered
you were using cocaine or crack
1987 72% 74%
1988 82% 78%
VARIANCE +10% +4%
Reaction of husband/wife or boyfriend /
girlfriend if they discovered you were
using cocaine or crack
1987 71% 72%
1988 80% 75%
VARIANGCE +9% +3%
Reaction of employer, school for marijuana
1987 69% 68%
1988 78% 71%
VARIANCE +9% +3% .
Getting caught with enough marijuana -
to get in trouble with the law
1987 68% 68%
1988 76% 72%

VARIANCE +8% +4%



FEARS OF ADULTS
(cont.)

PERCENT WHO GREATLY FEAR
HIGH MEDIA BALANGCE
AREA U.S.A.

Getting caught with enopgh cocaine or
crack c_? ggse’t In trouble witn the law

7 76% 80%
1988 84% 81%
VARIANCE +8% +1%

The influence your use of cocaine or
crack might have on your brothers, sisters,

or children
1987 76% 77%
1588 84% 80%
VARIANCE +8% +3%
Dying from crack use
1987 : 84% 85%
1988 91% 85%
VARIANCE +7% 0
Dying from cocaine use
, 1987 79% 80%
1988 86% 81%
VARIANCE +7% +1%
Becoming addicted to or dependent
upon cocaine or crack
1987 81% 82%
1988 | 88% 83%

VARIANCE +7% +1%



FEARS OF ADULTS

(cont.)
PERCENT WHO GREATLY FEAR
HIGH MEDIA BALANCE
AREA U.S.A.
Reagtion of your husband/wife or
boyfriend/girlfriend if they discovered
yolu were using marijuana
1987 58% 60%
1988 65% 61%
VARIANCE +7% +1%
Reaction of employer, school for cocaine
1987 80% 80%
1988 87% 82%
VVARIANCE +7% +2%
Having your motivation or your ability
to Ee orm at work, school or sports
sutfer from marijuana
1987 ‘ 863% 62%
1988 70% 64%
VARIANCE +7% +2%
Having your motivation or your ability
to perform at work, school or sports ,
sutfer from cocaine or crack
1987 80% 79%
1988 87% 81%
VARIANCE +7% +2%
Damage your reputation might suffer if |
our use of cocaine or crack became
nown bg/ others
1987 75% 75%
1988 82% 77%

VARIANCE . +7% +2%



FEARS OF ADULTS

(cont.)
PERCENT WHO GREATLY FEAR
HIGH MEDIA BALANCE
AREA U.S.A.
The danger that marijuana might
contain other harmful substances
you could not know about
1987 66% 67%
1988 73% 69%
VARIANCE +7% +2%
Psychological damage from marijuana
1987 .54% 54%
1988 61% 58%
VARIANCE 7% +4%
The danger that cocaine or crack
might contain other harmful sub-
stances gou could no know about
1987 : 81% 84%
1988 86% 84%
VARIANCE +5% 0
Physical damage from cocaine or crack
1987 83% 83%
1988 88% 85%
VARIANCE +5% +2%
1987 n = 662 3635

1988 n = 655

3685
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ADULTS IN HIGH MEDIA AREAS SEE NON-USERS MORE POSITIVELY

HIGH MEDIA BALANCE
. __AREA U.S.A.

Intelligent
1987 62% 66%
1988 71% 71%
VARIANCE +9% +5%
In Control
1987 56% 59%
1988 64% 62%
VARIANCE +8% +3%

Someone | Would Probably Like

1987 62% 64%
1988 : 69% 68%
VARIANCE +7% +4%
A Leader
1987 36% 41%
1988 42% 44%
VARIANCE +6% +3%
Easy Going
1987 24% 23%
1988 29% 24%
VARIANCE +5% +1%
1987 n =727 4022

1888 n = 720 3945



ADULTS IN HIGH MEDIA AREAS DESCRIBE
MARIJUANA USERS MORE NEGATIVELY

A Loner

1987
1988

VARIANCE
Adventurous

1987
1988

VARIANCE

Shy

1987
1988

VARIANCE

Depressed

1987
1988

VARIANCE

HIGH MEDIA
AREA

45%
54%

+9%

18%
27%

+9%

"19%
27%

+8%

45%
52%

+7%

1987 n = 727
1988 n = 720

BALANCE
U.S.A.

40%
47%

+7%

19%
21%

+2%

20%
21%

+1%

46%
50%

+4%

4022
3945
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ADULTS IN HIGH MEDIA AREAS DESCRIBE

A Loser

1987
1988

VARIANCE

Has No Future

1987
1988

VARIANCE

Depressed

1987
1988

VARIANCE

COCAINE USERS MORE NEGATIVELY

HIGH MEDIA BALANCE
AREA A.

U.S.A

51% 50%

63% 58%

+12% ‘ +8%

56% 56%

66% 63%

+10% +7%

43% 43%

49% 48%

+6% +5%

1987 n = 727 4022

1988 n = 720 3945
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1.1 THE OBJECTIVES OF THE RESEARCH

Three years ago, the Partnership for a Drug-Free America embarked on a mission to
help "unsell" illegal drug use in the United étates. The overall objectives were to mobilize
the resources of the media industry in order to ;Jroduce an édvertising campaign that
discourages the consumption of illegal drugs and encourages the formation and growth
of attitudes and behavior resistant to illegal drug use. This advertising campaign has

become one of the largest and most successful public service campaigns in U. S. history.

The purpose of this report is twofold: First, to summarize the changes in usage rates and
attitudes that have occurred during the second year. Second, to analyze the relationship
between those changes and the advertising effort of the Media-Advertising Partnership

for a Drug-Free America.

The central focus of this analysis is to compare matched samples of Americans
interviewed annually for three consecutive years. The benchmark wave was completed
during February of 1987, just before the start of the advertising campaign. Wave 2 and
Wave 3 were completed in February and March of 1988 and 1989, respectively. The

sample sizes of the three waves are as follows:



Wave 1 Wave 2 Wave 3
e Children9-12: N= 881 1,180 1,008
e Teenagers 13 -17: N= 798 1,031 870
¢ College Students: N= 947 1,491 1,672
e Aduits: N= 4,749 4,665 4,940

Note: The adult sample, people 18 and over, includes the college students.
The college component is weighted downward in this analysis to correct
for the oversampling.
All of the respondents, other than the college students, were recruited in mall or central

locations throughout the United States. The college students were interviewed in central

locations (such as a campus union) on 130 coilege campuses. All respondents

mplet nfidentiality.

While this study was not a full national probability study, where every person in the U. S.
theoretically has an equal chance of being selected, every effort was made to obtain a
fully representat‘ive national sample based on the projected census data for the three
years involved. The samples have been weighted to make up for sampling imbalances.
The Primary Sampling Units (PSU’s) were selected with the intent of replicating the
overall population as closely as possible. Overall, the largest weights compensate for

sample imbalances by age because of the importance of age in illegal drug use.
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In addition, the three waves of the study were examined for similarity an all geographic
and demographic variables to ensure comparability. The only group that was significantly
different between the three waves was the college segment. We were unable to correct
this imbalance through weighting, and therefore, did not include this group separately in
the analysis (a weighted group of college students is still included in the adult sample). As
was true when comparing 1987 to 1888, the third wave appears closely matched to the
earlier samples overali, thus simplifying the task of evaluating changes in drug-related

attitudes and usage rates.

See Appendix A for a complete background of the research as it was created in

1987.

1.2 QUESTIONNAIRE CONTENT

The questionnaire administered to respondents (teenagers, college students and adults)

consisted of the following sections:

Attitudes and Beliefs about Drug Use: 32 statements

Parent Attitudes toward Drug Use in Children: 17 statements
Personality Profiles of Users and Non-Users: 29 statements each
Age of First Use of Drugs

Risk of Drug Use: 12 statements

Benefits of Drug Use: 12 statements

Use of Drugs by Friends: 8 statements

Use of Drugs by Respondent: 12 statements

Appeal of Drug Use: 17 statements

Fears of Drug Use: 26 statements

Past Action (Social Disapproval): 9 statements

Parent Action: & statements ,

Personality Profile of Respondent: 28 statements

Familiarity with Individual Ads '

Ratings of Individual Ads

Rating of Campaign

© @ & @ 0 & 0 € POOG O O O O



1.3 WHAT WE ARE LOOKING FOR:

The analysis of the first wave of the study (February-March, 1987) focused on several

tasks crucial to analyses of subsequent waves. They are as follows:

® The establishment of a benchmark wave against which subsequent waves
could be compared. A major effort was made to match the base wave
against population and demographic projections for 1987.

® The analysis of those factors which appear to have the greatest predictive
power in accounting for the propensity to use cocaine, crack, and
marijuana.

@ The identification of attitudes among drug users Wthh were both posmve and
antagonistic toward drug use.

The earlier report (1987) identified a structure of relationships that predicted past, present
and future cocaine use. Several factors were singled out as being particularly important

overall:

® The age of first using drugs.

® The importance of friendship networks and social factors in promoting or
retarding drug use.

e The special role of older siblings as they affect younger children.

To obtain a summary of these findings, refer to the first summary report. (THE

ATTITUDINAL BASIS OF DRUG USE)



This research attempts to uncover the attitudinal and usage changes that have occurred
since the Partnership began its advertising campaign. All variables were examined for
statistically significant changes between the three waves of the study, concentrating
however, on changes from wave 2 (1988) to wave 3 (1989). While there are interesting
statistical trends that were not significant statistically, this report concentrates mainly on

those changes that were significant.

Second, this research examines attitudinal changes on the basis of differential exposure
of the advertising campaign within the sample. The Partnership identified 10 media areas
around the United States in which the p;Jinc would have received at ieast 50 percent
more exposure to the advertising than other areas. The réspbndents in each of these
areas were examined as a group labeled "High Media Exposure." This group was then
compared to respondents who were distinctly outside of high-media areas, a category

labeled "Low Media Exposure."

1.4 ANALYSIS SUMMARY

To summarize the data from adults and teenagers, questions within each of the various
sections of the questionnaire (e.g., attitudes and beliefs, fears of drug use, etc.) were
incorporated into a single index score (e.g., attitude index). This was accomplished by
assigning a numerical score to each possible response to a given question and summing
the resulting numbers from all questions with each section (see Appendix for further

detai).



Because this resulted in a broad range of scores for some indexes, (e.g., attitude index,
96 to +96), each index was further condensed by assigning scores falling within a range
to a single value. For example, on the attitude index, -96 to -84 = 1,-83to-71 = 2, etc.

The score range for each index is presented in the Appendix.

Items within the children’s questionnaire were not incorporated into indexes but

examined on a statement by statement basis.

After index scores of adults and teenagers were calculated, analyses of variance were run
on the index scores across years (1987-1989). If a statistically significant change (p=.05
or less) in index scores across years was found, {ndividual étafements within each index
were then analyzed using t-tests to compare changes year by year (1987-1988, 1988-
1989, 1987-1989).

In addition, changes in reported use of drugs were examined using t-tests comparing
changes in percentages within a given category between years, usually 1987-1989.
Because children’s data were not condensed into index scores, all items were individually

analyzed using t-tests which compared 1987-198S values.

Analyses of variance and chi-square tests of statistical significance were employed, were
appropriate, when comparing the three waves. These results are also summarized in this

report, however, the wave 2 - wave 3 comparisons are the central focus.



2.1 A SUMMARY OF MAJOR FINDINGS OVERALL:

The following major findings are contained within the analysis of the changes that have

occurred between the three waves:

° Similar to the findings in 1988, there have been many positive changes in
attitudes and orientations toward the use of illegal drugs.

- The changes were most evident in the adult and children samples overall,
and in younger teenagers (13 yrs. old).

- In the children and aduit samples there was very little movement of
attitudes or orientations in the pro-drug direction; however, some
changes in the overall teenagers were more sympathetic to drug use.

- The overall prevalence of marijuana and cocaine use appears io be
declining in most demographic groups, but the only changes that
were statistically significant were those for marijuana.

-  Factors that should have been constant between the three waves of the
study (e.g., lifetime drug use and age of first use) have not changed
signiticantly. A

- Respondents in general were highly positive about the campaign.
Adults were the most positive, followed by children, and then
teenagers.

-  Blacks and Whites show significant improvements in drug related
attitudes and usage rates (marijuana), however Black are still more
at-risk than Whites overall. Hispanics have shown no appreciable
improvements in attitudes or usage rates.

® Respondents in High Media Exposure areas experienced greater
imprevements in drug-related attitudes and orientations than those in
Low Media Areas.

- . The adult sample experienced the most profound changes, followed
closely by the children’'s sample.

- Teenagers failed to show any consistent changes as a function of
differential advertising.

- The ads were received positive'y in both media areas.



2.2 MAJOR FINDINGS BY SEGMENT

CHILDREN 9 TO 12:

Children have continued to show improvements in anti-drug attitudes and behaviors,
consistent with the findings in 1988. This is a critical age group to affect because our
resea’rch has shown that as the age of first use becomes greater, later use decreases.
Thus, the fact that this age group is growing increasingly negative toward the use of illegal

drugs may be an indicator of lower use among adults in the future.

Overall, attitudes of children have continued to become more anti-drug and images of
drug users are increasingly negative. There has not, however, been a corresponding
decrease in the number of children who indicate that their friends use drugs, including

alcohol and nicotine.

_Children, especially Black children, report a decrease in the overall effectiveness of the

acivertising since 1987. This is only partly supported by the data, however, as there have
been many statistically significant improvements in the attitudes and orientations of the
Black population. At the same time, Blacks have continued to be more at-risk overall to
use illegal drugs than Whites as they have more friends using drugs and a greater

percentage reporting that they have tried drugs.



The important facts supporting the efficacy of the advertising campaign are as follows:

® 5 out of 10 pro-drug attitudes have become significantly less positive, and
none have become more favorable.

-  The percentage of children who disagreed with the statement "Popular
kids use drugs" rose sight points, from 53% in 1987, to 61% in 1988.

¢ 2 out of 10 anti-drug attitudes have becoms more anti-drug, and none have
become less anti-drug.

- Since 1887, the number of children who agreed with the statement "It is
egsy to get hooked on drugs" rose five percentage points io 78% in
1989

® 4 out of 7 positive images of drug users became more negative.

- The number of children who agreed with the statement "Kids who use
drugs are older" (meaning more mature) fell 11 percentage points to
38% betwseen 1987-1989.

° The percentage of children who have been approached to buy drugs has
remained essentially constant since 1887.

® Thers have been no major shifts overall of drug use in this age group.

It appears that the advertising campaign has continued to be successful at fostering anti-
drug attitudes in children. Most data indicate that the advertising is having profound

effects on chlildren.
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TEENAGERS 13 TOQ 17:

Consistent with the first two waves of the study, teenagers experienced the fewest
attitudinal shifts. There have been few positive or negative changes overall for this group.
Teenagers are claarly the most difficult group to change through the advertising
campaign. This does not, however, lessen the importance of increasing the anti-drug

attitudes of this group. There have been some improvements in teenagers overall:

e Teenage images of drug users between 1987-1989 have become somewhat
more negative.

- 6 out of 11 negative images of marijuanausers have grown more
negative including "Marijuana users are depressed," "Marijuana users
are aggressive," and "Marijuana users are self-centered." The percent
of respondents who agreed with these types of statements grew
between six to eight percentage points. The other five statements did
not change significantly.

- 5 out of 11 negative images of cocaine users have grown progressively
more negative including “Cocaine users are loud," and "Cocaine users
are aggressive." The number of teenagers who agreed with these
types of statements grew between five to eight percentage points. The
other six statements did not change significantly.

- 8 out of 18 positive statements of non-drug users grew more positive
including "Non-users are adventurous,” "Non-users are popular,” and -
“Non-users are easy going.” The number of teenagers who agreed with

-these types of statements grew between six and 13 percentage points.
The other statements did not change significantly.

e Teenagers have grown somewhat more aware of the risks of drug use.

-  The number teenagers who said there was moderate or great risk
involved in smoking marijuana regularly rose four percentage points to
84%.

- The number of teenagers who said there was moderate or great risk
involved using cocaine regulariy rose four percentage points to 90%.

- The percentage of teenagers who said there was moderate or great risk -
using crack regularly rose three percentage points to 81%.
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Despite the absence of overwhelming chianges in drug related attitudes, 16-17 year olds
show evidence of declines in the use of both marijuana and cocaine. These data
are quite similar to the results of the High Schoal Senior Survey Study, conducted by the

Institute for Social Research at The University of Michigan.

There appear to be marked differences between 13 vs. 16-17 year olds which are hidden
in the overall analysis. Thirteen year olds have shown pronounced changes in
attitudes, user images, and fears over the period 1987-1989, while there have been
much fewer corresponding changes for older teenagers (13-17) (See Figures on
teenagers). i

Overall, teeringers were fairly responsive to the campaign, although 13 year olds were

more responsive than 16-17 year olds.

® Nearly 7 out of 10 teenagers agreed that the advertising campaign "Is
convincing people about drugs,” and "Help support the non-user." However,
half of the teens also felt that the campaign "Uses too many scare tactics."
These respondents felt that the campaign should stress alternative
behaviors more.

Teenagers appear to be affected by the anti-drug advertising, however, changes in their

attitudes appear to be moving more slowly than any other group.
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ADULTS 18 AND OVER (including th i tudent

Drug-related attitudes and beliefs in adults have continued to become increasingly enti-
drug between 1987 and 1888. These changes have continued at approximately the same
pace over the three years of the study. It is important to note that since adults are more
anti-drug to begin with, there is less potential for large changes in attitudes when
compared to teenagers and children. Therefore, the fact that attitudes are continuing to

become more anti-drug is encouraging:

® 3 out of 10 pro-drug social attitudes decreased, with changes ranging from
four to 11 percentage points.

® 6 out of 13 anti-drug attitudes increased, with changes ranging from two to
ten percentage points.

® 7 out of 18 positive images of marijuana users decreased, with changes
ranging from two to three percentage points.

® 10 out of 11 negative images of marijuana users increased with changes
ranging from three to eight percentage points.

° 12 out of 18 positive images of cocaine users decreased, with changes in
the two to three percentage point range.

® 10 out of 11 negative images of cocaine users increased, with changes
between three and six percentage points.

e  12outof 18 positive images of non-users increased, with changes ranging
from three to six percentage points.

® 6 out of 8 fears of social reactions Iincreased, with changes ranglng from
two to four percentage points.

These steady shifts in attitudes have been accornpanied by a corresponding shift in
usage rates. Reported use of marijuana began to decline in 1989, and reported use of

cocaine began to decline in 1988 (see:Figure 5.2A).
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It appears that the advertising campaign has had a strong effect on adults in general. The

adult sample is very supportive of the campaign. For example:

° 75% of adults agreed with the statement, "The advertising campaign makes
drug use look dumb."

® 71% of adults agreed with the statement, "The advertising campaign is
convincing people about drugs.”

® However, 30% of the adults agreed with the teenagers that "The advertising
campaign uses too many scare tactics."

Changes among parents are less encouraging than those for the aduit population as a
whole. One would expect much sharper attitudinal changes among the parents of
teenagers and children than non-parents (refer to Figures 8.1a 8.1i). This was not entirely

true:

® Only non-parents showed a significant decline in pro-drug attitudes over time.

° Fears of cocaine use were higher in parents than non-parents, however, no
changes were detected in any group on this dimension.

® Pre-teen parents displayed increasingly negative attitudes toward marijuana
users over time, while parents of teenagers became slightly more positive.
There were no significant differences between parents and non-parents
images of marijuana users.

® There were no significant differences between parents and non-parents in
images of cocaine users.
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RACIAL DIFFERENCES IN ADULTS

Changes in attitudes and beliefs were compared for White, Black, and Hispanic adults.
Overall, major statistically significant improvements were found among Black adults, while
no such changes were evident for Hispanics. Blacks and Hispanics continue to be more

pro-drug than the White population (refer to Figures 7.1a - 7.1e). For example:

® Fears of drug use (both marijuana and cocaine) increased significantly in
Blacks, becoming about the same for Blacks and Whites. No such change
was seen among Hispanics.

. Images of cocaine users have become si%niﬁcantly more negative in the Black
population, again converging with Whites. No such change was seen
among Hispanics.

® Images of non-users are comparable in all three populations, becoming
markedly more positive among Hispanics.

2.3 MEDIA EXPOSURE: HIGH VS. LOW MEDIA AREAS

EARLIER RESULTS:

The 1988 Attitudinal Study for the Partnership for a Drug Free America showed dramatic
results when High Medla Areas were contrasted with the balance of the United States.
These High Media Areas were areas in which Partnership advertising ran at a rate more
than four times ti1e national average for the period between 1987, when the advertising
started, and 1988. Attitudes in all three samples, 9 to 12 year olds, teenagers 13 through
17, and aduits of 18 and over, showed improvement, with the greatest changes taking

place among adults.
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This pattern of resuits is similar to the 1989 survey results. Attitudes and behaviors
are changing sharpiy in the adult samples, with lesser changes among the

youngest children and less impact among teenagers.
THE 1989 RESULTS:

The Findings for Adults:

The overall improvements in adult attitudes and usage rates are especially pronounced
when the data are examined on the basis of high vs. low media exposure. Adults in high
media areas have experienced a much greater increase in anti-drug attitudes and a
decrease in usage rates than adults in low media areas. While marijuana use and cocaine
use by adults have been decreasing overall, the change is greatest among adults in the

high media areas (only marijuana use was statistically significant). For example:

e * The prevalence of marijuana use in the past year decreased by 20% among
adults in high media areas.

® The prevalence of marijuana use in the past 30 days decreased by 15%
among adults in the high media areas.

e .There were no statistically significant decreases in usage rates for
marijuana among adults iri the low media areas.

in addition, there were a large number of statistically significant improvements in the index
scores for adults in high media areas, and virtually no change for adults in low media
areas. Eight out of 11 Index scores Improved significantly for high-media adults, while

there was only one statistically sigﬁiﬁcant change in low-media adults. For example:
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. The Attitudinal index improved 16% among adults in high media areas.

® The Risk Index for marijuana improved 10% among aduits in high media
areas.

® The Risk Index for alcohol improved 6% arnong aduits in high media areas.

° The Personality Profile Index of the marijuana user improved (became more
negative) 6% among adults in high media areas.

® The only statistically significant change among adults in low media areas was
an improvement of 5% in the Personality Profile index for non-users.

Adults in high-media areas have undergone more drastic changes in attitudes and
behavior than those in low-media areas. The image of the drug user is growing negative
at a faster rate in high-media areas compared to low media areas, and adults in high
media areas are more likely to take direct action against the use of illegal drugs. For

example:

® The percentage of high-media aduits that referred to marijuana users as "lazy"
increased by 21% (42% in Wave 2 to 51% in Wave 3), while the percentage
remained constant at 49% for low-media adults.

° The percentage of high-media adults that referred to cocaine users as
"creative” decreased by 56% (3% in Wave 2 to 4% in Wave 3), while the
number of low-media adults who referred to cocaine users in this way rose
11% (from 18% to 20%, respectively).

e The percentage of high-media adults who indicated that they were willing to
report drug use by local children and teenagers to the police increased by

56% (9% in Wave 2 to 14% in Wave 3), while this number increased just 11%
in low-media adults (from 9% to 19%, respectively). '

Thus, the effects of differential media exposure are quite profound among the aduit
population. Adult attitudes are shifting much more rapidly in the high media areas in
contrast to the rest of the Country, and these shifts are unitormly toward more anti-
drug positions. Moreover, for the first time, the data provides concrete evidence

that drug consumpticon wili decline in those areas as well.
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Children’s Attitudes, 9 to 12:

Children’s attitudes continue to show marked improvements when comparing Wave 2 to
Wave 3, particularly in high media areas. Out of 29 items, a total of 8 improvements were
statistically significant in the high media areas, while there were only three such
improvements in the low media areas. Unlike adults, however, there were also three
items which moved significantly in the negative direction. Overall, the number of items
that improved significantly outnumbered those that became significantly worse by a ratio
of aimost 3 to 1. It seems that children are becoming increasingly negative toward illegal
drugs and drug users and that this change is occurring faster in the high media areas.

For example: -

® The percentage of children in the high media areas who disagreed with the
statement, "Smoking marijuana is O.K. sometimes," increased nine
percentage points to 96%, while there was no significant change in the low
media areas.

® The percentage of high-media children who disagreed with the statement,
"Popular kids use drugs," increased 12 percentage points to 76%, while
remaining unchanged among low-media children.

® The number of high-media children who agreed with the statement, "Drugs
make you do worse at school/sports," increased by nine percentage points
to 87%, and the percentage also increased in the low media areas ten
percentage points to 91%.
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Teenage Attitudes, 13 to 17:

Teenage attitudes continue to be the most resistant to change. Overall, teenage attitudes
did not change as much between 1988 and 1889 as the other two groups, although the

net of the changes was in a positive direction.

The contrast between the high media areas and the low media areas produces a
somewhat ambiguous result. Attitudes actualiy become worse over the past year in
the low media areas. This pattern is fairly consistent. although the changes are relatively

small.

The respondents in the high media areas, by contrast, basically display no change in the
year to year comparison. Attitudes are stable in these areas, as contrasted with the

modest erosion in the low media areas.

In general, teenagers appear the most resistant to advertising messages in general,
although changes have show marked improvement over the three years of the study. ltis
harder to link this effect to the advertising in 1989 than it was in 1988.

A Summary:

This attitudinal tracking study is the largest and most comprehensive study of its kind ever
undertaken. Each wave of interviewing has involved more than 7,000 respondents

interviewed in nearly a hundred communities across the United States.

For the second year in a row, this research demonstrates quite conclusively that
anti-drug advertising can change both attitudes and behavior, and the research

points to the need for a greater etfort in this regard.



19
3.1 CHILDREN: OVERALL CHANGES IN ATTITUDES AND USER IMAGES

When children’s attitudes towards drugs in 1987 were compared to those reported in
1989, some statistically significant improvements were noted. Overall, 7 out of 17
attitudes became more anti-drug, as shown in Figure 3.1a. These improvements ranged

from 4 to 8%. For example:

® The percent disagreeing with the statement "Popular kids use drugs rose from
53 to 61%, a 15% increase.

® The percent disagreeing with the statement "People can stop using drugs if
they want to rose from 55 to 62%, a 13% increase.

® The percent disagreeing with the statement "Parties are more fun with drugs"
increased from 83 to 89%.

3.1 Overall Changes in Attitudes and User Images in Children Continue

Three out of six images of drug users became more negative in children over the
period from 1987 to 1989, as shown in Figure 3.1b. These improvements ranged from 5

to 11%, and were an important finding. For example:

® The percent reporting that drug users are older declined from 49 to 38%, a
22% decrease.

® The percent reporting that drug users are popular dropped from 36to 31%, a
14% decrease.
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3.2 Drug Use Among Chiidren’s Friends

The percentages of children’s friends who do not use alcohol or marijuana are shown in
Figure 3.2a for 1987, 1988 and 1988. While the percentages that do not get drunk often
and do not use marijuana sometimes did not increase, the percentage that drink

sometimes rose significantly in both 1988 and 1989 when compared to 1987.

3.3 Younger vs. Older Children

When different age groups of children are examined, it becomes evident that older
children (11-12 years of age) are significantly more involved in drug-related behavior than

their younger (9-10 yr old) counterparts.

® Figure 3.3a shows that of those who report "lots" and “few" friends who drink,
gqlrgentalges in the 11-12 yr old group are almaost double those reported by
-10 yr olds.

° A similar trend is evident in Figure 3.3b showing the number of friends who get
drunk often.

° 11-12 yr oids also report more friends who use marijuana, as shown in Figure
3.3c. :

However, With respect to trying drugs, the percentage is increasing more rapidly in
youhger children (8-10 yr olds) than in older children (11-12 yr olds), as can be seenin
Figure 3.3d. The percant of 9-10 yr olds trying marijuana increased from 1.7 in 1988 to
4.0% in 1989, an increase of 135%, while the corresponding figures for 11-12 yr olds were
6.7 to 8.0%, an increase of 19%. The fact that younger children are trying drugs at a
faster rate than older children ma;r cause younger children’s attitudes toward the use of
illegal drugs to be more resistant to future advertising, and we may see corresponding

increases in usage rates among older children and teens as time progresses.
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3.4 Differences Between Black and White Chiidren

Separate analyses of trends in black and white children indicate that black children

continue to be at greater risk for entering the cycle of drug use and abuse.

® Figure 3.4a shows that while approxnmately comparable percentages of black
- and white children report "lots" of friends gettln g drunk, the percentages
reporting “a few of my friends" are markedly higher in black children, 14-18%

as compared to 8-12%.

® A similar trend for number of friends using marijuana is shown in Figure 3.4b.

However, as shown in Figure 3.4c, although the percent of black children who have tried
marijuana remains higher than in white children, the rate at which white children are trying
marijuana is increasing at a faster rate, rising from 3.1 to 5.5%. The percentages for white
children now are approaching the corresponding figure for black children, which declined

from 8.5 to 7.7% in 1988.

3.5 Children’s Response to the Campaign

The percentage of children that recalled the commercials increased in 1988 in response
to the campaign. Initially, the percentage of children reporting that the campaign made
them not want to use drugs was quite high (72%). However, this declined, in 1988 and
again in 1989 down to 62%, while the percent reporting that the campaign changed their

feelings about drugs did not increase.
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Figure 3.5a shows a decline over the period 1987-1989 (70 to 61% in 11-12 yr
olds, and from 74 to 83% in 9-10 yr olds) of children reporting that the
campaign made them not want to use drugs.

Black children showed an even greater decline in the percentage reporting
that the campaign made them not want to use drugs, dropping from 73% in
1987 to 51% in 1989 (Figure 3.5b). The campaign has not changed their
feelings about drugs significantly over the three waves.

3.6 Summary of Principal Findings in Children

However:

Attitudes of children continue to become more anti-drug
images of drug users continue to become more negative in children.

There is less casual drinking among children’s friends, but no change in the
number of friends who get drunk often or who use marijuana sometimes.

Children are a dichotomous pobulation as indicated by differences in effect
both by age and race.

Older children (11-12) have more friends using drugs than younger children
(9-10) and while a greater percentage of older children have tried drugs, the
percentage of younger children who are trying drugs is increasing at a faster
rate. ‘

Black children have more friends using drugs and a greater percentage have
tried drugs than white children, supporting the premise that black children
are at greater risk than their white counterparts.

However, white children are trying drugs at a faster rate than black children,

indicating that white children are also significantly at risk.

Children report increasingly less impact of the campaign between 1987 and
1989, an effect more pronounced in black children. This finding should be
regarded carefully because we have also found children’s attitudes toward
drugs and their users to be increasingly negative despite their reflections on
the effectiveness of the campaign.
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4.1 TEENAGERS: OVERALL CHANGES IN INDEX SCORES

When considered overall, the population of teenagers failed to show any major changes
indrug-related attitudes or in reported use of drugs. This finding is consistent with the

earlier two waves of the study.

® Figure 4.1a shows that attitudes about drugs have not'‘changed significantly
over the three years of the study.

e Figure 4.1b shows a significant increase in the perceived risk of alcohol use in
teenagers, but not of marijuana or of cocaine use.

° Neither the images of drug users nor non-users (Figure 4.1c) have changed
significantly overall. '

e Fears of the consequences of drug use (Figure 4.1d) have not changed over
the period from 1987-1988S.

4.2 Reported Use of Marijuana and Cocaine in Teenagers

Figure 4.2a shows changes in reported use of marijuana and cocaine in teenagers by
various frequency of use categories. No statistically significant changes in any category
of use for either marijuana or cocaine were found when data from 1987 were compared to

1989 data.

4.3 Differential Effects In 13 vs. 16-17 Year Olds

When age differences were examined, it became evident that there were marked changes
in young teenagers (13 yr olds) in response to the campaign, while older teenagers (16-
17 yr olds) showed almost no:effect. Thus, teenagers represent a dichotomous

population and the ovirall results for teenagers are masked by the nature of the sample.
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° Figure 4.3a shows that attitudes of 13 yr olds become increasingly anti-drug
over the period of the campaign, while 18-17 yr olds fail to show any
corresponding change.

® Images of cocaine and marijuana users continue to become less positive in 13
year olds between 1887 and 1989; no comparable change is seen in 16-17
yr olds (Figure 4.3b).

® Correspondingly, images of non-users continue to become more positive in
13 yr olds, but remain unchanged in 16-17 yr olds (Figure 4.3c).

® Fears of the consequences of marijuana use increased significantly in 13 yr
olds, but not in 16-17 yr olds (Figure 4.3d).

Changes in the index scores from 1887 to 1988 are compared for 13 yr olds and 16-17 yr
clds in Table 4.3a which shows the resulting p values from the analyses of variance. As it
indicates, 13 yr olds evidenced significant changes in the attitudinal index, harmfulness of
marijuana index, past action index, personality profiles of cocaine users and non-users,
the risk index for cocaine and the appeal index of alcohol. In contrast, there were no

statistically significant changes in index scores for 16-17 yr olds. -

4.4 Friends Using Drugs and Drug Use in 13 Year Olds

Despite improvements in attitudes and other index scores, 13 yr olds showed a
significant increase from 31 to 48% between 1987 and 1989 in the reported number of
friends who get drunk often, as shown in Figure 4.4a . Similar trends were evident in the
number of friends who get stoned on marijuana (5% increase) and get high on cocaine

(7% increase), but these were not statistically significant.
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When reported marijuana and cocaine use are examined in 13 yr olds (Figure 4.4b),
differential trends were evident. Though not statistically significant, the data suggest an
increase in marijuana use in 13 yr olds (e.g., 11 to 15% in past 12 month use)
concurrently with a decline in cocaine use. This is consistent with a trend to move away
from harder drug use to what is considered to be a safer drug, marijuana. It also
corresponds with findings in adults that a decline in cocaine use precedes any change in

marijuana use.

4.5 Comparison of 16-17 Year Old Reported Drug Use Data to the High School

Senior Survey

Data of 16-17 yr olds in the Partnership study (1988-1989) were compared to
corresponding figures from the High School Senior Survey (1987-1988) conducted by the
Institute for Social Research at The Uniyersity of Michigan. Figures 4.5a and 4.5b show
the comparability of the measures of reported use in the two studies, as well as the
comparable declines in reported use of both marijuana and cocaine occurring in these

populations. For example:

e - Lifetime marijuana use in the Partnership stud%l’ declined from 55 to 51%
between 1988 and 1989, a drop of 4%. A decline from 50 to 47% occurred in
the High School Senior Survey between 1987 and 1988.

° Use of marijuana during the past 12 months declined 6%, from 47 to 41% in
16-17 yr olds in the Partnership study while declining from 37 to 34% in the
High School Senior Survey.

e Lifetime use of cocaine dropped 2% (22 to 20%) and 3% (15 to 12%) in the
Partnership and High School Senior Study, respectively.

® Corresponding figures for cocaine use over the past 12 months were 3% (17
0 14%) and 1.5% (10.5 to 8%).
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4.6 Teenagers Evaiuation of the Campaign

In general, teenagers appeared to respond favorably to the campaign, as can be seen in
Table 4.6a. When asked to scale various adjectives describing the campaign, the largest
percentages fell in the two highest rating categories and ranged from about 50 to 65%.

For example, 66% felt the campaign was honest and informative.

® Response to the campaign differed by age, however, with the youngest
teenagers (13 yr olds) most responsive (45-65% positive) and oldest
teenagers least responsive (about 20-40% in most positive category), as
shown in Figure 4.6a.

® Moreover, about 20% of teenagers, regardless of age, strongly agreed with
statements such as “the campaign uses too many scare tactics", "doesn’t
speak to me*, “stresses the wrong thing"“, and "doesn’t tell me what to do"
(Figure 4.6b). ) ' :

4.7 Summary of Principal Findings in Teengzers

® Overall analysis of teenagers revealed no major changes in attitudes, beliefs,
fears, or reported use of drugs.

® However, there are marked differences in 13 vs. 16-17 yr olds which are
masked in the overall analysis.

° 13 yr olds exhibit pronounced changes in attitudes, user images,'and fears
over the period from 1987 to 1989, while no corresponding changes were
~evident in 16-17 yr olds.

° However, 13 yr olds did show an increase in the reported number of friends
getting drunk and a trend towards increased marijuana use. :

® Despite the alysence of changes in attitudes about drugs, 16-17 year olds
show evidence of declines in use of both marijuana and cocaine; these data
correspond to results from the High School Senior Survey Study.

® In general, teenagers were responsive to the campaign; 13 yr olds were more
positive than 16-17 yr olds.

® Teenagers indicate the need for a campaign with fewer scare tactics and one
that stresses alternative behaviors.
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5.1 ADULTS: CHANGES IN INDEX SCORES

Adults have shown the most consistent and widespread changes in drug-related attitudes

over the three years of the study.

® Figure 5.1a shows that adult attitudes have become increasingly more anti-
drug from 1987 to 1988, with the biggest decline in the attitude index
occurring between 1988 and 1989 (4.00 to 3.87).

® Correspondingly, the appeal of both alcohol and marijuana have declined
significantly (Figure 5.1b) although both still remain relatively more
appealing than cocaine.

e The perceived risks of cocaine, alcohol and marijuana use have all increased
over the period 1987 to 1989 (Figure 5.1c). Nevertheless, the risks of
alcohol and marijuana are perceived as comparable by adults, and as lower
than those for cocaine.

@ Figure 5.1d shows that the image of a non-drug user has become more
positive, with the greatest gain occurring between 1988 and 1989. Images
of drug users have tended to become more negative, although the effects
are not statistically significant.

® Fears of the conse%uences of drug use, both marijuana and cocaine have
also increased significantly (Figure 5.1e). Fears of marijuana use, however,
still remain lower than those attributable to cocaine use.

® Parents in the adult population have become more active in discouraging drug

use in their children (Figure 5.1f) but have not expressed such social
disapproval at friends.

5.2 Reported Use of Marljuana and Cocaine in Adults

In correspondence with the above-described changes in drug-related attitudes, statistical
analysis revealed a decline in the use of both marijuana and cocaine in adults between
1987 and 1989. These effects are clear when changes in different categories of use are

examined.
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° Figure 5.2a (tog panel) shows the decline in 1989 of marijuana used 1-9X in
the past year (from 9.0 to 7.9%) and in the 10X or more category (from 10 to
7.8%). This occurred concurrently with an increase in 1989 (from 81.1 to
84.4%) in the population reporting no use in the past 12 months.

e Figure 5.2a (bottom panel) shows an increase in the percent reporting no use

(91.6 to 93.1%) beginning in 1988. This derived primarily from a concurrent
drop in the percentage reporting use 1-9X in the past 12 months.

5.3 Campaign Impressions in Adults

Adults appeared to be particularly responsive to the campaign. As Table 5.3a indicates,
the percentages assigning the highest two scores (rank 1 and 2) to various descriptors of
the campaign ranged from about 70 to 80%. Corresponding figures for teenagers were
50-65%.

5.4 Summary of Principal Findings in Adults

° Drug-related attitudes and beliefs in adults have continued to become
increasingly anti-drug between 1987 and 1988.

® Shifts in drug-related attitudes are accompanied by declines in reported drug
use, with cocaine use beginning to decline in 1988, and marijuana in 198<.

® While parents were found to more actively discourage drug use in their
.children, they became less active in discouraging friends and other peers.

° Adults were highly positive about the campaign.
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6.1 TYPE OF USER: CHANGESl IN INDEX SCORES

Effects on drug-related attitudes and reported drug use were examined in the adult
population by type of user. This analysis was restricted to the adult population; sample

size was too smiall in teenagers to run a comparable analysis.

For marijuana, those defined as non-users were respondents who indicated no use in the
past 12 months. Occasional users were those who reported using marijuana 1-9X in the
past 12 months. Regular users were defined as those who used 10 or more times in the
past 12 months. For cocaine, non-users consisted of respondents who indicated no use
of cocaine in the past 12 months. Occasional users had used once in the past 12
months; regular users more than twice in the past 12 months. The user categories differ
between marijuana and cocaine because of the more immediate health risks associated

with cocaine use.

Analyses indicated that changes in drug-related attitudes and beliefs in response to the
advertising campaign appeared to be restricted primarily to non-users. However, some

evidence for declines in reported use among users were also evident:

° Figure 6.1a reveals that attitudes of regular marijuana and cocaine users were
more pro-drug than those of occasional and non-users; attitudes of
occasional users were more like those of regular users than non-users. Of
the three, only non-users showed a significant shift towards a more anti-
drug stance over the period 1987-1989, although regular and occasional
users of cocaine became somewhat more anti-drug in the period 1888-
1989.
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® The perceived risk of marijuana (Figure 6.1b), cocaine (Figure 6.1¢) and
alcohol (Figure 6.1d) all increased significantly in non-users. In each case,
perceived risk of the compounds was already highest among non-users,
followed by occasional, then regular users. Regular users of marijuana also
showed a significant increase in perceived risk of marijuana use.

° Images of non-users became significantly more positive in non-users. Similar
trends were evident in both occasional and regular users (Figure 6.1e).

° lma?es of users did not change in any group of users (Figures 86.1f and 6.1g);
in all three years of the study, images of drug users are consistently more
negative in non-users than in either occasional or regular users.

® Fears of the consequences of marijuana and cocaine use did not change in
any population of users (Figurses 6.1h and 6.1i) ; non-users reported
consistently greater fear scores than do either occasional or regular users.

® Non-users became significantly more active in discouraging their children’s
drug use (Figure 6.1j), but took significantly less action against friends and
peers (Figure B6.1k). Surprisingly, non-users appear to be the least apt to

express social disapproval against peers when compared to occasional and
regular users.

6.2 Reported Drug Use by Type of User

Figure 6.2a shows changes in reported marijuana use among regular (left) and
occasional marijuana users. Among regular marijuana users, the proportion showing
heaviest use (40+) has declined by 6%, while the proportion using 10-19 times increased
6%. Thus, among the heaviest marijuana users, there has been a shift toward more
infrequent use. MAmong occasional users, there has been a shift both towards higher

categories of use (4-9 up 2%) but also towards less use (once up 3%).

Corresponding figures for cocaine users are presented in Figure 6.2b. They indicate a
more dichotomous effect for regular cocaine users (left pariel). The 9% decline in the
category of 4-19X has been accompanied both by a 5% increase in the population using
none to 3 times, but also by a 5% increase in those using 20 or more times. Of
occasional users, a shift of 3% from using once to no use occurred between 1887 and

1988.
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6.3 Summary of Effects in Different Types of Users

® Non-users are consistently more anti-drug in attitude and belief and express
greater fear and perceived risk of drug use than do either occasional or
regular users.

® Significant changes in drug-related attitudes and beliefs were found almost
exclusively among non-users.

° Both regular marijuana and cocaine users do, nevertheless, show evidence of
a decline in reported use of both marijuana and cocaine.
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7.1 RACE: CHANGES IN INDEX SCORES

Levels of use and changes in attitudes were examined for the White, Black and Hispanic
groups. Data for each population from each year of the study were weighted to the
demographics of the 3 yr merged data set (1887-1988). This yielded comparabie
demographics for each year of the study and for the combined data from all 3 years.
These weightings were carried out separately for Blacks and Hispanics. Analyses of
variance were then carried out to determine the changes from 1987 to 19889 in index
scores of Blacks and of Hispanics. Data on the White population are included for
purposes of relative comparison; Black and Hispanic populations were not statistically

compared to the White population.

Overall, major improvements in drug-related attitudes and beliefs were found among

Blacks, while little evidence for any such c:hangje was noted in Hispanics.

® Attitudes in the Black population have become increasingly more anti-drug
(Figure 7.1a). A similar trend is evident in Hispanics, but is not statistically
significant. When compared to White populations, both Black and Hispanic
populations remain relatively more pro-drug.

® Fears of drug use, both marijuana and cocaine, also increased significantly in

‘Blacks from 1987 to 1988 (Figure 7.1b); by 1989 fear levels of Blacks and

Whites converge. A similar trend is evident in Hispanics, but, again, is not
statistically significant.

® Images of cocaine users have become significantly more negative in Black
nopulations (Figure 7.1c), with image levels of Whites and Blacks
converging. Comparable changes in Hispanics were not evident. No
changes in images of marijuana users were detected in either Black or
Hispanic populations. .
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° Images of non-users (Figure 7.1d) became markedly more positive in the
Hispanic population and White population; a corresponding effect was not
observed in Blacks. Interestingly, image levels of non-users are relatively
comparable in the three populations.

® The perceived risks of mariiuana, cocaine and alcohol all increased
signiticantly in thie Black population from 1987 to 1989, as shown in Figure
7.1e; this effect was not cbserved in the Hispanic population. All three
population groups indicate much higher levels of perceived risk for cocaine
ﬂ:'l?(n for marijuana and alcohol, which are perceived as being of comparable
risk.

® Social disapprovall, i.e., discouraging friends and peers from drug use (Figure
7.1f) did not increase in Blacks, with mean values actually tending to
decline. A substantial decrease in social disapproval was found in the
Hispanic poputation from 1887-1988.

® Neither Black nor Hispanic parents showed evidence of increasing parental
action aimed at discouraging drug use in their children (Figure 7.1g).

7.2 Reported Drug Use Changes in Black and Hispanic Populations

Reported use of marijuana and cocaine over the past 12 months are shown for White,
Black and Hispanic populations in Figures 7.2a and 7.2b, respectively. Relative
comparisons indicate higher percentages of both Blacks and Hispanics in the higher

frequency of use categories (1-9X and 10 or more X) than in the White population.

The data are suggestive of declines in use of marijuana in all three populations. Cocaine

use declines, however, appear to be restricted to the White population. For example:

® The percentage reporting no marijuana (Figure 7.2a) use in the White
population increased 2.5% from 82.4 to 84.7 between 1987 and 1989 while
the highest frequency of use categories dropped 1.7%, from 9.5 to 7.8%.

e At the same time, the percentage of the Black population reporting no use of
marijuana increased 5%, from 74.7 to 78.7%. This resulted from a decline in
both other frequency of use categaries: use 1-9X decreased 3.1% (12.8 to
9.7%), and use 10 or more times 1.9% (12.5 to 10.6%).
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Reported use of marijuana among Hispanics appeared to increase in 1988 but
decline again in 1989, returning to 1987 levels. Thus, the percent reporting
no use increased 1%, while those using 1-9X declined 1.7%.

Cocaine use (Figure 7.2b) began to decline in the White popuiation in 1988,
with the percent reporting no use increasing from 92 to 93.4% as a result of
a decline in the 1-9X use category from 5.8 to 4.3%.

Evidence for a decline in cocaine use in the Black population was not
compelling.

Cocaine use appears to have increased in Hispanics, especially in 1988 when
the proportion of those not using declined by 5.7% from 90.6 to 84.9% and
the proportion using 1-8X increased from 5.1 to 11.1%.

7.3 Summary of Principal Findings in Black and Hispanic Populations

The Black population has exhibited significant improvements in drug-related
attitudes and beliefs over the course of the study.

Reported use data suggests a decline in marijuana use among Blacks, but
fittle systematic change in cocaine use. i
The Hispanic population shows little significant improvements in drug-related
attitudes and beliefs, although trends in the expected direction were noted.

While the Hispanic population may show some evidence of a small reduction
in reported use of marijuana, use of cocaine appears to have actually
increased.
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8.1 PARENTS VS. NON-PARENTS: CHANGES IN INDEX SCORES

An analysis of changes in index scores from 1887-1988 of non-parents, parents of pre-
teens and parents of teenagers was carried out using analyses of variance. Within each
of the three groups there were no major demographic differences which would have
necessitated reweighting of the data. Parents who had both pre-teen and teenage
children were included in the teenage group. Because the three groups differed markedly
in age, however, they were not compared to each other, but are shown together on the

figures to facilitate relative comparisons.

The changes in index scores that were noted were observed primarily in parents of pre-

teens and in non-parents while parents of teenagers showed non-systematic effects:

° Parents of both pre-teens and teens were relatively more anti-drug than non-
parents, but only non-parents showed a significant decline in pro-drug
attitudes over time (Figure 8.1a). A similar trend vfas noted in parents of pre-
teens.

® Parents expressed relatively greater fear of drug use than non-parents (Figure
8.1b), but only parents of pre-teens exhibited a significant increase in fears
of the consequences of marijuana use over the course of the study.

® Fears of cocaine use were higher in parents than non-parents, (Figure 8.1¢)
but in no group were any changes detected.

® Overall, images of marijuana users tended to be similar in parents and non-
parents (Figure 8.1d). However, pre-teen parents displayed increasingly
negative attitudes toward marijuana users over time, while parents of
teenagers actually becarme significantly more positive.

° Images of cocaine users were comparable in parents and non-parents and did
not change over the 3 years of the study (Figure 8.1e).

® Images of non-users (Figure 8.1f) were similar in parents and non-parents. A
significant increase in the positive image of non-users by non-parents was
accompanied by a similar, though not statistically significant trend in
parents. '
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® Parents indicate greater risks of marijuana (Figure 8.1g), cocaine (Figure 8.1h)
and alcohol (Figure 8.%i) than do non-parents. An increased perceived risk
of marijuana over time was found in both non-parents and pre-teen parents,
and for alcohol in non-parents and parents of teenagers.

° Surprisingly, parents tend to express less social disapproval toward friends
and peers than do non-parents (Figure 8.1j).

8.2 Changes in Reported Use of Marijuana and Cocaine in Parents and Non-

Pfrents

Changes in reported use of marijuana and cocaine for parents and non-parents are
shown in Figures 8.2a and 8.2b, respectively. The pattern of results suggest declines in
marijuana use in both non-parents and pre-teen parents, while teen parents show a trend
toward increasing use. With respect to cocaire, non-parents show a trend toward
declining use, pre-teen parents evidence little change while parents of teens again show a

trend toward increased use:

e The percent of non-parents reporting no use of marijuana in the past 12
months (Figure 8.2a) increased 4.3% between 1987 and 1989. At the same
time, those reporting use 1-8X declined by 2.2%, and the percent reporting
use 10 or more times declined 2.3%.

® Fercent of pre-teen parents reporting no use of marijuana increased 2.8%,
from 76.5 to 78.3%, whereas the percent using 10 or more times decreased
2.1%, from 13.3 to 10.2%.

® Only parents of teens showed a trend toward increasing use of marijuana:
percent reporting no use dropped 4.5%, from 89 to 84.5%, while use 1-9
times incgased 3.5%, from 4.6 to 8.1%, and use 10 or more times rose from
5.6 t0 7.7%.

® A trend toward declining cocaine use in non-parents began in 1988 (Figure
8.2b) when percent reporting no use increased 2.4%, and percent using 1-8
times declined 2.2%. .

® Unlike marijuana use, pre-teen parents showed no systematic changes in
reported cocaine use.

° Again, parents of teens show a tendency toward increasing drug use, with
percent not using cocaine in the past 12 months decreasing 3.3%.
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8.3 Summary of Principal Findings in Parents and Non-Parents

° Attitudes and beliefs remain more anti-drug in parents than in non-parents.

) Improvements in drug-related attitudes and beliefs from 1987 to 1989 were
noted primarily in parents of pre-teens and in non-parents. Parents of teens
showed few improvements, and, in some cases, a more pro-drug stance
was noted.

® Changes in reported use of marijuana and cocaine over the past 12 months
generally paralleled attitudinal changes: a trend toward declining use was

noted in both parents of pre-teens and in non-parents, whereas parents of
teens appear to be using more.

9.1 OVERALL SUMMARY AND RECOMMENDATIONS

Of the 3 major populations examined (children, teenagers, adults), the most pronounced

improvements were seen in adults:

® Positive changes were noted in almost all indices measuring drug-related
attitudes and beliefs.

® Reported use of both marijuana (1989) and cocaine (1988} declined
significantly.

° Adults were very positive about the media campaign.

RECOMMENDATION: Continue the current campaign strategy for adults.

9.2 Children showed a generaily positive response to the campaign, although
they were less impacted than adults:
° Some positive changes occurred in drug-related attitudes and beliefs and in
images of drug users.

. Children were relatively responisive to the campaign.
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The percéntage of children reporting they have tried drugs increased between
1988 and 1989.

Overall, higher percentages of Black children have tried drugs than White
children, and higher percentages of older children (10-11) have tried drugs
than younger children (9-10).

These percentages, though, are increasing faster in younger (8-10) than older
(11-12) children, and faster in White children than in Black children.

The percentage of children reporting that the campaign made them "not want
to use drugs" has steadily decreased over the past three years, with a larger
decrease in Black than in White children.

Qverall, higher percentages of Black children have tried drugs than White
children, and higher percentages of older children (10-11) have tried drugs
than younger children (8-10). i

RECOMMENDATIONS:

Change the focus of the campaign in children.

More advertising should be aimed directly at children discouraging them from
trying drugs.

Include rore Black children in the advertising since the problem is still of
greater proportion in this population.

‘Advertising in children should include a focus on alternative behaviors in drug

situations, e.g., what to do when a friend tries to tempt you to try drugs.

9.3 Considered overall, teenagers were least responsive to the canipaign:

@

]

There were no changes in drug-related attitudes and beliefs.
There were no significant changes in reported drug use.

Teenagers were positive about the campaign, but less so than adults.
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The overall analysis, however, masked dramatic improvements within particular age

segments:

® With respect to attitudes and beliefs about drugs, 13 yr olds became
significantly more anti-drug, 16-17 yr olds did not show any such changes.

® Campaign ratings were more positive in 13 yr olds than in 16-17 yr olds.
® Suggestions of declining use of cocaine were evident in 13 yr olds from 1987

to 1989, and cof a decline in reported use of both marijuana and cocaine
among 16-17 yr olds from 1988 to 1988S.

RECOMMENDATIONS:

e More advertising aimed at teenagers.

® Foc:ul.:,j )advertising on discouraging first time drug use in young teens (13-14
yrs old).

® Focus advertising on precluding further use in older teens (16-17 yr olds).

e Less emphasis on scare campaign; more focus on realistic alternative
behaviors for drug-related situations.

° Greater use of Black and Hispanic teenagers in advertising.
9.4 Other Major Findings:

° Black and Hispanic populations are still more relatively pro-drug than the
White population.

° The Black population has shown marked improvemehts; Hispanics evidence
few, if any, improvements.

® in fact, use of cocaine may even be increasing in Hispanics.

® The most pronouncéd effects of the campaign on attitudes and beliefs about
drugs are found in non-users within the adult population.

® Nevertheless, declines in reported use of both marijuana and cocaine are
evident in both regular and occasional adult users.
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RECOMMENDRATIONS:

° include more Black and Hispanics in the advertising campaign and more
settings with which they can identify.

® Consider more advertising aimed at users, perhaps former users emphasizing
the ability to "rise-above" the problem.



TABLE 1

SOME CHILDREN'S
ATTITUDES BECOME

MORE ANTI-DRUG *

+ 100+
()
A |
? 90 1+ “_...—-“:::: - W
= -
< 80+
- g O CASEEND G CESERER @ L
- s B e
70+
S eor rwe==ensoSnInaREE
b - o @B - : “ ® ® ° .
? .Momuﬂ
o 304
o I
o
v 40 . ;
1887 1988 1989
Year
Scared taking drugs Popular kids use drugs

Smoking pot okay sometimes  Try drugs if friends did

People car stop If #hey want to Easy to get hooked on marijuana

Partiles more fun with drugs

* Significant at p=.05 or less




SOME POSITIVE IMAGES

OF DRUG USERS

DECLINE IN CHILDREN *

+ 50—
s S~
g \\
E 451 ~
= Sy
S
2
8 40+
.
354+
)
R
£ 30+
e | Tueel
z | TTeea,.
° 25t  Teeag, MANY
2 FRIENDS
¥ 20 - | -
1987 1988 1989

Year

# Significant at p=.05 or less




TABLE 3

MORE YOUNG CHILDREN
TRY MARIJUANA

&
o

N
o

CO2PDDUWLGRERENLGDDNN
OO MO MOLOUKO MO WOow
A__ 3 _ & - 4 B g & kN & B 8 B R R 9

* y
0
\’y

\

S

x‘?‘

\%

\

\g
\%
\e

Percent Tried
o > |
‘™ ] Q
y & 0t ot vty oy v vy
X\

1988 ' 1989
Year

* Significant at p=.01 or less




CHILDREN 9 - 12

PERCENTAGE WHO DISAGREE

TABLE 4
PRO-DRUG ATTITUDES

1987
1. | would try drugs if my
friends did. 86%
" 2. Using drugs makes you
fesl grown-up. 69%
3. Most people can stop usmg )
drugs when they want to. 55%
4. Popular kids use drugs. 53%
5. Smoking marijuana is
okay sometimes. 85%
8. Pames are more fun ‘
with drugs. 83%
7.  Itis hard to say "no" when
friends want youi to
try drugs. 44%
8. I'dlike to try crack just
once to see what it's like. 85%
8. People whc: like drugs are
no different than anyone
else. 68%
10. Smokmg cigarettes is
more | than smoking
marijuana. 62%

*Box indicates significant at < .01 level.

1988 1989
81% 91%
74% 70%
59% 62%
57% 61%
88% 91%
86% 89%
46% 44%
91% 82%
6% 70%
58% 62%

PERCENT CHANGE
§7/88 88/89 87/89

+5

+5

+4

+4

+3

+3

+2

+2

+1

+3

+4

+3

+3

+1

+1

+4
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+
—

B B @ B

+2



10.

it is easy to get hooked
on drugs.

Crack or cocaine can
kill you.

| am scared of taking drugs.

| don't want to hang around
people who use drugs.

Using drugs is dangerous.

My parents would feel
really bad if they found
out | was using drugs.

Many peopie steal to buy
drugs.

Drugs make you do worse
at school or sports.
Pedple on drugs act stupid.

Persor who selis drugs is
not a friend.*

TABLE 5
ANTI-DRUG ATTITUDES

CHILDREN 9-12

PERCENTAGE WHO AGREE
1987 1988 1989 87/88 88/89

73%

88%

84%
82%
85%
94%
84%

82%

78%

ecaw

*Box indicates significant at < .01 level.
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85%

81%
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78%
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88% -

85%

85%

94%

84%

85%

81%

89%

PERCENT CHANGE

+4

+3

+3

+3

+1

+1

+1

+1

+1

+4

+4

+2

87/89

t

+4

+3

+3

+3



TABLE 6
9 - 12 YEAR OLDS DESCRIBE
"KIDS WHO USE DRUGS"

POSITIVE IMAGE

PERCENT CHANGE

1987 1988 1989 87/88 88/89 87/89
A Good Student 8% 10% 8% +1 -2 -1
Good at Sports 13% 13% 13% 0 0 0
Someone | Would Like 9% 7% 8% -2 +1 -1
Friendly 19%  17% 15% 2 2 .
Popular 3%  I2% 31% -4 -1 CEl
Has Many Friends 31%  27% 24% 4 3
Older 49% 42% 38% -7 -4

NEGA IMA

Lazy , 73%  74% 76% 1 +2 +3
Boring 54% 54% 56% 0 +2 +2
Stupid 7%  79% 82% 0 +3 0
Loud ) 72% 71% 69% -1 -2 -3
Shy . 18% 17% 16% - -1 -2

*Box indicates significant at < .01 level.

Q3 - Answer “Yeg" or “No" if these words are like "kids who use drugs.”



TABLE 7
CHILDREN 9 - 12

"HAVE YOU EVER TRIED:"

Yes Percent Change
8 8 83/89
MARIJUANA " 4% 6% +2
COCAINE 1% 1% 0
CRACK 1% 1%

*IF YOU HAVE OLDER BROTHERS AND SISTERS, HAS ONE’OR MORE OF
THEM USED ANY OF THE FOLLOWING DRUGS?*

Yeg Percent Change
g8 g9 88/89
MARIJUANA 9% 0% +1
COCAINE 3% 4% +1
CRACK 2% 3% +1



TABLE 8
CHILDREN 9 - 12

"HAS ANYONE EVER TRIED TO SELL YOU DRUGS OR GET YOU TO TAKE DRUGS"

PERCENT CHANGE
1987 1988 1989 87/88 88/89 87/89
YES 16% 18% 16% +2 2 0

DRUGS/ALCOHOL. - EASE OF OBTAINING

HARD TO QOBTAIN
. PERCENT CHANGE
1987 1988 1989 87/88 88/89 87/89
CIGARETTES 27%  32%  32% +5 0 B
MARIJUANA (POT) 59%  60% 58% 1 2 -1
COCAINE 63%  64% 62% o1 2 A
CRACK 62% 63% 61% .1 2 .1
BEER OR ALCOHOL 49%  49%  50% 0 41 1

*Box indicates significant at < .01 level.

Q5 - How easy do you think it wouid be for you to get drugs?



TABLE 9
CHILDREN 9 - 12

DEMOGRAPHICS

1987 1988 1989

BOY 51%  52%  50%
GIAL , 49%  48%  50%
WHITE ‘ 83% 83%  83%
BLACK 1% 14%  14%
ORIENTAL/ASIAN | 0% 0% 1%
HISPANIC 2% 1% 1%
OTHER 1% 1%

MEAN AGE = 10.51 YR.



TABLE 10

ATTITUDES IMPROVED
IN 13, BUT NOT
16—17 YR OLDS
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TABLE 11

Percent Yes

NEGATIVE IMAGES OF
USERS INCREASE IN 13,
BUT NOT 16—17 YR OLDS
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TABLE 12

Positive image ~»

+ Negative image

NON—-USER IMAGE

IMPROVES IN 13 BUT
NOT 16—17 YR OLDS

13 YRS

16—=17 YRS

1987

Secure

Open Minded
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USE FEARS INCREASE
IN 13 BUT NOT
16—17 YR OLDS
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TABLE 14

USE FEARS INCREASE
IN i3 BUT NOT IN
16—17 YR OLDS

MARIJUANA COCAINE
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TABLE 15

COCAINE USE DECLINES,
MARIJUANA INCREASES
IN 13 YR OLDS
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TABLE 16

16—17 YR OLD MARIJUANA
USE COMPARES
FAVORABLY TO SRC STUDY *
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TABLE 17

16—17 YR OLDS
COCAINE USE COMPARES
FAVORABLY TO SRC STUDY *
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TABLE 18
PRO-DRUG ATTITUDES - LEGALITY

TEENS (13- 17)
PERCENTAGE WHO DISAGREE
PERCENT CHANGE
1987 1988 1989 §7/88 88/89 87/89
it should be okay
for people over 21 t0
smoke marijuana in private. 62% 65% 64% +3 -1 +2

It should be okay for people
over 21 to sell one ouncs or
less of marijuana to friends. 71%  74%  75% +3 +1 +4

It should be okay for peopie
over 21 to smoke marijuana
in public. 75% 77% 78% +2 +1 +3

It should be okay for people
over 21 to sell one gram or
less of cocaine to friends. 78%  81% 81% +3 0 +3

It should be okay for people
over 21 to use cocaine
in private. 76% 78% 79% +2 +1 +3

it should be okay for people
over 21 to use cocaine
in public. *- 83% - - - - -

* Not included in 1988

B. For each statement, please indicate the response that best represents how
you feel about the statement.



TABLE 19
PRO-DRUG ATTITUDES - PHYSICAL/MENTAL EFFECTS

TEENS (13- 17)

NTA HO DISAGREE

PERCENT CHANGE
1987 1988 1989 §7/88 88/89 §7/89

Smoking cigarettes is more
harmful than smoking
marijuana. 53% 58% 59% +5 +1 +6

Getting "high* on marijuana
is not as harmful as

getting "high" on alcohol. 49% 53% 53% +4 0 +4
Marijuana isn't harmfui

if used only occasionally. 60%  60% 57% 0 -3 -3
Doing cocaine occasionally :

isn't risky. 7% 78% ~ 80% +2 +2 B4l
Marijuana increases your

creativity. 49% 48% 48% -1 0 -1
Cocaine makes you feel more

powerful and self-confident. 45% 44%  44% -1 0 -1
Music sounds better when )

you're high on drugs. 44% 43% 43% -1 0 -1
Drugs help you forget , o

your troubles. 60% 58% 58% -2 0 -2
Sex is better when you are ‘

high on drugs. 43% 41% 41% -2 0 (2]
Taking drugs hélps one ‘

relax in social situations. 55% 52%  45% -3 -3 |
Drugs provide a good escape

when parents and teachers

are giving kids a "hard time." + - 64% €0% - -4 -

+ Not included in 1987

*Boxed numbers are significant at .05 level

B. For each statement, please indicate the response that best represents how
you feel about the statement.



o me
Ggtt
R~

People who try drugs
are adventurous.

Taking drugs today is
just part of growing up.

It's fun to have drugs at
a party.

Using drugs helps make a
person more popular.

It impresses a person of the
opposite sex if you have
cocaine.

| like being high on drugs
once in a while.

Using cocaine is a status
symbol.

I'd like to try crack just
once to seae what it's like.

The more popular people

seem to smoke marijuana.

People who take drugs are
nlo ifferent than anyone
else.

*Boxed numbers are significant at .0S level

TABLE 20
PRO-DRUG ATTITUDES - SOCIAL ATTITUDES

TEENS (13- 17)

1987 1988
49%  56%
59%  62%
50%  60%
68%  68%
68%  68%
60%  59%
61%  60%
77%  76%
52%  50%
60%  57%

PERCENT WHO DISAGREE

56%

58%

59%

83%

67%

74%

48%

58%

PERCENT CHANGE
1989 §7/88 88/89 87/89

+7

+3

+1

-1

+1

7

.. B. Foreach statement, please indicate the response that best represents how
you feel about the statement.



TABLE 21
ANTI-DRUG ATTITUDES

TEENS (13 - 17)

PERCENTAGE WHO AGREE

PERCENT CHANGE
1987 1988 1989 §7/88 88/89 ' §7/89

Marijuana is a stepping stone

to harder drugs. 67% 74% 70% +7 -4 +3
| don't want to hang around

with people who use drugs. 53% 60% 59% +7 -1 EEl
People on drugs act

stupidily and foolishly. 64% 71% 88% +7 -3 +4
Taking drugs scares me. 66% ~ 71% 68% +5 3 +2

Drugs make you do worse
at school, work or athletics,

etc. - 72% 75% 75% +3 0 +3
It's easy to become hooked

on mariuana. 65% 65% 67% 0 +2 +2
People who use drugs are boring. 39% - 40% 39% +1 -1 0

Kids should band together to
discourage drug use among
their classmates. - 73% 71% - -2 -

A young person who discourages
younger sibling from using drugs
Is doing the right thing. - 83% 80% - ] -

Males don't respect females
"who use drugs. 42% - - - - -~



TABLE 22

PERCENTAGE WHO AGREE
PERCENT CHANGE
1987 1988 1989 87/88 88/89 £7/89
Takes guts to speak out. - 76% 76% - 0 -
Someone who tries to get a
friend to stop using durgs is
courageous. - 79% 77% - -2 -

A person who would sell or give
you drugs isn't your friend. - 57% 60% - +3

* Not included in 1987
+ Not included in 1988 .

B. For each statement, please indicate the response that best represents how
you feel about the statement.



Aggressive
Depressed

A Loner
Self-centered
Has No Future
A Loser
Loud
Nervous
Boring

Shy

Lazy

*Boxed numbers are significant at .05 level

TABLE 23
DESCRIBE MARIJUANA USERS

NEGATIVE IMAGES

TEENS (13-17)
1987 1988
32%  36%
43%  47%
40%  44%
20%  33%
56%  58%
52%  53%
37%  38%
43%  43%
2%  21%

S 15% 14%
61%  60%

1989
39%
51%
47%

62%
53%
37%
43%
24%
16%
87%

PERCENT CHANGE
87/88 88/89 87/89
+4 +3 *
+4 +4
+4 +3
+4 +3
+2 +4 kgl
+1 0 +1
+1 -1 0
0 0 0
0 +3 +3
-1 +2 +1
-1 +7 ksl

DA.  Please indicate which words describe a person who uses marijuana.



TABLE 24

DESCRIBE COCAINE USERS
NEGATIVE IMAGES

TEENS (13- 17)
Nervous 52%  55% 54% +3 -1 +2
A Loner 45% 48%  53% +3 +5 Esl*
Lazy 53% 55% 58% +2 +3 +5
Depressed 45% ~ 47% 48% +2 +2 +4
Loud 30% 32% ~ 35% To+2 +3 E5]
Self-centered 6%  3I8% 41% +2 +3 s
Has No Future 83%  64% 68% +1 +4 |
A Loser 55% 56% 57% +1 +1 +2
Aggressive 33%  34%  39% 1 +5  [Eg
Boring 25% 24% 28% -1 +4 +3
Shy 13% 12%  15% | -1 43 +2

*Boxed numbers are significant at .05 level

DB. Please indicate which words describe a person who uses cocaine.



A Leader
Aciventurous
Open-minded
Attractive
Well-Adjusted
Popular
Mature
Secure

Easy Going
Reliable

Sexy

Creative

In Control

TABLE 25
A PERSON THAT DOES NOT USE DRUGS

POSITIVE IMAGES

TEENS (13 - 17)

1987 1988 1989 87/88 98/89 87/89

43%
24%
43%
32%
45%

55%
41%
35%
47%
25%

57%

Someone | Would Probably Like 61%

A Good Student

Has Many Friends

independent

intelligent

*Boxed numbers are significant at..05 level

58%
50%
46%
67%

50%
30%
48%
36%
49%

" 43%

59%
45%
39%
50%
28%
42%
58%
62%
59%
50%
46%
67%

51%
37%
S51%
38%

47%

45%

47%
43%

33%
43%
55%
63%
B81%
54%
44%
67%

PERCENT CHANGE
+7 +1 k8
+6 +7 [+13]
+5 +3
+4 +2 3
+4 2 +2
+4 +2
+4 0 +4
+4 +2 kel
+4 +4
+3 0 +3
+3 +5
+3 +1 +4
+1 -3 2
+1 +1 +2
+1 +2 +3
0 +4 +4
0 -2 -2
0 0 0

DC. Please indicate which wor&s describe a person who does not use drugs.



TABLE 26

PERCEIVED RISK OF USING DRUGS/ALCOHOL

MARIJUANA:
Try marijuana once or twice.

Smoke marijuana
occasionally.

Smoke marijuana regularly.
COCAINE:

Try cocaine once or twice.

Do cocaine occasionally.

Do cocaine regularly.
CRACK:

Try crack once or twice.

Do crack occasionally.

Do crack regularly.
ALCOHOL:

Drink liquor occasionally.

Have 1 or 2 beers/wine/liquor
nearly everyday.

Have 3 or more beers/wine/ .

liquor nearly everyday.

TEENS (13- 17)

PERCENTAGE WHO SAID
MODERATE&GREAT RISK

1987 1988
35%  35%
63%  66%
80%  85%
62%  62%
82%  86%
86%  91%
73%  76%
86%  89%
88%  92%
31%  34%
61%  67%
78%  83%

*Boxed numbers are significant at .05 level.

PERCENT CHANGE

1989 s7/ss 88/89

36%
66%
84%
62%

80%

73%
88%
81%
31%

71%

81%

+3

+5

+4

+5

+3
+3
+4
+3

+6

+5

+1

+4

87/89

+1

+3

E{]*

E E -

+2

T
—
(o]



TABLE 27
PAST AND FUTURE USEAGE

TEENAGERS {13-17 YRS.)

NONE 1-3 4+ TIMES
+ARIJUANA:
Have you used marijuana in
your lifetime
1887 65% 12% 24%
1988 64% 12% 24%
1989 64% 11% 25%
Have you used marijuana in the
last 30 days
1887 80% 10% 10%
1988 78% 11% 11%
1988 81% 7% 12%
Have you used marijuana in the _
past 12 months
1987 70% . 12% 17%
1988 69% 13% 18%
1989 - T1% 11% 18%
Wil you use marijuana in the
next 12 months
1987 73% 12% 14%
1983 73% 11% 16%
1989 - 73% 11% 16%
COCAINE:
Have you used cocaine in your
lifetime
1987 87% 6% 7%
1988 86% 7% 7%
1989 87% 8% 5%
Have you used cocaine in the last
30 days
1887 92% 4% 5%
1988 , 91% 5% 4%
1889 83% 3% 4%
Have you used cocaine in the past
12 months
1987 89% 5% 6%
1988 - £€3% 6% 6%
1989 - 90% 6% 5%
Will you use cocaine in the next
12 months
~ 1987 89% 4% 6%
1988 89% 6% 6%
1989 91% 4% 4%



‘RACK:
Have you used crack in your lifetime *

1987
1888
1989

Have you used crack in the last 30 *
days
1987

1988
1989

- Have you used crack in the past 12
months
1987

1988
1989

Wil you use crack in the next
12 months
1987

1988
1989

92%
82%
84%

84%
84%
85%

'93%

83%
95%

93%
83%
84%

1-3

4%
5%
4%

4%
3%

3%
- 5%
3%

3%
4%
3%

* Indicates significant change from 1987 to 1988 at .05 level.

4+ TIMES

4%
3%
2%

4%
2%
2%

4%
3%
3%

4%
4%
3%



TABLE 28
FEAR OF SOCIAL/LEGAL RAMIFICATIONS

TEENS (13- 17)

GREAT CR MODERATE FEAR PERCENT CHANGE

1987 1988 1989 87/88 88/89 87/89

The damage your reputation might
suffer if your use of rmarijuana
became known by others. 67% 70% 69% +3 -1 +2

The sense of guilt you might feel if
you used cocaine or crack. 75% 77% 77% +2 0 +2

The sense of guilt you might feel
if you used marijuana. 64% . 65% 68% +1 +3 +4

The damage your reputation might .
suffer if your use of cocaine

or crack became known by others. 77% 77% 77% 0 0 0
Getting caught with enough
marijuana to get into trouble
with the law. 78% 78% 82% 0 +4 +4

Getting caught with enough cocaine -
or crack to get into trouble
with the law. 83% 83% 86% 0 +3 +3



TABLE 29
FEAR OF PHYSICAL/PSYCHOLOGICAL EFFECT

TEENS (13 - 17)
GREAT & MODERATE FEAR
PERCENT CHANGE

1987 1988 1989 87/88 88/89 87/89

Having psychological damage

from marijuana. 68% 73% 70% +5 -3 +2
Having physical damage from

marijuana. 65% 70% 68% +5 -2 +3
Having psychological damage

from cocatne or crack. 83% 87% 85% +4 2 +2
Having physical damage from .

cocaine or crack. 84% 86% 85% +2 -1 +1
Getting hooked on marijuana. 68% 70%  73% 42 +3 El *

Having your motivation or

ability to perform at work,

school or sports suffer

from marijuana. 73% 74% 74% +1 0 +1

Having your motivation or

your ability to perform at work,

school or sports suffer from

cocaine or crack. 81% 82% 81% +1 -1 0

Becoming addicted to or
dependent upon cocaine or

crack. 82% 83% 85% +1 +2 +3
Dying from cocaine use. 86% 86% 86% 0 0 0
Dying from crack use. 86% 86%  86% 0 0 0
The danger that the cocaine or

crack might contain other

harmful substances you could

not know about. 85% 84% 82% -1 -2 3

The danger that the marijuana might
contain other harmful substances:
that you couid not know about. - 77% 76% 76% 1 0 -1



TABLE 30
FEAR OF SOCIAL REACTIONS

TEENS (13- 17)

GREAT OR MODERATE FEAR

1987 1988 1989

The influence your use 'of marijuana
might have on your brothers,
sisters, or children. 71%

The influence your use of cocaine
or crack might have on your
brothers or sisters, or children. 77%

The reaction of your employer/school
authorities if they discover you
were using cocaine or crack. 82%

The reaction of your employer/school
authorities if they discover you
were using marijuana. 78%

The reaction of your parents if they
discover you were using cocaine
or crack. 86%

The reaction of your husband/wife or
boyfriend/girtfriend if they discover
you were using cocaine or crack. 80%

The reaction of your husband/wife or
boyfriend/girfriend if they discovered
you were using marijuana. 70%

The reaction.of your parents if they

discover you were using
marijuana. 82%

*Boxed numbers are significant at .05 level

7%

82%

84%

79%

87%

70%

79%

82%

81%

81%

82%

74%

82%

PERCENT CHANGE
§7/83 88/89 87/89

+6 +2

+5 0

+2 .-3 -1
+1 +2 +3
+1 -1 0
0 +2 +2
0 +4 +4
2 +2 0



TABLE 31

DEMOGRAPHICS
TEENS (13 -17)

>
G)
m

n
i
b

1987 1988 1989

Mean = 15 15 15
Male 50% 47% 48%
Female 50% 53% 52%
White 83% 82% 84%
Black 15% 15% 13%
Oriental /Asian 1% 1% 1%
Other 2% 1% 2%
Hispanic - 7% 7%
Within city boundaries 40% 42% 40%
Suburbs of city 35% 32% 30%
Town/Village 14% 14%  18%
Rural 11% 12%

11%



TABLE 32

RELIGIOUS AFFILIATION
TEENS (13- 17)

1987 1988
Protestant 43% 40%
Cathoilic 34% 38%
Jewish 5% 4%
Other/None 18% 18%
TABLE 13.2a
RELIGIOUS ATTENDANCE

TEENS (13 - 17)

1987 1988
Average per month
Less than once 35% 39%
Once or twice 20% 18%
3-4times 19% 16%

More than 4 times 26% 27%

1089
43%
37%
4%
16%

1989

36%
20%
16%
28%



TABLE 33

TEENS (13-17)
RR IN

ijog7 1988 = 1989

Not in school 3% 3% 2%
6th grade 2% 1% 1%
7th grade 7% 8% 10%
8th grads 21% 21% 19%
8th grade i 20% 20% 21%
10th grade . 18% 20% 19%
11th grade 19% 17% 16%

12th grade 10% 10% 1%



TABLE 34

TEENS (13- 17)

EAMILY INCOME
1987 1988 1989
Less than $30,000 14% 11% 11%
$30,000 or more 37% 40% 34%

Don’'t Know 49% 49% 55%



TABLE 35

PRO-DRUG ATTITUDES - LEGALITY
ADULTS (18 YR. AND OLDER)

PERCENTAGE WHO DISAGREE = PERCENT CHANGE
1987 1988 1989 87/83 88/89 87/89

It should be okay
for people over 21 to

smoke marijuana in private. 88% 88% 70% 0 +2 +2
it shouid be okay for people
nver 21 to sell one ounce or
less of marijuana to friends. 84% =~ 84% 86% 0 +2 +2

It should be okay for people
over 21 to smoke marijuana
in public. _ 89% 88% 89% - +1 0

It should be okay for people
over 21 to sell one gram or

less of cocaine to friends. 92% 92% 93% 0 +1 +1
it should be okay for psopie .
over 21 to use cocaine in private. 89% 88% 89% -1 +1 0

* it should be okay for people
over 21 to use cocaine in public. 96% - - - - -

* 1987 only



TABLE 36

PRO-DRUG ATTITUDES - PHYS{CAL/MENTAL EFFECTS
ADULTS (18 YR. AND O!L.DER)

PERCENTAGE WHO DISAGREE = PERCENT CHANGE
1987 1988 1989 87/88 88/89 87/83

Smoking cigarettes is more
harmful than smoking
marijuana. 50% 56%  53% +6 -3 +3

Getting "high* en marijuana
is not as harmful as

getting "high" on alcohol. 57% 61%  60% +4 -1 +3
Marijuana isn’t harmful ‘

if used only occasionally. 58% 61% 63% +3 +2 g5
Music sounds better when

you're high on drugs. 48% 50%  49% +2 -1 +1
Sex is better when you are

high on drugs. 55% 57%  56% +2 -1 +1
Doing cocaine occasionally ‘

isn't risky. B6% 86% 89% 0 +3 k3]
Marijuana increases your -

creativity. 65% 65% 66% 0 +1 +1
Taking drugs helps one

relax in social situations. 62% 62% 64% 0 +2 +2
Cocaine makes you feel more

powerful and self-confident. 43% 42%  44% -1 +2 +1
Drugs help you forget

your troubles. 69% 68% 70% - +2 +1
Drugs help kids when parents

and teachers give thema °

"hard time." - 85% 86% - +1 +1

* Box indicates significant at < .01 level



PRO-DRUG ATTITUDES - SOCIAL ATTITUDES
ADULTS (18 YR. AND OLDER)

People who try drugs
are adventurous.

| like being high on drugs
once in a while.

it’s fun to have drugs at
a party.

Using drugs helps make a
person more popular.

People who take drugs are
no different than anyone
else.

I'd like to try crack just
once to see what it's like.

The more popular people
seem to smoke marijuana.

it impresses a person of the
opposite sex if you have
cocaine.

Taking drugs today is
just part of growing up.

Using cocaine is a status
syrbol.

* Box indicates significant at < .01 level.

TABLE 37

PERCENTAGE WHO DISAGREE

61%

78%

74%

83%

66%

93%

74%

75%

67%

68%

76%

75%

82%

65%

92%

68%

74%

75%

67%

72%

78%

77%

84%

93%

71%

73%

78%

70%

PERCENT CHANGE
1987 1988 1989 g7/e8 88/89 87/89

+7

+1

-1

+4

+2

+2

+4

+1

+3

+4

+3

)+

+1

+3

+2

1.

+3



ANTI-DRUG ATTITUDES

TABLE 38

ADULTS (18 YR. AND OLDER)

| don't want to hang around with
people who use drugs.

People who use drugs are boring.

Marijuana is a stepping stone to
harder drugs.

Drugs make you do worse at school,
work or =thletics, etc.

Taking durgs scares me.

People on drugs act stupidly
and foolishly.

Easy to get hooked on marijuana.

Kids should discourage drug use
among classmates.

Getting a friend to stop using
drugs Is courageous. -

Discouraging a younger brother or
sister from using drugs is
doing the right thing.

It takes guts to speak out against
drugs to the other kids at school.

A person who would sell or give you drugs

isn’t your friend.

Males don’t respect female drug
users.

Females don't respect male drug .
users.

PERCENTAGE WHO AGREE
1987 1988 1989
73% 81% 83%
45%  49% 52%
78%  79% 80%
86% 87% 89%
84%  85% 87%
75%  75% 78%
72%  72% 72%

- 90% 92%
-  89% 85%
- 94% 94%
-  89% 89%
- 76% T7%
56% - -
49% - -

* Box indicates significant at < .01 level.

PERCENT CHANGE
87/88 88/89 87/89
+8 +2 [F10]*

+4 +3

+1 +1

+1 +2

+1 +2 k3]
0 +3

0 0 0

- +2 +2

- 4 4

+1



A Loser

Has No Future
A Loner
Depressed
Lazy
Self-centered
Nervous
Boring

Shy
Aggressive
Loud

TABLE 39
DESCRIBE MARIJUANA USERS

NEGAT

ADULTS (18 YR. AND OLDER)

E * %

1987 1988 1989

46%
49%
41%
46%

32%
41%
23%
20%
23%
26%

* Box indicates significant at < .01 level.

54%
56%
48%

- 50%

60%
35%
43%
25%

23%
25%

54%
57%
47%
S3%
61%
38%
43%

23%

30%

PERCENT CHANGE
§7/88 88/89 87/89
+8 0
+7 +1
+7 -1 6]
+4 +3
+4 +1 o
+3 +3 E8l
+2 0 +2
+2 +5
+2 +1 3]
0 +3 £3]
1 +B 4]

** Because of Iarge sample size, 2% change is statistically significant.

We are concentrating on those changes of 3% or higher.

*



A Loser

A Loner

Has No Future
Lazy
Depressed
Self-centered
Shy

Loud
Nervous
Aggressive

Boring

* Box indicates significant at < .05 level.

** Bgcause of large sampie size, small change is statistically significant. We

TABLE 40
DESCRIBE COCAINE USERS

ADULTS (18 YR. AND OLDER)

1987
50%
35%
56%
46%
43%
40%
13%
26%

49%

32%
18%

1088 1989 §7/88 88/89 87/89

59%
47%
64%

. 83%

48%
44%
16%
28%

33%
19%

56%
45%
61%
48%

48%

43%
17%
31%
52%

25%

are concentrating on those changes of 3% or higher.

PERCENT CHANGE
+9 3 {6
+8 -2
+8 B3
+7 E3]
+5 0 (5]
+4 -1 E3]
+3 +1 Ei]
+2 +3 E5]
+1 +2
+1 +3 +4
0 +6 f8]

"



Intelligent

In Control

TABLE 41

A PERSON THAT DOES NOT USE DRUGS
ADULTS (18 YR. AND OLDER)

POSITIVE IMAGES

1987 1988 1989 2 sgv/ee

65%
58%

Someone | Would Probably Like  64%

A Leader
Mature
Independent
Adventurous
Sexy

Secure
Popular

Well Adjusted
Attractive
Open-minded
Easy Going

Creative

A Good Student

Has Many Friends

Reliable

* Box indicates significant at < .01 level.

41%
57%
47%
18%
13%
43%

55%
24%
35%
23%
31%
37%
35%
42%

71%
63%
68%
44%

" 60%

50%

15%

45%

25%

24%

32%

38%

41%

66%
58%
66%
45%

48%
23%
18%
47%

+6

+5

+4

+3

+3

+3

+2

+2

+2

0

+1

+1

+1

+1

+1

+1

+1

-1

-5

4

-2

+1

0

-2

+3

+3

+2

+3

0

+4

+4

+4

+5

+4

+4

+3

PERCENT CHANGE
83/89 87/89

+1.

B A & =

+
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& & EE

ERAGEEREE =

+
N
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TABLE 42
PERCEIVED RISK OF USING DRUGS/ALCOHOL

ADULTS (18 YR. AND OLDER)

GREAT AND MODERATE RISK
1987 1988 1989

MARIJUANA:
Try marijauna once or twice. 35%
Smoke occasionally. 66%

Smoke marijauna regularly. 90%

COCAINE:
Try cocaine once or twice.  73%

Do cocaine occasionally. 83%

Do cocaine regularty. 98%
CRACK:

Try crack once or twice. - 89%%

Do crack occasionally. 98%

Do crack regularty. 98%
ALCOHOL: -

Drink liquor occasionally. . 33%

Have 1 or 2 beers/wine/
liquor nearly everyday. 69%

Have 3 or more beers/wine/
liquor nearly everyday. - 91%

* Box indicates significant at < .01 level.

36%
68%
92%

72% -
84%
98%

97%

34%

72%

92%

40%
71%
91%

77%
84%
97%

81%
87%
98%

38%

75%

92%

PERCENT CHANGE
§7/88 88/89 §7/89

+1

+2

+2

+1

+1

+1

+3

+1

+4

+3

+5

+4

+3

k3l
k3l

+1
+1

+2

[&]

+1

*



TABLE 43
PAST AND FUTURE USEAGE

ALL ADULTS (18 YR. AND OLDER)

NONE 1-3
Have you used cocaine in your lifetime
1987 83% 7%
1988 83% 7%
1989 83% 7%

Have you used cocaine in the last 30 days

1987 96%
1988 ‘97%
1989 96%
Have you used cocaine in the past 12 months
1987 82%
1988 83%
1989 83%

Wil you use cocaine in the next 12 months

1987 84%
1988 95%
1989 96%

3%
2%
2%

4%
3%

3%
3%

4+ TIMES

10%
10%
11%

1%
1%

4%
3%
3%

BRR




NONE 1-3 4+ TIMES

Have you used crack in your lifetime

1987 97% 2% 1%

1988 97% 2% 1%

1989 97% 2% 2%
Have you used crack in the last 30 days

1987 89% 1% 0%

1988 89% 1% 1%

1989 99% 1% 1%
Have you used crack in the past 12 months o o

1987 98% 1% 1%

1988 98% 1% 1%

1989 89% 1% 1%
Will you use crack in the next 12 months

1987 - 99% 1% 1%

1988 89% 1% 1%

1989 899% 1% 1%



Have you used marijuana in your lifetime

1987 58%
1988 58%
1889 59%

Have you used marijuana in the last 30 days*

1987 88%
1988 88%
1989 90%

Have you used marijuana in the past 12 months*

1987 81%
1988 81%
1989 84%

Will you use marijuana in the next 12 months*

1987 ‘ 85%
1988 85%
1989 87%

*Significant at < .05 level.

1-3 4+ TIMES

18%
18%
18%

REL RRE

RRE

24%
24%
24%

5%

4%

10%
10%
8%

RRE



TABLE 44
FEAR OF SOCIAL/LEGAL RAMIFICATIONS

ALL ADULTS (i8 YR. AND OLDER)

GREAT OR MODERATE FEAR  PERCENT CHANGE*
1987 1988 1989 §7/88 88/89 87/89
The sense of guiit you might
feel if you used marijuana. 87% 70% 69% +3 -1 *

The sense of guilt you might
feel if you used cocaine or
crack. 81%  83% 83% +2 0 £2]

The damage your reputation might -
suffer if your use of marijuana

became known by others. 74%  T77% 76% +3 -1 E2
Getting caught with enough ‘

cocaine or crack to get into

trouble with the faw. 87% . 88% 89% +1 7 +1 E2]

The damage your reputation might
suffer if your use of cocaine or '
crack became known by others. 85%  86% 87% +1 £z

Getting caught with enough
marijuana to get into trouble
with the law. 81%  81% 83% 0 +2 E2]

QH1-26 The following is a list of things that can occur as a resutt of using marijuana and

cocaine. For each one, please indicate by checking the appropriate response the degree

go which you fear the consequence described in each statement if you were using the
rug.

*Box indicates significant at .05 level.



TABLE 45
FEAR OF PHYSICAL/PSYCHOLOGICAL EFFECT

ALL ADULTS (18 YR. AND OLDER)
GREAT OR MODERATE FEAR  PERCENT CHANGE

1987 1988 1989 87/88 88/89 87/89
Having physical damage from

marijuana. 66%  70% B88% - +4 -2 k2]
Dying from crack use. 82% 84% 83% - +2 -1 +1
Dying from cocaine use. 89%  91% 91% +2 0 EZ]

The danger that the cocaine or

crack imight contain other

harmful substances you could .

not know about. 90% 92% 91% +2 -1 +1

Becoming addicted to or
dependent upon cocaine or
crack. 89% 81% 90% +2 -1 +1

Having your motivation or your
ability to perform at work,
school or sports suffer from

cocaine or crack. 83%  91% 80% +2 -1 +1
Getting hooked on marijuana.  70% 72% 70% +2 -2 0
Having psychological damage from

marijuana. 72%  74% 74% +2 0 E2)
Having physical damage from

cocaine or crack. 92% 93% 92% +1 -1 0
Having psychological damage from

cocaif?e c:ry crack. ¢ 92% 83% 82% +1 -1 0
The danger that the marijuana

might contain other harmful

substances that you could not

know about. 81% 82% 81% +1 -1 0

Having your motivation or

ability to perform-at work,

scihool or sports suffer from

marijuana. - 78% 79% 81% +1 2 (3l

*Box indicates significant at .05 level.



TABLE 46
FEAR OF SOCIAL REACTIONS

ALL ADULTS (18 YR. AND OLDER)
RAT

1987 1988 1989
The influence }\;our use of
marijuana might have on your
brothers, sisters, or children. 77% 81% 80%

The reaction of your parents if
they discover you were using
cocaine or crack. 82% 85% 85%

The reaction of your parents if
they discover you were using
marijuana. 73%  78% 76%

The reaction of your

employer/school authorities if

they discover you were using

cocaine or crack. 88% 90% 89%

The reaction of your

employer/school authorities if

they discover you were using

marijuana. 80% - 83% 82%

The reaction of your

husband/wife or

boyfriend/girifriend if they

discover you were using cocaine

or crack. 81% 84% 85%

The reaction of your

husband/wife or

boyfriend/girfriend if they

discovered you were using

marijuana. 71% 74% 74%

The infiuence your use of

cocaine or crack might have on

your brethers or sisters, or

children. 85%  88% 87%

*Box indicates significant at .05 level.

PERCENT CHANGE

§7/88 88/89 87/89

+4

+3

+3

+2

+3

+3

+3

+1

@*

k3l

+1

+2



TABLE 47
PAST ACTIONS

ALL ADULTS (18 YR. AND OLDER)

"IN THE PAST 12 MONTHS HAVE YOU..."

PERCENTAGE WHO SAID YES PERCENT CHANGE
1987 1988 1989 87/88 88/89 87/8¢

Discouraged a friend from using
marijuana 26% 28% 29% +2 +1 +3

Discouraged a friend from using ' o :
cocaine 25% 24% 26% -1 +2 +1

Discouraged a friend from using
crack 20% 18% 21% 2 +3  +1

Actively expressed your

disapproval of marijuana being

consumed at a party or at a get

together with friends 31% 28% 29% 3+ -2

Actively expressed your

disapprovai of cocaine being

consumed at a party or at a get

together with friends 34% 27% 29% 7 +2 -5

Actively expressed your

disapproval of crack being

consumed at a party or at a get

together with friends 32%  25% 27% 7 42 -5



TABLE 48
PAST ACTIONS

ALL ADULTS (18 YR. AND OLDER)
PARENTS ONLY

"IN THE PAST 12 MONTHS HAVE YOU..."

PERCENTAGE WHO SAID YES PERCENT CHANGE
1987 1988 3989 87/88 88/89 87/89

Complained to school officials
about the use of drugs by ‘
children at the school. 11% 12%  15% 41 T +3 +4

Removed drugs from your .
children’s possession. 6% 7% 13% +1 +6 +7

Reported suspected use of drugs
by children in their :
neighborhood to the police. 8% 8% 13% +1 +4 +5

Discussed the dangers of drug
use with your children. 70% 69% 72% -1 +3 +2

Discussed your concemn with
parents of other children who
use drugs. . 37% 35% 41% -2 +6 +4

Expressed strong disapproval to
your children on the use of _
drugs. 71% 63% 74% 3 +6 +3



>
>

TABLE 49
DEMOGRAPHICS

ALL ADULTS (18 YR. AND OLDER)

Mean = 45

1987

Male T 48B%
Female . 52%
White . 87%
Black 11%
Oriental /Asian 1%
Other 2%
Hispanic 4%
Within city boundaries : 41%
Suburbs of city 35%
Tow:/Village 14%

Rural . - 8%

1988

51%
49%

88%
10%
1%
1%
4%

38%
13%
10%

1989

50% -

88%
10%
1%
1%
5%

40%
34%
15%
12%



TABLE 50
ADULTS (18 YR. AND OLDER)

ATl

987 1988 1989
Protestant 54% 54% 54%
Catholic 29% 28% 29%
Jewish ) 4% 5% 4%
Other . 13% - 13% 8%

RELIGIQOUS ATTENDANCE
Average per monti

Less than once : 44% 44% . 43%
Once or twice . , 15% 16% 14%
3-4 20% 17% 18%

More than 4 20% 24% 24%



ADULTS (18 YR. AND OLDER)

MARITAL STATUS

Single, never married

Single, living with opposite sex
Divorced or Separated
Married, never divorced
Married, formerly divorced
Married, formerly widowed
Widow, widower

EDUCATION

Not a high school graduate
High school

Two year college/technical
Four year college/technical
Master’'s Degree

Graduate work beyond Masters
Doctorate/MD/LLB/LLD/JD

'HOUSEHOLD INCOME

$10,000 or Less
$10,000 - $15,000
$15,001 - $35,000
$35,001 - $wpm
$50,001 - $75,000
$75,001 - $100,000
$100,001 and Over

TABLE 51

1987

22%
3%
10%
48%
10%
1%

40%
17%

5%
3%

11%
41%
11%

3%
2%

1988 1989
25% 22%
2% 3%
10% 10%
42% 44%
10% 11%
2% 2%
7% 8%
8% 7%
37% 41%
24% 24%
21% 20%
5% 4%
4% 3%
2% 1%
11% 12% -
11% 12%
36% 35%
23% 22%
12% 12%
3% 5%
3% 2%





