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‘awareness programs in order to: -

Qagencies and organlzations involved in child abuse and,neglect in

[

II. RESEARCH INVOLVED ",

2T

The purpose of task one was to examine existing public3

. learn the scope and variety of eXisting eﬁforts,

3

. learn what has and has not worked -- and why, and -

. discover any important gaps in existing materials.

-~ We began with visits to the 10 Federal regional child
abuse and néglect specialists. In the course of our visits yith
these specialists, we met ﬁith other OCD/OHD staff ard with cther

=

each of the 10 regions. We met with Public Information Officers ®

in.most of the Regional offices. Weﬂalso met with staff at

Indian and Migrant Program Development (OCD/OHD) in Wasbington.{
The Federal Regioﬁal Office (FRO) speCialists gave us the
names of sites which were conducting planned, consistent public 5
education programs. We identified six which met the following
criteria:
. the publicceﬁucation program nad a. clearly defined
cbjecthe, (i.e. reporting, prevention, creating_generali
'awareness, offering counselling services); M Q |
. the agency. had the capability necessary to back up the
program and act on the result , o

. mass media were being used (television, radio, newspapers,

posters)

&

JOSEPH A. DAVIS CONSULTANTS, INC.
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E

. the” ‘program was operating on a planned, organized,_wkg

o & ., }3"
- activity

. resultskcouldlbe specifiCally identified at iéagt o a

reasonable degree

J.n

st /s

In the”entire‘country we found only six organizations which

*

met these criteria, They were:

1. Queensboro Society for the Prevention of Cruelty to

. e Children; Jamaica, New York.

CAPE; Phiiadelphia, Pennsylvania;

TeXaséDepartmént of Public Welfare; Austin, Texas.

Central Texas Council of Government; Belton, Texas.

Dod%las Count&ibepartment of Sccial Services; Omaha,

| Nebraska. = Hem

- : ‘ . e
A 6. Family Stress Cénter; Chula'Vistay California.

; In our visits With these six Sites, we attempted to learn as:

. much "as pOSSible about each organization S program, espec1ally

about the public awareness component. We sought answers to

questions like these: What types of‘public awareness activities

were being carried on? How frequently and through use of which

On what basrs were objectives formulated°

media? Who prepared

the materials? How were
S ,
results measured?

o -

What results were being obtained?

Finally, we collected samples of all materials

being used in order to study them, analyze them and review with

>

the Nationalgcenter.

[
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~ organizations, nationwide:

o , ), » I o

As might be expected, ‘the purposes and thémes of these six
@ a N . B ‘ . e . o i &
programs°varied greatly (Attachmenﬁ A, Hot lines ar€ used by

Common to all

[t

all six organizations btt for varaous purpos
of the agen01es was a lack of spe01f1c 1nformatlon on results.

All believed that their programs ‘were generally effectlve4 they

seemed to base this on ‘a comblnatlon of word-of-mouﬁh reactlons

and number of ca&ls recelved % . .
o po) ‘!’5 . a ’ ‘
One point about the251x organizations;whlch made & strong

Iu

impression on us was the degree. of commltment and enthuslasm with
which the 1nd1v1duals approached their tasks. There was*also

a remarkable degree of/0penm1ndedness, 1m every case we found‘

that they were 1nterested in what NCCAN WaS d01ng and looked
forward to seelng the flrlshed products.ﬂ
]1
In addition to meetlngs w1th the su< 51tes, we visited some
= ]

54 other programSvan the course of our FRO v1s1ts (Attachment B).

The next step was to select the 20 sites whlch were to take

part 1n tbe-pllot program.; These were selected on themba51s of

in thé Regional Offices. They were reviewed by the Nationai

]

Center. A few changes were suggested to obtain a more

representative "mix" of agencies.’

contacted and. substltute selections were made. The Regional
Offlces approved,. and the list was complete (Attachment C).
The 20 sites represented a mix of state, county and local

in both rural and urban areas;

Additional organizations were

publlcly and prlvately funded.

<" this.

,Indian and Migrant groups were

covered. _ Some agencaes erved 1arge black populations, others

-

mainly white. The criteria for selection of these sites were:

. has an on-going child abuse and neglect program or is

¢
ready to launch one.

. is 1nterested in adding to a public awareness component.
. has the capabrllty to follow through on such activities.
. has mass media coverage by TV and radio stations that
will accept public announcements. ,
During the two-day meetings we held with the 20 sites, we
gathered information on each agency's child abusé and neglect
program——itswstructure, staff, budget, system of reporting,
problems with service dellvery, etc. Then we looked at the
spec1f1c act1v1t1es the site had conducted in the area of public
awareness. We also:determlned the number of TV and radio
stations, and newspapers, which would participate in a public

=}

awareness program. Next we»examined the site's projected

public aWareness plans. We were espec1ally 1nterested in the

objectlves, themes and how results would ‘be measured We also

wanted to determine to what extent other community organizations

would participate in the program and in working with the site.
Our instructions were to do}everythingﬁpOSSible to encourage
The National Center beiieved that community-wide support

of any program was highly desirable. The Eenter felt that this

could be an important by-product of the mhole pilot program and. -

.

o
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- We also gathered materials to review - folder

pPosters and pamphlets, as well as films, tapes
l

TV spots,

(N

slide Presentations andg documentarlesY e
9, 1975,

P e

S, brochures,

radlo scripts,

On December

3

e, -

@

IIIm THE STATE OF PUBLIC EDUCATfON EFﬁORT@ IN THE ﬁATION
" In general we found that there”ie a great'need for
profe;sionally ptoduced public educatioh materials. Efforts
by tﬂe great majority of aéencies involved, for the most part,
the use of orint haterialsvand speakers~~mainly agency staff.
‘The range of quality of thesprint materials varied greatly,‘

from 1nehpens1vely produced flyers and booklets to profe551onally

Most agencies used ocrlptg rather

done btochures and pgﬁters.'

than actual tapes fog radio.’

‘As to TV spot few agenc1es could afford to produce thelr'

‘own. Most were uncertaln as to how to go about it. Agencies

which had run public service announcements on TV uéually relied
Onkscripts‘and slides rather than “ffIm. =
" The focus of these ﬁateriaﬁ@ has most often been in two
areas: '
. Reporting
.;Identification of mandated repofters.

Few of the materials are aimed at general public eduoation on the

seriousnesstbf the probleém. Most of the public education programs

EFEEN

”‘l

are lacklng in- con51stency of theme and cont;nu1ty of effort.

or may not relate to what is being said in another.

The most obvious exception to this is the professionally

I
]

)

e
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produced campaign developed for tle staté ofi Florida. A few
’ [
states such as Alaska and Minnesota have produced theéeir own

o

effective public ed&cation materials-at véryolittle cost.
Virtually all agencies felt tﬂeﬁneed to add a public

educatio%@pomponent to their preventiog and treatmént efforts.

What they lacked was the mo?sy, the time agd‘(usually) the know—x

how to develop effective materials and weld them into planned

7

programs. It was clear that What the National Center had in

mind would meet a real negd’andeould be welcomed. It was

equally clear, however, that the program'would have to be

localized. A general, national campaign might indeed prove J .

helpful as a backdrop for local efforts; but it was not what was

needed or wanted. The materials to be developed“wouid have "to

tie in with local objecti&es and feature the local organization...
give a local name and tglephone number, e

Note: There %8 one major national campaign underwaj. This

is‘sponsored by the National Conmittee on Child Abuse and Neglect

in Chicago, and is being produted through the joint efforts of

the National Committee and the Advertising Council. It will
include radio and TV spots, as weli as magazine ads and b;é cards.
It is not expectéd to be spoﬁsored primarily by locai;éqencies,
but :athg;wby the National COmmitteemitSeyﬁ._‘v

At least three organizations have producedaméterials within
the last year: Parén;g;Aﬁonymbus, QueenS'ngiety f;r the
Prévehtion ;f Cruelty to Cﬁildren and OdYsse§ House.
organizations have profeSsionally;prodﬁc;d spots whose appeal is

) : : . . <

Allyof these
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to abusing parents and the general public. %i
Two areas which lack adequate coverage in the existing %f
° ’ “ i
public education materials are abuse of teenagers and sexual H
. : ¥
abuse. These .two topics have been “t6dched on briefly in some w
materials, but -many people working in the field belive they ﬁ
' - o ¥
deserve more attention. ||
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prototype public service materials: ‘ . =

publications.

‘uses also.)

- 11.

TV. DEVELOPMENT OF MATERIALS

< ) k'{‘j .
The original contract called for us to develop the follow1ngﬁ

. 3 TV spots (60 seconds);

&=

. 3 radio spots (30 seconds).;

2

. 3 bus/subway displays, 11¥'x 28", two colorg;

. 3 posters, 11" x 14", two colors;

. manualiib‘help an agency plan and carry out its own public

awareness prograim. L~

Several chahges were made .in this initial plan, as a result
of research that took place during the first few months of the

contract. ' $

Generally, the sites had little inferest in advertising in

busses and street cars. Except in the case QE*
{and tﬂere were too few of them), the materials‘had no value in
outlying areas. Fourteen of the 20 sites, however, expressed
interest in neﬁspaper advertisemeﬁtsf They felt they could bg}Q
used not only in.weekly'newspapers (and maybe some dailies), but
in profesqlonal journals, local magazines and schoo%’and church
(In the manual, Jwe giégested a number of other

Therefore, three newspaper a4vertlsements were
substitﬁted for bus cards. : |

' As toifelevision and tédio, a study of Adveggising Council
;tatisﬁics revealed that stations would use botﬁ 30 %nd 60 second
;pots, with 30's being pfeférrgd. I¥our site visiési,we made it

=] o

~wery large city,

T

=Y
LA
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softened, through the use of color.

following final products: e toa

S R
|

a point to talk to local media representatives whenever possible.

They confirmed this. As we began to develop scripts, however,
it became clear that we could not do justlce to some themes in

30 seconds. This led us to decmde on a mix of 30's and, 60's for

-both radio and television.

After much discussion, it wasiaecided to produce three of

]

the television spots in black and white and thrée in color. The

v

decision to use black and white was not based upon cost

considerations. Rather, it was prompted by a desire for a

realistic, documentary type-of effect. In three of the spots,

we were dealing with.some of thelstaik realities that often lead
to child abuse and neglect. We did not want these impressions

To drive home our message

* with maximum impression on the viewer we felt that the' starkness '

o =

of black and white would contribute much. " It has. Eut there
is a disadvantage to black and white that will be discussed later

in this report, under recommendations.

As work on the contract progressed, the need for and interest

in the materials to be produced became increasingly clear.” As

‘a result, NCCAN made the decision to modify the public awareness
~ contract to allow for productlon of more materials. This

fncrease, along with the changes mentxoned@above, resulted in the

o

A&‘;

. 6 TV spots: three in dolor, three in blddk and white;

. d ~
four 30 seconds, two 60 seconds;

Pt

¢ oo s et
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. 5 radio spots: four 30 seconds, one960 seconds;

. 3 posters

fow]

« 3 newspaper/m&gazine advertisements, each in %two sizes

‘(200 lines, 60 lines).

2

 Focus and Obje .ives of Materials

o . o

In each of our visits withltheisites, we discussed what they

felt should be the objectives of their local public awareness

" program.

| parents who need help to seek it for themselves.

- than to portray them as "bad" people;

FR
R

punitﬁﬁe in character.

The recommendations on objectiyes and suggested themes

made by the 20 sites were then compiled (Attachment F). From

these, we isolated the most frequently recurring suggestions.

They are:

. Encourage reporting; 0 g 0

. ra

. Stress the fact that both parent and pﬁild are victims
and both must be helped;

. Stress serlousness of the\problem,
! [

. Make publlc aware of resources ‘available to help.

&

NCCAN had its prlorities, too. One was to avord the dlrect

encouragement of‘thirdfparty reporting. Another was to encourage

- A third was to

) W ’ ' . . N é
attempt to galn»sympathy and understanding for abusers rather
the materials must be non-
it (No photographs ?f battered children were
to be used.) | .
@
In short, we wanted to address abusing, and near-abusing p‘lents

J:
W{,J e

@

&

gl

a
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fid
x

e

as well as the gereéral public, Combining all of the

recommendations, we decided to stress the following points:

-

. parentlng can be difficult;
. help ls avallable,
; both.pegent‘and child are victims;
. the prohlem is widespread and seriops;n

address the

[

iIn making these points, the decision was made to
followin§ aspects of the problem?

. neglect as well as abhse; ' ~ 5

. the effects.of stress on a family;

. the préhlem of the 1solated pareﬁt,

the self-perpetuating nature of chle abuse and neglect

(the "cycle"). ey el
With our objectises and audiences clearly set forth, we
proceeded with the develcpment of scrlpts for the TV and radio

spots. we' decrded that the posters should be all-copy, to avoid

the problems of’ llkes, dlsllkes, ethnic considerations and the

Varylng interpretations 1nvolved in illustrations. All-type

posters would also be cheaper and easier to reproduce ‘for the

[

sites. Bold, attentlon—gettlng headllnes, with mlnlmum body

copy would work best, for the posters. We used the same headllnes

and similar body copy (longer, however) in the advertisements.O
In so d01ng, we followed Lhe basic advertising principle of

con51stency, i.e. one medium relnforces another. In whatever

“ ‘
medium the nmessage 'is seen or heard, the "consumer" gets the same

,&) td Rl

message.
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M .
Final scripts of the TV and radio spots, plus art work of

the pg}nt material are attached to this repertO(AtEechment G).

’

Production of Materials

Production of the materials did'net.proceed W}thout problems.
Although,production delays &re more the*rule'than‘hot, it appeared
for some time we might;not be troubled by them. We were. There.
were usually good reasons for them, and they did not cause serious

dlsruptlons.. But they dld slow thlngs up.

h7)

The sixth TV spot was delayed considerably.  Intended to

showwthe effects of e;otional neglect, the spot was tci contrast
art work actually done by a neglected chlld w1th art work done by
happy, well-cared for children. The search for appropriate
drawings took us to numerous art therapy programs, spectal schopls
and hoepitals before an adequate selection of work could be

collected and the "right" picture found. . »

Menual

=3 ' L . <z

i Our'eontraqt also called for the preparation of a “"free
. . -

standing" guidance manual which is called "How to Plan and Cerry '?

Out a Succéssful Public Awareness Program on Child Abuse and

Neglect This manual provides the kind of basic information that

w111 enable an organlzatlon to plan and carry out its own public

information proegram. Its use requires no technical assistance.

It is intended for agencies limited in funds, and lacking

staff &ith professionai public relations expertise.

For those

7

L . ‘ 16.

7 who are experienced in the ﬁ}eld, however, it will be uSeful as

ahiemgnder of fundamentals often lost s&éht of.
Anothel worthwhile feature of the manugal 1s the resource

section. This is a catalogue of eXLstlng child abuse and neglect

RS + 1

publlc cducatlon materials with lnformatlon on where they'may be
f/ . .

obtained and what they cost to rent or buy.
g N

The manual tufhed out to be an excellent idea. - Although it

was specifically designed for use in the field of child abusejeﬁd

neglect, it will be of value to any social service agency.
4 7

Almost without exception, the 20 sites have received it with

. Qs
enthusiasm. ~
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V., TECHNICAL ASSISTANCE TO FEDERAL REGIONAL OFFICES AND SITES -
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Technlcal assistance to the 10 reglonal offices and IMPD

H It
h?

. began on May 18, 1976. Followrng one day meetlngs -at each, we

began the prov151on of technical aSSLStance to the 20 sites on

- ;:/
@

the use of thegpubllc awareness program.

In each regional office; we met with the child abuse and

(S)he had arranged for a presentatlon of

neglect specialist.
. &

the programtand materlals to OCD/OHD personnel, plus public

—— P

1nformatlon people in some instances. Usually there were

representatlves of organlzatlons involved in the prevention of

-+

abuse and neglect,-and representatlves of the Offlce of Education
(OE), Social and Rehabllltatlve Services (SRS), NCCAN 3 Demonstratlon

Centers, and State Departments of Public Welfare (DPW) or Soc1al

-

Services. - Q\JV,

The overall reaction of the regionalapeople_to the media
’materials was enthuslastic. The groﬁps especially liked tﬁeﬁ
themes of parenting”and'get/give help. It was felt'that the s
program Was(well thought out and/planned, and that it was entirely :

consistentﬁkith the attitude towardgabuse and abusers that the

o

specialists{wish to convey. °

Naturally,, there were differences of opinion on which

Of the TV 0

‘particular spot or printed peice was the "favorite."

spots, "Colrcky Baby.' "Three Chlldren Alone " and "Crlb" genelally

drew the most enthusiastic reactlons. . "Famlly Album"” had great

JOSEPH A. DAVIS CONSULTANTS, INC. S 18

A I3

appeal to Head Start and OE perxsonnel. "2000 Children,"
although generally 11ked, was seen as the least effective;

many people expressed a dlsllke for the use of children in any

commercials,

[«

g Of the radio spots, "Emergency Room" drew the most

a]

criticism. Partlcular aspects of this spot tHat were unpopular
with some persons include the sound of the siren, what is
perceived as a condemnatory attltude on the part of”the doctor
when he addresses the mother, and a fear that the spot.could make
parents fear to go to a hospltal. Those who had some of these

feelings about the

.Met felt that it failed to express sympathy

and understandlng.

“The Cycle",was{criticized in some instances for its use of

the term "human fallure "

| - "Isolated Mother“ was generally regarded as the most effectlve

radio spot, with "Testlmonlal" receiving mixed reactions (deflnltely

welghted on the positive 51de). - Most of the negative comments

on "Testimonial" revolved around its being long, tending to "lose

the listener" somewhere mid-way. (We believe this feeling may

stem from a %ailure to remember that the spot is aimed specifically

Oat parents wrth an abuse problem, and not at the general public.)
The Natlonal Admlnlstrator of Parents Anonymous felt that the

radio and telev151on¢spot announcements did not do enough to

» elicit sympathy for abusing parents.

A few opposed the idea ,of black and white spots. One person

e T I I T
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. radio talk show in Mlnnesota.

sbecame a tirade.

- waste of‘taxpayer money through the awarding of contracts to-

) e A . l 9 “ i
felt they looked "old timey." Another said they gave the ’ 1 .
h | I
impression we were trying to save-money. ‘
The posters and advertisements were well received. There

was less dlscuSSLQn, in general, on. the print pieces; approval of

the all-copy approach:was practically unanimous. The suggestion

was made ip® several of the meetlngs that the "Belng a Parent" poster -

©

generally liked the best - be made avallable in Spanlsh as well as

English. - o . o

“Only a- few of the child abuse and neglect specialists in the

I

regions had read the manual thoroughly; most had leafed through

it, at least. In all cases, it was seen as an importdnt and

useful handbook for the sites. - The style and content received

favorable comments, and requests for copies were often made'by

participantsuat the meetings. ) o ’

We also ran into‘a‘very familiar argument; "The money for

that contract could better be used at the state (or= local) level.,"

We heard that just a few tlmes, one such comment came from SRS

people in the State of Colorado. Another came during a live

The caller indulged in what 11terally

L T e

His p01nt was that this was another example of

private firms. -

/ ) We briefly discussed NCCAN's dissemination plan with the

regional specialists. Alsoy we provided them w1th 1nformatlon on

our scheduled visits to sites in their reglons, extending 1nv1tatlons

D e
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to JOln us when possible (most exprﬁf\ed interest, but only two °
actually did).

wé completed our visits tckthe Régional Specialistsffeeling
that they were pleased with the prdducts of éhe contract; and
with thencoordination and,management of the work as a whole.

'Reactions to NCCAN were also favorable. Hope was expressed -

that the publicﬂawareness effort will not end with this program.

vy

The Regional»Office child abuse and neglect specialists are
apparently very much in tune with the 51tuatlon out 1n the field.
We say this because the reaction to the program and materials z
which we received ‘from the 20 sites was very much like that of
the Regions. Almost all of the same comments—--both positive

and negative--~were made over and over. Enthusiasm for the

program was high; = approval of content, style and approach was

, received from Concord to' Spokane, from Little Rock to St. Cloud.

Some of the reoccuring issues that were raised among the
sites in dlSCUSSlng 1mplementatlon plans included:

. stepping up capability to respond to Calls,

. coordination of services in the area;

. which phone numbers to use on materials;

<;,funds to prlnt posters and ads.”

,,,,,,

of this year (Attachment H) . By that time, they hope .to have

resolved those issues.

Two of the smtes probably w1]l not use the TV'and radio

. . A 9
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groups to ensure coordlnatlonfbf services,

£

[ :
spots. A few will use posters and advertisements on a limited

ba51s, possibly maklng greater use of them as the campaign

develops. A few of sites.......talked of rerecordlng the voices on

"The Crib" and "Isolated Mother" to make them more appropriate
for their wvirtually all-whlte populatlons.

Some sites formed committees of représehtatives of various
'

Some of the sites whlch are legally mandated state agen01es
have public'information people available to them for coordination

of the media campaign. The local communlty agenc1es will

generally rely on the program superVLSors to carry out the programs.

None had major problems that would prevent implementation of a
program, although three have\either new or small protective
services staffs. Thesé groups will probably require additional

time and ﬁlenningi -

e
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“VI. ANALYSIS OF RESULTS

It is much to early to draw  any concluSLOns about the

effectlveness of the materials, themselves. Wlll abus1ng

parents and those who verge on loss of self—control come forwara:

to ‘seek | help° Will the‘general public slowly begin to realize
pooi

the extent and seriousness of child abuse and neglect? Will

they begin to think of abusing parents ag human beings to be

helped rather than puhished? Will the sites develop]new materials
. f

and continue their efforts after these materials have run their
.Right now we do not even know to

course? We do not know yet.

what extent the spots, will be aired, the posters placed, the

advertisements run. The media response to date has been highly

encouraging. We are optlmlstlc. But we ‘do not know.

There are some things that we do know, however. One is

that in launching this program, the National Center has given

|

child abuse and neglect agencies a real lift where lift was

. needed. It has reaffirmed the iﬁportanee of public education®
efforts, It has provided(§eadership in a meaningful and concrete
way.

It has supplied a kind and caliber of materials almost
completely lacking. |
True, we are talking here about onlf six TV spots, five radio

spots and a few posters and advertisements. In view of the size

of this countryxand the nature of the problem, thekarmament may

seem sadl§'small-~~an air rifle against an elephant! There is

iR

N
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ariother way to look at it. With‘these materials elone,“we are
maklng possible a one year effort, and one year.is a respectable
chunk of time. It provmdes a worthwhile start for any project.
What about the magnitude of the problem in terms of the
size and”population of the United States? Does the image of the

air gun against the pachyderm again leap to mind? If it does,

it shouldn't. One of the soundest aspects of the NCCAN approach
was the decision not to go natlonal but to go communlty-by~

community. Any professional publlc education effort in Chlld

abuse and neglect is welcome. But a need exists for on—going

lnvolvement at the local level. (Media personnel, for example,

are almost lnvarlably more responsive to local efforts ) @
The National Center, however, has done much more than

supply materials for local use. It included in its program a

training component that will encourage the local organization to

~go beyond the materials it has been given, and develop its own

pfogram{i "Give a person a fish and you feed him/her for a day.

Teach aﬂgerson to fish and you feed him/her for a lifetime."
The contract required that a "how to" manual be a part of the

materials furnished. The degree of enthusiasm with which the

manual has been received testifies to the soundness of that

“decision.

There are still other benefits, however. - Not the least of

o

these is the fact that it has.stimulated many organizations which

we havekcontacted (not just the fb sites) to think seriously abhout

8
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<5pub11c awareness programs ‘and how they would actually go about

conducting one. Even more lmportant, it has encouraged them to

sit down and assess their own capability to follow through on such

a program. (The 20 eites, of course, had to do this.) Any

haotivity that forces an\organization“to think seriously about its
own strengths and weaknesses can only be beneficial.
There is still another result of the pfogram which has already

become apparent in a number of sites. This is the achievement

~
3

of a new degree of cooperation between various community agencies.
From the beginning, the National Center insisted that in our

field work we encourage the sites to involve as many other
[N =

community groups as possible. -Most of the sites have made it a

point to do this-=--partly becausefof our efforts but also because
of their own good judgment and enthuelasm for the progect.
ﬂSeveral of our Slte meetlngs, for example, were attended by
representatives of a considerable number of community agencies.
Some of these were involved directly with child abuse and neglect.
Others were concerned with related services such as family

counsellng, medical services and mental health clinics. - There

were also representatives from parents' groups, schools and law

&

enforcement agencies.
‘For example, in our initial meeting with Stearns County

Social Sgrvice Center in St. Cloud, Minnesota,

community agenoies were. represented:

the following

. Catholic diocesan social service representative @

. private day care center representative
: . = §

L ]
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s cooperation, the siﬁelemphasrzes, "could be the most important

>
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. mental health center representative ’

. representatives of six hospitals, including one
administrator and one director of nursing

\;apresentatives of lO schools, includihg'one district
office admihistrator and one health coordinator

. sheriff ) gi ! -

. police chief

. day - care. mother

. foster mother ' ) . Q RN

At our follow-up meeting when we Qresented the materials,
representatives of most of these agencies were also present, along
with local media people.r o :

In several cases benefits beyond mere coordination of the
program ltself are directly attributable to th;s effort. In ﬁ
Cleveland, for example, planning sessions on the publlc educatlon
program led to the decision by the County Welfare Department to
operate a 24-hour office’to'handle“calls for support. The
Salvation Army staff says E&at’the publ%c awareness program has

"
F

= motivated all of the agencies to form a better network of delivery-

services.

In North Carolina, the sponsoring agency records "the best

planning - across agency lines ~ that has ever happenéﬁf as a
result of cooperatioh on the public education effort.

&

benefit of all." v T . > S

o

W

This agency .
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Likewise, Reno's Child Neglect'and Travma Center turned an

I3

initially hostile group of agency representatives into an

,,,,,

program.. With plans calling for a late fall (1976) campaign

klck—off, the agency director said that agencies are working

together“ to ant1c1pate ways to bhest respond to calls and

P
™~
)

referrals. Coordlnatlon and cooperatlon are termed ."fantastic."

The Center's Task Force, whlch has madé thls project its current
sole concern, is sechlng needed. funds in addition to the
cooperation of many agencies.

i The project has also resulted in the ldentlflcatlon of
certaln gaps in publlc education in the Chlld abuse and neglect
area. These qan<be considered in future NCCAN efforts. They

. will be dealt with in the next section of this report which deals

with recommendationéﬁﬁor future programs.

‘Flnally, we venture to thlnk that another result has been -
widespread, this is helghtened respect for ‘NCCAN, 1tself
Because of the concept of the program, the guality of the final
products and the whole manner in which the contract was conducted,

the Natlonal Center cannot helpmbut be perceived as a sound and

competent unltgan the Federal bureaucracy.
NOTE:. We believe that we would be remiss in this report if .

we’did not say a word about the National, Center and the direction

o

we received.ﬁ Much of the credit for-the suocess:of the work must

~go to the Government Projeéct Officers who were assigned to us.

I
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They were very demanding but always fajr. - Without compromising

their standards in quality of work and - meetlng of deadllnes, they
listened when problems arose and helped us to find solutlons.
fhey wer; quick to criticize when criticism wasxjustified, quick
> €0 pralse a job well done. When it became necessary to change‘
Progect Offlcers toward thg>end of the contract the tranSLtlon

o,

took place without a hitch. In a sense dlrectlon of this klnd

almost insures agalnst fallure or poor quall+y work.
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| VII. RECOMMENDATIONS FOR FUTURE PUBLIC EDUCATION ACTIVITIES

3 -®

2

1. The °first recommendatien, of course, is to assess

thoroughly the experience ofkthe 20 sites. Answers should be

. J& - =
sought to questions such as these: To what extent were the
The’ answers should be specific,
[

extendlng if p0551ble to the individual announcements and

Q

materials actually ‘used?.

pieces.

@

We believe, however, that is is not enough to know what

‘“ltems were used or not used-

determlne why.

the assessment should seek to

Thl" problng for the "why" should be

,;.

characterlstlc of Lhe whole evaluation effort.

[

were used more than others, why?

If some spots
If the advertisements were not
used was it because the 51te lacked the manpower or organlzatlon
to place them—--not just in newspapers but iF the various other
media possibilities suggested in theomanual?

What were the actual costs involvea in launching the program?
What happened as a result of the public awareness program° Dld
requests for help, as well as reports, 1ncrease° Tg»what extent?
)Was the agency able to respond satisfactorily? What habpened
in the communityvgenerallyhas akresult of the publicity? A lot?
Some?

Nothing? Dbesuit appeér as though any of the effeots may

be lasting?

e

Is there any eVLdence that publlc attltudes have
beéen changed? How? What evidence supports-this?

Building on what it has learned in this experience, does. the

&
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[

) agency plan to continue public education on its own? If not,

why not? If so, what chqgges, if any, will be made in its

. . o
& "

,programfﬁ . s
N In our opinion, this should be done at each zite after its
8 program has been running for about one: year. (It would be

interesting to follow up again after two years if this were

) ' possible.) | o ’

°

The answer to these and many other questions should be

sought with one basic objective in mind: what was learned that
il

- will help others to conduct such éfforts more effecti&ely in the
B O T ’

future? | )
2. The program'should gg-ex;ended as widely as possible
) beyond the orig}nal 20 sites; ;this, the National Center plans
lo do. ?here are, however, key concerns which must be dealt

with before it can be made available to other organizations.

) ﬁCCAN pl;ns to disseminate the materials through a selection
process which involves fhe legally mandated state agencies. The
fobje&tivg;of thé selection p;ocess isntwo—fold:

’ . To insure chai coordination among agéncies

and ;croés jurisdictional lines in the area
) _servéd by the media to be involved, ané .
) . To insure that program sponsors have the capacity
t6 respond to the expected volume og gelf-referrals;
U reports and requests for information. .
> The criteria for dissemination,ofrtﬁe materials and additional
iniormation on the dissemination plaﬁ itself are contaiqu in a

7.

A=y
g = : =
.
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memorandum from NCCA&M(Attéchmgntvl).
3. NCCAN should coﬁsider this initial éffbrt as a base

upon which to build and launch additiqpal matefials. These can,

again, point the way for child abuse and neglect agencies in

their own efforts. As discussed earlier, there are necessarily

- seme gaps in the present program; sexual and adolescent abuse

are two examples. Others may become evident as the present
program continues.

¢ 4. The products of the present contract aimed at parents

v
with an abusing problem are intended to inform them that help

is available. They ‘are non-punitive and meant to be encouraging
to such parents.

We believe that future materials directed to this audience

should be even more upbeat in character.

5. It is“recommgndéd,thatién futurg programs, consideration
be gibenaton?rétesting likely themes. Large commercial
advertisers héve Been attemptiﬁg this for yéaréL Most of tﬂem ‘
dg)somg pretes;inqlbefore launching c;mpaigns that will involve
the expénéitﬁre of million%ﬁpfrdollars. Pretésting is anything
but a precise art, howevegl If it were, the bulk of advertisiﬁé
would not be as ineffective as it is. Yet, useful.things could

be learned from pretesting. We are simply suggesting here that

its possible uses be explofed.

(WS

6. Consideration should be given to the production of a

short film'deéling with child abuse and neglect for the general

»
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It could

public. Many workers in the field" suggested thls.

be used on television or, more w1dely, as a background piece

and dlscuSSLOn starter in connection with speaklng engagements.

i

The purpose of the film ‘could be to impress the audience

with the seriousness and extent of the‘prcblem or to give them

y

some insights into causes. If the latter approach were used,

it could be helpful in arousipg feelings of sympathy, instead
of anger, for abusing parents. ) C 9 N
There are several general audience films avallable. Some
have objectlonable”sequencesr however - (the graveyard scene
Others show chlldren being

()

.Others are excellent but turn out to be more

apprgpriate‘for specialized groups — ("Don't Give Up On Me").

~:in "Fragile: . Handle with Care").

wmistreated.

"The War of the Eggs" is a good film; 4t is felt, however,

this usually needs to be followed by discussion and ihterpretation.
A short film would be widely used, but there are difficulties.

Can a film be produced that would be well received by the

majority of organizatiohs for whom it is intended? Is is possible

to accomplish enough in a short film (roughly 5 minutes) to

(Djustify’the ccst? The idea of making such a film requires

careful consideration before a decision is made one way or another.

"

7. ’huying”selected\exifting materials to add to the NCCAN

]

There: is little that warrants

Y

. - D »
consideration, but there are a few exceptions:

'package should be considered.

The Alaska spots-

and one of the Queens Society for the Preventipn of Cruelty to

i;{)

(»/};

S L‘~‘ ' .1".,\,.::\ ) - \5
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Children spots (girl with doll). The Texas DPW and Minnesota

(3

spots should also be looked at.
8. ThevNational Center should publicize its clearipghouse”A’J
: of public education materials. Few agencies appéar to know of
this service; many would likely be‘intetested.
9. Regardless of the creative con51deratlons involved, we
would recommend that no black and white spots be produced in the
future. (0ddly enough it was the three black and white spots
that drew the most'favo;able comments in the field.) The State
of -New Jersey Division of Youth and Family Services (one of our

. 20 sites) reports that a number of New York stations have said that
they do mot want the black and white spots; they will only use

. Ingquiry reveals that this is contrary to network pollcf -

/‘*}

that the stations have no rlght”to take this attltude. The

color.

networks say that lfdthe stations are identified, action will be
~ taken.

All this is beside the point, however. It is difficult
enough to get stations to use public service announcements on any
kind of a regular basis, wlthout ptessuring them to take material
The ill will whlch the agency would create in

. O
forcing the issue would almost surely be damaging to future

they do not want.

~ efforts.
o No other site has reported any reluctance by TV stations to

Yet, if the feeling exists to any

P}

~extent at all, why'take a chance-~--especially when it could ihvolve‘

accept black and white spots.

not only New York but, possibly other big city markets.
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I ) . ¢
) . *10. The fea51blllty of promotlng a network “whlte paper" e : . ADDENDUM | |
type of uocumentary special should be considered. The subject o Q O L e L = a
is of increasing national concern as politicians focus on /@ ’ . . In August of 1976, OCD modifiédjour contract to include
] 5 tragedies that occur ;nd on management of. the“éoc1al serviece b twoAadditional tasks: '
dollar. : - . A : 0 : ! . Prepare a descfiptive brochure'on the public
j ’ aﬁareness'program and materials; and. ¢ i
) H ; . . Assess the‘initial experiencé of the 2Q sites.
: o 5 K C E' ' : Descriptive Brochure ¢ .
| @ é‘ S A The %escriptive brochure, or promotional piece, describes
. ? O °  NCCAN's public awareness program and materials. . It is a full-
: ] ) color piece which provides brief, individual,descriptionsoof all
fa ‘of the métgrialscénd the manual. Ié'also provides directiog to
e o agencies and organizations for obtaining information on
i : o
o ) m developlng publlc awareness program and for orderlng materials to
3 ﬁ B g ‘ prev1ew. A reply card is provided, to be malled to the federal
N 1 ) » fegional.specialist in the agency's region. Coﬁplete addresses
{“ : ? of all the specialists are provided. “ D
,? y | ! X ié A£t work of tQ? TV spots and¢érint material is ingluded“in the
& ! ? ‘promotional piece, to be printed and mailed by NCCAN. @ .
3 3. | : o ) ‘ :
O §§' Site Assessment ”:
- P G ég The modification called for us toncontactcby‘mail and telephone
° | ?; » “ the 20 sites to learn oftthei: exper%ences with:the’public awareness
» ! ;i program and materials. NCCAN was aware of the fact that many of
) éé o the sites would not have fully developed public awareness programs
: (95 - 3 1 | . 0
H | : % » .
o g g " . ””“Aé il i . i
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) . by October. We were therefore asked to do%only an-initial

assessment, gathering information on the use of TV and radio

spots, cooperation of stations, énd formatvof spot customization
> for local use. Also, where the spohsoring agencies had data on
pre- and post-program telephone inquiries, seLf~reférrélsiaad
offers of volunteer assistance, we would note such information.

A . . R
) . An assesément questionnaire which included the kinds of

0

iqformation NCCAN wanted to_gather was mailed to the 20 siées.
The questionnaire covered use of all the public awaréness “

} materials and the manual, as well as any locally initiated
activities' conducted by the sites. | |

X , Discussions on the status of the program - whether in the

? planning'stage or the fully developed stage - were held with each
site‘organigation. Reports on the status of each follow. »
M D
»
) _ .
=
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>
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Bureau of Child and Family Services
New Hampshire
a

[=] :
a

BCFS is commigted to a full public education program daspite

the stress it will place on already overburdened protective

service case workers. The idea is to use the results and

<

data to bolster arguments for more funds in the coming State
Le&islative Session. , Although the‘program>itself has not

actually begun yet, plannming is underway. -

BCFS has secured budgetary approval to reproduce the mate;%als.

It is presently creating five additional radio public service

- -

announcements with a strictly New Hampshire angle. These will

be mixed with NCCAN's five, and distributed to radio stations

throﬁbhout the state. A production company has been gngaged

to handle the five additional spots and will begin work in

early November.

o

A brochure on child ‘abuse is being prinfgd tonsupplement NCCAN's

O

materials.

{

BCES is interwiewing for’ a part time administrative assistant
L‘\_J 4 . .

position. This person, along with other responsibiiities, will

be charéed with distributing the materials to radio and TV

stations and newspaper advertising managers. BCFS hopes to
have the individual on_board some time in November.

<

cont.
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y Bureau of Child and Family Services
Sl New Hampshire

@

} - Expectations are that the full public

4

7\ start no later than January, 1977.
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Division of Youth andOFamlly Servrces
New Jersey . 9

New Jersey sent out the TV spots Ln late September, 1976. They

”*plan to phase in the rest of the campaign throughout 1977.;

Problems developed in the use 0f black and white spots.

DYFQ has wrltten letters to statlons 1n the New York, New Jersey,

and Phlladelphla area asking about the use of black and white

public service announcements.

\ The blg c1ty statlons responded

R y \ Y

that they would not use black and whfte. -

DYFS then made a*phone survey regardlng the use of black and -

2f5Whlt ﬂmAgaln,gthe stations said they did hot want public service

spots in black and white. Thcy sald they would 1un anything that

is paid for, but where publlc service time is 1nvolved they would

only use color spots. Therefore DYFS sent only ‘the three color

commer01als to all of the commcr01a1 statlons in New Yorh and in

4]

Phlladelphla, and to the public education TV station din New qersey.

There are 20-30 cable stations in New Jersey; these stations

received both color and black and white.
. o
x4 . . a
in the New York, New Jersey, and Philadelphia areas.

The spots are now running

New Jersey

DYFS is interested in knowing whether or not other°sites have run

into the same difficulty with the black and white spots. (Tocdate,

no other site has reported any ‘problem.) . ’
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Department of Soéial Welfare
Virgin Islands

o

This site is in the "initial planning stage+ It is concen-

trating on hiring and training staff ~ a process that is expected

to be completed bbeuly of 1977. Planskcall for public awareness

program to start in "early fall of 1977", when the agency will

have the staff to handle moréfcases. !

IS}

All materials except‘one spot are expected to be used. The
. G

exception is the "é,OOO‘Children“ commercial. Since the spot
does not state that the 2,000 children are on the mainland
U. S., it is felt that Virgin‘Islanders could be misled to

believe that the number applies> to the island itself.

g

Q

o

o
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Bureat of Child Protective: Services
Virginia -

o

Virginia is using all of the radio spots and TV spots. They -

also planéto use the three posters but none of the newspaper

advertisements. s
Tﬂe radio spots were'seﬁt to.125 stations in September; there
hé; n;t beén tim;Ato note the kinds ofncalls received .as a
result of these materéals. The TV spots were sent to
225$stati6ns in September. They will not be.shgwn one at a
time; no incfease in regorts has beén noted as yet

because it

is still too early. o -

The manual has proved to be useful. The section on setting

L
{

up a publicity program has been sent out to various localities.

The department has also run news stories and participated in

talk, shows and speaking engagements. . . o

) _ _
Costs incurred so far are for the radio tagS4and reproductions

$780.00. o

o

PR ALS

4

st

I A 2

FRN S

v
{

W R . s i

®



‘JOSEFPH A. DAVIS CONSULTANTS, INC.. o

= meeenl g T N LTI L AT R e A S R e e

A\

S Q

/

Lehigh County Children's Bureau

I

. 3 Allentown, Pennsylvania a
The Bureau started u51ng two radio spots in September, 1976 -
} A Mother Speaks” and "2000 Chlldren" They plan to use the’
. others. Flve stations have received the spots, which are
tagged with the local number. ¥
. The publiomtelevision station;will use the TV spots starting
in)November, 1976. The commercial stations in the area ser%e
» several counties. The Bureau sees problems with the tag line; °
' therefore, it is likely that the spots will only be sent to the -
two area cable stations. ’ R o
. k The posters will be printed by the Votech School, -at minimum
cost to the site. Use of the advertisements is questionable.
Py Although the Bureau has had an increase in referrals, most are )
apparently the result of the state agency's new campalgn.,‘O
© Thls campaign - based on a new state law - makes use. of radio:
g spots, posters ‘and billboards.» The state's toll free hotline
i number is used. Since 'the state agency wants all materials
¥ - .
" to be tagged with its number, the sﬁteﬁmay be prohibited from
e ' tagging the TV Spots with a local numbex.
I o - <;>
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Division of Social Services
° North Carolina

1 4
< : g

North Carolina plans to 1mplement the public awareness pro-
gram on January 1, 1977. The DSS has had a great many planning
sessions that have ‘cut across agency llnes;‘the state superylsor“
says that the “"best planning“we have had so far" has coﬁe about

as a result of the public awareness effort.

5

"The countles through ut thé state will use different materials,
’ f
dch: feels it can- handle. All the materials
sl U
there is no statewide hotline.

according to what

o @ will be tagged by county; The

TV spots w111 probably be tagged "call your County Department

of aoc1al Services."
. : o

The state supetvisot said that the agency‘cooperation "cou;d be

the most important benefit of all,” The problem of child abuse/

neglect is 1o longer seen as just D8S's problem. She also indicated

that the manual has been "terrific"; the committee has used it

extensively in planning for the involvement of each county in the

2

o
state.
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i ﬁ
Department of Social Serv1ces ‘ ‘ g
) South Carolina ” L%??i
' " 'The DSS released one radio spot - A Mother Speaks - in early
October, 1976. This spot was seleoted by county social eervice
' ’ workers, who decided to phase the campaign in slowly: The spot
Gw1ll run two to three weeks, and will be followed by a second
, spot. DSS does plan to usethe TV spots but cannot say when} 
Durlng the summer .there was a sensatlonal «case of abuse, result—
ing in the death of a Chlld That incident caused a delay in
i the start of the public awareness campaign. County workers are
fearful of launching a full blown campaign hecause they fear
they may not be able to handle the increase in calls; therefore,
€ 0 the county workers decided on this approach to the campgign.
Each county is to'keep track”of the increase tn self-reports and
E third-party reports;“ ~
1 Use of the newspaper advertisements is questionable; the posters
i ’ ( are likely to be used but dqusions on locations have not been
‘{C* J ‘hade. ’ o
.
?
¢

- JOSEPH A. DAVIS CONSULTANTS: INC.

i — YA R - e

FYc T L Rl e e
ol s R S T ) = 3
%‘. R s & ) ‘ . ' &
. ST =,

a

4

o Stearns County Social Service Center
St.. Clouo, Minnesota

St. Cloud had an official campaign kick-off on August 1, 1976.
All of the materials are being used TV and radlo talk shows
’were visited by staff to discuss the objectlves of the campaign
and to show and play the spots. Stationsqare mixing the use of

spots rather than using them one at a time.

Five radio stations are involved; all have put ‘the spots on
individual tapes and added the tag, "To get he1Q>or give help,

Call ....O.Il

" The posters,were printed as we showed them and the advertisements
are all being used. , The line that reads "confidential" was
removed due to a 1egal question. Many papers in the area have
promised to use the advertlsements, ”the one exceptlon is St.:

Cloud's one daily.

Supervisors are assigned to handle all calls that come in during

W

the‘day. An answering service has been purchased for night calls.

The phone number on the materials includes "extension A" as a

code; this code is used in all of the material so that those

/

calls will receivijpriority and can be traced to the campaign.

7
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) Stearns County Social Service Center The Salvation'Army%? -
St. Cloud, Minnesota Cleveland, Ohio \ )

. { i
Strange as it may seem, since the full program began on The Salvatiop Army plans to launch the media campaign on January

’ August 1st, the site reports a decrease in calls. Whereas 1, 1977, when the County Welfare Department s 24-hour registry

the Social Serv1ce Center was receiving four a month, it is office opens., - %
m now receiving two. The TV station is reportedly running a ) F%”f T '

) o The Salvation Army anticipates using all of the posters as well"”
pot, twe. Lo rﬁree timee per week,'generally in early after- as all of the radio and TV spots. It has also commenced a series
noon and. late at i}ghtf The $ocial Service Cepter had geared oquew stories! feature storiesf}talk'shows, speaking engagements

- o P for a great increase'in calls and“is unable +o explain this and hopes to add a limited amount of film and other TV material;
decrease since the program started. - Tﬁ%ekrﬁy has reproduced the manual and has circulated it to all of
‘ o ] .
khe%%/ﬁéerating agenCies in the c1ty Al;hough the manual is not
) partlcularly useful to the Salvation Army 1tself the site feels it
" will be valuable for smaller, le;s sophisticated agencies.
. =
K - The County Welfare Department will be responsible for the registry
’. P office in which the names of child abusers are to be filed. The
CWD has decide@ itewillocperate a 24~-hour a day office to handle
_ o . any qcestions resélting from the media campaign. Caseworkers
o will be available to investigate complaints. The Salvation Army
| . % is working to build relationships with a number of private
‘ ,g agencies to supplement the services provided by the CWD in the
* e ; g . field of counselling and group work.
N
§ o O : = 5
o ’ o cont.,
o y o
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The Salvation Army
Cleveland, Ohio

The Salvation Army is extremely pleased with theidevelopmgpgg o
in the Cleveland area that are a direct result of planning for
the public awaréness’campaigﬁ. It feels that the community-?
wide aéehcy cooperation that has been established will prove

to be one of the most important benefits of the whole effort.
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Department of Protective Services . o
Michigan

Jackson Coﬁnty Department of Social Services began using

the program in August of 1976. One TV station and three

radio stations are participating. Posters were distrib-

2

uted by volunteers to sﬁpermarkets, other agency offices, ~

etc. The advertisements are not being used.
e &
: o ,

- The TV personnel thought that two of the.spots ("Colicky

Baby" and "Three Children Alone") are "too strong to be

shown when children would see themi:" Those two are there}
3 - ) 3

fore used after 11:00 p.m. The others are used during the
day. The social sérvice supervisor said she and her staff

felt "those two were especially good." ]

The radio sfétions“liked:the spots, and used all five. They

did say that normally gpey prefer 30 second spots.

B

N]

~ The manual has not been used much since the supervisor has a

o=
N

_ public relations background.

The site has not had an increase in calls; its estimated 50

calls per month has remained steady. The éupervisor feels

‘the program's principal vaidlues are in providing the public

with information Qypthe problem and in making people aware of

I
O

cont.
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- .Department of Protectiv

Michigan

il

approach to a third-party reporting apprbach.
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%

make self-referrals. The site definitely prefers this

o

o

resources. It may take some time for people to begin to

{

» o{e‘

o
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Family Resource Center
Albuquerque, New Mexico
Y

S , ‘ !
The Family Resource Center has sent spots to the three TV

stations in its area. The stations’ made their own copies

Alsg, six radio stations are using the radio spots. It is

questionable as to whether or not the posters will be usedé

as the Resource Center does not have the money for reproductions.

The newspaper advertisements have been sent out to the local

. : ’ i
newspapers;rhthey have not been used as yet.

N
The one Spanish TV station in Albuquerque has agreed to use

the TV spots:
The Family Resource Center has incurred no expenses to date.

The manual has been.used by the Center, and a request is soon to
be made to NCCAN for additional copies. These copies will be
distributed at a forthcoming state meeting in which the

Albuquerque staff is participating.
Q

- There has been no-increase in calls as yet.
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Department of Social and Rehabiiitagive Services
Arkansas ' o

Arkansas feels that there is considerable doubt that the
staff case workers can handle the respoﬁse that they expect

from aépublic awareness campaign. Therefore,'they%will

address the issue of staff training before they begiq the

public awareness program., They expect to provide training

'starting in March of 1977. Their public education program

will probably begin after that.

They are, however, extremely pieased with the materials and

anticipate using everything éxcept the advertisemehts. The

state's protective services specialist in@icated that "all of

n

the materials meet a need that is overwhelming in Arkansas.

&

Their use depends on the recognition of this need. The cam-
paign, unfortunately, is not a top administrative priority at

this time." .

& 9

W)

JOSEPH A. DAVIS CONSULTANTS, INC. '~ ,

Department of Social Services
Iowa S

DSS in Iowa has a new child abuse neglect specialist; there-
fore, the campaign has not gotten underway. Plans are to

start ﬁany time." Radio and TV spots will be used, but money

to reproduce the pqstens is not available 'at this time.

A statewide 24-hour line .and numbe; willlbe used on all of

SO tﬂe materialst This number will be provided by the State's
. Emergency T;ansportation’Services which already has toll-
free numbers in operation for its sgrvices. ETS will éssign
a number to be: used on éhe public awareness materials and Rexy

[

will immediately refer all calls to.that number to DSS.

The decision was madgztd‘use this number provided by ETS

'since Social Services does not have a statewide number.
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Nebraska, with a new ‘staff in the area of protective services, o Sid c - S
¥ . . R ) o : s ) Montana plans to start its public awarepess 'program on &
has had other priorities this fall. DSS plans to use the entire = K ‘ o T . & N
L ' _ ) C B November 1, 1976, using all of the materials except the adver-- |
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N * o < . . 2 L,
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© y Urban Indfan Child Resourcé Cent v i :
: er
ok Oakland, Califernia o ' - N
<N ‘ : | ® e Child Neglect and Trauma Center
&0 e s : - . " &D@X‘ L : : Reno, Nevada
' @< ':»v“; o The N i ' X e h @& 2 a. \ .
e » The Resource Center did not receive the additional ‘funding L -, o A | :
s from NCCAN that it had hoped to (get; therefore it is‘unable The Child Neglect and Trauma Center, a unit in the ‘Washoe
‘ . to 1mp1ement a rull campalgn. They °tlll hope to use the County District Health Department, has laid the groundwork 7
o :ﬁ@ posters - partxcularly the. "Belng a Parentu poster - if « for its public education program. Arrangements have been
Y money can b /nade available for reproduttlon, For the mean- ) "made with the local Crisis Call Center to handle calls, which g
f; e L] I o C\ '
time, however, other public awareness plans have been tabled will then be referred to CNTC for assignment to direct‘servica
B );‘ ’ < = © ' =
B @ %y, agencies in the state. The .telephone service will be on a
. o o ' I ° ) -
: o 4 24-hour, 7-day-a-week basis. i
’ - & J ~ CNTC's director said'that the manual provided confirmation that
. B - & what they were already doing was on the right track.
) “ \ ° The site has applied for a grant of $7.900. 00 - $7, 000“00 will=""
7 , @
N 5 , ) ) ' go to the CrlSlS Call Center for handling the calls (including
o (ﬁ ) collect calls) and $900.00 w1ll go for poster reproductlon.
TR maaqall.\:xu"r-h“x%ﬂ"\""“&‘iamx i
° & They believe their chances of getting the grant'are excellent.
' g K e v ® . ¢
‘ - » - The Task Force of CNTC is enthusiastic about the campaign,
=0 @ . . a : ) ‘
” o s having gained the coOperation of many agencies in the area.
s All medla have been contacted and are ready to go, as soon as |
» g © @’ \/ B i ' : |
: - the grant has been: made.‘__f ‘
@ - o = @ . b
g ER "The coordinator of. thesCNTC has said that cooperation has
lﬁt‘ o been "fantastic". She said there is much enthusiasm for the {
i : e : 1 [
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Child Neglect and Trauma Center
Reno, Nevada

. v S

.
o

project. She feels that the brihging of the two agencies
together (District Health Department and Crisis Call Center,
which is funded by groups like the Unitﬁd Waf):is qguite. an

accomplishment.

W

Aﬁ soon as the grant has been made off@gﬁal, the media materials
will be tagged and the. campaign will get: underway. They expect

this will happen "very..soon."
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‘Spokane, Washington a

~are participating; the‘posters have been placed in laundromats,
= I e

<t

? = 0
¥

SCAN

~
o 2

Initially, SCAN used two of the spots to recruit volunteers

&

for its program. They received a great response from this

and are presently,;raining two full classes of volunteers.
Another class will begin in January. One class. is held during

the day with 26 enrollees; the sécpnd class is held in the

evening with 21.

The materials, which are tagged with the number for Child
Protective Serviceé, began to appear in August, 1976. in

September, CPS recorde§ thechighest number of calls it has

had in its history - 135 in that month. Whereas CPS normally ) o

refers two clients per week EQ SCAN, it is now making two

referrals a day. CPS has asked for an increase in staff,

aﬁd is extremely pleased with the results the public awareness

program is getting.

o

The TV spots are used on’ three stations; several radio staticns

emergency rooms ané”dther areas around the city. Newspaper

advertisements are not presently in use. <Calls to CPS are a

combination of self-referrals and third-party reports. CPS
has not yet broken down tﬁ? calls. ¢
¢ 1 O Cion't-
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SCAN feels that the public awareness program 1s proceedﬁyg )
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Yakima Indian Reservation B
Toppenish, Washington / -
Y, .

The site in Toppenish has used the posters and reports a

"consistent" increase in referrals. There are no plans to use

The mgnual has been

"extremely helpful." The site lhas run some newspaper
a , ]

advertisements in their tribal paper; these advertisements have
been an.adaptation of NCCAN's, with slight .changes to make the

Q

advertisements more relevant to their populiation.

The site intends to initiate local activities to step up the

>
=

public awareness campaign, but no decisions have yet been made

on what specific activities will be undertaken.
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Texas Migrant Council .
Laredo, Texas %\

TMC is using radio scripts only at this time. They decided
to do this so thatotheyjthemselvés couldbrecord some of the
scripts and have local announcers read Ehem,'with slight
changes to tailor thém more speci%ically for “the iocal audi-

ence. They will also be given in Spanish. TMC has pufchased,

-—

Vi

for $200.00, time for 80 radio spots varying from 20 seconds B0

: o / -
62 seconds. ~TMC purchased the commercial time for these spots

on ‘a station which has a'primarily Spanish audience. In all
TMC has 21 scripts including NCCAN's, some they developed on

their own, and others taken from the manual.

The manual was termed "fantastic". TMC has used it for ideas
on tailoring materials for local activities. It has helped

them more than anything else according to TMC's airectgp.

Since the migrants are just returning to the Laredo area for
the winter, the TV spots have not been used yet. They will be
used - especially the Spanish spots, beginning in November, 1976.

=

Use of the print materials is questionable. \Ehere is ample =
material, both print and broadcast, available from the State of
Eexas. Since much of it is tailored to the Spanish speaking
populatidn, TMC will use a combination of Texas' materials

along with NCCAN's for their program.
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. SIX-SITE SURVEY-QUVERALL MEDIA PICTURE . i '
HOT NEWSPAPER/ ,
ORGANIZATION PURPOSE OF CAMPAIGN ° TARGET AUDIENCE . pasIC : .o RADIO  MAGAZINE  POSTERS  OT&RR
THEHE LINE S ADVERTISEMENTS
Queensboro Society Primary: to provide protective Those who can volunteer “If you can Yes Yes Yes Yes, :’if:“r“;
for the Prevention and preventive services to their services or those give help . . . 1iboarca
of Cruelty to families; Secondary: to raise who need. the seérvices or need ' Spgfsers
Children, Imes . general level®of awareness of of the QSkCC help, call 31‘959
Jazaica, New York the child abuée/neglect problew) Queens SPCC"”
Child Abuse Prevention Primary: to provide "life lines" P:imiriiy abusing "Kids on your nexves? Yes Yes No . Yes §8=P2;::‘
Effort (CAPE) fcr abusers and potential parents who fear they Don't beat theme- (slides pee
Philadelphia, Pa. abusees; Secondary: encouzage may lose control and Call CAPE ‘ and "
responsible. reporting of become abusers . Confidential "runners")
suspected child abuse/neglect R ° Free help"
cases from any soutce (] , -
. . B . ‘ . .‘ '
Douglas Couaty To acquaint the public with . General public No single, Yes. No . Yes Yo+ Yes Speakers
Department of the services available in . . dominant . bureay
Social Services child,abuse/neglect and to theme ,
Omaha, Nebraska ‘present these services in a . ‘e
positive, helpful light . . ) .
. B L4
Texas Department of To increase the public's General audiences and “Lift a finger, Yes Yes Yes Yes Yes ;aiFﬂiet’
Public Welfers awareness so that there would professional groups Report Child . . B e ipk°“:
Austin, Texas be an increase in earlier re- including teachers, Abuge" . S't ckerd
porting of cases with lesser medical personnel and . gf"‘r‘
degrees of abuse and neglect - police officers . ’ ureaus
and to facilitate a move . -
roward®a more preventive mode o L
of services * . ) .
Central Texas Council To insure a continuum of services,  The general public; . YA child . - Yes Yes Yes Yes . Yes giii:z::
of Goverunents from prevention co identifying, parents or individuals ¢ needs you. * .
{CAN-DO) .to diagnostic evaluations, to who have the desire to Care.
Belton, Texas treatwent/;ithrough follow-up for become foster parents . fe a
both the child-abusing parent and ' foster '
s the child that has been abused . parent" . .
. Panily Stress Center To help both }arents and children ' The general public; : “Who Yes Yes ¢ , Yes Yes Yes Panphles
Chuls Vieta, Calif, ¢ involved in Qccﬁal or potential : ’fparéptﬁ.nnd children would .
child abuse or neglect. To offer " 4nvilved in child ! hurt * N ‘
iodividual, family and group abuse/neglect R a kid?" .
psychotherapy and counseling £iv . )
parents and children )
. . : , .
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Region I

Region II

R\

Region III

- Region IV-

Region V

Region VI
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» JOSEPH A. DAVIS CONSULTANTS, INC,

ADDITIONAL ORGANIZATIONS VISITED
(24) °

Y

CHILDREN'S ADVOCATES, INC.
Boston,_Massachusetts

OFFICE FOR CHILDREN
Boston, Massachusettq

PARENTS' AND CHILDREN'S SERVICES, INC. 3 !
Boston, Massachusetts ) W

QNEW YORK CITY DEPARTMENT OF SOCIAL SERVICES

Special Services for Children
New York, N.Y.

STATE OF NEW JERSEY DEPARWMENT OF INSTITUTIONS
AND AGENCIES ¢

Division of Youth and Family Services.

Trenton, New Jersey

U o
MONROE COUNTY DEPARTMENT OoF SOCIAL SERVICES

’Roch@ster, New York

NATIONAL ASSOCIATION OF JUNIOR LEAGUES
New York, N.Y.

THE NEW YORK FOUNDLING HOSPITAL
New York, N.Y.

s}

SCAN ’
Phlladelphla, Pennsylvanla

°

OFFICE OF HUMAN RESOURCES )
Rockville, Maryland 4

NONE

NONE

Y
REGIONAL RESOURCE/CENTER
University of Texas
Austin, Texas

N

JOSEPH A. DAVIS CONSULTANTS, INC.

g

ORGANIZATIONS VISITED (Continued)

Region VII

o

Region VIII

Region IX

'ngion X

lieg

JOHNSON COUNTY HEALTH DEPARTMENT 5y
Mission, Xansas

RESOURCE CENTER |
University of Iowa g e
Iowa City, Iowa ’

NATIONAL CENTER FOR THE PREVENTION AND
TREATMENT OF CHILD ABUSE AND NEGLECT
Denver, Colorado

&)

STATE OF COLORADO DEPARTMENT QF SOCIAL SERVICES'
Denver, Colorado

DENVER NATIVE AMERICAN URBAN CENTER
Denver, Colorado
L0 “ :
FAMILY LEARNING CENTER . ’ w2
Westminsteg, Colorado '
AMERICAN HUMANE ASSOCIATION
Denver, Colorado

OAKLAND TRAUMA“CENTER’
Oakland, California

URBAN INDIAN, CHIILD RESOURCE CENTER
Oakland, California

SAN FRANCISCO CHILD ABUSE COUNCIL
San Franc;sco, Callfornla

CHILD ABUSE AND NEGLECT RESOURCE CENTER
Los Angeles, Callfornla . “

S

. CHILD ABUSE UNIT, LOS ANGELES POLICE DEPARTMENT

Los Angeles, Callfornla

PARENTS ANONYMOUS &
Redondo Beach, California

a

NONE

..,...w.[
}

i .

i o
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The 20 Sites . _ -
) , E | :
Reégion I -BUREAU OF CHILD AND FAMILY SERVICES
Concord, New Hampshire =~ ,
Region II DIVISION OF YOUTH AND FAMILY SERVICES
) Trenton, New Jersey - ‘
INSULAR DEPARTMENT OF SOCIAL WELFARE
St Thomas, Virgin Islands
»Region IIT BUREAU OF CHILD PROTECTIVE SERVICES
v ’ Virginia Department of Welfare
LEHIGH COUNIY/NORTHAMPTON COUNTY
CHILDREN'S BUREAUS «
Allentown, Pennsylvania
) : .
Region IV NORTH CAROLINA DEPARTMENT OF HUMAN RESOURCES
Division of Social Services,
Raleigh, North Carolina
. SOUTH CAROLINA DEPARTMENT OF SOCIAL SERVICES
) ” Columbia, South Caroclina o -
Region V STEARNS COUNTY SOCIAL SERVICE CENTER
St. Cloud, Minnesota -
b . SALVATION ARMY
' Cleveland, Ohio .
’ MICHIGAN DEPARTMENT OF SOCIAL SERVICES
Jackson County, Michigan .
B
Region ' ARKANSAS SOCIAL SERVICES DIVISION
Department of Social and Rehabilitative Se“VlceS
Little Rock, Arkansas
g ) NEW MEXICO FAMILY RESOURCE CENTER .
: ‘ Albuquerque, New Mexico -
Region VII STATE DEPARTMENT OF SOCIAL SERVICES
B Des Moines, Iowa
o
@ o i -
@ f :

8

g

IMPD

JOSEFH A. DAVIS«;CONSULTANTS, NG,

20—-5ites Contlnued) .
2 1) & i [;

Region VIII

Region IX

S
[N

Region X

TEXAS MIGRANT COUNCIL

" STATE DIVISION 0] SOCIAL SERVICES

7 Lincoln, Nebraska i

H
(e

STATE SOCIAL AND REHABILITATION SERVICES
Helena, Montana

Bl

URBAN INDIANﬁRESOQRCE‘PROJECTWWRR
Oakland, Califq;nia '

NORTHERN NEVADA CHILD NEGLECT AND TRAUMA CENTER
Reno, Nevada '

SCAN(SUSPECTED CHILD ABUSE AND NEGLECT PROGRAM)
Spokane, Washington '

YAKIMA INDIAN PROJECT
Toppenish, Washington

Laredo, Texas

o
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JOSEPH A. DAVIS
; Region I
| ;
)
) 'Regi;n II )
»
\! |
| L4 Regi?n III
3 B O h

CONSULTANTS, INC. -

© - TELEPHONE CONTACTS

Lowa (30)

<

MASSACHUSETTS SOCIETY FOR THE PREVENTION OF .
CRUELTY TO CHILDREN
Boston, Massachusetts

DEPARTMENT OF. SOCIAL AND REHABILlTATION SERVICES
Division of Social Services
Montpelier, Vermont

DEPARTMENT bF HEALTH AND WELFARE
Protective Services Consultant
Augusta, Maine

DEPARTMENT OF CHILDREN & YOUTH SERVICES
Hartford, Connecticut

CONNECTICUT CHILD WELFARE ASSOCIATION
Hartford, Connecticut

- PROTECTIVE SERVICES DIVISION

New York State Department of Soclal Services
Albany, New York 3

CORNELIL UNIVERSITY RESOURCE CENTER
Ithaca, New York

COLUMBIA BROADCASTING SYSTEM -
51 West 52nd Street

New York, N.Y. 10019

PARENTS MAGAZINE
New York, N.Y,

ODYSSEY HOUSE
New York, N.Y.

)

" DIVISION OF SOCIAL WELFARE

University of Virginia Medical Center
Charlottesville, Virginia 22901

PROJECT HELP
1123 North Eutaw Street- . o
Baltimore, Maryland 21201

5

D

JOSEPH A. DAVIS CONSULTANTS, INC.

il

0 it R

" TELEPHONE CONTACTS (Centinued)

Regioﬁ III
(Continued)

Region IV

SOy

Region V

Region VI

Region VII

PRO-CHILD °

County Department of Human Resources
2300 South Ninth Street

Arlington, Virginia

o w0

INSTITUTE OF URBAN AFFAIRS AND RESEARCH |
Howard University -
Washington, D.C.

BUREAU OF CHILDREN'S SERVICES
5920 Arlington Expressway ‘
Jacksonville, Florida 32211 , i

$Eﬁ% |
FRANCESCHI ADVERTISING AGENCY w0
P.O. Box 5647

Tallahassee, Florida 32301 ’

AD II COUNCIL
Atlanta, Georgia .

MALTREATMENT SYNDROME TEAM
Chapel Hill, North Carolina

"CbMPREHENSIVE COMMUNITY SERVICES"
Nashville, Tennessee

PARENTS ANONYMOUS,

Lincoln Park, Micéigan
, &

RAMSEY COUNTY

Department of Public Welfare

St. Paul, Minnesota

METABASIS LTD.
Madison, Wisconsin

LOUISIANA STATE DEPARTMENT OF EDUCATION
Bureau of Early Childhood
Baton Rouge, Louisiana

o

CHILD AND FAMILY RESOURCE CENTER
Gering, Nebraska

,_21
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oo JOSEPH A. DAVIS CONSULTANTS, INC. .

< o

" TELEPHONE CONTACTS (Continued)

) Region VIIT UT%H STATE DEPARTMENT OF SRS

Salt Lake City, Utah

CHURCH OF LATTER DAY SAINTS N
Salt Lake City, Utah

’ I
. <

Region IX THE INDEPENDENT ORDER OF FORESTERS
Solano Beach, California

)  Region X TACOMA PANEL FOR FAMILY LIVING
. Tacoma, Washlngton 4
5y ’ . DEPARTMENT OF ENVIRONMENTAL AND COMMUNITY
SERVICES o

Boise, Idaho-

STANDING ROCK SIOQUX TRIBE
Fort Yates, North Dakota
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JOSEPH A. DAVIS CONSULTANTS, INC.
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PUBLIC AﬁARENESS MATERIALS

&
IV Spots

University‘of Alaska

it

Texas DPW
Parents Anonymous

WTAR - Norfolk, Va.

\
\

3
North Dakota

- \
.Herinepin County,® Minn.

|

i
CAPE |
Lo

HEW~SRS\«

. Franceschi (Florida)

Odyssey House

Qspcc -

TV Documentaries

"Remembeerarlotta"
KMGH~TV; Denver

'"children in Peril"

ABC~TV

Film Strip

=4
o]

W = WA

= e R U RE R O W ‘

i
e

g

=0

Length

30 sec. C
60 sec.

c
c
c

30 sec.

i
=

¢

20 sec.
60 sec.

W
=

30 sec.

60 sec.
30 sec.

60 sec.]
60 sec.

30 sec.
60 sec.

30 sec.

60 sec.
30 sec.

nh O a0 a o aa O

%

"What Every Teacher Should Know About Child Abuse"
New Jersey EducatloP Association

Color/B-W ’ :




JOSEPH A. DAVIS CONSULTANTS, “INC,

slide Presentations

Texas DPW )
"The Wednesday Child"
YA Simple Child" -

o Films , o

&

"Don't Give Up On Me
¢ Motorola

"Pragile: Handle With Care"
International Order of Foresters

."War of the Eggs"
Paulist Brothers

Radio Sc:ipts,
Douglas County, Omaha . 3
Central Texaé, coG | ) 6

New Jersey Division of
Youth and Family Services 5

'DSs, Pierre, S.D.

Family Stress Center

Chula Vista, California 8
Texas DPW- B o 1o
Hennepin Count¥, Minn 11
Radio Spot ) s

HEW-SRS 1

Training Tapes

Parents Anonymous
"From the Inside Out"
"A Loving Confrontation"

60 sec.

N

c

o
7

.

- 5 . L i
. PRINTED MATERIAL

KITS

Children's Protective Services -
Q Columhus, Ohio _

Family Resource Center 7
Albuquerque, New Mexico

BILLBOARDS

Queens Society for the -
Prevention of Cruelty

to Children

Jamaica, New York

Central Texas Council -
of Governments

' BUMPER STICKERS

South Carolina’ -
Region IV — -
i
BUS CARDS
Odyssey House o ‘ -

New York, N.Y.

POSTERS, PAMPHLETS
AND BROCHURES

Family Stress Center, San Diego,

Texas State Department of Public

<

Child Abuse/Neglect
Prevention Kit

Child Abuse/Neglect
Prevention Kit

"An abused child's
worst scars are on
the inside."

)

Foster Parent Campaign

a
)]

"Have you hugged your
kid today?"

"Child Abuse Hurts"

"She got her looks
from, her father"

California

Wélfare, Austin, Texas

Central Texas Council of Govéinments (Can-Do)

Belton, Texas

Children's Advocates, Boston, Massachusetts

S N oo S




JOSEPH A. DAVIS CONSULTANTS, INC.

Printed Material (cont'd.)

g

POSTERS, PAMPHLETS AND
BROCHURES {continued)
The OFffice fofwéhlldr
. Boston, Massachusettfs ﬂ
State of New Jersey Department of Institution and
Agencies, Trenton, 7ew Jersey

|

The Monroe County Dgpartment of

Rochester, New York

Social Services

~Guide to New York's Child Protection System
New York, New York

. Georgia Department of Human Resources
Atlanta, Georgia _

Tennessee Department of Publlc Welfare
Nashv1lle, Tennessee

) DlVlSlon,of Family Services, State of Florida
Jacksonville, Florida -

Colorado State Department of Social Services,
Denver, Colorado

-

Parents Anonymous
Redondo Beach, California

Washington State Department of Social and Mental
Health Services, Seattle, Washingtop

Panel for Family Living
Tacoma, Washington

The American Humane Assoc1atlon‘
Denver,EColorado

SCAN, Spokane, Washington

CAPE, Philadelphia, Pennsylvania

O

SCAN, . Arkansas

eﬁ, Commeﬁﬁeélth of Massachusetts

e

{

W

B L U

_;’!
JOSEPH A. DAVIS CONSULTANTS,

)

[
|

INC.

4
o

Printed Material (cont'd.)

POSTERS,
BROCHURES

PAMPHLETS AND
{continued)

State of Montana
Helena, Montana

Bronx County SPCC

Bronx, New York

I

Iowa Department of Social Services
Des Moines, Iowa

Odyssey House
New York, New York

Children's Bureau
Allentown, Pennsylvania 3

Texas Migrant Council
Laredo, Texas

Connecticut State Welfare Department

Orange, Connecticut
X (,} 4]

Nortp Carolina Department qayﬁuman Resources

Raleigh, North Carolina =

Queensboro SPCC ' o S

Jamaica, New York

New Jersey Education Assoc»atlon
Trenton, New Jersey

Office of Human Resources
Montgomery County
Rockville, Maryland

Douglas County Department of Social Services
.Omaha, Nebraska

National Commlttee for Prevention of Child Abuse
Chicago, Illinois

Hennepin County Welfare Department - G -
Minneapolis, Minnesota

/m State of Utah
Salt Lake City, Utah

o
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, 'RECOMMENDATIONS/SUGGEST](:I-EONS F%R FOCUS "AND ) ) ?f;VIRGINIfA . \ . § o
E ‘ OBJECTIVES OF PUBLIC AWARENESS MATERIALS 1. Increase public awareness of the problem
. | ” ‘2. Attempt to deal with underlying factors
: . . , ,
NEW HAMPSHIRE o . responsible for abuse/neglect and the
) 1. strengthen;the family unit . stresses that are apparent in the f;mily
2. Increase reporting situagioh b 0 .
@ ' 3. §how”abuse/neglect as‘invoIViné two o
victims: the child and the parent NORTH CAROLINA . . | ) -
, )
1. 1Increase level of awareness of seriousness ’
NEW JERSEY of problefn
> . 1. Educate public on child abuse/neglect 2. 1Increase reportings(professional and lay)

2. Mgkeapubliciaware of the department's 3. Increase involvement of local public and

role in, providing services “ private groups

L o I 3. Increase reporting - 4. Suggested themes:

S

\‘\

N

a. We all have capadity to be abusive

VIRGIN ISLANDS o b. Parents are too often the victims of

> ' 1. Focus on positive parenting life itself, haven't learned to cope

(]

c. Don't take your‘problems out on your
y ) g child
LEHIGH C\QUNTY/NORTHAMPTON COUNTY CHILDREN'S BUREgXUS )

b ALLENTOWN;> PENNSYLVANIA

1. Educate public to understand difference SOUTH CAROLTINA

between abuse/neglect and-discipline

B : 2. Let parent under stress knswﬁ@hat there ’ e

ii

1. Increase reporting ‘ =
2. Increase level of awareness of problem
is;a source of help and indlcate where N (professional and lay)

to call for help

3. Suggestions:
se R };‘ . . ” .
3. . Stress- the fact that both the child and a. Focus on keeping .child in the home

- b. Indicate where to call for help

the parent are victimsm

C -
o

e o e g e ' : = = T :

e . , SR e, SR : ; !
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JOSEPH A. DAVIS CONSULTANTS, INC. > ( ) JOSEPH A. DAVIS CONSULTANTS, INC. °
< ) : .
. E 0 ‘ ‘ . ) L
SALVATION ARMY, CLEiVELAND OHIO 5 FAMIL'S.' RESOURCE%CENT.:ER, ALBUQUERQUE, NEW MEXICO
l:” Focus on the abused child and the ] ' 1. Encourage parents to seek help
abusing parent (bdth need help) = 2. ”Edupate pﬁb;ic on the seriousness of
- 2. Educate public on the various services o ’ o the problem o
available to the total fgmily unit 4 3. Cause a changgﬂin publid‘gttitdae on "
’%hrough thé;ceﬁi@r~' © - “ < g4 chi%g abuse/ngélect . |
-5 ) %1): “ f. Show abuée/neglect as having two
STEARNS COUNTY SOCIAL SERVICE CENTER, ST. CLOUD, MINNESOTA | ” victims: child and parent
0 1. Create public unéerstanding of abuse 5:"Encouragé reporE}ng
and abusers ;59 . B
2. Increase reporting = IOWA D
3. IdéQEify mandated reporters , Q 1. Cause a ghange ih attitude towérd
’ / ( » ' child abuse/neglect on part of the
JACKSON COUNTY, MICHIGAN - - ! public 1
1. Sensitize public on seriousness of prcblem% 2. Identify child abuse/neglect
of abuse/neglect | ; 3. Increase reporting
/ 2. Increase reporting ) .
3. Provide information 6n services available . NEBRASKA
4, Educate public on the law : B 1. Prevention
’ 444 ) (2 2. ?aise level bf awvareness ;f the problem
ARKANSAS' N N 3. Increase reporting
1. No defined objective, however, increase ' @3
in reporting&should be encouraged in .
order to build a more effective organi-
. zation with better services l4) . 0
& . °
O
i R C e -
- . ) ’&‘ Ly B . 2 .

“, PO
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: JOSEPH A, DAVIS éONsug,égiTs. INC. Q ' e Ci JOSEPH. A. DAVIS  CONSULTANTS, INC. )
, MONTANVA" | ' NORTHERN NEVADA CHILD NEGLECT AND TRAUMA CENTER, 'RENO, NEVADA
— ﬁﬁ§; 1. Focus on abuse and neglect | 1. Acquaint tﬁﬁva%ﬁ;ic with the local &
| ‘2.“ Help parents understand difference bgﬁween . | resources — ’ .
) . i abuse andédiscipline : ;,“‘ A “ 2. Eduéate»public on the seriousness of o
* ’ | 3. Show abﬁ%érfas an inaiv%duél who needs : o ) b - “ o ” the problem and on the self-perpetuating
i o ‘ help; and who can be helped ' ® 7 | ’ ; characteristics
) . 4. Focus on abusing parents and resources D RN | zqé§<) 3. Eduggte/public on the fact that there
'#vailable to them . o e . ) are times when any family can need help
5. "The'public has an obfigation to get' ; - /; - , and’that this is nothing to be ashamed of
P i ” involved in reportin&; not towpunish“ ’ : ) ,
the éafentg but to help the family : - | SCAN, SPOKANE, WASHINGTON
6. Show tha§ nothing "bad" happens if * i o ‘ 1. Prevention
3 - ~ you report . E ; A : a ‘ ‘i » | | 2. Educate the public on ﬁhe nature and
7. sShow' ca/n aéka "societal" issue : ‘\‘ ; | ;: seriousness of the problem
8. Pfevention“ yk | | _ |
y 9. Encourage reporting YAKIMA INDIAN RESERVATION, TOPPENISH, WASHINGTON
. ’ 7 t | 0 1. Get to the family before abuse/neglect
URBAN INDIAN CHILD ABUSE RESOURCE CENTER, OAKLAND, CALIFORNIA occurs (7 |
; L vli Increase reporting V v‘ G i 2. 'Relieve the stresses that ;;use
2{f‘in¢rease th;wnﬁmber of Indian foster \ abuse/neglec@ « . k” _ L
‘ homes = H ’ 3. Educate the éamily as to types of |
3 3, Acquaint popdﬁation served by Ceﬁter " | T assistance available ) 3
& witﬂ the various services a&gilable ; - U 4,‘ Focus;6m14mportancé of grandmother
e 4. Build image of the Centé; as a soﬁ£ce ip child care .
o & ingx ) ;J“ of help for the an AreafIndgan gppulétioh .
2 , , . ) ) o
i ~ v ‘w =
Aa_ﬁ dl ) <
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3¢ . ) JOSEPH A. DAVIS CONSULTANTS, INC. B ~ |« JOSEPH A. DAVIS CONSULTANTS, INC.
, » TEXAS MIGRANT COUNCIL, LAREDO, TEXAS “. (,
(} : ) ! 2 » ! o i n?
o 1. Increage public awareness of the ' \
h > seriousness« of the ‘prcblem ¢ - P ) A z ’
(/r,f‘ “'» I
y . v ?: Encourage reporting (of others and seif) }
P - . {‘ . ; . = ‘ ) . : E =
‘ 3\ Increase number of foster parents )
\ ‘ u , .
" available ) ‘ | 5
) 4. Educate parents on the difference 1 )
k o x.‘:) kS r\
: ] A
) between ‘discipline and child abuse '?
N , ) 5 NCCAN PUBLIC AWARENESS MATERIALS f
. Lo - fg . » . |
‘ ' . : . - TV COMMERCIALS
L Ko . —
’ V i : . . . 6 Engli;‘S\h ) "4:;,«:';.,/;/ . ~%
; ) i . ) 3 u . 2 Spanish
B / . ‘
" " -
7 ~ i 3 ’ ‘
' 1) ; “"!f/“ o A
g
{
3 )
::‘ 0 ﬁ g [
o, . g 0
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Transcript as
Mixed: 5/10/76

9

TWO _THOUSAND CHILDREN - 30 seconds

o

Spot opens with an overhead view of several children talking to
each other. Camera begins to reveal other children running, laughing
and playing games. Slow zoom back reveals a playground filled
with children. We hear snatches of conversatlons, yelling and

Jdaughter, Voice over begins . . .

For centuries children died of smallpox, polio and
typhoid.

NARRATOR:

Today, medical research can control these diseases.

'But there is one major killer of children that science
alone can't cure. It's called child abuse.

it
o

Scene dissolves to an empty playground There is total silence

except for a wind blowing . . .

Last year 2,000 American children died of abuse and
neglect. That's six every day. This time there is
no miracle drug. Only people can help.

NARRATOR:

SUPER OVER EMPTY PLAYGROUND: "ONLY PEOPLE CAN HELP" n 3

i

LOCAL TAG: 5"

a

<&

e

A Orae rtinge

Transcript as
Mixed: 5/10/67

)

0

THE CRIB - 30 seconds

The scene is a child's bedroom, dark except for a small light
over a crib. The camera moves through an open door into the

room, It continues to move slowly around, picking up details

of a few scattered toys, finally coming to rest on the empty crib.

Voice-over we hear the distraught’voice of a woman.

When John was here we fought all the time, but now
he's gone and there's only the baby. It's always
his needs . . . He cries and I want to hit him -- make

him realize I nezd someone too. . .
', -

WOMAN :

« « » and then afterwards I'ﬁ scared of what I've done
and I'm ashamed ., . .

IMAGE OF CRIB DISSOLVES T0 BLACK. IN AN INSERT WE SEE HAND COVERING
ANOTHER HAND IN A SYMBOL OF SYMPATHY AND HELP,

Being a parent is a tough job. Don't be afraid to
get help. )

NARRATOR:

"DON'T BE AFRAID TO GET HELP.

IN WHITE UNDER THE IMAGE OF THE HANDS:

W

LOCAL TAG: 5"

L1

e




Fefy o

]

NARRATOR:

e e R R ek v e

el

Trangcript as
5/10/76

Mixed:

S

FAMILY ALBUM -~ 30 seconds

Hand slowiy opens the cover of a family photograph album,

CAMERA MOVES IN ON PHOTO OF PREGNANT MOTHER

(&

NARRATOR: You can neglect a child -- ‘even before birth by

neglecting yourself o o o - L

Wlthout adequate foods a baby's body won't grow
normally . . . :

PAGE TURNS AND CAMERA MOVES IN ON PHOTOS OF BABY

Without medical checkups and the rlght shots, llttle
children can catch big dlseases.. .

PAGE TURNS AND CAMERA 'MOVES IN ON PHOTO OF TODDLER

Every year hundreﬁs of ‘children die acc1dentally

NARRATOR:
: because someone isn't at home. . ..

PAGE TURNS TO REVEAL A BLANK PAGE

It's even possible to neglect a chiid to death.

NARRATOR:
It doesn't have to happen

DISSOLVE TO BLACK WITH WHITE TYPE: "IT DOESN'T HAVE TO HAPPEN"

Iis

LOCAL TAG: 5"

4

[+

R s O

&

- GOES TO THE BABY'S ROOM

Transcript as
Mixed: 5/10/76

THREE CHILDREN ALONE - 60 seconds

Three Children, one about 8 years old, one 4 and one an infant, have

been left alone in a middle-class apartment., The older child is
wandering from xoom to room with toddler following him, A clock
shows that it is late. A baby is crying in the background, but there
is obviously no one else at home. The whole scene has a feel of
neglect. The smaller child is tugging at his older brother's sleeve

~as his brother lights the burner to heat milk for the baby.

TARA: Johnny, Johnny! I'm hungryiJohnny!

JOHNNY LOOKS IN THE REFRIGERATOR, FINDING NOTHING.-

(

JOHNNY: There are no cookies left.

TARA: How come?

JUST THEN THE BABY CRIES LOUDER AND JOHN, WITH TARA TRAILIN” ALONG
)

/
gl
//'

TARA: Johnny why's the baby crying?

JOHNNY STRUGGLING TO PICK UP THE BAﬁY AND COMFORT HIM REALIZES THAT

TARA HAS RUN OFF TO THE KRITCHEN
JOHNNY: Tara! Tara!

IN THE KITCHEN TARA HAS FOﬁND THE MATCHES ON THE STOVE

JOHNNY (STILL IN BEDROOM): Taral

NARRATOR: Even if they don't gc hungry . . .

Even if the house doesn't burn down . . .

- TARA IS NOW TRYING -TO LIGHT A MATCH o

NARRATOR: ' These three children have already been scarred by emotional

neglect . . .
Ry

JOHNNY (SOUND PADING DOWN): Tara! Tara! Come here right now!

FREEZE FRAME ON.JOHNNY HOLDING THE BABY, TRYING DESPERATELY TO
COPE WITH THE SITUATION.

NARRATOR: But their parents won‘t see it when they come home.
It doesn t have to happen. .

DISSOLVE TO BLACK-,

IT DOESN'T HAVE TO HAPPEﬁy"

'LOCAL TAG: 5-7 " )
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“ette in saucer.

T . ON’ ' CALL US* FOR HELP

! Transcript as
Mixed: 5/10/67

“OLICKY BABY - 60 seconds
(Note: underlined words set in type)

o
Lower middle class house...reallstlcally furnished with mixture of
old and new things...dining room table is empty of food but S%lghtly
cluttered and with a used coffee cup and saucer...half-smoked cigar-
No food cooking in kitchen area...rest of hodce is
cluttered and neglected, Outside, wind blows rain against w1ndTw.
We hear a squalling baby as if suffering from colic...algo sootﬁlng
noises from a woman...now we hear footsteps...lmpatlent rattllnq of

keys...finally the door bangs open. |
)

A man, mid-twenties (Phil), soaked aﬁd tired and shivering, comes in.

PHIL: (as he walks in) Boy, am I beat.

Looks around and sees that stove is empty. His frustrations at getting
home late, of working overtime, suddenly culminate in a f£it of anger.

PHIL: Oh no, not again. Barbara! Where's dinner?

BARB: (comlng in from another room) ‘Where's dinner, where's dinner?
hat's all you think about, What about me? I haven't had one minute
to spare, The baby's still sick and I don't know what to do.

So what am I supposed to do -~ starve to death every time that
What about me working overtime every day so that we

I'm sick and tired of you using that baby
Look at this place -

wr

PHIL:
baby gets sick?
can pay for this house?
as an excuse, What do you do all day anyway?

it's a mess.

BARB: Don't touch me!

Baby howls louder than ever,- Barbara, caught between startlng dinner
and tending to the baby, looks anxious.,

PHIL: Look, forget dinner. Wlll you shut that kid upl!

BARB: (slams down pot) You don't understand...

Understand? You think I don't understand? Listen, let me

PHIL:
One thing I do know is how to make that baby

tell you somethlng“
shut up... .

'TBARB: oh no... .
LOﬁG DISSOLVE TO BLACK AS PHIL RUSHES ERQM:ROOM

i

When everything goes wrong, don't take it out on your chila,

+TAG: ,
Call us for help.

WHITE TYPE ON' BLACK:

LOCAL TAG: 5"
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NCCAN
TV Spot #6

¢

Final Approved Version
Recorded 8/6/76

CHILDREN'S DRAWINGS

N\
;5 seconds
Color

VISUAL:

NARRATOR:

LOCAL TAG:

Ry e i o ot
N e st ST T - e sty
o T 9
- e s

The camera pans slowly along "a: school bulletin
board. There are various displays posted: Homework
papers, attendance lists with gold stars, and pic-
tures by the children. The camera lingers over

these details as we hear in the background the .sound

of children's voices, and finally perhaps a teacher

' calllng the class to order. .The camera moves slowly

in on the last child's drawxng, clearly reflective
of the 1solatlon-and pain of a neglected child. .

It's hard to draw a picture of neglect. But it
exists. And today in America thousands of
children suffer from serious lack of care.

Some children will die from it--others will be
scarred physically and emotionally.

Neglect may not leave scars we can see--but it can
affect the way a child sees himself and the world

around him--and that affects us all.

To get help or give help ...
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2,000 CHILDREN (SPANISH) E
, P
.Spot opens with anroverhead view of seveéral children
y talking to each other. Camera beginqgslow zoom back
to reveal large playground-type area filled with
approximately 2,000 kids. Soundtrack is filled with
. snatches of conversations, yelling and laughter.
g lan's voice-over begins... : )
1] ’ ) .
KARRATOR: Por siglos los nifos murieron de- viruela,
polio y- tifoidea. '
oy, la sciencia médica puede controlar
estas enfermedades. ' ’
) . T 3
Pero hay -una ‘causa mayor de muerte infantil
: que la sciencia sola no puede curar: el
. . maltrato de ninos.
L _ Scene dissolves to an empty playground. There is
- total silence, except perhaps for a wind glowing.;.
NARRATOR: -El ano pgsaao 2,000 nifios en Estados Unidos
B murieron por/maltrato y negligencia. Seis
ninos cada dia. Para esto no hay medicinas..
86lo la gente puede ayudar. ’
LOCAL TAG:. 5" . B
)( & P
= ﬂ’fj “
& o t,;
e

V]

" FREEZE on her faceQ <

i
L
Spot #4 -— THE CRIB (SPANISH)

The scene is a child's bedroom, dark except for a small
light over a.crib. The camera moves through an open door
into the room. It continues to move slowly around, never
stopping, picking up details 'of a few scattered toys.

All this time.we hear a baby crying. It is a disturbing
sound with perhaps an element of pain or terror in it.
Voice-over we hear -the distraught voice of a woman,
obviously near tears herself.

“Cuando Juan estaba aqui peleéﬁa@ps constantemente, pero

el se fue y - solo me queds: el bebe. Estoy siempre pendiente
de é1. Llora...y siento deseos de sacudirlo. E1l no sabe
que yo también necesito a alguien. Me pongo tan furigsa
que me ciego..."

Image of crib dissolves to woman talking to a sympathetic
listener. !

[
o

"Ly después me da miedo de lo que he hecho...me siento

avergonzada...' . .

. ] ‘ -
TAG:: Ser madre O padre esudiﬁfcil. cuando necesite
ayuda, pidala. o ' '

o
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Revised tranpseripl
g 5/10/76

¢ . ‘
EMERGENCY ROOM i

,  RADIO SPOT:

Background
system etc.

sounds of?emergen y room, distant sirens, paging

U"

I know of specific instances where help belng avallable has

3 o o Revised Transcript
. ; w | |  5/10/76

RADIO SPOT: TESTIMONIAL : o o

o

PARFNT-

g

It's rage, It's blind rage.

You know it's a baby, but the rage is so great that youCQtOP
thinking. o o )

You stop behaving as a rational being, and you want to strike out.

You want to stop the incessant cqvlng.

You know that there's somthing wrong ... you want to do something
to help and you don't know what, ’

prevented severe damaae té a child. : : =

22

ey,

It means a lot ... it-means ‘a lot to al] or us to know that there s
somebody there who can help.

TAG: ‘ °

As #his man knows, the problems of being a parent can be just too
much to handle all by yourself. 2N

If you peed help, call us.

i e S

NARRATION:
DOCTOR:’ Age about 18 months ... there's a fractured left femur ...
C Hold his head -- p0551ble subdural hematoma. Intensive
Ccare immediately. I'll be rlght up.
) .
NURSE: Medication Doctor?
*DOCTOR: Not yet. Alert surgery.
NURSE: nght away »
) o
DOCTOR:" Now, how d:d thla happen7
PARENT He 'fell from his ‘highchair. ‘
) DOCTOR: ~ But Mrs. Evans, —-'isn't that what you said the last
time? °© . ' :
: .
N
NARRATOR: Two thousand American children die from neglect and
' abuse every year. So if you don't think it's'a problem,
) . perhaps you'd better think again. .
roo.
) .
Y
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’ . ‘ | k, . "Revised Tran script .
o N ©5/10/67 e ‘ ' ) , Rcv1ced tran"c:1pt
, ’ . E . & ' . ) .. :;f:.a i N 5 / l 0 / 7 6
“ R ’ . I3
RADIO SPOT: CYCLE - : & " RADIO SPOT: 2,000 CHILDREN '
s JU ® ‘ ' e Ve .
R ’ , s s ) - EFFX: SOUND,OF CHILDREN PLAYING ‘ o
MARRATOR: . | b ) . T i
0 | ” NARRATOR:
: # Children who are neg) ted and abused carry scars for the rest
of their lives. / . dn many ways we're lucky. hgngs‘that used to klll thousands
K ~ “ I %f our children every year -+)smallpox, polio, scarlet fever --
) Some of them may eve\\pecome crlmunals. But the damage done o sc;ence has glven us cures for most:of them. - A o
doesn't end there. . N i i
% © ) © 4 But one of the majocr klllers of chlldren is something that
For abused and neglected children are- those most likely to ? ' science alone can't cure. I&'s call\d child abuse.
become neglecting and abusing parents. 1 , ' \ S . o \
’ ‘Last’ year 2, 000 American childreén dled from abuse and neglect {)
) ‘A cycle . . . not a eycle of nature, but rather a cycle ‘of That's six.every day. (EFFX FADE OUT) ~
* human failure. - 7 . s r
S . : o So if you think it isn't your prob&em; I hope you'll think again. - |
2nd only your awareness of the problem, and your concern will - sy S : . : d
ever break it. . '
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©) . > . " . Approved ‘
| / As recorded 3/25/76
RADIO SPOT: A MOTHER SPEAKS' e L
Pg! A 22 ‘ I )
B : NARRATION: . , '
i \}t N ‘ . . i . Gy e ¢ 7
R o WOMAN: The hardest thing is the.isolation. - " f
| } : . ? ] . T Q“}%\\‘\h h , o PR
Y T mean, I'm here with: my kid all day. Alone,—
@ : i S . = ¥
t ; : ' =N .
; and he can't.talkgﬁ% me. All he does is cry.
N 5 e " Sometimes I want to mit him, I know he's ’
) : helpless, but so am.I.i! o ® _ \
", ’ ‘ ’ . . @ -
a ° So I get angry~i.. and I'm aﬁraldﬂqf what
I'1l do... ' ' : T
| ° .: :]‘:1 ar \‘\‘ ‘ ;=
NARRATOR: Being 'a parent is one of the toughest jobs
‘ ' in the world, but taking it out on your
» child ‘isn't the answer. If you need help,
call us. " :
‘i‘\ % - it
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. yo también‘lo estoy!

.NARRATGR:

PN

e R B ¢ i 'I
L < ]
_A MDTHER SPEAKS - IR
’ ‘ \\\ f
( ,) A
wom“ : I} " ¢ !

Lo més dlff;ll es la soledad.
° =)

entero con este ninho.

Y

Estar sola el:dfgv

“El nl tan §f§uf¥fé me puede hablar. Todo lo que hace es LJoraf.f

A veces siento deseos de pegarle. S€ que esta Indefenso. Pero

[
p ;
3 e o B o
l Ui dm g 1
. i
u

: ' Ly oy
Por eso me enfurezco y tengo miedo de.l

57

[

o que pueda hacer

/ et

”

Ser madre o paﬂre €s una,tgrea diffcli,

. tar : Pero gpsquitafse,
hijo no es la solucidn. =Si neceslta ayuda, llamenos..
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NCCAN POSTERS e

Actual size: 11" x 14"
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NCCAN NEWSPAPER ADVERTI Sii‘.MENTS

Actual sizes: 200 lines
60 lines

éﬁa@ )
61 Eﬁ@ﬁ’@&% tis
@ﬁ the

Ofe of them is the child. The other is.the parent.
Bipth need help, When everyday pressures
become too greal, many parents sirike out at
sumeone they love. . .a child. perhaps.

Many abusing parents were themselves
atiused as children. They need someone to turn
to...someone who will help them cope with pres-
sures in a different way.

~ if you need help. or know o' someone who
daps, call us. All.contacts are confidential.

Everyday. pressures can become unbearable.
Sometimes, you may strike out at someone you
love—your child perhaps.

Many parents need someong to turn
fo...someona who understands...someone who
will listen and try to help.

If you need help. or know of someone who
does, call us. All contacts are confidential.

cﬁﬁll@ﬁsﬂ@ﬁ‘ﬂ
il i
CEAlS Year
frum elinile]
HUSE g
neglect.

Thal's more than Typhoid Fever, Diphtheria,
Scarlet Fever, Smalipox and Polio combined. it's
one of the leading causes of death in children
under age 15,

There is no vaccing for this, but families in
distress can be helped.

if you need help. or know of someone who
does, call us. All contacts are confidential.

T oo e

R s
o

To get heip, or give heip call Yo get heip,or pive help call To get help, or give help,call
(505) 262-1%’! (505%) 262-1911 (505) 262-1911
FAMILY RESOURCE CENTE) FAMILY RESOURCE CENTER FAMILY RESOURCE CENTER
8 @ @ ® M?M, ® ) <$’ @ , ?f ®
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§ APPROXIMATE MEDIA MATERIALS
i STARTING TO BE USED ; COMMENTS
E 20 SITES DATE ’
{% TV | Radio | Print ,
JQEAU OF CHILD AND FAMILY : ! In process of hiring someone to coordlnate
SERVICES January, 1977 X X X program
» 4 +
loncord, New Hampshire ‘
;LVISION OF YOUTH AND FAMILY
| SERVICES September,1976 X X X Starting with TV only; will phase in other
’renton, New Jersey . materlals throughout 1977.
sNSULAR DEPARTMENT OF SOCIAL i
li WELFARE Fall of 1977 X X X Hiring and tralnlng of staff to be completed
g;. Thomas, Virgin Islands. , by July, 1977.
gUREAU OF CHILD PROTECTIVE & . . )
.f SERVICES September, 1976 X X X Using TV and radio,at this point. °
;grglnla Department of Welfare . ) ’
i , » ”
/EHIGH COUNTY/NORTHHAMPTON . . . . o ,
' COUNTY CHILDREN'S BUREAUS _September, 1976 ? X ? Using radio; may phase in TV and print.
Hllentown, Pennsylvania ' )
§0RTH CAROLINA DEPARTMENT OF L
i HUMAN RESOURCES - Plannin 4a rdi i ¢
J - ; g and coordination underway.
aalelgh, North Carolina anuaxx Lo 1877 X X X , Y
| y
OUTH CAROLINA DEPARTMENT OF AY '
% SOCIAL SERVICES | October, 1976 X X 2 Using one radio spot only; will phase in other
golumbla, South Carolina \X materials, one piece at a tlme.
iTEARNS COUNTY SOCIAL SERVICE Ay
: CENTER N August, 1976 \
{t. Cloud, Minnesota kS g ! ?6 ™\ X X X
o \\
N N
ALVATION ARMY ) . Y
; . January 1, 1977 Twenty-four hour reglstrj office being
jleveland; Ohio ; ¥ L \3 X X established.
4ICHIGAN DEPARTMENT OF
% SOCIAL SERVICES August 1, 1976 X X X
Jackson County, Michigan
i
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APPROXIMATE MEDIA MATERIALS f
20 SITES STARTING TO BE -USED , COMMENTS
DATE o f
v | Radio | Print [
& |
AMILY RESOURCE CENTER 1 7 ' . :
ilbuquerque, New Mexico October, 1976 X X X - \
i 7 s /
[RKANSAS SOCIAL SERVICE . . . : :
! DIVISION P . Unknown X X X Staff training a priority; is scheduled for
‘}gttle Rock, Arkansas Spring of 1977; campaign may follow that.
g . - i
}TATgEgsiéggMENT OF SOCIAL "Any Day" X X ? Will tag materials with a number supplied by
ies Moines, Iowa 2? 4 State's Emergency Transportation Services.
}TATESE§§§§ES“ OF SOCIAL Unknown- X X X Other priorities at this tlme, new protective ﬁ
iincoln, Nebraska service staff.
i
il
TATE SOCIAL AND REHABILITATION « . ‘ :
: SERVICES November, 1976 X X % iocal zorkegs have been prepared materials
lelena, Montana ‘ eing tagye
|RBAN INDIAN RESOURCE ’ ,, ;
; PROJECT No funds available; hope to use one poster. v
¥ o . ’) '
iakland, California Unknown - :
goiggEggAEiXAggNggiLD NEGLECT i ; Cross-agency cooperation established; will
1 N a "Any DaV“s X X X purchase crisis line service; preplanning has
yeno, Revada ; been completed.
ICAN (Suspected Child Abuse o
. and Neglect‘Program) _ September, ‘1976 X X X
~jpokane, Washington o i
“{AKIMA INDIAN PROJECT ,
'oppenish, Washington October, 1976 SR )
PEXAS MIGRANT COUNCIL i adi scri s wi use Spanish ]
l.aredo, Texas October, 1976 X X X 2@ 23131 racio ipts; will P Dk il
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‘"MEMORANDUM

FROM

SUBJECT:

=3

1N

o

‘OFFICE OF THE SECRETARY

o

Regional Child Abuse and

pate:  MAY L3 1976
Neglect Specialists . ‘

Director, National Center on Child
Abuse and Neglect

Dissemination Planning for Public Awareness Materials

The National Center on Child Abuse and Neglect has attempted to create
public awareness materials which will further the cause of child
protection and help bring together families who need help with the
helping services they need. Now, NCCAN seeks to develop and implement

a careful approach-to the use of these materials by appropriate agencies.
NCCANggés defined the following criteria for the dissemination of its
public awareness materials:

l. The materials should have the broadest poséible dissemination.

2. Since four of the six television announcements are expected to
generate self-referrals, the agencies sponsoring thém should have

the capacity to respond with appropriate direct services or with ///
]

careful and sensitive referrals. .

3. The role of the State public agency with mandated xzesponsibility
for receiving reports and making investigations shoild not be
-underminded by the use of these materials. )

4. Coordination among service agencies and various jurisdictions
reached by local media announcements must be planned in advance
of the public awareness program to avoid duplication and to avoid
confusion on the part of those seeking help. A

‘To meet these criteria, NCCAN has developed the following general‘
framework for a dissemination plan: .

1. State agencies mandated to deal with child abuse and neglect cases
will have the responsibility of insuring that a careful process
for selecting public awareness program sponsors occurs. The
objective of the selection process should be to insure local
coordination among agencies and across jurisdictional lines in
the area covered by the television or radio stations and to insure
that the program sponsors have a demonstrated and present capacity

to respond to the expected volume of'self-refergaﬂkr(*tzl\/EZLJ

.
°

MAY 17 A.M
~ DA DAVIS, CONSULTANT

14

DEPARTMENT OF rI;ﬂll-SALTH, EDUCATION, AND WELFARE
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2. The State agencies will work with their Federal Regional Offices
of Child Development, (Child Abuse and Neglect Specialists), with
the assistance of NCCAN's Demonstration Resource Projects, in the

selection process.

3. On the recommendation of the State agency, made in association
with the Regional Office, NCCAN will prepare or have prepared
public service television and radio announcements, with five-
second, visual and voice-over tag-lines for the individuai
sponsoring agencies. (E.g., '"To give help or to get help, call
the Family Help Center, (200)555-0000.") Customized posters will
also be available for order. The sponsoring agency will purchase .
the materials from NCCAN or another source at the cost of ‘duplica-
ting them and preparing the tag-lines. We do not expect the cost of
preparing TV and radio materials to exceed $250 for the entire set.

The experiences of the twenty field test sites in the use of these
materials will provide the basis for a nationwide dissemination plan
to meet the criteria which have been established. This dissemination
plan will be developed in consultation with each of you.

|

o ) , Douglas J/[ Besharov

Regional OCD Directors
William Moore, Joseph A. Davis Consultants, Inc.
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