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McPherson, Marlys, Glenn Silloway, and David Frey.
CRIME, FEAR, AND CONTROL 1IN NEIGHBORHOOD COMMERCIAL CENTERS:
MINNEAPCLIS AND ST. ©PAUL, 1970-1982 (ICPSR 8167)

SUMMARY: The major objective of this study was to examine how both
commercial and residential characteristics contribute to crime and how
these affect reactions to crime in mixed commercial-residential
settings. The variables measured were designed to investigate how
physical characteristics of commercial centers and demographic
characteristics of residential areas interact with crime. The physical
characteristics include type of businesses, store hours, arrangement of
bulldings, and defensive modifications in the area. The demographic
variables 1nclude racial composition, average household size and
income, and percent change of occupancy. The crime data include six
types of c¢rime: robbery, burglary, assault, rape, personal theft, and
shoplifting. CLASS IV

UNIVERSE:  All commercial and residential areas in Minneapolis and - St.
Paul.

SAMPLING: Sampling was based on three criteria: percent minority
change from 1970 to 1980, an observational measure of disorder in each
commercial center, and person crime rates for the entire commercial and
residential area.

EXTENT OF COLLECTION: 5 data files
DATA FORMAT: Card Image

PART 1: Commercial/Residential Data PART 2: Area Data

FILE STRUCTURE: rectangular FILE STRUCTURE: rectangular
CASES: 93 CASES: 24

VARIABLES: 150 VARIABLES: 183

RECORD LENGTH: 80 RECORD LENGTH: 80

RECORDS PER CASE: 7 RECORDS PER CASE: 9

PART 3: Telephone Survey Data PART 4: Interview Data
FILE STRUCTURE: rectangular FILE STRUCTURE: rectangular
CASES: . 870 CASES: 213

VARTABLES: 136 VARIABLES: 138

RECORD LENGTH: 80 RECORD LENGTH: 80

RECORDS PER CASE: 4 RECORDS PER CASE: 7

PART 5: Pedestrian Activity Data
FILE STRUCTURE: rectangular
CASES: 7110

VARIABLES: 11

RECORD LENGTH: 80

RECORDS PER CASE: 1
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ABSTRACT

1. Bibliographic citation:

Title:
Crime, Fear, and Control in Neighborhood
Commercial Center

Principal Investigator(s):
Marlys McPherson
Minnesota Crime Prevention Center, Inc.
720 Washington Ave., S.E.
Suit 202
Minneapolis, MN 55414

Producer:
Minnesota Crime Prevention Center, Inc.
720 Washington Ave., S.E.
Suit 202
Minneapolis, MN 55414

Date of Production:
July, 1983

2. Methodology:

Source of Information:

During the first stage of the study, a walk-through survey
of each of 93 commercial centers was conducted to collect data
concerning their physical characteristics. Aadditional
information collected for each center includes crime data
obtained from the Minneapolis and St. Paul police department,
demographic data obtained from the Minneapolis and St. Paul city
assessors offices, R. L. Polk and Company, and U. S. census
reports. In addition to re-collecting the information about
physical characteristics of commercial centers, and using the
crime and demographic data obtained from Stage I, three other
data collection instruments employed for Stage II include
resident survey, business person interviews, and use-pattern
observations of pedestrian activities in commercial centers.

Chronological Coverage:
1970 to 1982.

Type of Sample:

The first stage of the research lncludea a sample of 93
commercial centers. Each center contained an average of about 20
stores and was surrounded by the residential neighborhood within
a radius of approximately .3 mile. In the second phase of the
research, 24 commercial centers were selected from the original



sample based on three criteria: percent minority change from 1970
to 1980, an observational measure of disorder in each commercial
center, and personal crime rates for the entire
commercial/residential area. The 24 selected areas were chosen
to represent adequate variation on these three variables. A
telephone survey of 87C residents, in-person interviews of 213
business persons, and use-pattern observations of each commercial
center were conducted for the 24 selected areas.

3. Summary of Contents:

Purpose or Scope of the Study:

The major objective of this two-stage study conducted in
Minneapolis and St. Paul was to examine how both commercial and
residential characteristics contribute to crime and how these
affect reactions to crime in mixed commercial-residential
settings.

Special Characteristics of the Study:

The first stage of the research focused on the linkages
between commercial land use and crime in small residential areas
within an urban setting. The second stage of the study was
extended to include the linkages in a a heuristic model that
connects commercial and residential characteristics to reactions
to crime through intervening variables which were collected from
interviews and field observations. These intervening variables
include territoriality, identification and satisfation with the
neighborhood, use patterns, perceived problems, and individuals'
personal characteristics.

Subject Matter:

The variables measured were designed to investigate how
physical characteristics of commercial centers and demographic
characteristics of residential areas interact with crime. The
physical characteristics included type of businesses, store
hours, arrangement of buildings, defensive modifications in the
area, descriptions of the residential area contiguous to the
commercial center and signs of disorder such as graffiti and
business vacancies. The demographic variables included number of
residential dwelling units and multi-family units, racial
composition, average household size and income, and percent
change in occupancy, etc. The crime data included six types of
crime: robbery, burglary, assault, rape, personal theft and
shoplifting. Each type of crime contained 3 subcategories and
each subcategory represented the number of crime in three
concentric rings around the center. Each ring was approximately
.1 mile wide. Variables included in the survey and interview
measured personal commitment to the neighborhood, perceptions
about the nearby commercial center, victimization experiences,
fear of crime and security precautions taken by the respondents.
Variables included in the field observations examined group size,
sex, race, life stage, primary activity and business use of
pedestrians.



Number of Variables, Observations, and Records:

There are five data files in the data set. The first file
contains 150 variables describing physical and demographic
characteristics of 93 commercial/ residential neighborhoods with
7 records per case. The second file includes area-level
variables from Stage I and some cother new variables obtained
during Stage II. 1In this file, each of the 24 selected centers
has 183 variables and 9 records per case. The third file
contains 136 variables acquired from the telephone survey of 870
cases, with 4 records per case. The fourth file includes 138
variables describing coded results from the interviews of 213
business persons and has 7 records per subject. The fifth file
contains data from use-pattern observations of pedestrian
activities in each of the 24 centers and has 11 variables with
one record per case of observation. The field observation
produced a total of 7096 cases.

Geographic Coverage: Minneapolis and St. Paul, Minnesota.

4. Technical Notes:

File Structures:

Each of the five raw data files is rectangularly structured
and data are stored in character-numeric, fixed formats. The
first file contains data collected in Stage I. The data
residing in files 2 to 5 were collected during Stage II.

Special Formats: v
Each of the five data files has a logical record length of
80 and a blocksize of 7200.
Computer or Software Dependence: None

5. Terms of Availability:

Condition of Data:
Frequency distributions of the variables have been
examined and all known problems with the data have been
corrected.

Restrictions of Access: None

Contact Person or Organization:
Marlys McPherson
Minnesota Crime Prevention Center, Inc.
720 Washington Ave., S.E.
Suit 202
Minneapolis, MN 55414

6. Cited References:

McPherson, Marlys, Glenn Silloway and David L. Frey



1983 Crime, Fear, and Control in Neighborhood Commercial

Centers, an Executive Summary to the National
Institute of Justice, Unpublished.



Variable
Name

NBHDCODE 2

WHSLEIND 500

HDWRE 520

BUSSPLES 521

DEPTSTRE 531

GROCERY 541

SPFDSTRE 542

CONGRO 545
BAKERY 546

CARDLKS 551

UCAKDLKS 552
AUTOSPST 553

SRVCEST 554

MTRCYCLE 555
CLTHGSTR 560
BOUTIQUE 563
SPuHSTRE 570

FNTRESTR 571

ANTIQUE 572

MASTER FILE, CODEBOOK (Stage I)

Card 1

Description

Commercial/Kesidential
Study Area code

- Card humber

Wholesale/Industrial

hardware, building supplies,
nurseries

Business supplies

Department, variety, general
merchandise store

Grocery stores, general

Specialty foods stores;
butcher, health, candy

Convenience grocery

Bakery

Car dealers, new (inc. trucks,
mobile homes, RV's), rentals

Used car dealers
Auto supply stores

Gasoline service stations,
repair

Motorcycles

Clothing stores, general
Boutiques, specialty stores
Specialty household goods
Furniture, carpet, homek
accessories, appliance

stores

Antique shops

5/ /o N
O 67
SEP 0 4 1985
Coding Location
As Assigned 1 4
.0to9 5 6
0 to 9 7~-8
0 to9 9 - 10
0 to 9 11 12
0 to 9 13 14
0 to 9 15 - 16
0 to 9 17 - 18
0 to 9 19 20
0 to 9 21 - 22
0 to 9 23 - 24
0 to 9 25 - 26
0 to 9 27 - 28
0 to 9 29 30
0 to 9 31 32
0 to 9 33 - 34
0to? 35 - 36
0 to 9 37 38
0 to 9 39 - 40



MASTER FILE CODEBOOK

Cerd 1, continued

Variable
Name

ARTGLRY 573

RESTRNTS 580

BARS 581

CHANREST 582
OUTREST 583
DRUGSTRE 591
LIQUORST 592

UMRCHDSE 593
MSCRETL 594

JEWLRY 595
SPRTGOODL 596

MSCPEKBL 599
bANKS 600

FINCLCO 610
PAWNSHP 616
INSRNCE 640
KEALLSTE 650
OTHRFINC 699
nOTELS 700

KOOMHSE 701

GENPLKSR 720

Description

Fine arts for sale; art
gallery, studio

Restaurants

Bars, night clubs (drinking
places)

Chain restaurants (fast foods)
Take~out restaurants

Drug stores

Liquor stores

Used merchandise/thrift
stores, etc.

Miscellaneous retail: gifts,
hobbies, sports, etc.

Jewelry
Sporting goods

Miscellaneoust florist,
tobacconist, news, etc.

banks, savings and loans,
investment services

Finance companies

Loan brokers (pawn shops)
Insurance agenciles

keal estate offices

CARD 2  Area code

Other fimnancial services
Hotels, motels

Rooming houses

General personal services:

photography, funeral,
diaper service

Coding Location
0 to 9 4] = 42
0to?9 43 -~ 44
0to9 45 46
0to?9 47 --48
0to9 49 - 50
0 to 9 51 - 52
O0to9 53 - 54
0 to9 55 56
0 to 9 59 60
0 to 9 61 -~ 62
0 to 9 63 64
0 to9 65 66
0O to 9 67 68
0to9 69 - 70
0 to 9 71 72
0 to 9 73 74

1 4
0 to 9 5 6
0 to 9 7 8
0 to 9 9 10



MASTER FILE CODEEBOOK

Card », continued

Variable
Name

LAUNDRY 721
DRYCLNKR 722
BTYBARSP 723

SEXBUS 724

CONTRACT 730

LUPLI 733
TEMPMAN 736
AUTORPR 753

MINORRPR 760

HMECONT 765

MOVETHTR 780
AMUSMNTS 790

BWLING 792
POOL 793
THTRE 794
OTRCMRCE 799

PROFUFF 600

PUBSHL 821
COLLEG 822

LIBKARY 823

BUSSUL 824

DescriBtion

Laundries, coin-operated
Dry cleaners

Beauty or barber shops
Sex businesses: saunas,
massage/"rap" parlors,

X-rated theaters

Contractual business services:
consulting, security, etc.

Duplicating, printing
Temporary manpover
Auto repair, tires

Minor repair shops: shoes,
T.V., zppliances, plumbing,
etc.

home contractor services

Movie theaters, movie~related
business

Amusements, general enter-
tainment

Bowling

Billiards and pool
Theater, éerforming arts
Other commercial services

Professional offices: doctors,
dentists, lawyers, etcs

Public schools
Colleges
Libraries

Business schools, vocational-
technical schools

Coding Location
0to 9 13 - 14
0to9 15 - 16
0 to9 17 - 18
0 to 9 19 - 20
0 to 9 21 - 22
0 to 9 23 - 24
0 to 9 25 - 26
O to 9 27 - 28
0 to 9 29 - 30
0 to 9 31 - 32
0 to 9 33 - 34
0 to 9 35 - 36
Q0 to 9 37 -

0 to 9 39 - 40
0 to 9 41 - 42
0 to 9 43 - 44
0 to 9 45 — 46
0 to9 47 - 48
0 to 9 49 - 50
0 to 9 51 - 52

38



MASTER FILE CODEBOOK

Card 2, continued

Variable
Name

SOCSER 830

PROFORG 860
RELORG 861
STFRNTCH 862

FKTNLORG 863
GOVTOFF 910
POLICE 926
OTHRPROF 999
VACANT 100

RERAB 101
BOAKDUP 102

UBSKCUDL

DescriEtion

Social services: day-care,
half-way, etc.

Professional, trade, business
organizations

Keligious organizations,

churches (orthodox)

Store-front churches, religious
groups

Fraternal organizéﬁions
Government offices

Police, public safety; fire
Other professional services
Vacant - for rent

building rehabilitation in
progress

Vacant - Boarded up

Observer code
Lave - 1

Glenn - 2

Larl - 3

Marlys - 4
HMissging = 0, 5-9

doding Location
0 to 9 55 - 56
0to9 57 - 58
O0to$9 59 - 60
0to© 61 - 62
0 to 9 63 - 64
0 to 9 65 66
0 to 9 67 - 68
0 to 9 69 - -70
0 to 9 71 72
0 to 9 73 74
0 to 9 75 76

77 78



Variable
Name

NBHDLCODE 2

MASTER FILE CODEBOOK

Card 3

Uescrigtion

Commercial/Residential
Study Area

CARPNOZ- ~——n — _____ Card number 2

TOTLBSN

ESNRKSO
BSNHRS1
BSNERSZ
BSNHRS9Y

PARKING
GRAFFITI

EXTKEHARB
LITTER
BARRIER

ALAMSTYM

OTHWAKIS

OTHEK

TTLDNMOD

Count of businesses in
each commercial area

Business hours: eclosing time
of business. Count within
categories:

daytime to 6 p.m.

= to 10 p.m.

= after 10 p.m.

= unknown

o N e

Count of offstreet parking
spaces in commercial area

Count of businesses with
graffiti in commercial area

Count of storefronts in
commercial area showing
recent rehabilitation

Count of businesses in
commercial area with
significant amount of litter

Count of businesses in
commercial area with visible
access barrier

Count of businesses in area
with burglar alarms visible

Count of other warning stickers

on businesses in commercial
area

Count of all other defensive
modifications in commercial
area, not otherwise '
classified

Count. of ‘total defensive
modifications in area

-5-

Coding Location
(column)

assigned 1 -4

0 to 999 5 =7
0 to 99 g~ 9
0 to 99 10 - 11
U to 99 12 - 13
U to 99 14 - 15
0 to 999 16 - 18
0 to 99 19 - 20
U to 99 21 - 22
U to 99 23 - 24
0 to 99 25 - 26
0 to 99 27 - 28
U to 9 29 - 30
U to 9 31~ 32
0 to 99 33 - 34



MASTER F1Lt CODEBOOK

Card 3, continued

Variable
Nawe

LAYOUT

SFDWELL

MULFDWLL

APTOVRBS

ARRESTYP

CURREHAB

NEWCONST

ECONKATE

PHYBAKS

Descrigtion

Description of street 1
layout of commercial 2
area 3

4
5
0,6-9

Count of number of
single~family dwelling
units within commercial
area

Count of multi~-family
dwellings (including
duplexes) within
commercial area

Count of businesses in
ctommercial area with
apartment units over
store

Description of the 1

predominant residen-
tial type contiguous 2
to the commercial area 3
0,4-9

Count of businesses in
commercial area currently
being rehabbed

Count of current new commer-

cial construction in area

bconomic vitality 1
rating summary index

2

3

4

5

U,6-9

Presence or absence of 0
physical barriers 1

between residential 2~9

and commercial area

-p=

LI R N ]

blank=

Coding Location
(column)
35 -~ 36

4~corner node
strip node
strip segment
split or scatterved
developuent
other
missing

0 to 99 37 - 38

0 to 99 39 - 40

0 to 99 41 - 42

GE 75% single 43 - 44
family

GE 754 multi-

mixed

missing

45 - 46

Oto$

47 - 48

0 to 9

49 - 50

deéfinite and
rapid economic
growth
probable economic
growth

economically stable
probable decline
definitely declining
missing

no barriers
barriers present
missing

wissing

51 - 52



MASTEK FILE- COLEBOOK
Card 3, continued

Variable
Name Description ' Coding Location

(column)

MNINNODE Length of time spent by

observer in area in
minutes 0 to 99 53 -~ 54

TIMESTOP Count of number of times
observer stopped while . _
in area 0 to9 55 - 56 _

BLDKATEL Counts of buildings in 0 to 99 57 - 58
BLDKATE2 commercial area with given 0 to 99 59 - 60
BLDRATE3 condition ratings: 0 to 99 61 - 62
1 = above average condition '
2 = average
3 = below average

KATNGAVG Average building condition
rating in commercial area 0 to 9.99 63 - 65(2)

TRAFVUL average daily two-way traffic
flow on major artery in

commertial area, vehicle
counts 0 to 99999 66 - 70

LISTCRD ‘ Airline distance in miles from
commercial area center to
downtown center 0 to 9.99 71 - 73(2)

USTKGCTR Airline distance in miles to
nearest major retail cluster
from center of commercial
area 0 to 9.99 74 - 76(2)

DISTFRWY Euclidean (road level)
distance from center of

area to nearest freeway
entrance, in miles : 0 to 9.99 77 ~ 79(2)



MASTEK FILE COUDEBOOK

Card 4

Variable
Name bescription _ Coding Location

NBADCOUE 2 Commercial/Residential
Study Area As assigned 1- 4

CARDNG3—-. - ——— Card nunber-

COMChANGL Estimated percent of -
occupled commercial units
with change of occupants,
1976-1978 (Polk data)

o
U

99.99 5~ 8(2)

COMVACT78 Estimated percent of
commercial units vacant,
1978 (Polk) ' 0 - 99.99 9 - 12(2)

nSEHOLDS Lstimated count of households

in each area, 1978 (Polk) 0 - 9999 13 - 16

HHSIZE Lstimated average size of

households in each area,
1978 (Polk) : 0 - 9.99 17

19(2)

HHINCOME Estimate average household
income in each area, 197%
(Polk) i 0

99999 - 20 - 24

KETIRLD Estimated percent retired
heads of households in
each area, 1978 (Polk)

o
!

99.99 25 - 28(2)

OWNPKCNT Estimated percent of

dwellings owner occupied, ;
1978 (¥rolk) 0 - 99.99 29

t

32(2)

MULTI Estimated percent of

: dwellings in multi-family
units, 1978 (Polk) 0 - 99.99 33

36 (2)

CHANGL Estimated percent of occupied
housing units with change of
occupants, 1976-1978 (Polk) O =~ 99.99 37 -~ 40(2)

VACAKT Estimated percent of housing ,
units vacant, 1978 (Polk) 0 - 99.9 41 - 43(1)

TOTPUPBO Total area population count, ;
1980 (census) 0 - 9999 44 - 47



MASTEK F1LE CODEBOOK
Card4 . -continued

Variable i
Name : Description
WHITEBU Total white population in
each area, 1980 (census)
BLACKED . Jotal black population in
. each area, 1980 (census)
INDIALBO Total American Indian popu~—
lation in each area, 1980
(census)
ASIANSO Total Asian population in
" each area, 1980 (census)
SPANSHEO ‘Total Spanish population in
" each area, 1980 (census)

OTHEKSBU Total -all other racial/
~ ethnic groups in each
area, 1980 (census)

Coding Location
- 9999 48 - 51
- 9999 52 - 55
-~ 9999 56 — 59
~ 9999 60 - 63
- 9999 64 - 67
- 9999 68 - 7]



MASTER FILE CODEBOOKN

Card 5

The data contained on Card 4 was obtained on tape from the Minneapolis and
St. Paul Assessor's offices.

Variable
Name Description LOcation

WNBaDCODE 2 Commercial/Residential 1- 4
Study Area Code -

LARDNO4 ---- -~ - —~—-—-Card humber -

TOTUNITS Total residential and 5- 6
commercial units in area

KESUNITS Total residential units 9 ~ 12
in area

MULUNITS Total multi-family units 13 - 16
(two or more units) in area v

EMSUNITS Total single-family, owner- | 17 - 20
occupied units (homesteaded)
in area

COMUNITS Total Assessor's tax units 21 - 24
for commercial use in area

TOTALVAL Total housing.values for 25 - 33
single-family, owner—occupied
units, for each area

TOTALAGE Total years units classified 34 ~ 42

as single—family, owner-
occupled, for each area

-10~



Variable

Name

wBRbCobE

TOTPOP70

WHITE70

BLACK70

OTHER70

aVALUE

BUST77

BUS79

TRNOVER

MASTEK FILE COLEBOOK

CARD 5
DescriEtion
Gemmercial/Residential

Study Area

Total population in each
area, 1970 (census)

Total white population in
each area, 1970 {(census)

Total black population in
each area, 197U (census)

Total all other racial/
ethnic groups in each
area, 1970 (census)

Mean housing value for
each area, 1970 (census)

Total businesses (1977)
within the address range
for each commercial
centroid (Polk Reverse
Directory)

Total businesses (1979)
within the address range
for each commercial
centroid (Polk Reverse
birectory)

Total net change in
businesses (1977-1979)
within the address range
for each commercial
centroid (Polk Reverse
birectory)

-11-

Coding Location
As—Assigned
0 to 999999 43 — 48
0 to 999999 49 - 54
0 to 9999 35 - 58
0to 9999 9~ 62
0 to 999999 63 — 68
0to 499 69-71
0to 999 12-74
0Oto 999 =77




MASTER FILE CODEBOOK

CARD 6-7

The crime data for Minneapolis and St. Paul were entered in the computer

usinyg the following format:

first the commercial/residential study area

code was assigned; then a specific crime type was identified and the number
of incidents was totalled; next, a subfile was computed for each total
showing the number of crimes in the first, second, and third successive

rings from the center of the commercial area.
panying subfiles were placed on separate cards.

Each crime and its accom-
For St. Paul, the crime

data covered calendar year 1980; for Minneapolis, the period was August
1980 through July 1981.

Variable
Name

NBHDCODE

COMROBB

COHBURG

SSROBHB

CSRUBE

BNAKOBbB

PERSROUDbB

CARD 6
Description

Commercial/Residential
Study Area code (preceded
each crime type)

Total reported robberies
within each area's boundaries,
including a subtotal for each
of three successive concentric
rings

Total reported burglaries
within each area's boundaries,
including a subtotal for each
of three successive concentric
rings

Total reported service station
robberies within each area's
boundaries, including a sub-
total for each of three
successive concentric rings

Total reported convenience
store robberies within each
area's boundaries, including
a subtotal for each of three
successive concentric rings

Total reported bank robberies
.within each area's boundaries,
including a subtotal for each
of three successive concentric
rings
CARD 7 Area code
Total reported personal robberies
within each area's boundaries,
including & sub-total for each
of three successive concentric
rings

=12~

Location
1- 4
5 - 7
8 — 10
11 - 13
14 - 16 {Total)
17 - 19
20 - 22
23 - 25
26 - 28 (Total)
29 - 31
32 - 34
35 -~ 37
38 - 40 (Total)
41 - 43
44 -~ 46
47 - 49
50 - 52 (Total)
53 - 55
56 - 58
59 - 61
62 - 64 (Total)
-4
8 = 10
11 - 13
14 - 16 (Total)



MASTEK FILE CODEBOOK

Cards 6-7

Veriable
Name

ASSAULT

KAPLE

PKXSTHEFT

SHPLFT

., continued

Descrigtion

Total reported assaults
within each area's
boundaries, including a
subtotal for each of
three successive
concentric rings

Total reported rapes within
each area's boundaries,
including a subtotel for
each of three successive
concentric rimngs

Total reported incidents of
personal theft within each
area's boundaries, including
a subtotal for each of three
successive concentric rings

Total reported incidents of
shop-lifting within each
area's boundaries, including
a subtotal for each of three
successive concentric rings

-13-

Iocation

17 - 19
120 - 22

23 = 25

26 - 28 (Total)
29 - 31

32 - 34

35 -~ 37

38 - 40 (Total)
41 ~ 43

44 - 46

47 ~ 49

50 - 52 (Total)
53 - 55

56 ~ 58

59 - 61

62 - 64 (Total)



Variable Names

AREA

—e—— - TYPEl

VACRENT

24 Areas File , Codebook (Satge II)

Card 1

Description Coding Locatdon
Study area code As assigned 1-5
Record type 1 -6
Count of businesses vacant -0 to9
for rent (1981) 7
Count of vacant husinesses 0 to 9
showing rehabilitation 8
Count of businesses boarded yp 0 to 9

9



Card 1, continued

Variable
Name

RSO

TOTLBSN

BSNBRSO
ESNHRS1
BSNHRSZ
1 SNHRS9Y

PARKING
GRAFFITI

“EXTREHAS
LITTER
BAKRIER

ALAMSTYM

OTHWAKNS

OTHEK

TTLONMOD

Hgscrigtion

Conmereielliesidential
Study—Area—

Count of businesses in
each commercisl area

Business hours: closing time
of business. Count within
categories:

0 = daytime to 6 p.m.
1 = to 10 p.m.

2 = after 10 p.m.

9 = unknown

Count of offstreet parking
spaces in commercial area

Count of businesses with
graffiti in commercial area

Count—of~gterefrents—in-
ol ! .
= bebils .

Count of businesses in
commercial area with
significant amount of litter

Count of businesses in
commercial area with visible
access barrier

Count of ‘businesses in area
with buryglar alarms visible

Count of other warning stickers

on businesses in commercial
area

Count of all other defensive
modifications in coummercial
area, not otherwise
classified

Count of ‘total defensive
modifications in area

A

Location

Coding
(column)
Ae—aesigned
0 to 999 10-12
0 to 99 13-14
0 to 99 15-16
U to 99 17-18
U to 99 19-20
0 to 999 21-23
0 to 99 24-25
oto—35
¢ to 99 26=27
0 to 99 28-29
0 to Y9 30-31
Uto 9 32
33
Uto$
0 to 99 34-35



Card l, continued

Varisble
Nane

LAYOUT

SFDWELL

MULFDWEL

APTOVKBS

ECONKATE

Description Coding Location
(column)
Descriptioh of street 1 = 4-corner node 36
layout of commercial 2 = strip node
area 3 = gtrip segment
4 = gplit or scattered
development
5 = other
0,6~9 = missing
Count of number of
single—family dwelling
units within commercisl '
area 0 to 99 37 - 38
Count of multi-family
dwellings (including
duplexes) within
commercial area 0 to 99 39 - 40
Count of businesses in
commercial area with
apartment units over
store 0 to 99 41 - 42
-Begeripiion—at—the- S d—ginple
Pradomirent—reci-dern= family
HHal-type—contiguous PGP Rma  —
o—the—eomseFeial—area—3—=—mised
tb~G—mmi-gaing
Lbunx_bﬁ_businaﬂﬂuLJn
conaereial—erea—curEently
dsing-rahabbed “B—te—5
NaT-AEEESM-L IRFITE 2 -8 8 I - Ay~ -+ V-T2 ,
Sal—constsuctiondn-area- B—t-0—5~
Lconomic vitality 1 = definite and 43
rating summary index rapid economic
growth
2 = probable economic
grovth
3 = economically stable
4 = probable decline
5 = definitely declining
0,69 = missing

ophiyEi-cat—barriers “G—=—parriepp-present
«batusen—residential 2~G—e—minnine
-2 VRN 1 TR T B B3-S S e - O



Card ], continued

Variable
Nane

HHNENNODE

BLUKATE1
BLDKATE2

BLDRATL3

TKAFVOL

LISTCED

DISTFRWY

Description Coding

-ebservei—stopped-uhile
Lt f—

Counts of buildings in -0 to 99
commercial area with given 0 to 99
condition ratings: 0 to 99
1 = sbove average condition v
2 = average
3 = below average

Fatitp—dncomunrcial area Lte—Lr39

average daily two-way traffic
flow on major artery in
commercial area, vehicle

counts 0 to 99999

Airline distance in miles from
commercial area center to
downtown center 0 to 9.99

Adrds 5 . 3
L V-EES-F IR PR TS 7 -C-E SR RE-2 -
O I—CeRL I o R T-Gd-ad

e LtoBrBG-

Euclidean (road level)

distance from center of

area to nearest freeway

entrance, in miles 0 to 9.99

Location

(column)

44-45
46-47
- 48-49

50-54

55-57(2)

58-60(2)



Variable
Name

HHSIZE

HHINCOME

KETIRED

OWNPKCNT

MACALT-

- TUTPUPSY

Card 1 &2

UescriEtion Coding

Location

5/B k)~

+ariwatod—esunt—oE-tiousahod.de—
{a—each-aiety—dSitPoli)-  ~G——B8959

kstimated average size of
households in each area,
1876 (Polk) 0~ 9.99

Estimate average household
income in each area, 197&
(Polk) . 0 - 99959

Estimated percent retired
heads of households in
each area, 1978 (Folk) 0 - 99.99

Estimated percent of
dwellings owner occupied,

1978 (¥olk) 0~ 99.99

CARD 2
Total area population count,

. 1980 (census) D - 9999

-5~

-As—aeeigned—

61-63(2)
64-68
69-72(2)

7376 (2)



Card 2, continued
Variable

Name
WHITESU

BLACKS&0

INDIALSO

ASIANSO
SPANRSHE0

OTHERBU

Description

Total white population in
each area, 1980 (census)

Total black population in
each area, 1980 (census)

Totel American Indian popu-
lation in each area, 1980
(census)

Total Asian population in
each area, 1980 (census)

Total Spanish populsation in
each area, 1980 (census)

Total all other racial/
ethnic groups in each
area, 1980 (census)-

Coding Location
- 9999 5-8
- 9999 9 =12
- 9999 13-16

- 9999 17-20

- 9999 21-24

~ 9999 25-28



Card 2, continued

The data contsined on Card 4 was obtained on tape from the Minneapolis and
$t. Paul Assessor's vffices.

Variable
Name Vescription L0cation

~HBHBCOBE-=- wouneroialiResidontial—
Seudy—Araa-Lode-

BARBRGH~ -+ - -~ Gard-iamber-

TOTUNITS Total residential and 29-32
commercial units in area

KESUNITS = Total residential units 33-36
in area

MULUNITS Total multi-family units 37-40
(two or more units) in area

HMSUKITS Total single—family, owner-
occupied units (homesteaded) 41-44
in area
: ol .

TOTALVAL Total housing.values for
single-family, owner-occupied 45-53
units, for each area -

1T0TALAGE Total years units classified

as single~family, owner- , 54-59
occupied, for each area



Variable
Name _
WEHDCO
TOTPOP70
.HHITE7O

BLACK70

OTHER70

aVALUE

BUST77

BUS79

TRNOVER

carp 2 & 3

DescriEtion
CommeneioiiRenidentiel
-Study-Area-

Total population in each
area, 1970 (census)

Total white population in
each area, 1970 (census)

Total black population in
each area, 1970 (census)

Total all other racisl/
ethnic groups in each

area, 1970 (census)
CARD

Mean housing value fé}
each area, 1970 (census)

Total businesses (1977)
within the address range
for each commercial
centroid (Polk Reverse
Directory)

Total businesses (1979)
within the address range
for each commercial
centroid (Polk Reverse
birectory)

Total net change in
businesses (1977-1979)
within the address range
for each commercial
centroid (Polk Reverse
virectory)

Coding Location
Ao —dnsianed
0 to 999999 60-63
0 to 999999 ~ 64-67
0 to 9999 68-71
0 to 9999 72-75
0 to 999999 1-9
U to 999 10-12
0 to 999 13-15
0to 999 16-18




CARD 3 4§ 4

The crime daete for Minneapolis and St. Paul were entered in the computer
using the following format: = first the commercial/residential study area
code was essigned; then a specific criwme type was 1dentified and the number
of incidents was totalled; next, a subfile was computed for each total
showiny the number of crimes in the first, second, and third successive
vings from the center of the commercial area. Each crime and its accom~
panying subfiles were placed on separate cards. For St. Paul, the crime
data covered calendar yesr 1980; for Minneapolis, the pioriod was Angust
1980 through July 1981.

Variable CARD 3 (continued)
NWame Description - Iocation
COMBURG Total reported burglaries 19-22
23-26
27-30
31-35 (Total)
COMROBB Total reported robberies 36-39
within each area's boundaries, 40-43
including a subtotal for each 44-47
of three successive concentric 48-52 (Total)
rings
COLLR - ] . n laci
within ezch area's boundaries,
including a subtotsl for each
of three successive concentric
rings
SSRObB Total reportea service station 53-56
robberies within each area's 2;‘22
boundaries, including a sub- -
total for éach of th%ee 65-69 (Total)
successive concentric rings
« CARD 4
CSROBb Total Teported convenience 1-4
' store robberies within each g -lg
area's boundaries, includin -
& subtotal for eaéh of thres 13-17 (Total)
successive concentric rings
BNAKOBDb Totel reported bank robberies 18-21
within each area's boundaries, gé';g
including a subtotal for each -
of threegsuccessive concentric 30-34 (Tbgzlgs )
tings :
MSCROB 'Ibta% reported miscellaneocus robberies 39-42
PERSRUbLE Total reported personal robberies 43-46
within each areas's boundaries, : 47-51 (Total
including & sub-totel for each 52-55
of three successive concentric 56-59
rings ‘ 60-63
64-68 (Total)



Variable
Name

ASSLT

KAPL

PKSTHEFT

SHPLFT

Descrigtion

Total reported assaults

within each area's
boundaries, including a
-subtotal for each of
three successive
concentric rings

Total reported rapes within
each area's boundaries,
including a subtotal for
each of three successive
concentric rings

Total reported incidernts of
personal theft within each
area's boundaries, including
a subtotal for each of three
successive concentric rings

Total reported incidents of
shop-lifting within each
area's houndaries, including
a subtotal for each of three
successive concentric rings

-10-—~

Location

" 1l-4
5-38
9 -12
13-17 (Total)

18-21
22-25"
26-29
30-34 (Total)

35-38
39-42

43-46

47-51 (Total)

52-55
56~59
60-63
64-68 (Total)




Variable
Name

HMSPROP

AGVVALS0

AGE

FUNCTION

MINCHG

DISORDER

Description

Proportion of single-family,
owner-occupied dwelling units
in area ‘

Average housing values for single-
family, owner-occupied units
for each area :

Average housing age classfied as
single~-family, owner-—occupied,
for each area

k Number of distinct businesses

functions in area

Percentage change of minority
population from 1970 to 1980

Number of businesses with
graffiti, litter and in
vacancy

-1~

Iocation

1-5(3)

6-14
15-18(2)

19-21
22-26(3)

27-29



Variable
Name

NBUDCODM

CARDUNO

WHSLEIND

uDWRE

BUSSPLES

DEPTSTRE

GROCERY

SPFDSTRE

CONGRO
BAKERY

CARDLKS

UCAKDLKS
AUTOSPST

SRVCEST

MTKCYCLE
CLTHGSTK
BOUTIQUE
SPuHSTRE

FNTRESTR

ANTIQUL

Card 7

Descrigtion

Commercial/Kesidential
Study Area code

Card kumber 1
Wholesale/Industrial

bardware, building supplies,
nurseries

Business supplies

Department, variety, general
merchandise store

Grocery stores, general

Specialty foods stores;
butcher, health, candy

Convenience grocery

Bakery .

Car dealers, new (inc. trucks,
mobile homes, RV's), rentals

Used car dealers
Auto supply stores

Gasoline service stations,
repair

Motorcycles

Clothing stores, general
Boutiques, specialty stores
Specielty household goods
Furniture, carpet, hoﬁe
accessories, appliance

stores

Antique shops
-12-

Coding

As Apsigned
1

0to9

O0to9

0 to 9

0 to 9

0to 9

0 to 9
0 to 9

0 to 9

Location

1 -4
5

10

11
12

13

14
15

16

17
18
19
20

21

22

23



Card 7, continued

Veriable
Name Description Coding Location

ARTGLRY Fine arts for sale; art

gallery, studio 0 to 9 24
RESTRNTS Restaurants 0 to9 25
BARS 581 Bars, might clubs (drinking ;

places) 0 toc 9 26
CHANREST Chain restaurants (fast foods) 0 to 9 27
QUTREST Take-out restaurants 0 to9 28
DRUGSTRE Lrug stores 0 to 9 29
LIQUORST Liquor stores 0 to9 30
UMRCHDSE Used merchandise/thrift

stores, etc. 0 to9 31
MSCRETL Miscellaneous retail: gifts,

hobbies, sports, etc. 0O to9 32
JEWLRY Jewelry 0O to 9 33
SPRTGUOD Sporting goods 0 to 9 34
MSCPERBL Miscellaneous:t florist,

tobacconist, news, etc. 0 to 9 35
LANKS banks, savings and loans,

investment services 0 to 9 36
FINCECO Finance companies 0 to9 37
PAWNSHP Loan brokers (pawn shops) 0 to 9 38
INSRNCE Insurance agencies 0 to9 39
KEALESTE keal estate offices 0 to 9 40
OTHRFINC Other tinanciel services 0 to9 41
#OTELS Hotels, motels 0Oto9 42
KOOMHSE Rooming houses 0 to 9 43
GLINPEKSR General personal services:

photography, funeral,

diaper service 0 to 9 44

-13~



Card 7, continued

Variable
Neume

LAUNDRY
DRYCLNK
BTYBARSP

SEXBUS

CONTRACT

VUPLI
TEMPMAN
AUTORPR

MINORRPK

HMECONT

MOVETHTR
AMUSMNTS

BWLING
POOL
THTRE
OTRCMRCE

PROFOFF

PUBSHL
COLLEG
LIBKARY

BUSSUL

Descrigtion

Laundries, coin-operated
Dry cleaners

Beauty or barber shops
Sex businesses: saunas,
massage/"rap” parlors,

X~-rated theaters

Contractual businese services:
consulting, security, etc.

Duplicating, printing
Temporary manpower

Auto repsgir, tires

Minor repair shops: shoes,
T.V., appliances, plumbing,
etc. :

home contractor services

Movie theaters, movie-related
business

Amusements, general enter-
tainment

Kovling

Billiards and pool
Theater, performing arts
Other commercial services

Professional offices: doctors,
dentists, lawyers, etc.

Public schools
Colleges
Libraries

Business schools, vocaticnal-
technical schools

14—

Coding

0

0

to
to

to

to

to

to

to

to
to
to
to

to

to
to
to

to

to

9

9

9

Location‘

45

46

47

48

49
50
51

52

53

54

55

56
57
58
58
60

61
62
63
64

65



Card 7, continued

Variable
Wame

SOCSER

PROFORG

RELORG

STFRNTCH

FKTNLORG
OVIOFF
POLICE
OTHLRPROF

VAC82
REHABRB2

BOARDE2

UBSKCUDL

Description

Social services: day-care,
half-way, etc.

Professional, trade, business

organizations

Keligious organizations,
churches (orthodox)

Store-front churches, religious

groups
Fraternal organizations
Government offices

Police, public safety; fire
Other professional services
Vacant - for reat = 19g2

building rehabilitation in
progress, 1982

Vacant - Boarded ups 1982

uUbserver code

bave =1
Glenn - 2
karl - 3
Marlys — 4

Missing = 0, 5-9

~15-

Coding Location
0 to 66
0 to 67
0 té, ' '6_8
0 to 69
0 to 70
0 to &
0 to 72
0 to 73
0 to 74
0 to 75
0 to 76
77 -



Variable

Name

NBHDCODN

CARDDOS

TOTBIZ82

BIZHRSO
BIZHRS1
BIZHRSZ2
BIZHRSY9

GRAF82
LITTBUS1
LITTBUS2

ACCESS82

ALARM82

WARNS82

CARD 8

Description

Commercial/Residential
study area

Card number 2

Count of business in each
commercial area

Business hcurs: closing time
of business. Count within

categories: ‘
0 = daytime to & p.m.
1=+t 10 p.m.
2 = after 10 p.m.
9 = unknown

Count of businesses with graffiti
in commercial area

Count of businesses in commercial
area with minor litter, 1982

Count of businesses in commercial
area with serious litter, 1982

Count of businesses in commercial
area with visible access barrier,
1982 )

Count of businesses in area with
burglar alarms visible, 1982

Count of other warning stickers on
businesses in commercial area, 1982

- =16~

Location

9 -10
11-12
13-14
15-16

17-18
19-20
21-22

23-24

25-26

27-28



OTHDEF82

TOTDEF82

BSHELT

GRAFBUS

LITTBUS1

LITTBUSZ

BIZDELTA

BIZDELT1

BIZDELTZ2

BIZDELT3

BIZDELTA4

BIZDELTS5

BIZDELT®6

Count of all other defensive
modifications in commercial
area, not otherwise classified,
1982

Count of total defensive
modifications in area, 1982

Count of businesses in commercial
area with shelters

Count of businesses in commercial
area with graffiii on shelters

Count of businesses in commercial
area with minor litter in shelters

Count of businesses in commercial
area with serious litter in shelters

Index of business changes from
1981 to 1982

1981 vacant to 1982 business

1981 business to 1982 vacant

1981 business to 1982 different
business

1981 business to 1982 nothing
1981 nothing to 1982 business

1981 vacant to 1982 nothing

17~

29

30-31

32

33

34

35

36-37

38

39

40

41
42

43



Variable
Name

NBHDCODO

CARDTRES

MALE

FEMALE

AGEO0S

AGE1017

AGE1821

AGE2234

AGE3561

AGE62

SINGLE

MARRIED

CARD 2

Description

Commeréial/Residential
study area

Ccard number 3

Percent of male populaticn in
area, 1980 census estimates

Percent of female population in
area, 1980 census estimates

Percent of person ages
1980 census estimates

Percent of person ages
1980 census estimates

Percent of person ages
1980 census estimates

Percent of person ages
1980 census estimates

Percent of person ages
1980 census estimates

Percent of person ages
1980 census estimates

to 9,

10 to 17,

18 to 21,

22 to 34,

35 to 61,

over 60,

Percent of persons single,

1980 census estimates

Percent of persons married,

1980 census estimates

-~18-

Location

1 -4

6 - 8(1)

9 -11(1)

12-14(1)

15-17(1)

18-20(1)

21-23(1)

24-26(1)

27-29(1)

30-32(1)

33-35(1)



SEPARATE

WIDCWED

DIVORCED

OWNHOME

RENTHOME

HESVALS2

RENT82

VACHSES82

Percent of persons separated,
1980 census estimates

Percent of persons widowed,
1980 census estimates

Percent of persons divorced,
1980 census estimates .

Percent of home owners in area,
1980 census estimates

Percent of renters in area,
1980 census estimates

Estimated average of housing valus
in area, 1980 census estimates

Estimated average of rental
in area, 1980 census estimates

Estimated vacancy rate in area,
1980 census estimates

-19-

36-38(1)

39-41(1)

42-44(1)

45-47(1)

48-50(1)

51-56

57-59

60-62(1)



J/0 7 AUG | ¢ 1982 o

August, 1982
1

Minpnesota Crime Prevention Center, Inc.
121 East Franklin Avenue
Minneapolis, Minnesota 55404
872-2300

RESIDENT QUESTIONNAIRE ( Stage II)

Sex
Age Area # -
Address Zone -

Intervievw Completed: Yes[ | No[ | Terminated at Q.

Hello, I'm from Jeanne Drew Surveys. We're doing a study of
how people feel about their neighborhood and their local shopping area. Have 1
reached ? [VERIFY NUMBER REACHED]

1. 1I'd like to speak with:

youngest male over 18 that's at home.

youngest female over 18 that's at home.

2. REFUSALS: KEEP TRACK HERE

3. Are you familiar with the shopping area at

It's the center with the

in 1it.
YES == GO TO Q. 1 ON THE QUESTIONNAIRE

NO ~—- THANK AND TERMINATE. KEEP TRACK HERE

4. ABOUT HOW FAR IN BLOCKS DO YOU LIVE FROM THE SHOPPING AREA[

I'd like to assure you that 2ll information and opinions that you give will be
strictly confidential.



carp ¢ [O]T]
Area #

Record type
Zone #

INTERVIEW ¢ 8

t§~joy 4

How long have you lived at your current address?
[USE "MONTHS" IF LESS THAN ONE YEAR]

number of years
number of months

About how many of your friends and relatives live in your neighborhood?
Would you say:

TNONE eivectconvsnsscesoeca
8 few sesecosecereccnnvas
8 1Ot secscossrsecoasncase
v mMOBLt OF 8l]l ceevascecoese
refused/don't Know ececeeo

OWwN=O

About how many of your friends know each other?

[ODE cossssssoesssacsesas

8 few soieereeevscnasanone

8 1Ot ceeirnvescsscesnnse

most Or 8ll sccacecesnsas

refused/don't Know ceocee
Do you belong to any groups concerned with the quality of life in your
neighborhood, such as a block association, a crime prevention group, or
some similar organization?

W WM~ O

yves «.(a8sk Q. 48)ecencess 1

no ..(SKIP to Q. 5).'....
refused/don't KNow e.oese

O O

4a. IF YES: About how often do you go to meetings of these groups?

NEVEL sveesscnsscivsaenoss
once or twice a year aes.
several times & year .«..
once & month or mMore ...,
refused/don't Know cecees

O WM = O

Some people feel their neighborhood is a real home to them, & place where
they have roots. Other people think of their neighborhood as just a place
where they happen to be living. Which one of these comes closest to the
way you consider your neighborhood?

& readl hOme cocesecscaces 2

just a place to live .... 1
refused/don't know .ceees 9

Some people are strongly committed to their neighborhood and others are
not. When you think of your commitment to this neighborhood, &are you
strongly committed, undecided, or not committed.

strongly committed .eeoes 3
- undecided c.ieivececrenes 2
not committed cvesasecsse 1
refused/don't know veesee 9

1-2/

10 - 10
12 - 1t

14

15

16

17

18

15



10.

11.

12.

Do you own or rent your home?

own (g0 to Q¢ 8) vevvcens 2
rent (SKIP to Q. 9) «»e.s 1
refused/don't know ..io.. 9

In the past two years or so, about how much money have you spent for
improvements or necessary repairs to your house such as painting, & new
roof, a new garage or room addition? Was 1t

NOthing ecesscessccsncsccevsas O
less than $1,000 ecesecesecess 1
between $1,000 and $2,0600 ..., 2
more than $2,000 sescesocvecss 3
refused/don't Know eccseossecae 9

[ALL RESPONDENTS]: For someone considering buying a home in this neighbor-
hood, would you recommend it as & good investment or would they be better
off investing in another neighborhood?

g00d investment esessccscsecsceacia 2
better off in other neighborhood .
refused/don't KNOW ceeevscevoescee 9

(-

Taking everything together, how would you rate this neighborhood as a
place to live?

excellent seesccescsaccos
N good s$es e s esicensoeonees
fair LRI A A BCIN I A I SN I A I )

pOOI S0 060 000 s eI

refused/don't KnoOW saesee

(Vo o S BN VLI L

In general, considering things like education, age, income, and religion,
how similar would you say most adults in this neighborhood are to you?
Would you say most adults are:

not at all similar «ieces O
somewhat similar .ceeeess 1
highly similar «seceeeess 2
refused/don't know cesses 9

How has the racial composition of this neighborhood changed in the past two
years or 50? Would you say there has been a:

large decrease in minorities ecesee
small decregse sececssescncssonnose
stayed the 68HE ccoecsesssoscsasssns
gmall INCTre8EEe cscssssessssosvossns
large increase in minorities eeecas
refused/don't KNOW eueecersosavecss

O U W e

20

21

22

23

24

25



Now I'm going to read a couple of statements some people make about their
neighborhoods. Please tell me if you think the statements are mostly true, or
mostly false.

MOSTLY - | MOSTLY | REFUSED

TRUE FALSE D.K.
13. When a few minority famili{es move into an 1 o) 9
all white neighborhood, they ususally have
the same income and education as the people
who live there.
14. When & few minority families move into an 1 0 9
all white neighborhood, the crime rates
usually go up.
15. When a few minority families move into an 0 1 9

all white neighborhood, property values
don't change.

We would like to ask you some questions about criwme. in your neighborhood.
First, here are some statements people have made about crime. For each one
please tell me if you think it's mostly true or mostly false.

MOSTLY | MOSTLY |} REFUSED

TRUE FALSE D.X.
16. I'm often a little worried that I will be 1 0 9
the victim of a crime in my neighborhood.
17. I would not be afraid if a stranger stopped 0 1 9
me at night in my neighborhood to ask for
directions.
18. I worry about the safety of people close 1 0 9
to me while they are in the neighborhood.
19. When I have to be away from home for a 1 0 9
long time, I worry that someone might
try to break in.
20, When I hear footsteps behind me at night in 1 o S

my neighborhood, it makes me feel uneasy.

26

27

28

29

30

31

32

33



21. What would you say is the likelihood that you will be held up on the

- street, threatened, beaten up, or anything of that sort in your

neighborhood? Would you say there's:

no chance 8t 811 <cccecaane
a slight chance sevvcesas
a fair chance essecscsccese
& good chance esceecccnve
refused/don’'t know <.eeos

Wk~ O

22. About how often are people in your neighborhood threatened, beaten up,
.or anything of that sort? Would you say:

almost NeVEer eiecessvscas
once in & while seecoveans
Often cecescvcsessncvsoes
- very often edeeceiecconee
refused/don't Know ecessee

W WwhN - O

23. Compared to other problems that may exist in your neighborhood, such as
nolse, housing deterioration, poor schools, or potholes, how serious is
the crime problem? Is it:

much less serious «..sose
somewhat less serious ...
about equally serious ...
somewhat more serious ...
much more serious eesseoe
refused/don't know s....n

O U RN

24, How well do the police usually treat people in this neighborhood? Do
they treat them:

very well .oeeccessscacee 3
well enocugh cecescnseceee 2
not 60 well socesvvancsnes 1
not well at 81l cevecesaes O
refused/don't KNow esseses 9

Next, we would like to ask you some questions about the shopping facilities
that are located near your home at .

25. About how often would you say you make a trip to this shopping area, or
stop while passing through?

never or hardly ever (SKIP to Q. 31) ... O
once or twice & mMONth cceeecsoccscssensas 1
once or twice 8 WeeK cesavsvsscevsssanvan 2
dailly or almost daily eciuseescccossocccses 3
refused/don’t KNOW eecroorssvsscsaesssese 9

34

35

36

37

38



26. What time of day on the average are you most likely to make these trips

or stops?

27. How do you usually get to the shopping area at

Do you:

daytime - before 6:00 PuM. ccencoacsons
evening - after 6:00 P.M. ccuvevonnanas
varies - combination of these seececese
refused/don't know sececessscovucsnnsos

?

Ualk €0 08P CeOEPs BRIV RBCELESEOCEOEEEBTOOOERE

take a bus 038P ETSRICENOESPESLOEIEILEL SIS

UEE 8 CBTL scenssscrssvsseveccotossesnosnee

other: SPECIFY : .
refused/don't KNOW ocecoevecsececsesasen

(Y= RNV NI o

OB W R

28. What would you say is your most frequent purpose for making & trip to that
shopping area, other than just passing through? 1Is it to:

BhOP ceveeessiancsesocsssssccsccscnsncas
eat, drink, or for entertainment ......
go to a meeting or church sccecoosnceasa
use the BUE BLOD tecscacsnscsssssrannsen
other: SPECIFY .
refused/don't KNOW ecesessccsssnsscsenes

29. Which of the following are important reasons why you like the shopping

[READ THRU ENTIRE LIST —

THEN RECORD RESPONSE FOR EACH ITEM]

YES NO
a. 'kind of businesses there 1 0
b. friendliness of the shopkeepers 1 0 )
c. convenient to home 1 Q
d.  reasonable prices 1 0
e. like to support local merchants 1 0
f. other? (SPECIFY: ) 1 0
g. don't like the shopping area 1 0

Ol &N

area?

30. ‘About how much money would you guess you spend in that shopping area in

the average week?

lees than $5.00 c.ocovees
$5.00 to $10.00 cvevieenen
$10.00 to $25.00 sevaceas
$25.00 to $50.00 .evveane
wore than $50.00 c.eeeass
refused/don't know «e....

O SN

39

40

41

42
43
44
45
46
47

48

49



3l. Which of the following are reasons you
[READ THRU ENTIRE LIST —
THEN RECORD RESPONSE FOR EACH ITEM]

8

g-

7

doesn't have goods I want

area isn't pleasant to shop in
it's not convenient

prices are too high

aéea isn't safe

other: SPECIFY

like everything about the shopping area

YES NO
1 0
1 0
1 0
1 0
1 0
1 0
1 0

dislike that shopping area?

Now I'd like to read some statements that people might make about shopping

areas located near where they live.

For each of the following please tell

me 1f you mostly agree or mostly disagree with the statement as it applies

to the area at .
MOSTLY MOSTLY DON'T
AGREE DISAGREE KNOW
32. Most of the people who use the shopping 0 1 S
area are people like me.
33. The businesspeople in that shopping area 0 1 9
seem to care about the peighborhood.
34. In my opinion, the shopping area gives 1 0 9
the neighborhood a bad name.
35. Sometimes I don't like to go to the 1 0 9
shopping area because of the kind of
people there.
36. I wouldn't mind seeing one or two of the 1 0 9

businesses there move to another location.

37. 0.k., next I'd like to ask if any of the businesses there cause any
problems for the neighborhood? Yes or no?

38. IF YES, what t

yes ..{go to QQ 3B)ecesos 1
no ..{(SKIP to Q. 39) .... 0
refused/don't know .eeess 9

[PROBE if R. 1is unable to name types of business.

es of businesses are they and what are the problems?
LIST UP TO 3.]

Types of Businesses Problems OFFICE USE
a. a. T 11T
b. b. Lot 11
Ce Ce 1 l l l

50
51

52

54
55

56

57
58
59

60

61

62

63 - 67
68 — 72

73 - 77



38,

40.

41.

Card 0} 2]
to# LJTTT11

Think about the area you call your neighborhood. Do you consider the
shopping area at to be inside your
neighborhood, outside of your neighborhood, or right on the boundary line?

ingide your neighborhood ..... 3
outside your neighborhood .... 1
.on the boundary line ..iceveees 2
refused/don't Know <sescevevsn.9

How many of the business people in that local shopping area do you know
by name? ' Would you say:

NONE eseesessaceossncnasasca
a few P9 seseaNoesesRNOeBOPD

most LR N NN NN NN EER]

refused/don't know eceses

O N - O

From what you have seen, do you think that {n the next few years this
shopping area will become economically better off, go along about the
same, or will it decline economically?

economically better off .
about the same «seevsseos
decline eevosecessicaceas
refused/don’'t know sevees

WO = A o

The next group of questions 1s about ¢rime in the shopping area. First, here
are some statements about crime in commercial areas. For each one, please tell
me if you think 1ts mostly true or mostly false in the case of this shopping

area.
MOSTLY | MOSTLY | DON'T
TRUE FALSE KNOW
42, I'm often a little worried that I will 1 0 9
be & victim of a crime in that shopping
area.
43. 1 would not be afraid if a stranger 0 1 9
stopped me at night in the shopping
area to ask for directions.
44. 1 worry about the safety of people close 1 0 9
to me when they are in the shopping area.
45. Sometimes I worry that my property will 1 0 9
be damaged or broken into by people
coming from that shopping area.
46. I1f I heard footsteps behind me in the 1 0 9

shopping area at night, it would make
me feel uneasy.

10

11

12

13

14

15

16

17



47. What would you say is the likelihood that you will be held up on the
street, threatened, beaten up, or anything of that sort in the shopping
area. Would you say there's:

48.

49.

no chance at all «.cceee
8 slight chance s.eeeesns
a fair chance seeecececce
8 good chance ssesscscces
refused/don't Know secese

VW = oO

About how often are businesses in the shopping area held~up or broken
into? Would you say:

8lMOSt DEVET evecoceserone
Once_in a Hhile neaebencae

Very OftenN seosececsnvvcas

0
1
Often ceedessesesss s osc e 2
3
9

refused/don't know ecevess

Do you ever do any of the following to protect yourself from crime while
you are in this shopping area?

(a)
(b)
(e)
(d)
(e)
(£)
(8)

(h)
(1)

Carry a weapon of any kind.
Carry tear gas.

Carry a whistle.

Go with another person.
Avoid the area after dark.
Avold certain businesses.

Conceal your wallet or don't carry
a purse.

Lock the car.

Any other?
SPECIFY:

REFUSED/
YES NO D.K.
1 0 9
1 0 9
1 0 9
1 0 9
1 0 9
1 0 9
1 c 9
1 0 9
1 0 9

18

19

20

21

22

23

27

28-29
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50. I'm going to read you a list of things that sometimes are problems in a
shopping area. For each item please tell me if it's a big problenm,
somewhat of a problem, or not a problem at all in the shopping area

located at

vacant buildings or lots

litter, trash, or junk on sidewalk,
alleys, or lots

upkeep and appearance of businesses

vandalism, like graffiti or broken
windows

people loitering or hanging out
noisy or unruly teenagers

strangers and outsiders present
people harassing or bothering others
people drunk in public places

purse snatching and street crimes
drug use or dealing

prostitution

BIG | SOMEWHAT | NOT A | REFUSED/
PROBLEM | OF A | PROBLEM | DON'T KNOW
PROBLEM ~ |
2 1 0 9
2 1 0 9
2 1 0 9
2 1 0 9
2 1 o 9
2 1 0 9
2 1 0 9
2 1 0 9
2 1 0 9
2 1 0 9
2 1 0 9
2 1 0 9

30

31

32

33

34
35
36
37
38
39
40

41
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IF RESPONDENT NAMES BIG PROBLEM IN Q. 50 READ THE FOLLOWING:

Now I'm golng to read you & list of what people might do when faced with such
Others magy talk directly to the
person involved, or get together. with peighbors to try to solve the problem,
call the police, cell their alderman or a city agency, or something else.

problems.

Some people take no action at all.

(FOR EACH BIG PROBLEM):
You said that was a big problem.
51. 52. 53. 54. 55, 36.
THEN Have you { Have you | Have you | Have you | Have you { Have you
READ taken any | dealt gotten called thq called { taken any
« ACROSS action to | directly | together | police? city other
try to with with council action?
solve those who | neighbors member, SPECIFY
this caused to solve or other | BELOW
roblem? | {t? problem? officials?
IF 7YES,
ASK Q.
52~56
PROBLEM YES NO YES NO YES NO YES NO | YES NO YES NO
vacant
a 1 0 1 0 1 0 1 0 1 0 1 0
litter
b 1.0 1 0 1 0 1 0 10 1 0
upkeep
c 1 0 1 .0 1 0 1 0 1 0 1 0
vandalism
d 1 0 1 0 1 0 1 0 1 0 1 0
loitering
e 1 0 1 .0 1 0 1 0 1 .0 1 .0
teenagers
£ 1 0 1. 0 1 0 1 0 1 0 1 0
card | 0| 3
.. [ H L]
Btrangers
B 1 0 1.0 1 0 1 0 1 0 1 O
harassment
h 1 0 1 0 1 0 1 0 1 0 1. 0
drunks : ' :
i 1 0 1 0 1 0 1 0 1 0 1. 0
purse snatch
3 1 0 1 0 1 0 1 0 1 0 1 0
drugs
k 1 0 1 0 1 0 1 0 1 0 1 0
prostitution
1 1 0 1 0 1 0 1 0 1.0 1 0
36. PROBLEM ACTIOK TAKEN OFFICE USE
1 i
4
1|

42-47
48-53
54-59
60~-65

66-71

10-15
16-21
22-27
28-33
34-39

40-45

46-48

49-51

52-54



12

57. In some shopping areas, customers park on the residential streets.

58.

59.

60.

61.

This can cause problems for residents.
this around the shopping area at

How big of & problem is
? Is 4it:

a big problem ceoescecese 2 55
somewhat of a problem ... 1 '
not a problem at &1l .... O
refused/don't know «se.o. 9

Now, please think back over the last year, say between August 1981 and
Have you been held up on the street, threatened, beat up, or any-
thing of that sort?

now.

58a.

IF YES:

[MAY ANSWER MORE THAN ONE.]

Did it occur:

Has your home been broken into during the past year?

Have you been the victim of any other crime during the past year?

Do you know of any businesses 1in the shopping area which have been
broken into or held up during the past year?

6la.

IF YES:

Which ones?

yes (ask Q. 588) ceeeesas 1 56
no (SKIP to Q« 59) eaeees O
refused/don't know .seces 9
at hOME eeseevsecsosavesaa 1 57
in the neighborhood ..... 2
in the shopping area ....'3
elseWhere «ssscsesseresns b
refused/don't know .eece.. 9
yes ®® 8 ¢ eV ¢ O 98 SR ans ey 1 58
no .'....0.....0..'...‘.‘0
refused/don't Know ..enes 9
yes © 8 8 8 0 08 0 G €0 OOPO0 NSO e 1 59
no ."‘......II.'O'..I.IIO
refused/don't know eeece. 9

60

yves (8sk Q. 6la) ceeceess 1
no (SKIP to Q. 62) eeev.. O
refused/don't know sesses 9

[T &

LT 6o

[T -



Now

13

Card { O] 4]
.o 11111

I'm going to ask you a set of questions about three different areas in your

neighborhood: around your home, on your block, and in the shopping area. ' For
each statement, I'd like you to tell me how much you agree or disagree.

62.

First, let's consider the area right around your home, such as right outside
your front or back door. This would include the hallway if you live in an
apartment, or the sidewalk or alley right next to your house. Thinking about
these areas, please tell me if you agree or disagree with the following
statements:

THEN ASK: strongly, AGREE AGREE DISAGREH DISAGREH REFUSED
er slightly? STRONGLY] SLIGHTLY] SLIGHTLY STRONGL D.K.
a. I have a lot to say about 4 3 2 )2 9
what goes on.
b. I feel personally respon- 4 3 2 1 9
sible for what goes on.
c. I can tell people who belong 4 3 2 1 9
there from outsiders.
d. If there's a suspicious person 4 3 2 1 9
hanging around, someone's bound
to call the police.
e. I'm likely to be bothered by 1 2 3 4 9
undesireables.
f. It's hard to keep people out 1 2 3 4 9

63.

8.

b.

if you don't want them there.

Now let's consider the rest of the block where you live. Tell me whether you
agree or disagree with each statement I read as it applies to the block where
you live.

THEN ASK: strongly, AGREE | AGREE | DISAGREH DISAGREH REFUSED
or slightly? STRONGLY SLIGHTLY SLIGHTLY STRONGLY D.K.
I have a lot to say about 4 3 2 1 9

what goes on.

I feel personally respon- 4 3 2 1 5
sible for what goes on.

I can tell people who belong 4 3 2 1 9
there from outsiders.

If there's a suspicious person 4 3 2 1 9
hanging around, someone's bound
to call the police.

I'm likely to be bothered by 1 2 3 4 9
undesireables.

It's hard to keep people out 1 2 3 4 5
i1f you don't want them there.

1-2

3-9

10

11

12

13

14

15

16

17

18

19

20

21
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64. Finally, think of the shopping area at . For
each statement, tell me how much you sgree or disagree with it as it applies
to the area at * .
THEN ASK: strongly, AGREE AGREE YDISAGREE DISAGREE KEFUSED
or slightly? ‘ STRONGLY SLIGHETLY SLIGHTLY STRONGLY D.K.
a. 1 have a lot to say about 4 3 2 1 9 22
what goes on.
b. I feel personally respon- 4 3 2 1 9 23
sible for what goes on.
c. I can tell people who belong 4 3 2 1 9 24
there from outsiders. ”
d. If there's a suspicious person & : 3 2 1 S 25
hanging around, someone's bound
to call the police.
e. I'm likely to be bothered by 1 2 3 4 9 25
undesireables.
f. It's hard to keep people out 1 2 3 ‘ 4 9 27

if you don'‘t want them there.

Now, just & few more questions.

65. 1If two people you did not know were arguing loudly on the sidewalk in front
of your house, or in the hallway outside your door, would you try to do
something about it yourself, call the police, or try to ignore it?

try to do something cce.. 2 28
call the police sceveeacss 1
try to ignore it .ceevseas O
refused/don't know ...... 9

66. If two people you did pnot know were arguing loudly on the block where you
live, would you try to do something about it yourself, call the police,
or try to ignore it?

try to do something ...e. 2 29
call the police eescescss 1
try to 1gnore it «ieccess O
refused/don't know c.s... 9

67. If two people you did pot know were arguing 1oud1y in the shopping ares,
would you try to do something about 1t yourself, call the police, or try
to ignore it?

try to do something ..... 2 30
call the police ceesseveas 1
try to ignore it «iecseee O
refused/don't know eeoeee 9
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Last, I'd like to ask for some information to be ueged for statistical
purposes only.

68. Do you live in a:

single family house vevvscscevccens
duplex house eevoscecsssncesccosons
apartment — 6 or less units eeoccss
apartment - more than 6 units e....
rooming hOuSe ecesevsceessccssnncsss
other ~ specify

Ln B Wk =

refused/don't KDOW cescsvoosacscans

T w0 o

69. How old were you on your last birthday?
70, In order that all racial groués be represented in this survey, are you:

black sesevracnsscncecscsc
Whife eeeesccacsscesscaann
American Indian ecessscon
Hispanic eevecoseccscsnanss
V-3 -1 « S
other SPECIFY

refused/don't Know .ecess

71. [INTERVIEWER INFERENCE]:

=

female vicevnesascascosae
MElE veoececcosescasonnas 2

72. Including yourself, how many people are currently living at your
household?

73. How many are 18 years of age and under?

74. What 1is your marital status? Are you:

married cs.scececsccacoecsen
widowed seescssnscesnense
divorced ceecossseccsosse
living with someone «.e..
separated cesccsesscscans
never married .sceeocssese
refused/don't know ccees.

WAL Wb

75. What 1s the highest schooling you have received?

DONE se:ecasnscevsecncenes 1
up to 8th grade .eevacses 2
some high school «iveacos 3
high scho0l/GED seceesacs &
pome cOllegE ceveensvsces D
bachelor's degree .oess..s 6
post—graduate degree .... 7
refused/don't know eeece. 9

WAL W -

31

32-33

34

35

36-37

38-39

40

41
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76. What is your employment status?

working full time eieoeca
working part time cevsceo
unemployed cecesescvecons
retired escocecvcessccessae
homemaker sscescevseososee
in school only ececeoscoes
refused/don't know «cecen

(GO TO Q. 78)
(GO TO Q. 78)
(GO TO Q. 78)
(GO TO Q. 78)
(GO TO Q. 78)

WO M~

77. What 1s your occupation? [:]::]

78. What 1s your total approximate household income for the past year
before taxes?

under $10,000 seceecasnns
$10,000 = $20,000 «.ue...
$20,000 = $30,000 <euse.s
$30,000 = $40,000 +uvee..
more than $40,000 .......
refused/don't know ......

(VoL R o VAR S

79. Undefined Variable

42

43-44

45

46-47



g/ v s RUG 10 %5
September, 1982
Minnesota Crime Prevention Center, Inc.

BUSINESS SURVEY QUESTIONNAIRE " (Stage II)

BUSINESS AREA

ADDRESS ' ' INTERVIEW #

BUSINESS TYPE #

Hello. My name ig and I work for the Minnesots
Crime Prevention Center. We're working on a study about neighborhood shopping
areas and crime. 1'd like to ask the person in charge a few questions that
will help us in this study. -

SCREENER:

Identify person in charge.
Determine role of person in charge.

If person in charge is owner, get name and phone number and proceed to

questionnaire.
If person in charge 1is not owner, determine whether owner works in store,

or not. If s/he does, then try to get name and phone number to arrange
interview.

If owner does pot work in store, identify person who has greatest respon-—
sibility and interview him/her. If two people have equal responsibility,
interview verson who has worked there longest. Arrange a return visit,
if necessary.

OWNER NAME ¥

RETURN VISIT ARRANGEMENTS

Interview is: Complete

Partigl through Question #
Refused (keep count)

IF PARTIAL, WHY BREAK OQFF?

IF REFUSAL(S), LIST REASONS(S)




Business type [::[::I::I 9-11
Role of respondent [INTERVIEW INFERENCE]:

OWNET ecsssesssasnssesacsascscsacsae
WANAEETY eesesacosesosssoasssascans
diTECLOr secossossssssccccscsssssns
€MpPloYEe t.cvcececassoncstncscocan
other [SPECIFY ]
refused/don't Know cecssesssesascs

AD L B LN

12

How long have you been working for this establishment?
(RECORD YEARS FIRST - USE MONTHS IF LESS THAN ONE YEAR.)

.t 1 ] ]131s

yrs. moS .

How long has this establishment been located in this shopping area?
(RECORD YEARS FIRST ~ USE MONTHS IF LESS THAN ONE YEAR.)

Lt I fi7-20

YXs. MOS e

Is this establishment a private business for profit, a private non-profit
organization, a government organization or what?

private business .ceicsesecnse 1l

private non-profit ...cseese. 2 (SKIP TO Q. 6)

gOVernment cesoessscassccces 3 (SKIP TO Q. 6)

other (SPECIFY ) 4 (SKIP TO Q. 6)

refused/don't Know eeceesess 9 (SKIP TO Q. 6) 21

Which best describes the way this business 1 owned?

sole proprietorship ceceecsisoersscocns
partnership cceeeeeoanss cesevesnsensens
"close” or privately—-held corporation .
publicly-held corporation .evecessccceas
other [SPECIFY ]
refused/don't KDOW eeesscecssssvscnsans

LYo RN W, I ~ N O I8 U

22

How many locations other than this one has this establishment‘occupied in

this center?

23~24
number



7.

10.

11,

What hours are you open for business?

Monday FOR OFFICE USE ONLY
Tuesday TOTAL HOURS
Wednesday

daytime onlyeeeessessl
Thursday evenings, 2 or less..2

evenings, 3 or more..3
Friday night (after 10pm)...4

refused/don't know ..9
Saturdey -
Sunday

How many paid employees, including the owner, did this establishment
average during the previous 12 month period?
full time [::[:1

part time [::I::I

Does the person who owns this business (do you) also own this space, or is
it rented?

OWIl cevvoecscccevesvocaceas 1
rent .0..'.0...'.'!.!0..!2

refused/don't know seeces 9

How many other spaces do you (does the owner) own in this shopping area?

number

Which of the things on this card [HAND R. CARD A] do you consider to be
important advantages of this location? [PROBE]

[ADVANTAGE | RANK ]

labor availability
accessible to tramnsportation
availability of supplies
near customers

good visibility to customers
availability of parking

low operating cests

quality of neighborhood
quality of other businesses
other (SPECIFY:

site has no advantages [::]

[AFTER ADVANTAGES ARE NAMED, ASK R. TO RANK THE TOP FOUR NAMED. ]

25-27

28

29-30

31-32

33

34-35

36-37
38-39
40-41
42-43
44~45
46-47
48-49
50-51
52-53
54-55

56-57
58



12. Now, which of the things on this card [HAND R. CARD B] do you consider to

13.

14I

15.

be important disadvantages of this location?

lack of parking

low quality of neighborhood
poor tramsportation access
competition

high crime 1in area

Jow visibility to customers
inadequate labor supply
high operating costs

too far from customers

too far from suppliers

other (SPECIFY:

[PROBE FOR IMPORTANCE ]

[DISADVANTAGE | RARK ]
Card #
o S T O O

site has no disadvantages I !

[AFTER DISADVANTAGES ARE NAMED, ASK R. TO RANK THE TOP FOUR NAMED.]

Overall, how would you rate this shopping area as a place to do business?

Is dt:

’ excellent ceacsecaevenews

gOOd T8 e928034ctLtREEtESETDTE
f&ir 6 s et 0o ageseRPeaRseOe e

POOT sesecocecvcssessssns

refused/don't know eceoes

DN W

About how far from this shopping area do you live?

Do you live...

in shopping 8Yea eccescivcesccciooas
not in area, but in neighborhood «eevuus
not in neighborhood, but in this city ..
not In this City eeeeveconssoccaseseacss
refused/don't KNOW escesssceesscessscocas

How many of the other owners or managers in this shopping ares do you know
Would you say you know:

by name?

A2 R T S

NONE sevsssiscecsesssceence O
a few SO NSO O G CPOCEESSENSDS 1
alot .-.-c-.....-.--....z

mOst Or 8l]l eceeevsvcensnce 3

refused/don't know sreiee 9

14

15

16



16. In some shopping areas businesspeople have gotten together to form organi-

17.

zations that represent their common interests. Do the businesspeople in
this area have an organization of this type?

yeS e 0 c s sSSP EEEsVICRON RO 1

no 4 6 8 B &9 0P 9D O 0OANG G N QR A O (SKIP TO Q. 17)
refused/don't know seeess 9

I¥ YES:
16A. What's the name of this organization? Who is its current president, .
chairman or director? (PROBE FOR NAMES)

ORGANIZATION LEADER

8.

b“

16B. Do you belong to this (these) organization(s)?

yes “esseocssersowesea0o el 1
NO eseacncassascsnrsvsnee O (SKIP TO Qo 17)
refused/don't know ...... 9

IF YES:
16C. About how often do you go to meetings of these groups?

DEVET esvececoasoccsccncsey O
once or twice a year .e.s. 1
several times a year .... 2
once a month or more .... 3
refused/don't know «ese.. 9

As part of a business group or on an informal basis, have you done any of
the following in cooperation with other owners or managers in this shopping
area in the past year?

Lyes] [ v | [ DK ]

(a) advertised together? 1 0 9
(b) planned storefront or sign designs? 1 0 9
(c) organized sidewalk sales or other ' 1 0 9

special sale days?

(d) petitioned govermment officials to 1 0 9

improve services?
IF YES: What services? v ’ 1
(e) made arrangements for increased 1 0 9

parking, or parking discounts?

1
1

17

18

19

20

21

22
23

24

25

26

27



(f) organized clean-up days or
beautification projects?

(g) tried to remove or change
undesirable business in center?

(h) organized activities to improve
security or prevent crime?

(SPECIFY)

[ ¥es] [ N0 | | DR]

1 0 9 28
1 0 9 29
1 0 9 30

T 3122

(1) any other? (SPECIFY}

[T 35-3¢

18. How many of your customers or clien

tele do you know by name?

NONE esessecassseavcnscse U
8 few coneecosncocansonas 1
most
refused/don't know «seeee 9

LI I A I A I O I I S B B O ) 2

35

Now, we'd like to ask you some gquestions about your contacts with the police.

19. About how often do you notice a pat
times a week, on the average?

20. About how often do police Jjust walk

21. How often do the police drop in to
you are doing?

rol car in the area? That is, how many

times per week [ | | 36-37

through this center, that you know of?

Tarely Or NeVer .ecsseces O
once or twice a month ... 1
once or twice a week .... 2
almost every day ...ecoes 3
refused/don't know esoeee 9

chat with you at work or just to see how

rarely Or DEVEr eeesscess O
once or twice a month ... 1
once or twice g week .... 2
almost every day ecocesecee 3

refused/don't Know eeeee. 9 39



22. Bow often in the past year have you had reason to call the police on
official business while in this shopping area?

1 0

number

Reason(s) (SPECIFY): [::I::1‘4l—42

23. Overall, how would you rate the job the police are doing in providing
securlty for this shopping area? Would you say:

excellent eessvecnscsocss &
BOOd ccevsccesvosssessees 3
fBIT cescencccessvsncanss 2
POOT cesceacevsoovenssens 1

refused/don't Know eecees 9 43
24, How well do the police usually treat people in this neighborhood? Do they
treat them:
very well ..l..‘-l'.l.llﬂs
well enough eoescevesscss 2
not 60 well ceceeenvovess 1
not well at all ..eveeess O
refused/don't know e.. ... 9 44
Next, I would like to ask you some questions about the economic conditions in
this shopping area as a whole. As well as you can, I'd appreciate your opinien
on how the area's businesses as a group are doing.
25. From what you have seen, do you think that in the next few years this
shopping area will become economically better off, go along about the
same, or will it decline economically? ‘
econonically better off ecese. 3
about the BaME ceceoveeenccans 2
decline economically ceesssses 1
refused/don't Know scseevescss 9 45
26. Considering neighborhood shopping areas similar in size to this one, do you
think this area is economically better off than most similar areas, 1s it
about the same, or is it worsée off economically? Do you think it's:
better LU B BETEE B B B BN N B B R RN B AR 3
gbout the BAME sesevessse 2
wre S0 90 @0 ¢ 0S¢ OSSP CTssee 1
ore 46

refused/don't know «..... 9

27. In terms of business turnover, how stable 1s this shopping area?
Is it: '
very stable ccceecevesccs 4
somewhat stable ceaieeess 3
somewhat unstable ..eeevs 2
very unstable ecescesoeces 1
refused/don't know .e.o.. 9 47



Our next series of questions concerns crime in the shopping area.

First, I'm going to read some statements that some people make about crime in
For each statement I read, please tell me 1f you feel it

is mostly true or mostly false as it applies to you.

their shopping areas.

28.

29.

30..

31.

32.

OK.

33.

34.

35.

I'm often a little worried that I will
be a victim of a crime in this shopping
area.

I would not be afraid if a stranger
stopped me at night in the shopping
area to ask for directiomns.

While I'm at work, I'm afraid someone's
going to rob the place.

When I'm away from my establishment,
I worry that someone will vandalize
or try to break in.

If I heard footsteps behind me in the
shopping area at night, it would make
me feel uneasy.

MOSTLY | MOSTLY | DON'T

TRUE FALSE KNOW
1 0 9
0 1 9
1 0 9
1 0 9
1 0 9

Now here are some other questions about crime.

How safe do you and your employees feel while you are at work here?

very safe essccieccessacsss 1
reasonably safe eceveccees 2
somewhat unsafe ccecceees 3
very unsafe ciiecievnecie &
refused/don’t kDOW seeves 9

How much of a problem do you have getting and keeping employees because they

are afraid of crime? 1Is it

a big problem .ciieeevses 2
somewhat of a problem ... 1
no problem at 21l sceccea O
refused/don't know ce.ees 9

What would you say is the likelihood that your customers will be held up on
the street, threatened, beaten pp, or anything of that sort in the shopping

area? Would you say there's:

1o chance. at a8ll ...vveee. 0
a slight chance .eveences. 1
a8 fair chance eececescees 2

a good chance ce.evecesces 3
refused/don't know «eeees 9

48

49

50

51

52

53

54

55



36. About how often are businesses in this shopping ares held-up or broken

37,

38.

39.

into? Would you say:

8lmOSt DEVEr saecccoscses
once in a8 while eecesacee
Oftén ccecocevsassanscene
very Often .cevcecencvsese
refused/don't know ..c...

What would you say is the likelihood that this establishment
robbed, that is, held up in the next year or so?

no chance a8t 811 sceeeose
a slight chance «seecceccs
a fair chance ececvvcesces
a good chance .ciecaccess
refused/don't Kknow ececee

What would you say is the likelihood that this establisghment
burglarized or broken into in the next year or so?

no chance at 21l cecesose
a slight chance eecooesee
a falr chance seeeecevoae
a good chance .ccoaeeiens
refused/don't know ...cs.

In order to avoid crime or to protect yourself and your business, have

you done any of the following:

WWwN =O

will be

WWN O

will be

OV WN~O

(%] [0 [BE]

(a) Changed the layout of your store, 1 -0
or the location of merchandise?

(b) Arranged to have a premise 1 0
security check by the police or
other experts?

(c) Restricted the amount of cash on 1 0
hand?
(d) Adopted management procedures 1 0

intended to control internal theft?

(e) Engraved identification numbers on 1 0
valuables in your business place?

(f) Installed a burglar alarm in your 1 0
business?

(g) Installed a camera system? 1 0

(h) Put bars on windows or doors, or 1 0

installed other physical barriers?

9
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66
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L Yes{ { N | { DK |

(1) Kept a watch dog? 1 0 9 67

(3) Kept a gun or other weapon at your 1 0 9 68
busipess?

(k) Displayed crime prevention or other 1 0 9 69

warning stickers on the doors,
windows, or elsewhere at your business?

(1) Contacted the police to keep an eye 1 0 9 70
on your business?
(m) Regularly turned on lights in your 1 0 9 71
business at night?
(n) Altered your business hours by 1 0 9 72
closing earlier?
(o) Refused entrance or service to a 1 0 9 73
customer who seemed a threat to
order or security?
(p) Terminated an employee who created 1 0 9 74
problems for security or order.
(q) Purchased theft insurance? 1 0 9 75
(r) Bired security guards to protect your 1 0 9 76
business (including “bouncers")?
IF YES:
How many? How often?
Who? Other details? T T 11 71-8
(013 1-2
I I O B 3-8
(s) other: SPECIFY 1 0 9 1 9

. Taking everything together (including theft insurance), about how much
would you say you've spent on security measures for your business in
the past two years?

s T T 11 10-1

(PROBE IF UNCERTAIN/BEST ESTIMATE)
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The next few questions have to do with the neighborhood around this shopping
area.

41. Have the general economic and social conditions in the neighborhood arcund
your business improved, remained about the same, or declined in the past
few years?

improved ceeceicccececsccs 3
remained the same sesccee 2
declined cecessasscensses 1
refused/don't know «seeee 9
42. About how often are people held up, threatened, beaten up, or anything of
that sort in this neighborhood? = Would you say

8lmost NEVEr sessacsseass O
once in a while ssevevess 1
Often eecevevscosencvacans 2
very often ceeceescecacas 3
refused/don't know eeeess 9

43. Regarding crime in general in this neighborhood, would you say that there
15 a lot of crime, quite a bit of crime, some crime, or almost no crime?

a lot of crime coeccences 3
quite a bit of crime .... 2
s0me CYime sovvesscoosens 1
almost no crime vceesesos O
refused/don’t know eoccs. 9

44, For someone considering buying a home in this neighborhood, would you
recommend it as a good investment or would they be better off investing
in another neighborhood?

good investmeﬂt et oo etecstoos sty 2
better off in gnother neighborhood 1
refused/don't KDOW «sseccossnencanse 9

45. How has the racial composition of this neighborhood changed in the past two
years or so? Would you say there has been a:

large decrease in minorities ......
small decrease eccsscecsavecsssavns
stayed the BAME svesscascvecassaven
small increase ceececcsncsoscesccess
large increase in minorities ......
refused/don"t KNOW ceeesceccessccns

W by BN

14

15

16

17

18
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Next, I'd like to read some statements. that business people might make about
shopping areas. For each statement, please tell me if you mostly agree or
mostly disagree with the statement as 1t applies to you and your shopping area.

46.

47.

48.

49.

50.

51'

52.

53.

54,

55.

56.

57.

58,

MOSTLY
AGREE

MOSTLY
DISAGREE

DOR'T
KNOW

Most of the %usinesspeople in
this shopping area seem to care
about the neighborhood.

Some of the people who use the
shopping area make me feel uneasy.

Most of the people who use the
area are people like me.

I wouldn't mind seeing one or
two of the businesses here move
to another location.

The people in the neighborhood
give this shopping area a bad
name.

There's a business or two here
that draws undesirable people
into the area.

If I had to leave this area, 1'd
really miss my customers.

This location i1s just a ‘place
to do business as far as I'm
concerned.

The big-money guys are moving
in here and ruining 1t for the
rest of us. »

I think some people are afraid
to shop here because the
neighborhood 1s bad.

The friendliness of the people
in the neighborhood makes my
work day a little easier.

One or two of the businesses in
this area give the rest of us a
bad image.

I've never heard of any real
complaints sbout businesses in
this area from the people who
live around here.

0

1

9
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MOSTLY | MOSTLY | DON'T
AGREE DISAGREE KNOW
59. I'm not responsible for what 1 0 9
customers do when they leave here.
60. Each and every business in this 0 1 9
srea contributes to the good of
the rest of us.
61. People who live around here 1 0 9
complain about the shopping area.
62. I'd keep my business in this 0 1 8
neighborhood, for better or worse.
63. Some of the businesspeople in 1 0 9
this area won't cooperate with
the rest of us to get things done.
64. I just try to take care of my 1 0 9
business affairs, and expect
other businesspeople to do
the same.
65. My business depends heavily on 0 1. 9

customers from right around here.

Next, we'd like to know some things about the people who use this shopping area,

based on your observations.

66. Is your primary market area or service area the:

neighborhood ceeeosevoveacccccsvoces
several nearby neighborhoods .aes.e
entire ity veeossecvescoccncecscas
metropolitan area sceescscescocncon
larger than melro 8F€8 ceeesececsss
refused/don't Know ceeeeveevecsoscas

67. For this shopping srea as & whole do you think the proportion of customers
that come from outside the surrounding neighborhood has increased, decreased,

or remained about the same in the past few years.

WU Wl -

increased ececcesecsccieee 3

decreased

20 s aéscacesrace 1

stayed the BAME «cecenees 2
refused/don't know .caeeo 9

32

33

~34
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39

40
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68. We're interested in knowing how people use the public spaces in the shopping
areas for non-business purposes. For instance, in some shopping areas, people
may meet on the corner or in & parking lot to talk after using a business, or
sometimes kids use a certain spot as & "hang-out.” How often do people use
the public spaces in this shopping area for non-business purposes?

almost DeVer ceceececesseo O (SKIP TO Q. 69)
once in a while .ececeses 1 (SKIP TO Q. 69)
often cieceverecnsanennas 2
very Often .c.ssesccsccees 3

refused/don't know e.see. 9 41
IF OFTEN OR VERY OFTEN: CT T T T1
68A. PROBE FOR DETAILS OF BEHAVIOR: WHO, WHEN, WHERE, REGULARITY, 42-46
ACTIVITIES, OWNER'S REACTION.

69. Sometimes a business becomes a place where people like to go because they'll
probably run into people they know there. Places like this may be regular
gathering spots. How often dc people use your business in this way?

almost NEVEer .sceesseocssss 0 (GO TO Q. 70)
once in‘a while seeesseeae 1 (GO TO Q. 70)
Often seceesncceccasnsene 2
very Often eeeseecscasces 3
refused/don't know eeece. 9 47
IF OFTEN OR VERY OFTEN: i 1 1 4852

69A. PROBE FOR DETAILS: WHO, WHEN, REGULARITY, ACTIVITIES, OWNER'S

REACTION.

69B. HKave you ever heard complaints about the way these people act
after they leave your place?

yes Serseo0sssvtrosnsecterey 1

no .-.-.--..a-...'..--.‘.-o

refused/don't know soeees 9 53
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70. In your opinion, do any of the businesses cause any problems fpr the
nelghborhood?

yes ®ScaesessEec 0N e 1

no ‘.........‘....‘.'..'.0(GOI'OQ' 71)
refused/don't know eccees. 9 54

IF YES: What types of businesses are they and what are the problems?

TYPES OF BUSINESSES PROBLEMS

a. a. LI [ T 5558
b. ' b. ' ~ [T T 1 15962
c. c. Lt 1 1 6366

71, Do you kpnow of or have you heard of neighborhood residents complaining about
this shopping area or its businesses for any reason?

yes e 0 a0 eecssséssens e e 1

NO seceasveccsnesassansees O (GO TO Q. 72)
refused/don't know «esee. 9 67

IF YES: What were the complaints?

[T ] 68-6°

Now I'd like to ask you about some things that might have happened to you or
your business since the summer of 1981. 1'd like you to think back to August,
1981, about 12 months ago.

72. Since August, 1981, has your establishment been burglarized or broken into?

yES 2940 00888006 CE0dSueEe S 1

NNO evcseassncasedsssdosccseae 0 (SKIP TO Qt 73)

refused/don't know seesss 9 E:] 70
IF YES:
72A. How many times? , [:]::] 71-72

72B. How many of these incidents did you report to the police?

73--74
number

IF DID NOT REPORT, Why not? 1 75
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72C. Approximately how much did you lose (before insurance settlement) in
this (these) crime(s)? '
st T 1T 76-79/

72D. Did this (these) victimization(s) lead you to change any
- procedures or increase security measures in any way?

yes Se e 06 ss00sesRE0CCENS 1

NO escacesnrcsoceceaccseascs O

refused/don't know ccesco 9 : 80

- [0T%] 1-2
D I -
IF YES: What did you do? T 9

73. Since August, 1981, has your establishment been robbed or held-up?

yes GO e v eBOISNSEPPINIOITITADN 1

DO eccecsssesvenccesessossase O (SKIP TO Qo 74)

refused/don't know .eeee. 9 10
IF YES:
73A. How many times? [::I::I 11-12.

73B. How many of these incidents did you report to the police?

C1 1 13-14

number

IF DID NOT REPORT, Why not? 1 15

73C. Approximately how much did you lose in this (these) crime(s) (before
any insurance settlement)?

s 1 1 1 1 16-19

73D. How many of these incidents happened to you personally?

CLJ 20-21

number

73E. Did this (these) victimization(s) lead you to change any procedures
or increase security measures in any way?

yes WS deasssevesssECOOBERY 1

TO ecovvesvvcvsascosvsscne O

refused/don't KINOW eeecss 9 22

IF YES: What did you do? | ‘ 23




74.

75.
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Since August, 1981, has anyone damaged or defaced (vandalized) the building
where your business is located, for example by writing on the walls,
breaking windows, or anything like that? '

yes 386203 PPO0OCCRESBISSEESES 1

NO eesesveavsosesossésecscssoa 0 (SKIP TO Q- 75)

refused/don't know «.ce.. 9 24
IF YES:
74A. How many times? [::I::]'25—26

74B. How many of these incidents did you report to the police?

27-28
number
74C. Who did it, and why? [T 1 29-30
74D. Did you repair this damage?
yes @0 89 A® QPSS S OO O ee S8 O 1
no 0 C &S 0SSO RGO OSE OSSO SGEBSTEESCCTS 9 :
refused/don't know «ee... 9 31
Since August, 1981, has anyone been observed shoplifting from your business?
yes @ 0 48 O 08T 8 OGP OO LSS e e0Ee 1
no €8 3 84884099 Ee TS EtSEBTE RS 0 (SKIP To Q' 76)
not applicable ceeeescses 8 '
refused/don't Know esecoees 9 32
IF YES:
75A. How many times? T 33-34
75B. How many of these incidents did you report to the police?
all 48 095 0% 058 0C s e8P ée s 2
some 00009 0 0CCHSGCSTCONOOINRQSRESN 1
none 49 @9 80 %8008 OeNPES 0 .
refused/don't know ceeess 9 : 35
IF DID NOT REPORT ANY OR ALL, why not? ; 1 36

75C. What other action did you take? E:] 37
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Now 1'd like to ask about your personal experiences with crime that were not
directly connected with this establishment.

76. Think back over the last year, betweep August, 1981 and now. Have you
been held up on the street, threatened, beat up, or anything of that sort?

~yeB *P IR P I BB IeDOTESIOROS 1

NO snscecssesorssosccssanse 0 (SKIP TO Q. 77)

refused/don't know cecoes 9 38
76A. IF YES: Did it occur: -
[MAY ANSWER MORE THAN ONE]
at home b...'-t;..'ol.l‘l 1
in your neighborhood .... 2
in this shopping area ... 3
elsewhere ceceevecsnsocen &
refused/don't know ...... 9 39
77. Do you know or have you heard of anyone who has been assaulted, held-up or
had theilr purse snatched while in this shopping area, since August 19817
yes .Q’.'..'....ll...‘.... 1
no Q6.8 6 @ 60 68000 Pe e BN o s 0 (SKIPTOQ‘ 78)
refused/don't know «e.o.. 9 40
77A. IF YES: How many timesg? {::I::] 41-42
78. Do you know of any businesses in this shopping area other than your own,
which have been broken into or held up during the past year?
yes S WS Y0 5 0 6 8 % S A0 O S AN N A NS 1
n0 ® e s 00 0e e s s 008 e840 O (SKIP TO Q- 79)
refused/don't know ce.... 9 43
IF YES:
78A. How many times? ' [:j::] 44-45
78B. Which establishments were victimized, snd what was the crime?
ESTABLISHMENT CRIME
Ll I [ | 46-49
(1t 1 1 50-53
Lt 1 | s4-57
L1 1 1 1 5861




79. Now think about the neighborhood surrounding this shopping area.

80.

19

Would you

say that crime in general in the past few years has Iincreased, decreased,

or stayed about the same?

increased ..ccescccsaccas 3
decressed seecacovcencens 1
stayed the BEME ssscececes 2
refused/don't kpow eeesoce 9

Now I would like to ask you about things that can sometimes be problems
in & business center. For each item, please tell me if it has been a
big problem, somewhat of a problem, or not & problem at all in ycur

business area.

(a) vacant buildings or lots

(b) litter, trash, or junk on
sidewalks, alleys or lots.

(c) upkeep and appearance of
businesses

(d) vandalism, like graffiti or
broken windows

(e) people loitering or hanging out
(f) noisy or unruly teenagers
(g) strangers and outsiders present

(h) people harassing or bothering
others

(1) people drunk in public places

(3) purse snatching and other street
crimes

{k) drug use or dealing

(1) prostitution

BIG SOMEWHAT | NOT A REFUSED/

PROBLEM OF A PROBLEM DON'T

PROBLEM KNOW
2 1 0 9
2 1 0 9
2 1 0 9
2 1 0 9
2 1 0 9
2 1 0 9
2 1 (0] 9
2 1 0 9
2 1 0 9
2 1 0 9
2 1 0 9
2 1 0 9

62

63

65

66

67
68
69

70

71

72

73

74
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IF RESPONDENT NAMES BIG PROBLEM IN Q. 81 READ THE FOLLOWING:
Now I'm going to read you a list of what people might do when faced with such

problems.

Some people take no action at all.

Lt 1

Others may talk directly to the

person involved, or get together with other business people to try to solve the
problem, call the police, call their elderman or a city agency, or something else.

(FOR EACE BIG PROBLEM):
You said that

was a blg problem:

81. 82. 83. 84. 85, 86. 87.
Is the problem have yod have you have you have you have yoy have you
due to any taken dealt j gotten | called | called { taken
particular any directlyl togethed police? | city any
business? action | with with council | other
to try | those other member, | action?
IF YES: which to solvd who businesd or other SPECIFY
one this caused | people offi- BELOW
problem? 1t? to solve cial?
IF YES: problem?
ASK Q.
83-87
PROBLEM YES NO TYPE YES NOJYES NO;YES NO| YES NO| YES NO| YES NO
vacant
a 1 0 1 0 1 O 1 0 1 0 1 0 1 0
litter
b 1 0 1 0 1 0 1 0 1 0 1 0 1 0
upkeep
c 1 0 1 0 1 0 1 0 1 0 1 0 1 O
vandal d
d 1 0 1 0 L 0 1 0 1. 0 1 0 1 0
loiter.
e 1 0 1 0 1 0 1 0 1 0 1 0 1 0
teens.
£ 1 0 1 0 1 0 1 0 1 0 1 0 1 0
strangs
g 1 0 1 0 1 0 i 0 1 0 1 0 1 0
harass 4
h 1 0 1 0 1 0 1 0 1 0 1 0 1 0
0] 6
[ 1
drunks
i 1 0 1 0 1 0 1 0 1 0 1 0 1 0
pur.sn.
-3 1 0 1 0 1 0 1 ¢ 1 0 1 0 1.0
drugs
k [ 1 0O 1 ol 1 o 1 01 0 1 ol 1 o0
Prost.
1 1 0 1 0 1 0 1 0 1 0 1 0 1 0
PROBLEM ACTION TAKEN | office usdq
l

9-16
17-24
25~-32
33-40
41-48
49-56
57-64
65-72;

1-2

3-8

9-16
17-24
25-32

33-40

41-43
44-46

47-49
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88. In some shopping areas, customers park on the residential streets.

can cause problems for residents.

shopping area? 1s is:

a big problem cecevcccsse 2
somewhat of & problem ... 1
not a problem at all ... O
refused/don't know seeees 9

This

How big of a problem 1is this around this

0] 7]

L

Now I'm going to ask you the same set of questions about three different areas

in this shopping center:

establishment, and in the shopping area as a whole.
like you to tell me how much you agree or disagree. (HAND R. CARD C)

89.

inside your establishment, right outside your

For each statement, I'd .

First, let's consider the area inside your business or establishment.

Thinking about this area, please tell me how much you agree or disagree

with the following statements:

AGREE AGREE DISAGREH DISAGREH REFUSED/|
STRONGLY SLIGHTLY SLIGHTLY, STRONGLY D.K.
a. I have a lot to say about 4 3 2 1 9
what goes on.
b. I feel personally respon- 4 3 2 1 9
sible for what goes on.
c. I can tell people who belong 4 3 2 1 9
there from outsiders.
d. If there's a suspicious person 4 3 2 1 9
hanging around, someone's bound
to call the police.
e. I'm likely to be bothered by 1 2 3 4 )
undesireables.
f. It's hard to keep people out 1 2 3 4 9

if you don't want them there.

90.
parking lot next to it.

statement I read as it spplies to these areas.

Now let's consider the sidewalk in front of your establishment or the
Tell me how much you agree or disagree with each

a. I have a lot to say about
what goes on.

b. I feel personally respon-
sible for what goes on.

c. I can tell people who belong
there from outsiders.

AGREE AGREE DISAGREE DI1SAGREH REFUSED
STRONGLY SLIGHTLY SLIGHTLY STRONGLY D.K.
4 3 2 1 9
4 3 2 1 9
4 3 2 1 9

1-2

10

11

12

13

14

15

16

17
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AGREE AGREE DISAGREH DISAGREH REFUSED
STRONGLY, SLIGHTLY SLIGETLY STRONGL D.K.~
d. If there's & susplicious person & 3 2 1 9
hanging around, someone's bound
to call the police.
e. I'm likely to be bothered by 1 2 3 4 9
undesireables.
f. It's hard to keep people out 1 2 3 4 9

91.

Now,

92.

93.

if you don't want them there.

Finally, think about the rest of this shopping area.
stores around here, the street and the sidewalk.

That is, the other

For each statement, tell
me how much you agree or disagree with it as it applies to these areas.

AGREE AGREE DISAGREE DISAGREH REFUSED
STRONGLY] SLIGHTLY SLIGHTLY STRONGLY D.K.
I have a lot to say about 4 3 2 1 9
what goes on.
I feel personally respon— 4 3 2 1 9
sible for what goes on.
I can tell people who belong 4 3 2 1 9
there from outsiders. ‘
If there's a susplcious person 4 3 2 1 9
hanging around, someone's bound
to call the police. .
I'm 1ikely to be bothered by 1 2 3 4 9
undesireables.
It's hard to keep people out 1 2 3 4 9

if you don't want them there.

Just a few more questions.

If two people you did not know were arguing loudly {nside your establishment,

would you try to do something about it yourself, call the police, or try

to ignore it?

If two people you did not know were arguing loudly on the sidewalk in
of your establishment or in the parking lot next to it, would you try
something about it yourself, call the police, or try to ignore 1it?

try to do something .....
call the police secceccne
try to ignore it ececiocen
refused/don't know eec...

try to do something «....
call the police eesvncene
try to ignore it ...cecvs
refused/don't know «.e.es

OO ~N

front
to. do

O O+ N
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20
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26

27

28
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94, If two people you did not know were arguing loudly somewhere else in the
shopping area, say Jjust down the street, would you try to do something
about it yourself, call the police, or try to ignore 1it?

try to do something ..... 2
call the police sevocoeee 1
try to ignore it .eee.e.. O

refused/don't know ...... 9 29
Now, a few more questions about your establishment.
95. Have you made any expansions or other major capital improvements at
this site in the past few years?
yes 5 000 9060000 C0sS RIS BD 1 -
no @400 g0 GRS RATCESSEETEs eSS O (SKIP To Q. 96) 30

refused/don't know ...... 9

IF YES: 95A. Can you tell us about how much you invested? § | .| | | | 31-35

96. Do you plan any expansion or capital improvements at this site in the
next few years? ' ‘

yeS Sr s eacCeI o0 e eseEsse RO 1

NO esescessocsccecssvscnssce 0

refused/don't know cecoee 9 36
97. Do you have any plans to relocate your establishment to another area?

yes 4 0 63 0B 009 58 S0 et RN 1

NO eeveccorcscsosvnsccnconsae 0 (GO TO Q. 98)

refused/don't know «veee. 9 37

IF YES: 97A. WHY? (THEN SKIP TO Q. 99)

] 38

98. How much would you like to move your establishment to another location?

not at 8ll eceesccrevenea 3
a little sevececacavncens 2
very much ececccaceencves 1
refused/don't know ececeee 9 39

99. What proportion of your customers come from this neighborhood? [::[:]::] 40-42

100. On average, what do you think is the economic future of your business?
Will 1t improve, stay about the same, or get worse during the next five
years or so?

improve ceececsessscascas 3
stay the BAME eeeccernceos 2
£EL WOTEE esessdssossraces 1
refused/don't know c.eees 9 43
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101. During the past few years, have your after-expense profite increased

on the saverage, stayed about the same, or decreased?

increaged cvcavecscevscee
stayed the BaME cceecaces
decreased ceiceccassaccsas
refused/don't know .cse..

O =N W

102. What was your gross sales volume last year?

less than $25,000 cecosen
$25,000 to $50,000 cucons
o . ‘ $50,000 to $100,000 «ec..

T $100,000 to $250,000 ...-
$250,000 to $500,000 ....
$500,000 to $1 million ..
over $I million ..occvcane
pot applicable cevscecaes
refused/don't Know ceccee

VOO PWLINHO

103. What year were you born?

104. INTERVIEWER INFERENCE [ASK ONLY IF UNCERTAIN]
What racial or ethnic group do you belong to?

black svessecesesveancance
White sevessccsnccscnsens
American Indian ccseeesces
Hispanic ccevevcecacsnnae
Asian ..ececseeverccscocas
other SPECIFY

refused/don't Know ecsses

WO W N

105. INTERVIEWER INFERENCE: female ceecscccccncnevea 1
male 6 069 S 8400 ROCATOTEEOIS 2

106. What is the highest school certificate, diploma or degree you have
received?

NONE easssoessscsscosnnne
up to 8th grade cevecenae
some high school ......n
high school/GED sc.venssen
some college sieccveecens
bachelor's degree seceevs
post—-graduate degree ....
refused/don't know «vicee

WSO DWW

107. What was your total approximate household income for the past year
before taxes? -0

under $10,000 .. coceivencce
$10,000 ~ $20,000 .evuaes
§20,000 - $30,000 .vavses
$30,000 - 340,000 .coovas
more than $40,000 .......
refused/don't know c.....

O VS W N

44

45~

[T 4647

48

49

50

51
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Commercial Area Observation Instrument Instructions (Stage II)

Backgroond Data

The observer should record the following: the residential/commercial
area's identification number, the street names at the area
intersection, time, date, day of week, weather and observer'e name.

- Business Llassification

a. Type -~ descriptive account of each business observed (e.g. furniture,
motorcycle, bakery, etc.)

b. Code # - attach the corresponding classification code number to each
business observed after other coding has been completed (back at the
office).

c. Bus shelter - count the number of enclosed bus shelters and put the
total number in the center in the space provided. Attach corre-
sponding classification code number when back at the office. For each
bus shelter, code whether or not graffiti or litter is present, using
the protwucols and codes listed below.

.Code &all businesses within the delineated boundaries of the commercial
center. 1f one block or more of residential units separates some busi-
nesses from the rest, collect data only on those businesses at the main
intersection. ‘

Use Patterns
a. Business Hours:

0 = daytime to 6 p.m.
1=¢61¢tol0pem

2 = after 10 p.m.

9 = unknown

Ask if not posted and you have reason to suspect they might be open
during evening hours. If open one night only or “evenings by appoint-
ment” code as "0"; 1if open two or more evenings code as 1 or 2 (which-
ever is appropriate). If hours are not posted and it's impossible or
difficulr to ask and if there is any reason to doubt whether or not
it's open at night, code it "9". Do not try to “"guess”.

Bullding Condition
a. Lraffitci presentkon exterior '‘building walls:

0 = no
1 = yes
i
If you have to wonder whether or not there's graffiti on a building
don't count it.



C.A.0.1. Imnstructions (II)
Page 2

Litter: Definition - litter is present in front of a building if one of
the following conditions are met: any paper newspaper size or larger; 3
or more medium-sized pieces of paper; more than 6 small-size pleces of
paper (e.g. gum wrappers, cigarette butts); any bottles or cans; broken
glass from a bottle or window; trash overflowing around a trash can or
container; or accumulated junk (tires, cars, bullding materials or
parts, or whatever, that is an eyesore and in poor condition). Code a
"1l" unless the litter is extreme, for instance, when numerous newspaper
sized pieces are bunched or where junk piles are obtrusive; then code
"2". Count litter on sidewalks, in fromt or side parking lots, and in
side alley, but not that in the street.

0 = No litter
1 = Yes; some litter
2 = Extremely littered

Defensive Modifications to Building

o
*

Access barriers (includes "burglar bars”/wire mesh on door or windows,
barbed wire/electronic fencing, any other physical barriers designed to
delay or restrict access or entrance to building)

0 = No
1 = Yes

Alarm systems and alarm warning stickers (include if any form of system
is observable and/or sticker indicating alarm system is present)

0 = No
1. = Yes

Other warning stickers oﬁ door or windows (includes posters/signs and
any other non-alarm warning stickers; e.g., Operation I.D., "Shoplifters
Will Be Prosecuted”, "Premises Patrolled”, "No Class A Narcotics Sold",

"No Safe on Premises”, etc.

0 = No
1 = Yes

Other defensive modifications observed (e.g., cameras, security
personnel, guard dog, keep gun, etc.); please specify

0 = No
1 = Yes

The defensive modifications must be clearly for that purpose to be
counted. For example, d6 not count window shades/curtains which obstruct
interior view. Do not count something if you have a reason to doubt
vhether or not it is a security device.

6. Business Associlations/Organizations

Record each business which has a sticker, sign or poster visibly dis—
played, indicating it is a member of a business association or organiza-
tion in the neighborhood.

0 = No
1l = Yes



Business45pecific Codes

Bﬁsiness Classification Codes

Wholesale/
Industrial

Retail

Financilal

Commercial

Services

500

520
531
541
542
545
546
551
552
553
554
555
560
563
570
571
572
573
580
581
582
583
591
592
593
594
595
586
5399

600
610
616
640
650
699

700
701
720
721
722
723
724
730
733
736
753
760
765
780
790
792
793
794
799

Hardware, building supplies, nurseries

Department, variety, general merchandise stores

Grocery stores, general

Specialty foods stores: butcher, health, candy
Convenience grocery

Bakery :

Car dealers, mew (inc. trucks, mobile homes, RV's), rentals
Used car dealers )

Auto supply stores

Gasoline service stations, repair

Motorcycles

Clothing stores, general

Boutiques, specialty etores

Specilalty household goods

Furniture, carpet, home arcessories, appliance stores
Antique shops '

Fine arts for sale; art gallery, studio

Restaurants

Bars, night clubs (drinking places)

Chain restaurants (fast foods)

Take—out restaurants

Drug stores

Liquor stores

Used merchandise/thrift stores

Miscellaneous retail: gifts, hobbies, sports, jewelry, etc.
Jewelry

Sporting goods

Miscellaneous perishable: florist, tobacconist, news, etc.

Banks, savings & loans, investment services
Finance companies

Loan brokers (pawn shops)

Insurance agencies

Real estate offices

Other financial services

Hotels, motels
Rooming houses

General personal services: photography, funeral, dilaper service

Laundries,; coin-operated
Dry cleaners
Beauty or barber shops :

Sex businesses: saunas, massage/"rap” parlors, x-rated theaters

Contractual business services: consulting, security, etc.
Duplicating, printing

Temporary manpower

Auto repailr, tires , _ ,
Minor repair shops: shoes, T.V., appliances, plumbing, etc.
Home contractor services

Movie theaters, movie~-related business

Amusements, general entertainment

Bowling

Billiards and pool

Theater, performing arts

Other commercial services



Professional
Services

800
821
822
823
824
830
860
861
862
863
910
926
999

1092
101
102

Business-Specific Codes
page 2

Professional offices: doctors, dentists, lawyers, etc.
Public echools ‘
Colleges

Libraries

Business schools, vocational-technical schools
Social services: day care, half-way, etc.
Professional, trade, business organizations
Religious organizations, churches (orthodox)
Store-front churches, religious groups

Fraternal organizations

Government offices

Police, public safety, fire

Other professional services

Vacant - for rent
Building rehabilitation in progress
Boarded up ~ vacant



Business—-Specific Codes
page 3 ;

2. Use Patterns
a. Business Hours:
= Open daytime hours only
= Open later than 6:00 p.m., but closes 10:00 p.m. or before

= Open after 10:00 p.m.
= Unknown; cannot be discerned

WA O

Ask 1f not posted and you have reason to suspect they might be open during
evening hours. If open one night only, code as "0"; if open two or more evenings,
code as 1 or 2 (whichever 1s appropriate). If hours are not posted and it'sg
impossible or difficult to ask and if there is any reasson to doubt whether or

not it's open at night, code it "9". Do not try to "guess”.

b. Offstreet Parking: Enter the estimated number of spaces available.

0 = Nome
1- = Estimated number of spaces available
999 = Unknown; cannot be discerned

Count spaces only once (i.e., if parking lot is shared, enter for one store only).

Do not count spaces unless they are intended for customers, the spaces are clearly
visible, or there is & sign that parking is available in the rear. ‘If that is the
case, go around to rear of building and count spaces. In counting spaces, don't
~overestimate by trying to figure out how carg could squeeze into every inch of avail-
able space. Be reasonable; count number of spaces marked off and multiply by rows.

3. Building Condition
a. Exterior Building Upkeep Rating:

1 = Excellent condition (building exterior does not need any kind of repair)

2 = Average condition (building exterior is in geperally good/average condition;
there are minor signs of disrepair -- e.g., one pane of cracked glass, minor
paint peeling; less than 252 of the building shows signs of disrepair)

3 = Poor condition (building exterior is in obvious need of repair - - e.g.,
several windows broken, rotted wood, serious cracks in masonry, whole sections
of peeling paint, etc.; more than 252 of the bullding shows evident signs of
needing repair)

b. Grafitti Present on Exterior Building Walls:

0 = No
1l = Yes

If you have to wonder whether or not there's grafitti on a building, don't count it.
t. Rehabilitation of Building Exterior:

Definition - Evident, recent, extensive changes to the facade of tlie building.
Do not count as rehabbed if you have any doubts.

0 = XNo
1l = Yes



d.

Buainess~Specific Codes
page 4

Litter: Definition - Litter is present in fromt of ; building if one of the

following conditions are met: any paper newspaper size or larger;
3 or more medium~sized pieces of paper; more than 6 small-size pieces
of paper (e.g., gum wrappers, cigarette butts); any bottles or cans.

0 = No
1 = Yes

Defengsive Modifications to Building

a.

- ir 4s-2- secarity device.

Access barriers (includes "bdrglar bars”/wire mesh on door or windows,
barbed wire/electronic fencing, any other physical barriers designed to
delay or restrict access or entrance to building)

0 = No
1l = Yes

Alarm systems and alarm warning stickers {include if any form of alamrm
system is observable and/or sticker indicating alarm system is present)

0 = No
1 = Yes

Other warning stickers on door or windows (includes posters/signs and any
other non-alarm warning stickers; e.g., Operation I.D., “Shoplifters Will
Be Presecuted”, "Premises Patrolled™, "No Class A Narcotics Sold”, "No Safe
on Premises”, etc.

0 = No
1 = Yes

Other defensive modifications observed (e.g., caméras, security personnel,
guard dog, keep gun, etc.); please specify

0 = No
1 = Yes

The defensive modifications must be clearly for that purpose to be counted.
For example, dc mnot count window shades/curtains which obstruct interior
view. Do not count something if you have a reason to doubt whether or not
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Area #

BUSINESS SURVEY CODING INSTRUCTIONS

Interview # - start at "01" for each area

Business type

' Q. 1 T“other” respondent

List:

{(350003863) co-chairman, (61014572) spouse of owner,

(99002862) pastor, (99006862) asst. man.

Q. 4 Tother” type of establishment
List: (97010862) religious, (99002862) church, (99006862) temple

Q. 5 T“other” ownership

List:

franchise (04004650) (26006650) (14007582)

salvation army thrift store (91003594)
membership held cecrp (e.g., union hall) - (45006863)

Q. 7 Code total hours open for business and circle appropriate response

for

Q.11 For

column 27.

all options except “other”:

- 1f not checked, code 0 0 after the slash
- 1f checked but not ranked, code 1 O
~ 1f checked and ranked, code l_l_ l_g_ 13, 0rl4

For

"other":

- 1f nothing, code 0 O

- 1f something specified, give it a code from ome (1) to nine (9) and
enter this after the slash along with its rank (columns 53 - 54)

- if second thing specified, use gsame 1l to 9 codes and enter in
columns 55 ~ 56

Site has no advantages:
- 1if not checked, code 0 after slash, column 57
- if checked code 1

“other” codes

l =

2
3
4
S
6
7
8
9

Q.12 use

cloge to home of owner

knowledge of community, good people

other businesses have low volume, po spillover trade

building excellent; own building

good sidewalk traffic; volume of pedestrilan traffic; traffic volume
location

applied for neighborhood improvement grant

types of other business contributes to the good of all (e.g. antiques)
improving neighborhood

same procedure as Q. 11

“other™ codes
1 = lack of competition
2 = no business organization



" Q.l6a

Q.17d

Q.17h

Q.171

Do~V & W
I BB

building shoddy, upkeep poor

location, hard to find

no room to expand

student population, low income, high unemployment
other types of businesses ,
far from home

.misc.: (26001545) - near school, (97011760) - near school

If nothing, leave blank

] =
2 =
3 =

know organization name
know leader name
know both organization and leader's name

code services

oWt

O W~
L}

access to new freeway; transportation

sanitation, garbage collection (containers)

more police patrol; crime prevention

parking

city services: have sidewalk repaired, design storefront
improvements, street work, sewer fixed, snow removal
keep business open (e.g. post office Nic/15th); replacement for
business (e.g. nile theater 81005580)

MTC bus shelter

don't know

misc.

marathon (26007541)

organize to stop name change (20006592) (20005571)

code types of activities as one thru nine

— if one type of activity specified code in column 30; if two
specified, code the first in column 30 and the second in column 31;

1f nothing leave blank

=

WOt ndWwwNe

improved lighting; better. security measures

block parties; break-in meetings; guest Speakers, check on each other
physical barriers

alarm system

organized to remove undesireables - prostitutes, etc.

organized to remove undesireable business - e.g. Flame Bar (8300751)
neighborhood patrols ’ '
hired security force, petitioned for more police protection

misc: hotline for antique dealers (61005572); sponsor kids sport
team (97002723); helped Loft Teen. Center (20009765); tried to

work with police, but they had poor attitude; oversee juvenile
advocate program (99008830)

same procedure as Q. 17h; leave blank if nothing
organized against other business

met to discuss closing of one of the businesses
recommended other business to customers

discussed trying to attract new business (e.g. bank)

don't remember



Q.22 same procedure as above (code first reason in column 40, second
reason in column 41)

10 (59007554, (20008580)

12 (45004541), (95001580)

24 (81003541)

100 (83008521)

365 (77001545)

WAL WO W
[ ]

€asons:
= ghooting

= vandalism

= witness car accidents, crime, fire

= victim of crime: robbery, theft, auto theft, burglary, assault
= internal theft, non-payment of bills ' :
= disturbances ~ domestic quarrels, fighting, panhandling

= undesireables — drunks, prostitutes

= parking related problems '

= vagrants, stranger loitering

= misc:

- a certain bad kid (99005541)

- customer forged prescription (16007591)

-~ trash, information on dumpster (77004594)

- previous owner using address to write bad checks (67002580)
~ problem with business next door (67004723)

- mailbox bombed (45005722)

- customer refused to pay, customer beat waitress (73002580)
- deer ran into shop (61011723)

—~ witness man slitting wrists at bus stop (20001754)

- furniture dumped in parking lot (20004765)

- call about deranged women (77003650)

VWSO S™EWN~OX

Q.39r column 76 - how many?
1 =1 2 =2 5 = company" 8 = don't know

column 77 -~ how often?

= once/month

= function specific, periodically
daily

couple times/month

once a week

nightly

O W N
E N 0N

column 78 = who?

1 = police, sheriff deputy (off duty)
2 = company security

3 = private security company

column 79 - other details?

1 = were fired, not doing work

2 = they're there during almost entire time store opened
3 = buzzer at register to private service

4 = at night place checked by U.S. Rangers

1 = purchased different safe; used safe

2 = put in rear lights

3 = locks installed, changed lock when employees leave -
4 = code for shoplifters

Q.39s



Q.40

Q.68a

OV

block parties, businesses look out for each other

attended crime prevention seminars

prosecute all violators (i.e. shoplifters, burglars, etc.)
physical change: shatterproof glass; keep window shade up,
windows open.

{right justify, £111 in zero)
$9,999 = 10,000 (17005580), (35002600)
$9,999 = 100,000 (73002580)

column 41 - who?
1 = customers, members
2 = kids, teenagers

O~ W

senlors

undesireables (pimps, prostitutes, bums)
vagrants, transients '
drunks, winos

kids and adults

friends

column 42 - when?; regularity?

O~ ™MW -

afternoon; daily after school

come for service, use establishment
daily

nitely

few times/week

Sundays

monthly

noon, lunch

column 43 -~ where?

1 = drug, grocery, cafe

2 = on the corner, alley, in front of business
3 = bus stop

4 = parking lot

5 = geveral businesses

6 = bar, liquor store

column 44 - activities
0 = several street crimes (prostitution, dealing, fencing)

PR RN T SN

hanging out

talk, pass day

dirink, smoke dope

play video games

cipate disturbance

buy stuff, using business
harass, panhandle
meetings

vandalism

column 45 - owner's reaction?
1 = discourage, chase's away, complains

NV LN

encourage, approves
indifferent, doesn't bother

call police

not on property, can't do anything

don't like 1it, disapproves

talk to individuals who cause infrequent problems

A



Q.69a 1if possible, use seame codes as Q. 68a; may need to add numbers
column 47 = who?

column 48 -~ when? regularity?
column 49 - blank

column 50 - activities?
column 51 - owners' reaction?

Q.70 first three (3) columns: code business type
fourth column = problem type
0 = discrimination '
= liquor related problem
parking
litter, trash, eye sore
kids hanging out
crime; vandalism, disturbances, panhandling
arcade brings in strangers, undesireables
lack of basic services (food, clothing, etc)
high prices '
misc (e.g. unattractive building, fast cars)
- prostitues, gambling (20011730)
- fast car (26005593)
- cater to undesireables (20003581), (20004765)
- crime: dealing and prostitution (20005571)
~ fearful of what will happen 1if pizza gets beer or wine license -
selling to minors (35003863)

OO0 Ny WA e
88 8 % B 8 8

Note: new business codes
888 - all businesses
887 ~ Beveral businesses

Q.71 Space for two complaints mentioned by respondent; use same procedure
as Q.17 h and 1.
-~ use same “problem type” codes as Q. 70
misc.
-~ head shop use to sell paraphanelia (it moved) - (67006800)
- run down business (73001594)
- undesireables (20004765)
= drug store closed permanently, donut shop temporarily (97012723)
~ afraid of street crimes at nite (73015723)
-~ Applebaum's ~ nuisance (16007591)
- reslident preferred that the money was used on improving the inside
of businesses rather than sidewalks (%9003594)

Q-72b column 74

= why bother; cynical

= knew kids

= gmall amounts of merchandize, not important
would not be prosecuted

police could not do anything

took care internally

not caught .

insurance does not cover; cannot trace

1
2
3
4
5
6
7
8
9 = other - "this side of the street I am the law.” (83006592)



Q.72d column 8 (card 4) :
1 = don’t keep cash on hand; put money in safe; put money away

Q.73b

Q.73e

Q.74a

Q.74c

Q.75a

Q.75b

Q.75¢

2 = watchdog

3 = gecurity camaras, alarm systems

4 = requested more police protection

5 = physical barriers, mesh wire on windows, locks, changed layout

6 = improved internal security measures, fired an employee

7 = no women at aight

8 = ghatterproof glass (?)

9 = other - kept trucks imside (97013500)
- good lock up at night (67008580)

column 14

use same codes as Q. 72b

column 22

same codes as Q. 724

99 = 365 { )

who did 1t? - column 28

1 = teenagers, kids

2 = previous employee

3 = drunks

4 = customers

5 = residents of neighborhood

8 = don't know

9 = refused

why? - cnlumn 29

1 = retaliation

2 = part of fight

3 = accident ;

4 = killing time, bored, something to do

5 = racism

8 = don't know

9 = refused

99 = 100 (U6004545), (77001545)

99 = 104 (98005541)

99 = 162 (81003541)

99 = pver 700 (20005571)

column 35

same codes a8 Q.72b and Q.73b

column 36

l = banned, kicked out, emptied pockets

2 = notified parents, lectured (stern talk)

3 = limit availability of merchandise; warning stickers

4 = detection measures (shoplifting code)

5 = prosecuted, had arrested



6 = watch more carefully
7 = knew person, made give back merchandise
8 = worked only with police liason

Q.78b first three columns: business type code
fourth column: crime type
1 = robbery

= burglary .

theft, shoplifting

vandalized

robbed and shot owner

shot

purse snatching

auto theft

O~ »n W

" kR o®E B

Q.81 type of business: created one column business code
(use lst stage classification of commercial land uses, see table 4.2)

= yacant

entertainment

general retall goods

specialty retail goods

personal services

commercial services

financial services

convenience retail goods

business goods and services

non-business uses: public or non-profit

O 0NN W O
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If answer yes to Q.87, and some action specified below:

use first two columns (e.g. 40-41) for problem type (01 to 12)

use third column for acrion taken

spoke with community leader

petitioned to have business shut down

refused service

routinely check business at night

pick up trash, fix up place

business people get together

altered structure of building

make them go on about thelr business, threaten physical violence
talked to landlord

misc: the business people got together and hired a man to clean
up the center (99003594)

woNOTUBMSWN- O
L[]

Q.95 99,999 = 100,000 (35002600), (1600560G0)

99,999 = 110,000 (31003542)
99,999 = 120,000 (04005760)

99,999 = 150,000 (73002580)

99,999 = 200,000 (83007571), (16002541)
99,999 = 300,000 (16003765)
*99,999 = 500,000 (20011730)

Q.97a why?
1 = business growing need more space
2 = potential transportation access problem
3 = customers lack adequate wealth to sustain business

* indicates deleted from sample
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= pnot visible enough location

= higher quality arez; get away from riff-raff

= poving out of state

= city took property awdy

= conditional; only if can't get necessary improvements

Q.103 enter last two digits in boxes

General

Q.23

Q.37

Q.39r
Q.39s
Q.54

Q.68a

Q.724d
Q.73e

Q.75b

Q.78b

comments:

would like to see the police walk them occasionslly (99002862)
{989003594)

manager of Knowlans associates small 1likelihood of robbery with
lack of many blacks in neighborhood and with distance from freeway
access (26007541)

hired night watchman who stays in the bar from midnight until 8 a.m,
(20003581) - Chatterbox bar

installed fence at side of building and greased it (91006554)
use cameras occasionally to check up on cashiers (26007541)

mentioned feeling the pinch from competition with Target on Lake
street (97002723)

bums and young black kids appear on the streets a few times a week.
Said kids ok, but bums should go (20001754)

young black kids harass, snatch purses. Does not like 1it, claims
frightens older people. Notes police aren’t any help (20003581).
school kids hang out in alley behind Speedy Market, they smoke;
claims owner of Market thinks its okay (97006723).

installed physical barriers - welded bars Covering roof hatch
(83009723)

question related to shoplifting. Response: “if it happened again
comes out of employee checks.” (97004760)

"This side of Nicollet I'm the law” Markers liquor (83006592)

this question only allowed for four responses. Bouchard's furniture
had more. Since last August -the following were victimized: '

cléaners armed robbery (4X)
shoe shop : robbed
drug robbed
hair salon robbed
religious robbed
barber attempted robbery
Burger chef robbed
gas station robbed
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Q.87 = altered structure of building
put oil on the steps, poured urine and things inte vacant Dairy
Queen to try and smell vagrants out (83005571)

1

Other general comments:

-~ woman at beauty shop remarked that the people who hang out at the
gemeroom make her feel uneasy (99001723)

= Pastor of Church and God and Christ hopes to see the business
agsociation come up with & package which over time will result in
new businesses in area. Goal is to make the corner more viable;
generate new business. The i{dea is to invest in one business ==
say a restaurant or store with an apartment over top ~- and use the
profits from that business to reinvest in a new business. Ultimately
by following this plan the area will be reborn. (area 990) ’



CODES FOR OPEN-ENDED QUESTIONS (RESIDENTS)

-

Q.27 T"other”
5 = motorcycle

6 = bicycle
Q.28 =~ if mention specific business type, code as "to shop™ = e.g. get
gas, haircut
Q.29f - “other™ codes
1 = good quality and number of businesses
2 = fits in with local ares, likes small town atmosphere, everyone
knows one another
3 = clean area
4 = there's a bus stop
5 = works there
9 = other - check cashing not available (317001)
Q.31f 1 = not enough businesses; no grocery store, etc.; businesses not
open enough hours, or dislike particular business
2 = lack of parking; businesses are too busy
3 = ghould be residential, not business
4 = ghopping area is deteriorated
5 = poor upkeep, maintenance of sidewalks or businesses (unclean, etc.)
6 = people creating disturbances (bus stop, store)
7 = buginess people are unfriendly
8 = atmosphere could be more pleasing
9 = other - racial discrimination
- lack of advertising
Q.38 (2 columns) - problems .
01 = loitering; hanging out
02 = gambling; drugs
03 = small number of customers, could be a better, more useful
business there
04 = litter, trash, store is dirty
05 = vacant, people could break in
06 = business appearance, upkeép
07 = parking; too much traffic in ares
08 = business bring in undisreables; other businesses don't like
09 = fights, noise, disturbances

Q.491 (2 columns) - "other” .
Use following codes to code up to two "other” precautions; 1f only one
"other" is noted, use left~hand column and code O in second column.
1 = keep alert, watchful; surveillance

WO N

NOTE: I

£

take dog along
trained to take care or protect self

try not to appear vulnerable

park under light at night

avold &lley (or something else)

carry keys so easily accessible

try to get to know people in neighborhood; avoid suspiclous people
put valuables im trunk

lock bike or moped, circle "yes"™ for lock car

1



Q.56 1 = take care of problem myself, e.g. pick up litter, clean up area
2 = take security precautions, e.g. dead bolt locks, never take
purse with me, never walk alone
3 = talked to business where problem is occurring

Q.61la - assign busienss specific codes to businesses

Q.68 =~ "other”

6 = live above business
7 = townhouse (291010)
8 = condominium

Q.70 =~ "other”
keep as 18, but list below: Jamaican, Egyptian

Q.72 and 73 »
= insert leading seros
~ 1f refused code 99

Q.69 and 77
= leave blank 1f questions skipped
- 1f refused, code 99 (both Q.69 and Q.77)
~ for Q.69, 1if give range, code midpoint

Q.77 - occupation categories
0l = professional; managerial
02 = gales '
03 = clerical
04 = craftspeople
05 = operatives, including transpert and equipment
06 = laborers
07 = service
08 = household i

0% = miscellaneous
- musicians (364002), (399006), (397010), (114006)
- owner of business, self employed (159003), (164001), (373002),
(377010)
- freelance actors (364005)
- light and soundmen for band (275008)
- =~ graphic artist for ad firm (206012)
- lab technicien (335003)
-~ building management/real estate (114009)
- hospital supervisor (399023)
~ assistant day care teacher (399024)
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Use Pattern Observation Schedule Imstructions

A. Observation Zones and Loéation

The location point from which observations are to be recorded will be
deterained in & preliminary visit to the commercial center. These obger-
vation points will be selected on the basis of the availability of
unobstructed sightiines and on perceived density of activity, so that all
pedestrians can be observed and coded.

In some centers, & single observation location will be sufficlent to
observe the activity of the entire center, im which case a solitary
observer will record the information outlined below for 15 minutes at each
scheduled time period. In other centers, more than one observation point
will be mecessary because of the physical layout or denseness of activity.
In these ceses the centers will be divided into two or three zonmes, with
separate observers being responsible for the activity in each zone for the
same 15 minutes.

The creation and assignment of zones to observers will be made in such a
way to minimize the multiple coding of individual pedestrians. Criteria

for the partitioning of the centers into zones include the presence or
absence of particularly busy or magnet—type businesses and physical design
features such as businesses set back from the sidewalks which inhibit obser-
vations. In centers where two or more zones are established, each observer
will be responsible for coding only, but all, of those pedestrians who enter
thelr zone from outside the designated boundaries of the commercial center.
The observer will begin coding by marking down all persons who are in the
center in a public space (not in a store) when the coding period begins.
From that point on, s/he will code only those persons who arrive in his/her
zone from outside the commercial center. Observers will not code pedestrians
who enter their zone from an adjacent zone which is being coded by another
observer. Pedestrians should be tracked long enough to insure placemert
into the most appropriate aciivity category. For example, if someone at
first sight appears to be passing through, they must be visuslly followed
until the coder is patisfied that a business was not entered.

B. Recorded Data

1. Background information.

The obgerver ghould first record the commercisl center location and code
number, the specific observation location, date, day of week, weather, and
time at start of observation. Upon the completion of coding, record the
time stopped.

2. Group size.

Record a "1" when an individual is observed to be alone in the center.

When two or more individuals have arrived together in the center, meet upon
arrival in the center, or otherwise &ppear to be together, record the
number in the group on the line opposite the first person in the group.
Consecutive rows on the coding sheet are to be used to rezord all infor-
mation about each individual member of the group. Included in the group
category is a mother and/or father and the accompanying children.



Use Pattern Observation
Schedule Instructions
Page 2

3. Sex.
Record whether male or female.
4- Race.

Record whether white, black, Hispanic, American Indian, Asian or. other. If
the race is not known or indiscernable code "unknown.”

5. Life-cycle Stage.

Record whether individual is a child, teenager, adult or senior citizen.

For coding purposes, a child is 12 years of age or younger, a teenager is
13 to 18 years old, an adult is over 18 years of age, and a senior is 62

years of age or older.

6,  Primary Activity Type.

For each individual, record the one activity described below which best
describes the nature of their behavior while in the commercial center.
Record only those who are pedestrians and not those who, for example,
accompany others but remain in an automobile.

a. Business/service use. Individual observed to enter a business,
service, or other commercial establishment. Because of potential double-
counting at densely used establishments, record only those who enter, not
those who exit. Include in this category those whe are in the center to
specifically use a public telephone or mailbox.

b. Stationary - no aim.l Standing or sitting in commercial center,
without any observable business or work-related purpose -—- e.g. “hanging
out."”

c. Working. Record those who are performing some job-related task
in the center. This includes delivery workers, postal workers, construc-
tion and utility workers, and those people employed in the center who are
observed to perform a work—related task outside their building such as ser-
vice station attendants and proprietors who sweep the sidewalks, make
deliveries, or take out the trash. ’

d. Passing through. Walking, jogging, bieycling, rollerskating, etc.
.- on the sidewalk — entering at one point in the commercial center and
exiting at another without entering a business or engaging in other beha-
vioral categories.

. At bus stop. Walting at bus stop, or observed to enter or exit a
bus. Because of periods of dense use, individuals exiting a bus should not
be tracked to see if they use & business; for example, but their primary
activity should be coded as "at bus stop.”
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Use Pattern Observation
Schedule Instructions
Page 3

f. Drive—up use. Record here the number of vehicles observed to use
full-gervice gas stations, drive-thru banks and fast food establishments.
Because drivers remain inside the vehicle, no demographic information will
be recorded and the designated columns should be left blank.

g- Other. Note any recording difficulties, or describe any primary
activity which does not fit other categories.

7. Business Use

For those individuals who are observed to enter a business in the center,
record the type of business they enter from among the types listed. The
businesses specified on the form -—- grocery (including 7/11-type convenience
grocery), restaurant, bar or liquor store, bank, and drug store —— are those
which may be considered "magnet” businesses, i.e., they attract & greater-
than-average number of customers. Use the "other™ column to record all other
business usa2s. If, during coding, another business of a type not listed
appears to be a "magnet,” use the column entitled "comment” to record those
individuals entering. Then, on page 4, specify the type of businesgs it is.

8. Potential Problem Behavior

This category is not to be used in lieu of coding a "primary activity type,”
but is to be used in addition if the observed behavior is indicative of a
potential problem in the center. Thus, all individuals are coded for pri-
mary activity and also coded here 1f their behavior is judged not to be a
"legitimate or proper” use of the commercial center, or 1if it is Judged to
have the potential to create problems or be perceived as a problem by other
users of the center. If the individuals' actions fit these criteria, place
a check in this column and go to page 4 to code and describe the potential
problem behavior. Multiple codes for problem behavior are permissible.

Coding Instructions

Upon return to the office, use the same sheet to code the recorded informa-
tion. Using the blank column on the right-hand side of each variable (sex,
race, life stage, primary activity, business use, and potential problem

behavior), record the appropriate code mumber for each recorded observation.
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Access
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General Area Characteristics page 3 *
Layout of commercial area: ‘ " <
= Node (stores on four corners of intersection)
= Strip node (stores on a single street with residential uses at both ends)
= Strip segment {(a portion of a continuous commercial strip)
= Split or scattered node (meighborhood commercial with many residential between businesses)
= Other; specify

Commercial/reaidentisl integration:

8-

b.

de

Number of single-~family residences interspersed within the commercial areas. (Count houses which are in
pert a business as a residence within the node; in addition to classifying the business on page 1.)

Number of multi-family buildings (duplexes, tri/four plexes, apartment buildings) interspersed within the
commercial area ~ (count bufldings, not number of units).

Number of stores with apartments over the commercial area. (Count the number of commercisl establishments,

not number of apsrtments.)
What is the predominant residential type contiguous with the commercial area?
1 = Greater than 75X single-family

2 = Greater than 757 multi-family
3 = Mixed single and multi-family ’

Number of current establishments being rehabilitated.

Number of current new commercial construction projects in area.

Economic vitality rating for the commercial area:

1
2
3
4
5

Commercial area shows clear, unmistakable signs of economic vitality; area is thriving and growing
There are gome signs that business economic activity is on the up-swing; some sigrne of improvement
Commercial area appears to be economically stable; but the area could go either way

There are some signs that business ecoromic activity is declining

Commercial area shows unmistakable signs of being economically depressed

Ia determining an economic vitality rating for each area, look for the following:

number of customers inside gtores; pedestrians window—shopping; signs of economic investment and expansion
{buildings going up, rehadb or remodeling in progress), vs. disinvestment (vacant and boarded-up bulldings,
space for lease); overall appearance and upkeep of the commercial area; signs of cooperative, planned business

activities (malle, common facades); signs of reduced business volume (shops closed; hours reduced or irregular}



Kesidential/Commercial Area I.D. Number

6.

COMMERCIAL AREA OESERVATION'INSTRUHENT

page 4

Are there physical barriers which set commercial areas off from the surrounding residentfial area?
(e.g., railroad tracks, lake, freeway, cemetery, manufacturing, etc.)

6 = No
1 = Yes; list

General comments:

a. Length of time in area b. Number of times stopped and questioned

By whom?

c. Comments about people:

d. Any special or peculiar features about the area; other general cowments:
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Residential/Commercial Area I.D. Number
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